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1. Executive Summary

The Texas Broadband Development Office (BDO), under the Texas Comptroller
of Public Accounts, developed the Texas Digital Opportunity Plan (“the plan”) to
complement broadband infrastructure programs already underway in the state,
including the Bringing Online Opportunities to Texas (BOOT) program and the
state’s Broadband Equity, Access, and Deployment (BEAD) program. The BDO
released a draft version of this plan for public comment on Nov. 28, 2023, and
accepted comments through Jan. 5, 2024.

With a greater focus on the affordability, adoption and safe and effective use of
the internet, the plan aligns with National Telecommunications and Information
Administration (NTIA) requirements identified in the State Digital Equity Planning
Grant Program’s Notice of Funding Opportunity (NOFQO) and incorporates
feedback from a thorough public engagement initiative.

The purpose of this plan is to guide non-infrastructure-related digital opportunity
investments and to position the BDO to receive and deploy Capacity Grant funds
from NTIA over the next five years, with a focus on closing the digital divide in
Texas and ensuring every Texan has the ability and skills to fully and safely
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utilize broadband access provided through the BEAD program and other

sources of funding.

The plan sets out the BDO'’s vision and goals for digital opportunity in the state,

assesses the current state of access and barriers to digital opportunity, outlines

how the BDO will collaborate with stakeholders to address challenges, and

describes the strategies and actions the BDO will take to realize its vision and

goals.

Texas' Vision for Digital Opportunity

Improve quality of life and promote economic growth by
enabling fast, reliable and affordable broadband
connectivity for all residents and businesses of Texas,
promoting universal broadband adoption and providing
access to digital skills development.

Achieving this vision will advance state policy priorities and efforts in six

outcome areas:

Economic and Workforce Development: The Texas economy will
grow stronger and more resilient through a more skilled workforce from
farms to factories, offices to community anchor institutions, with talent
staying and growing in communities to support further economic
development.

Education Access and Advancement: Texans will have access to a
higher quality education no matter where they live, with the opportunity
for educational advancement in any stage of life, through online
learning opportunities.

Health Improvement: Recognizing that broadband adoption is a
“super determinant” of health, widespread broadband adoption will
result in improved personal and community health across Texas.
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e Accessibility of Essential Services: Texans will have greater access
to the resources and tools they need, ensuring effective use of public
resources and safer and more resilient communities — especially during
extreme weather events.

e Civic and Social Engagement: Texans will be more connected to one
another, their communities and their government with improved tools to
participate in civic processes.

e Business and Telecommunications Growth: The Texas telecom
industry and business community will grow stronger as more Texans

adopt internet services and gain digital skills for the future.

The BDO will measure and track outcomes in these outcome areas in five
categories of measurable objectives, as defined by the NTIA: (1) the availability
of, and affordability of access to, fixed and wireless broadband technology; (2)
the online accessibility and inclusivity of public resources and services; (3) digital
literacy; (4) awareness of, and the use of, measures to secure the online privacy
of, and cybersecurity with respect to, an individual; and (5) the availability and
affordability of consumer devices and technical support for those devices.

The BDO conducted a statewide digital opportunity planning process, including
26 public engagement meetings; 37 stakeholder focus groups with outcome
area leaders, regional leaders and members of eight “covered populations™’
(aging individuals, incarcerated individuals, individuals with disabilities,
individuals with limited English proficiency, low-income households, racial and
ethnic minorities, rural residents and veterans); and engagement with close to
16,500 Texans in total. Through this planning process, the BDO defined the
following Texas-specific goals and key performance indicators (KPIs) that will
guide implementation efforts:

' See Chapter 1, NTIA Covered Populations
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Texas Goal 1: Expand adoption of reliable, affordable broadband
internet service at home for all Texans, including individuals
belonging to covered populations.

o KPI 1.1 — Increase the percentage of Texans with reliable
broadband subscriptions, including Texans belonging to all
covered population groups.

o KPI 1.2 — Decrease the percentage of Texans who cite cost as a
barrier to home internet service, including Texans belonging to all
covered population groups.

o KPI 1.3 — Increase the percentage of Texans who are aware of
the Affordable Connectivity Program (ACP) and/or other low-cost
or subsidized internet service options, including Texans belonging
to all covered population groups.

Texas Goal 2: All Texans, including those belonging to covered
population groups, have access to affordable computers and other
internet-enabled devices in their home, with corresponding
technical support services.

o KPI 2.1 — Increase the percentage of Texans who have home?
access to affordable internet-enabled devices other than a
smartphone, including Texans belonging to all covered population
groups.

o KPI 2.2 — Increase access to low to no cost technical support for
internet-enabled devices for more Texans, including Texans
belonging to all covered population groups.

Texas Goal 3: All Texans, including those belonging to covered
population groups, have a broad foundation of digital literacy skills
and access to a continuum of digital skills development programs.

2 This plan uses the term “home” to refer to an individual’'s primary place of residence. For incarcerated
individuals, “home” refers to the facility in which they are incarcerated.
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o KPI 3.1 — Increase the percentage of Texans who have basic
digital literacy skills, including Texans belonging to all covered
population groups.

o KPI 3.2 — Increase the availability of digital literacy programs and
services, including those serving all covered population groups.

o KPI 3.3 — Increase the percentage of Texas workers, including
those in all covered population groups, who have the level of skills
training jobs require, by supporting a continuum of digital literacy
skills beyond basic digital literacy.

Texas Goal 4: All Texans, including those belonging to covered
population groups, feel safe online and are familiar with
cybersecurity and online privacy measures.

o KPI 4.1 — Increase the percentage of Texans who have
cybersecurity and online privacy measures set up on their
devices, including Texans belonging to covered population
groups,

Texas Goal 5: Improve access to online public resources and
services for all Texans, including those belonging to covered
population groups.
o KPI 5.1 — Increase the percentage of Texans, including those in
all covered population groups, who utilize the internet to access
public resources and services (using health care access as a
baseline).

These statewide goals are intended to advance digital opportunity for all covered
populations. Access to reliable broadband service is the first step toward
achieving these goals and the focus of billions of dollars in infrastructure
investment in the state. Nonetheless, as demonstrated through the needs
assessment and asset inventory completed for this plan, even after reliable
broadband service is available, Texans need greater options for affordability and
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access to a continuum of digital literacy training and skills development to make
the most of the internet.

This plan includes an assessment of the state’s current baseline as related to
each specific goal and KPI. The data demonstrate that needs are not equal
across populations and geographies, and thus the plan requires approaches
tailored to the communities most in need. For example, rural and economically
disadvantaged communities demonstrate a higher overall need for services and
support than other parts of Texas. The Upper Rio Grande and South Texas
regions experience the highest rates of digital disparity,®* coupled with limited
organizational resources.*

Among other priorities, this plan seeks to address the need for:

e Foundational digital literacy skills for all Texans and especially low-
income households, individuals with limited English proficiency and
individuals with disabilities.

e Language and culture-specific resources for individuals with limited
English proficiency, who have some of the highest digital disparities
among covered populations.

e Expanded access to devices other than smartphones, especially for
covered populations such as low-income households.

e Improved adoption of online privacy and cybersecurity measures and
increased awareness of online privacy and cybersecurity among
individuals with limited English proficiency.

e Improved online accessibility and inclusivity of public resources and
service among covered populations.

¢ Reliable, affordable broadband connections for rural residents and
organizations implementing community-based programs.

3 See map from Microsoft's Digital Equity Data Dashboard
4 See Digital Resources Mapping Tool Survey (DRMTS)
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e Increased adoption of broadband service beyond mobile data plans for
low-income households and rural residents.

e Enrollment support for low-cost internet services and subsidy programs
like the ACP.

e Support for organizations to engage communities in existing programs.

The BDO will advance the following four primary strategies to address these
needs and other barriers identified in this plan and to realize its goals and overall
vision:

Strategy 1: Partner With and Fund Statewide Organizations.
The BDO will work with a range of state agencies and other
statewide partners already actively involved in advancing digital
opportunity across the state, ensuring that work is supportive of
realizing the goals of this plan. The BDO will partner and
collaboratively plan with agencies such as the Texas Workforce
Commission (TWC) and Texas State Library and Archives
Commission (TSLAC), with the goal of enhancing and expanding
those agencies’ programs through funding available from the state’s
forthcoming State Capacity Grant Program administered by NTIA.

Strategy 2: Fund Local Partners. Broadband adoption, digital
@ literacy, device access and many other aspects of digital opportunity
W require locally based, culturally appropriate efforts. Leadership

should come from the same communities that these efforts aim to
serve; trust, safety and confidence are essential components of
digital opportunity. The BDO will allocate a portion of its Capacity
Grant to create a digital opportunity grant program to fund local
initiatives addressing the gaps in digital opportunity for covered
populations and regions most impacted by the digital divide.
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Strategy 3: Promote Internet Adoption. The BDO recognizes that
building the physical infrastructure to connect unserved and

R

underserved Texans to broadband is only one component of
expanding broadband adoption. Therefore, the BDO will promote
activities to support Texans in signing up for and using broadband
service as it is made available across the state — benefitting Texans,
multiple statewide priorities and the telecom industry through an
expanded customer base.

Strategy 4: Maintain a Living Digital Opportunity Plan. The BDO
envisions this plan as a living document, to be updated through
continued research. The BDO has gathered extensive baseline

data, established relationships with stakeholders and residents and
gained a firm understanding of the current needs and barriers of
Texans statewide — regionally and among covered populations. The
BDO aims to build upon this foundation and make this plan a
sustainable resource to promote digital opportunity statewide by
measuring progress while continuing to collect critical data to enable
the state and its local partners to advance and iterate impactful
programs.

By delivering on these strategies over the next five years, Texas will make the
most of broadband infrastructure investments and sustainably advance the
statewide vision of digital opportunity for all Texans. The BDO is committed to
building a resilient and sustainable digital opportunity ecosystem to serve as a
foundation for future impact for the next five years and well beyond. >

5 Comments 280 and 302 received during the public comment period informed changes to this section of the
plan.
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Glossary of Key Terms

Acronyms and Key Terms

ACP

The Affordable Connectivity Program, a
program administered by the Federal
Communications Commission (FCC), providing
subsidies for low-income, tribal and/or other
qualifying households to access home
broadband subscriptions and/or internet-
enabled devices.

ACS

The American Community Survey, an annual
demographic survey conducted by the United
States Census Bureau.

Affordable

Broadband service is affordable if the cost to
maintain always-on, high-speed service in the
home or a business is not a barrier to
subscription.

Devices are affordable if the cost for a device
that meets a household or business’ needs is
not a barrier.

BDO

Texas Broadband Development Office

BEAD

NTIA’s Broadband Equity, Access, and
Deployment Program, which will provide
$42.45 billion nationally for broadband
infrastructure planning and implementation.

BOOT

The Bringing Online Opportunities to Texas
Program: Texas’ first competitive broadband
grant program aimed at funding infrastructure
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projects that bring broadband access to end
users in eligible areas of the state.

Broadband Always-on, high-speed internet service. The
FCC’s benchmark for high-speed internet is at
least 25 megabits per second (Mbps) for
downloads and 3 Mbps for uploads.

CAl The state’s Initial Proposal for BEAD funding
defines a community anchor institution as a
school, library, health clinic, health center,
hospital or other medical provider, public safety
entity, institution of higher education, public
housing organization (including any public
housing agency, HUD-assisted housing
organization or tribal housing organization) or
community support organization that facilitates
greater use of broadband service by vulnerable
populations, including low-income individuals,
unemployed individuals, children, incarcerated
individuals and aged individuals.

CBO A community-based organization representing
and serving a given community or segment of
a community. Often structured as nonprofit
organizations, CBOs strive to improve
community well-being.

DEA The Digital Equity Act, established as part of
the Infrastructure Investment and Jobs Act
(IIJA), provides $2.75 billion to establish grant
programs that promote digital inclusion
nationwide. Includes $60 million for the State
Digital Equity Planning Grant Program, which
supports the process by which U.S. states and
territories develop plans to advance digital
opportunity.
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Also includes: $1.44 billion for the State Digital
Equity Capacity Grant Program, which will
award funding to states, territories and tribal
entities for the purpose of implementing their
state plans; and $1.25 billion for the Digital
Equity Competitive Grant Program, which
makes grant awards for private sector, public
sector and nonprofit entities to advance digital
opportunity-related activities.

Digital Literacy

This document uses the NOFO that the NTIA
issued for the State Digital Equity Planning
Grant (SDEPG) to define digital literacy: the
skills associated with using technology to
enable users to find, evaluate, organize, create
and communicate information.

DRMTS

The Digital Resources Mapping Tool Survey is
an online inventory of organizations and
entities that currently provide or may be
interested in providing digital opportunity-
related programs, plans and services within
Texas. The DRMTS was widely disseminated
over a four-month period, from April to August
2023, and leveraged the BDO public
engagement model to reach state, county and
local agencies, councils of governments
(COGs), CBOs, nonprofits, faith-based groups,
CAls and private sector companies. The BDO
conducted desktop research to supplement
survey responses with publicly available
information on organizations.

Digital Divide

According to the National Digital Inclusion
Alliance, “The digital divide is the gap between
those who have affordable access, skills, and

Glossary of Key Terms — Texas Digital Opportunity Plan
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support to effectively engage online and those
who do not.”®

Digital Opportunity

Digital opportunity is the full set of conditions
required to achieve digital access for all
Texans, including widespread affordable and
reliable broadband internet, high-quality device
access, digital skills training and cybersecurity
awareness.

FCC The Federal Communications Commission,
administrator of the ACP and developer of the
National Broadband Map.

IJA The 2021 Infrastructure Investment and Jobs
Act. The IIJA included the BEAD program and
the DEA.

ISP Internet service provider.

KPI Key performance indicator.

NOFO Notice of Funding Opportunity: specifically,
NTIA’s Notices of Funding Opportunity for the
BEAD program and State Digital Equity
Planning Grant Program.

NTIA The National Telecommunications and

Information Administration, administrator of the
BEAD program, the State Digital Equity
Planning Grant Program, State Digital Equity
Capacity Grant Program and the Digital Equity
Competitive Grant Program.

Public Engagement
Model

The model established by the BDO to develop
a plan that represents all regions and covered
populations from across the state. The model

6 National Digital Inclusion Alliance. (n.d.). Definitions. Retrieved [Feb. 2024], from

https://www.digitalinclusion.org/definitions/.
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enabled extensive public input through online
and paper surveys and regional meetings with
communities in all 12 regions of the state, and
by engaging state agencies, nonprofit entities
and industry leaders in meetings of the
Statewide Working Group and Outcome Area
Task Forces.

Texas Digital Texas Digital Opportunity Survey is a tool to

Opportunity Survey identify the digital opportunity barriers affecting
Texas households, such as the lack of
infrastructure, digital literacy, affordable service
and access to devices. Open to all Texas
residents over the age of 18 and available from
April to August 2023, the survey was
accessible in English, Spanish, Vietnamese
and Mandarin. Paper PDF versions in English
and Spanish also were available. The Digital
Opportunity Survey received valid responses
from residents of 250 Texas counties,
representing individuals from all covered
populations.

TWC The Texas Workforce Commission is the state
agency that oversees and provides workforce
development services to employers and
jobseekers in Texas. As part of the digital
opportunity planning process, the BDO
partnered closely with TWC on research that
informs this plan.

Unserved/Underserved The BEAD Program’ defines an “unserved”

Locations location as a residence, business, community
anchor institution or other place without any
internet service at all, or with internet service

7 BroadbandUSA, Broadband Equity Access and Deployment Program (November 2021),
https://broadbandusa.ntia.doc.gov/funding-programs/broadband-equity-access-and-deployment-bead-program.
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offering speeds below 25 megabits per second
(Mbps) for download and 3 Mbps for upload,
also written as 25/3 Mbps.

The BEAD Program defines an “underserved”
location as one with internet service offering
speeds below 100/20 Mbps.

Glossary of Key Terms — Texas Digital Opportunity Plan
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NTIA Covered Populations®

As defined by the SDEPG NOFO, covered populations are groups of individuals
who historically have been negatively impacted by the digital divide. The NOFO

identifies the following covered populations:

NTIA Term Alternate Term Texas Digital Opportunity Plan Definition
Persons who Aging Survey respondents who selected “60
are 60 years individuals years of age or older” in the Preliminary
ordage or Demographic Information section of the
older Digital Opportunity Survey.
Incarcerated Incarcerated individuals, other than
individuals individuals who are incarcerated in a
federal correction facility.
Individuals Survey respondents who selected “Living
with with a disability” in the Preliminary
disabilities Demographic Information section.
Outside the context of survey
respondents, this document refers to
“disability” as defined in the SDEPG
NOFO:
“Disability—The term “disability” means,
with respect to an individual— 1. A
physical or mental impairment that
substantially limits one or more major life
activities of such individual; 2. A record of
such an impairment; or 3. Being regarded
as having such an impairment.”
Individuals Individuals The SDEPG NOFO merges two potentially
with a with limited overlapping but distinct groups in this
language

8 Comments 254, 284, and 295 received during the public comment period informed changes to this section of
the plan.
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NTIA Term Alternate Term Texas Digital Opportunity Plan Definition

barrier, English covered population: English language
including proficiency learners and individuals with low levels of
those who are literacy. In this plan, the term “individuals

English with limited English proficiency” refers to
learners or -
have low both groups combined. Survey data

literacy levels concerning this covered population come
from respondents who selected “English
language learner and/or have difficulty
understanding English” in the Preliminary
Demographic Information section.

Individuals in  Low-income Survey respondents who selected that

households households their total annual household income before

below 150% taxes is “Less” than the 150 percent

poverty federal poverty threshold in the
Preliminary Demographic Information
section. The 150 percent poverty line
threshold shown to each survey
respondent was based on their self-
reported household size.

The SDEPG NOFO refers to this
population as “Covered Household:”

“Covered Household—The term “covered
household” means a household, the
income of which for the most recently
completed year is not more than 150
percent of an amount equal to the poverty
level, as determined by using criteria of
poverty established by the Bureau of the
Census.”

Members ofa  Racial or Survey respondents who selected one or

racial or ethnic more race categories other than “White” in
ethnic minorities
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NTIA Term Alternate Term Texas Digital Opportunity Plan Definition

minority the Preliminary Demographic Information
group section.

Individuals Rural residents  Survey respondents who selected “Rural
residing in area resident” in the Preliminary

rural areas

Demographic Information section.

Outside the context of survey
respondents, this document refers to
‘rural” or “rural areas” as defined in the
NTIA NOFO:

“‘Rural Area—The term “rural area” means
any area other than — 1. A city or town that
has a population of greater than 50,000
inhabitants; 2. Any urbanized area
contiguous and adjacent to a city or town
that has a population of greater than
50,000 inhabitants; and 3. In the case of a
grant or direct loan, a city, town, or
incorporated area that has a population of
greater than 20,000 inhabitants.”

Veterans Survey respondents who selected “U.S.
veteran” in the Preliminary Demographic
Information section.

Outside the context of survey
respondents, this document refers to
“veteran” as defined in the NTIA NOFO:

“Veteran—The term “veteran” means a
person who served in the active military,
naval, air or space service and who was
discharged or released therefrom under
conditions other than dishonorable.”

NTIA Covered Populations — Texas Digital Opportunity Plan
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Additional Covered

Populations

Additional Covered Populations are communities in Texas that the NTIA does

not include among the covered populations in the SDEPG NOFO but have

historically faced barriers to digital opportunity. Within this plan, the term

“covered populations” is inclusive of the communities listed below.

NTIA Term Alternate Term
Immigrants

Members of Tribal
Tribal communities
Communities

Unhoused
individuals

Texas Digital Opportunity Plan Definition
Survey respondents who selected “U.S.
immigrant” in the Preliminary Demographic
Information section.

Survey respondents who selected
“Member of a Tribe or Tribal Community”
in the Preliminary Demographic
Information section.

Outside the context of survey respondents,
this document refers to “tribal
communities” as defined in the SDEPG
NOFO, unless specified otherwise:

“The term “Indian Tribe” means any Indian
tribe, band, nation, or other organized
group or community, including any Alaska
Native village or regional or village
corporation as defined in or established
pursuant to the Alaska Native Claims
Settlement Act, 43 U.S.C. § 1601 et seq.,
which is recognized as eligible for the
special programs and services provided by
the United States to Indians because of
their status as Indians.”

Survey respondents who selected
“Unhoused or experiencing homelessness”
in the Preliminary Demographic
Information section.

Additional Covered Populations — Texas Digital Opportunity Plan



2. Introduction & Vision for

Digital Opportunity

2.a Vision

The BDO established this vision for digital opportunity in the state:

Improve quality of life and promote economic growth by
enabling fast, reliable and affordable broadband
connectivity for all residents and businesses of Texas,
promoting universal broadband adoption and providing
access to digital skills development.

To achieve this vision, the plan articulates the BDO'’s strategy for improving
broadband access and affordability, expanding access to devices and digital
skills to reach these goals and, importantly, achieving the vision of improved
quality of life and economic growth through widespread broadband adoption.
This is the first plan of its kind in the state.

In 2022, the BDO established quantifiable broadband goals in the Texas
Broadband Plan® (Broadband Plan): (1) connecting more than 1 million

households to high-speed broadband; (2) improving connectivity for more than
5.6 million households; (3) improving affordability of broadband for 3.6 million

households; and (4) assisting 3.8 million Texans with digital literacy challenges.

This plan builds upon these goals.

The BDO built this vision for digital opportunity on statewide engagement,
aligned the vision with the NTIA’s Measurable Objectives, with the purpose of
driving toward key state priorities and efforts in six outcome areas:

e Accessibility of Essential Services

9 Texas Broadband Development Office, Texas Broadband Plan 2022 (June 15, 2022),
https://comptroller.texas.gov/programs/broadband/about/what/docs/broadband-plan-22.pdf.
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¢ Business and Telecommunications Growth
e Civic and Social Engagement

e Economic and Workforce Development

e Education Access and Advancement

e Health Improvement

Aligning the plan with these outcome areas ensures the BDO'’s ability to achieve
the vision of improved quality of life and economic growth through digital
opportunity. As articulated in Chapter 4, Collaboration and Stakeholder
Engagement, the BDO consulted heavily with experts not only in the fields of
telecom and broadband access, but also in health, education, civic life,
emergency management and other domains that rely on ubiquitous, reliable
broadband access and digital tools to achieve goals and positively impact Texas
communities.

2.b Texas Context

2.b.i Creation of the Broadband Development Office

The BDO was established by House Bill 5 (HB 5), 87th Legislature. '° Codified as
Chapter 4901, Texas Government Code, the legislation charges the BDO with
the following:

e Creating an accurate state broadband map.

e Establishing a long-term, statewide plan that addresses strategies and
goals for expanding access to and further adoption of broadband
service — See the Broadband Plan.""

0 Texas HB 5, 87th Leg. (2021). https://capitol.texas.gov/billlookup/text.aspx?LegSess=87R&Bill=HB5

1 Texas Broadband Development Office, Texas Broadband Plan 2022 (June 15, 2022),
https://comptroller.texas.gov/programs/broadband/about/what/docs/broadband-plan-22.pdf.
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e Awarding grants or other financial instruments to meet the goals of the
Broadband Plan.

e Engaging in outreach to communities regarding the expansion.
e Addressing barriers for future expansion efforts.

The Texas Comptroller of Public Accounts has oversight of the BDO. To satisfy
the state legislature’s statutory directives as set forth in Government Code Sec.
4901.0101, the BDO has been established as a cross-functional division to
advance processes, programs and tools, as well as procure services, for the
purposes of ensuring universal high-speed internet access and digital
opportunity for all Texans.

The BDO operates under the guidance of a director responsible for two teams:
the Broadband Infrastructure team and the Digital Opportunity team. Each team
is led by a supervisor who ensures that team members achieve organizational
goals and meet predetermined performance measures for accomplishing the
office’s mission. The teams collaborate and meet regularly to understand
developments in each respective scope area, coordinate funding regardless of
source and provide subject matter expertise to grant programs and systems.
Each team is in the process of building capacity to better address the needs of
the state.

The Broadband Infrastructure team administers state and federal grants and
other funds associated with broadband infrastructure buildouts, including the
BOOT program, the recently approved Broadband Infrastructure Fund
(discussed in section 2.b.iii) and funding from the BEAD program. The Digital
Opportunity team administers funding obligated to advancing digital opportunity
programs, including those created by the Digital Equity Act. Each team will
consist of program coordinators responsible for specific grant programs, data
analysts responsible for assisting with performance management and outreach
coordinators responsible for ensuring transparent and inclusive processes.
Team members will also manage vendor contracts, develop and maintain
relationships with stakeholders, and collaborate with staff within the
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Comptroller’s office to assist with budgeting, procurement, legal matters and
monitoring and compliance.

HB 5 also established the Broadband Development Office Board of Advisors
(board) to provide guidance to the BDO regarding the expansion, adoption,
affordability and use of broadband service and BDO'’s related programs and
initiatives.

Initially formed in 2021, the board is composed of 10 members, with the Texas
Comptroller serving as chair. A staff representative of the BDO serves as a non-
voting member. The remaining members represent various stakeholder and

interest groups and are appointed by the offices of the Texas Governor, Texas
Lieutenant Governor and the Texas Speaker of the House.

2.b.ii Creation and Implementation of the Texas
Broadband Plan

The BDO is responsible for executing the work laid out in HB 5 and subsequent
legislation, in service of its vision of improved quality of life and economic
development through digital opportunity. The BDO created the Broadband Plan
to serve as a “foundation upon which the Texas Legislature, the BDO and other
stakeholders can build actionable programs.”

As part of the planning process, the BDO conducted listening sessions across
the state’s 12 economic regions and established baseline data on connectivity
and adoption across the state. The BDO intends to use this baseline data and
the data gathered as part of the digital opportunity planning process to measure
progress toward reaching the goals articulated in this plan.

The Broadband Plan established guiding principles for programs deploying
future state and federal funding to expand broadband in Texas and close the
digital divide:

e Use both existing and emerging funding sources and investments
toward areas unserved or underserved by broadband service.
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Encourage connectivity for CAls, including schools, libraries, hospitals
and other medical providers, public safety entities, institutions of higher
education, community/region support organizations and local
governments.

Promote coordination, cooperation and communication among private
and public infrastructure owners; communities; schools; nonprofits;
project partners; and local, regional, state, tribal and federal
governments.

Remain technology-agnostic — or neutral about the type of technology
used — while embracing all avenues to quality broadband service for
Texas residents, businesses, institutions and communities.

Remove barriers to residential, business and institutional broadband
adoption in coordination with infrastructure investments. 12

The BDO has launched programs and initiatives to address the immediate next

steps identified in the Broadband Plan:

1.

Establish a broadband-focused, federally compliant grant
program. The BDO was awarded $363 million in Capital Projects Fund
(CPF) funding by the U.S. Treasury to support a last mile connectivity
program in January 2023." The BDO made $120 million of these funds
available for broadband infrastructure grants through the BOOT
program in March 2023. As of November 2023, the BDO is evaluating
accepted applications and anticipates making award decisions by early
2024.

12 Texas Broadband Development Office, Texas Broadband Plan 2022 (June 15, 2022),
https://comptroller.texas.gov/programs/broadband/about/what/docs/broadband-plan-22.pdf.

3 Texas Comptroller of Public Accounts, Texas Comptroller’s Office Awarded $363 Million in Federal Grants to
Increase Access to Affordable, High-Speed Internet (January 27, 2023),
https://comptroller.texas.gov/about/media-center/news/20230127-texas-comptrollers-office-awarded-363-

million-in-federal-grant-money-to-increase-access-to-affordable-high-speed-internet-1674761318664.
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2. Publish a broadband availability map. The BDO released the initial
Texas Broadband Development Map in January 2023.™

3. Manage recurring coordination and communication opportunities
across stakeholder groups. The public engagement model described
in Chapter 4 addresses this Broadband Plan priority, while gathering
valuable input and insight from stakeholder groups to inform this Digital
Opportunity Plan.

2.b.iii Texas Legislation Relevant to Digital Opportunity '

On June 2, 2023, following approval by the 88th Legislature, Gov. Greg Abbott
signed bipartisan legislation concerning broadband access and adoption across
the state. The legislation enacts notable changes affecting the BDO, including
changing the focus of the Texas Broadband Development Map from displaying
program eligibility toward serving as a multi-purpose analysis tool that will
enable the BDO to direct funds where they are most needed. Critically, instead
of simply identifying eligible areas, the map pivots to displaying each broadband
serviceable location as served, unserved or underserved based on minimum
achievable speeds and mandates that the map display additional information to
reflect the availability of broadband service throughout the state. At the same
time, the legislation updated state definitions and program requirements to more
closely align with federal guidelines.

These changes will enable the BDO’s broadband infrastructure and digital
opportunity programs to target all unserved and underserved locations, not just
certain areas, throughout the state. The legislation also includes direction to
prioritize fiber technology while still supporting the deployment of other
technologies in appropriate circumstances.

4 Texas Comptroller of Public Accounts, Comptroller Glenn Hegar Releases Texas Broadband Development
Map Identifying Areas Eligible for Funding (Jan. 12, 2023), https://comptroller.texas.gov/about/media-
center/news/20230112-comptroller-glenn-hegar-releases-texas-broadband-availability-map-identifying-areas-
eligible-for-funding-1672261638679.

5 Comment 271 received during the public comment period informed changes to this section of the plan.
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In November 2023, Texas voters approved a state constitutional amendment to
create the $1.5 billion Broadband Infrastructure Fund within the Comptroller’s
office.

The Comptroller’s office estimates that deploying broadband throughout the
state and closing remaining coverage gaps will cost close to $10 billion.'® The
voter-approved constitutional amendment unlocked funding to augment the $3.3
billion NTIA has awarded to Texas under the BEAD Program.'” This historic
investment, provided by IIJA, will finance critical infrastructure projects across
the state to increase access to reliable, high-speed internet and help close the
broadband availability gap in Texas. Texas received the largest BEAD funding
allocation in the nation because Texas has the most unserved addresses in
need of reliable connectivity. Additional state funds will further enable the work
required to bring connectivity to these locations. The BDO recognizes that even
with this additional funding, coverage gaps will remain. The BDO is committed to
continuing the work to close those gaps.

2.c Alignment with Existing Efforts to Improve
Outcomes

2.c.i Existing and Future Plans

While the 2022 Broadband Plan sets forth existing digital opportunity conditions
and needs as well as suggestions for how the state may use IIJA funds, this
Digital Opportunity Plan references and incorporates the Broadband Plan’s
findings and areas of focus.

Chapter 4: Collaboration and Stakeholder Engagement outlines the strategy and
methodology used to ensure widespread engagement in the digital opportunity

6 Carver, J. L., Final approval given to bill allocating $1.5 billion to broadband expansion in Texas, The Texas
Tribune (May 28, 2023).

7 Texas Comptroller of Public Accounts, Texas Comptroller Glenn Hegar announces commitment of federal
funding to address digital divide (June 29, 2023),https://comptroller.texas.gov/about/media-
center/news/20230629-texas-comptroller-glenn-hegar-announces-receipt-of-federal-funding-to-address-digital-
divide-1687964343943.
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planning process. The engagement strategies described in that chapter,
including the DRMTS, helped to identify existing plans related to digital
opportunity. The BDO has cataloged and tracked these existing plans in
Appendix A: Local Digital Opportunity Plan Tracker.

The engagement methodology served to deepen relationships with statewide
organizations driving digital opportunity work, including TSLAC. Its March 2023
report, Texas Public Libraries: Serving Communities to Enhance Digital

Literacy'®, informs this plan, in particular its implementation recommendations
around improving digital literacy and technical skills and improving cybersecurity
and online privacy awareness for all Texans.

Further, the BDO examined current digital equity plans at a local level to help
shape the state’s strategy. This plan aims to complement existing initiatives and
is not intended to contradict or supersede them. As an example, the plan
harmonizes with established implementation strategies such as those outlined in
the SA Digital Connects Digital Equity Plan, which addresses digital inclusion in
San Antonio and Greater Bexar County. The SA Digital Connects Digital Equity
Plan from June 2021 calls for leveraging broadband availability data to build
private LTE networks for in-home connection in targeted areas, distributing low-
cost devices through schools and nonprofit partners, and delivering digital
literacy training opportunities across Bexar County.' Texas Goals 1, 2, and 3
complement and augment these and other local strategies.

The BDO intends for this plan to accelerate existing state and local digital
opportunity plans. Chapter 5: Implementation presents strategies to work with
existing statewide and local efforts so that the plan and subsequent funding may
build the capacity of and enable organizations to advance digital opportunity
throughout the state. The BDO also envisions a “living plan” that will incorporate
ongoing stakeholder feedback, update data and allow for changes in state

18 Texas Public Libraries, Serving Communities to Enhance Digital Literacy (March 28, 2023),
https://www.tsl.texas.gov/digitalliteracy.

19 SA Digital Connects, Digital Equity Community Plan

(June 2021), https://www.sadigitalconnects.com/_files/ugd/46d543 b76cd52eec904e08991991b16e4ddaf1.pdf.
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priorities for the economy, workforce, education, health, civic and social
engagement and essential services.

2.c.ii Measurable Objectives and Goals
The NTIA establishes five measurable objective categories:

1. Improve availability and affordability of fixed and wireless
broadband technology.

2. Ensure access to affordable consumer devices and technical
support.

3. Improve digital literacy and technical skills.
4. Improve cybersecurity and online privacy awareness.

5. Improve access to public resources and essential services online.

In this plan, the NTIA’s measurable objective categories provide a framework for
BDOQO'’s digital opportunity strategy and desired outcomes. While the state has
existing plans and strategies for broadband as well as the six outcome areas
(health, education, etc.), the BDO applies the NTIA’'s measurable objective
categories across all efforts as guidelines for improving digital opportunity in the
state and among all covered populations.

Chapter 3: Current State of Digital Opportunity provides baseline data to
describe existing conditions for each measurable objective category, identifying
assets and needs to drive progress toward each goal.

Specifically, it provides information on current progress on these objectives in
Texas, both as related to covered populations and by region.

Under each of NTIA’s measurable objective categories, the BDO sets forth goals
to advance digital opportunity. These goals are for the entire state and are
intended to advance digital opportunity for all covered populations.
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NTIA Measurable Objective Category 1: Broadband Availability and
Affordability

e Texas Goal 1: Expand adoption of reliable, affordable broadband

internet service at home for all Texans, including individuals
belonging to covered populations.

NTIA Measurable Objective Category 2: Device Availability and
Affordability and Technical Support

e Texas Goal 2: All Texans, including those belonging to covered
population groups, have access to affordable computers and
other internet-enabled devices in their home, with
corresponding technical support services.

NTIA Measurable Objective Category 3: Digital Literacy

o Texas Goal 3: All Texans, including those belonging to covered
population groups, have a broad foundation of digital literacy
skills and access to a continuum of digital skills development
programs.

NTIA Measurable Objective Category 4: Online Privacy and
Cybersecurity

e Texas Goal 4: All Texans, including those belonging to covered
population groups, feel safe online and are familiar with
cybersecurity and online privacy measures.

NTIA Measurable Objective Category 5: Online Accessibility and
Inclusivity of Public Resources

o Texas Goal 5: Improve access to online public resources and
services for all Texans, including those belonging to covered
population groups.
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2.c.iii Covered Populations?°

In total, 24.8 million Texans — 86 percent of the state’s population — belong to
one or more covered populations.?’

Table 1: Covered Populations in Texas

Covered Population Group Share of Texas Population
Members of a racial or ethnic minority 58%
group (racial or ethnic minorities) 22

Individuals in households below 150% 239,
poverty (low-income households)??

Individuals residing in rural areas (rural 229,
residents)?

Persons who are 60 years of age or 18%
older (aging individuals)?2

Individuals with disabilities?? 11%
Individuals with limited English 27%

proficiency (Individuals who speak
English less than "very well" or have low
levels of literacy)?®

Veterans?? 5%,

Incarcerated individuals®? 1%

This plan also considers the digital opportunity experiences of immigrants,
members of tribal communities and unhoused individuals as population groups
uniquely impacted by the digital divide.

20 Comment 255 from the public comment period informed changes to this section of the plan.
21U.S. Census Bureau, Digital Equity Act Population Viewer(n.d.), https:/mtgis-
portal.geo.census.gov/arcgis/apps/webappviewer/index.html?id=c5e6cf675865464a90ff1573c5072b42.

22 U.S. Census Bureau, American Community Survey 5-year data (2017-2021),
https://www.census.gov/data/developers/data-sets/acs-5year.html.

23 U.S. Census Bureau, Digital Equity Act Population Viewer (n.d.), https://mtgis-
portal.geo.census.gov/arcgis/apps/webappviewer/index.html?id=c5e6¢f675865464a90ff1573c5072b42;
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2.c.iv Alignment with State Outcome Areas

As part of the digital opportunity planning process, the state formed six task
forces aligned with the six outcome areas listed below. Each task force included
representation from individuals belonging to or organizations serving at least one
covered population. Chapter 4: Collaboration and Stakeholder Engagement
details group structure and participants. The following sections explore findings
from the task forces and how digital opportunity goals under the measurable
objective categories will impact and interact with the broader efforts and goals of
the state’s six outcome areas:

1. Economic and Workforce Development
2. Education Access and Advancement

3. Health Improvement

4. Accessibility of Essential Services

5. Civic and Social Engagement

6. Business and Telecommunications Growth
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2.c.iv.1 Economic and Workforce Development?*

The BDO'’s vision for this outcome area is: The economy will grow stronger
and more resilient by having a more skilled workforce from farms to
factories, offices to CAls, with talent staying and growing in communities
to support economic development.

Economic and workforce development is one area in which the intersection
between digital opportunity and broadband infrastructure is particularly clear. As
detailed in Section 4.b.vi, State Agency Partnerships, the BDO acknowledged
the interconnected nature of digital opportunity and workforce development
through a deep partnership with TWC as part of the digital opportunity planning
process. The BDO’s attention to workforce development as integral to both its
infrastructure and digital opportunity goals is clear in the detailed findings and
recommendations that emerged from the partnership with TWC. Further, in
February 2024, the BDO announced plans to hire a Broadband Workforce
Coordinator as a direct commitment to strengthening connections between
workforce development, broadband infrastructure and digital opportunity.

The BDO will ensure that the state of Texas and its subgrantees advance
workforce development efforts that support inclusive job opportunities for all
Texans. The BDO’s workforce development approach will be regionally focused
in consideration of the unique talent needs of each region, as well as the state’s
size, economic diversity across industries, large rural population and changing
demographics. While the needs of industry will drive the approach, it will also
address persistent disparities in who has access to quality jobs across the state,
ensuring a more diverse talent pipeline.

Broadband infrastructure investment will impact job needs across industries,
including those involved in the physical buildout of broadband infrastructure,
operations and maintenance of that infrastructure, and those industries involved
in the facilitation of broadband access and digital inclusion. Texas has not been

24 Comments 15, 104, 262, 297 and 311 from the public comment period informed changes to this section of the
plan.
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as severely impacted by the broadband labor shortage as other parts of the
country — though several buildout and operations-related broadband jobs
experienced labor shortages (i.e., surveyors and drafters, master and stage
electricians, trenches, and software engineers).?® Over 91 percent of Texas job
postings across all industries include a need for digital skills. This is especially
important for advancement: as digital skills requirements increase, so do
wages.?® There is also a clear connection between digital skills and jobs
required for the physical buildout of broadband infrastructure. For example,
construction workers now use “wearable tech” to take measurements and
photos, and drones to collect surveying data on building sites — demonstrating
the necessity of digital skills to growing a strong and resilient economy.?’

“Increased access to broadband would really help our
agricultural community — whether it's keeping a family
farm in business or larger agriculture being able to
innovate with the rest of Texas and the world.”

— Public Meeting Attendee, Lubbock, Texas

To better understand how broadband expansion will drive current and future
workforce needs in Texas, the BDO supported a range of planning activities,
including convening the Economic and Workforce Development Task Force,
which included representatives from the TWC, the Federal Reserve Bank of
Dallas, Goodwill, Texas Farm Bureau and other organizations. Task force
discussions revealed broadband reliability, broadband affordability and access to
digital skills training as primary concerns for the development of Texas’
workforce. Digital skills are central to the long-term economic development and

25 Appendix K, Building the Broadband Industry Workforce and Supporting Digital Skills for Texans.

26 “New Report: 92% of Jobs Require Digital Skills, One-Third of Workers Have Low or No Digital Skills Due to
Historic Underinvestment, Structural Inequities”, National Skills Coalition (Feb. 6, 2023),
https://nationalskillscoalition.org/news/press-releases/new-report-92-of-jobs-require-digital-skills-one-third-of-
workers-have-low-or-no-digital-skills-due-to-historic-underinvestment-structural-inequities.

27 “Construction and transportation workers need investment in their digital skills”, National Skills Coalition
(March 20, 2020), https://nationalskillscoalition.org/wp-content/uploads/2020/12/Digital-Skills-Const-and-trans-

final.pdf.
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competitiveness of Texas, as employers increasingly seek digitally competent
talent.?® This phenomenon crosses sectors: from small businesses to the
agricultural industry, stakeholders confirmed the need for further digital skills
resources to remain competitive and grow or retain their workforce, highlighting
specific needs in rural regions of Texas.

In addition to task force discussions, 26 entities self-identifying as workforce
development organizations responded to the DRMTS, out of a total of 368 valid
responses. Other DRMTS respondents concerned with workforce issues include
libraries, community colleges, economic development agencies, city/county/state
governments, COGs, nonprofit organizations and labor organizations.

The BDO furthered its planning activities by collaborating directly with TWC —

the state agency charged with overseeing and providing workforce development

services to employers and jobseekers in Texas. The objective of this
collaboration was to research

“Internet access could support the needs of Texas’

education advancement and broadband workforce as well

as ensure the inclusion of

access to more jobs that youcan
individuals from covered

either work remotely or people populations in the digital

can stay in their community. [We  opportunity planning process.

have a] more locally attractive In partnership with the BDO,

workforce and more of a locally TWC conducted landscape

. . . analysis and desktop
attractive place to do business if L ,
research, and interviews with

the internet is in place. job seekers, employers,

training providers and other

— Public Meeting Attendee, Bryan, Texas
Texas residents which

culminated in a final report and supported the development of this plan. The final
report is included in this plan as Appendix K.

28 BDO Economic and Workforce Task Force Meetings (2023).
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As stated in Texas Goal 3, the BDO is committed to ensuring access to a broad
foundation of digital literacy skills for all Texans. The expansion of broadband
infrastructure will have an impact on both job needs and job access: Texas’
vibrant economy, booming and diverse population, and investments in job
training put the state in a strong position to address these challenges. The BDO
has elevated its commitment to workforce development as a critical component
of its broadband expansion by committing to hiring a staff person that will focus
on advancing its workforce development efforts.

Given the essential nature of digital skills for employment across industries, the
BDO will support Texas’ workforce development ecosystem through the
following approaches:

1. The BDO will collaborate across state government, leveraging existing
workforce initiatives, sectoral-based partnerships and Texas’ history of
working with industry to meet talent needs.

The BDO will collaborate with partner agencies to support workforce
development goals for all Texans, including expanding its current partnership
with TWC to build on learnings and research, such as those described in section
5.c. The BDO will seek to identify and expand successful workforce training
models. For example, the Texas Reskilling and Upskilling Education Program
(TRUE), a $50 million investment in Texas community colleges to train
workforce in industry-aligned, high-demand occupations. Texas community
colleges currently provide more than 90 percent of credit-bearing career
technical education,?® a critical component in broadband related jobs and digital
skills development, especially given standardization challenges across
credentials and industries. This could be a critical area to engage more closely
with Texas’ Historically Black Colleges and Universities (HBCUs) as well in
diversifying talent pipelines in key digital and tech industries. Finally, two Texas
programs that have received funding from the U.S. Department of Labor’s
Investment in America workforce training programs may provide critical case

29 “Rebuilding community college momentum by meeting student needs”, Texas Tribune (Jan. 14, 2022),
https://www.texastribune.org/paid-post/rebuilding-community-college-momentum-meeting-student-needs/.
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studies to scale: Workforce Solutions Cameron in Brownsville and Houston’s
Capital Investment in Development and Employment of Adults, Inc.

2. The BDO will directly support industry-specific digital training programs
for covered populations.

The BDO will support industry-specific digital skills training for diverse adult
populations. This will include broadly expanding the availability of programming
that links digital skills directly to job training, funding programs with clear
success metrics and those that leverage employer partnerships, earn and learn
models, and wraparound services. Wraparound services — the broad range of
supports such as childcare, transportation services, stipends or food security —
can assist trainees in completing programs and are essential to the success of
all training programs. Examples of programs offering industry-specific digital
skills training for diverse adult populations include Goodwill Houston’s Career
Pathways Program and its Reentry Services for justice-involved individuals,
TWC’s Apprenticeship and Veteran Service Programs, and the Windham School
District that serves incarcerated individuals.

Ecosystem partners have also cited the need for flexibility in workforce
development funding, specifically to support wraparound services for trainees.
Wraparound services are critical to supporting retention for a diverse pipeline of
talent who face unique barriers to completing training. This is especially
important for this plan’s regional approach: programs that serve rural
populations may need to provide transportation; women may need improved
access to childcare services; certain regions may have a higher need for
translation services for English language learners.

3. Build partnerships to align and support the digital skills workforce
development ecosystem.

The BDO will solicit innovative proposals that support research in aligning the
digital skills training sector. Through TWC’s research in partnership with the
BDO, workforce ecosystem stakeholders highlighted the lack of alignment
across digital skills training success metrics and certifications. Consistent
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curriculum and training standards that align with industry standards are essential
to ensuring all Texans have the skills needed for good jobs. Improved research
could align the state’s digital skills training goals with industry needs and allow
for improved outcomes in line with the state’s existing workforce strategies. The
BDO is also interested in innovative approaches that provide industry-aligned
and transferable skills and credentials to support talent in building their career
pathways, including in-house upskilling within companies (upskilling, reskilling,
train the trainer models). Additional research in this space could help identify
such approaches.

The BDO will seek opportunities to partner with anchor and mid-sized
companies in key regions to sponsor digital skills training to upskill workers, to
address a need cited by many broadband-related industry employers. Effective
collaboration with regional chambers of commerce can help connect employers
to public resources and foster partnerships with one another. BDO will explore
additional ways to act as a matchmaker amongst training programs, digital skills
trainers and employers. Through the BDO’s partnership with TWC, employers
spoke of the challenges of finding and retaining talent. Within the broadband
industry specifically, employers articulated the desire to hire more diverse staff
and find pathways to recruit those without four-year degrees. Interviews with
employers also revealed that they were unaware of existing training programs:
publicizing this information could help support improved connections in the
system. This may be especially useful in rural communities, where trainers
expressed challenges due to the lack of employer connections. Building on the
existing asset inventory, the BDO will explore working with an intermediary to
create a comprehensive, public platform to serve as a resource to industry,
CBOs and trainers.

The expansion of broadband infrastructure will have an impact on both job
needs and job access. Together with state agency partners and the workforce
development ecosystem at large, the BDO will execute these approaches to
grow a stronger and more resilient economy for the state of Texas.
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Alignment with existing statewide priorities/goals:

Texas Broadband Plan 2022

Better connecting Texans to employment opportunities and digital skills
education and attracting more businesses to Texas are important considerations
in the Broadband Plan. The Broadband Plan also explores the supply chain and
organizational capacity concerns related to broadband deployment. As the BDO
fosters further inter-agency and public-private partnerships toward the
implementation of the Digital Opportunity Plan, it will advance the Broadband
Plan’s goal to close the digital divide.

In alignment with economic and workforce development, the Broadband Plan
calls for these goals:

e Close the digital divide as it “prevents Texans from accessing services
necessary to health, education, employment and safety.” (Relates to
Texas Goal 5 and supports all covered populations, especially aging
individuals, individuals with disabilities and low-income households.)

e Foster coordination across community colleges, technical schools,
universities and organizations to develop workforce development
programs. (Relates to Texas Goal 3 and supports all covered
populations, especially low-income households.)

e Assess supply chain challenges and make mitigation
recommendations. (Relates to Texas Goal 1 and supports all covered
populations, especially rural residents.)

Texas Workforce Commission Strategic Plan 2023-20273°:
TWC outlines the following goals for 2023-2027:

e TWC Goal 1: Ensure the Texas workforce system supports
employers and allows business and industry to thrive.

30 Texas Workforce Commission, Strategic Plan 2023-2027 (n.d.), strategic-plan-fiscal-years-2023-t0-2027-
twe.pdf (texas.gov).
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o Provide timely, relevant workforce solutions that enable employers
to find and retain the qualified workers needed to be successful
and globally competitive. (Relates to Texas Goals 3 and 5 and
supports all covered populations.)

o Engage with industry to address current and future workforce
development needs. (Relates to Texas Goals 3 and 5 and
supports all covered populations.)

e TWC Goal 2: Ensure a skilled workforce is prepared and equipped
to fill critical in-demand jobs, both now and in the future.

o Assist workers in obtaining the skills necessary to fill critical
occupations, as identified by industry. (Relates to Texas Goal 3
and supports all covered populations, especially low-income
households.)

o Connect a qualified workforce with employers. (Relates to Texas
Goal 5 and supports all covered populations, especially low-
income households.)

o Prepare a skilled workforce to fill critical jobs in the future.
(Relates to Texas Goal 3 and supports all covered populations,
especially low-income households.)

e TWC Goal 3: Provide exceptional customer service and support to
all workforce system stakeholders. (Relates to Texas Goals 1, 2 and

5 and supports all covered populations, especially low-income
households.)

o Deliver quality customer service to every customer who interacts
with the workforce system.

o Seamlessly integrate programs and coordinate services and make
them easy for all workforce system stakeholders to access and
navigate.
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o Maintain the highest levels of integrity, accountability and
efficiency across the workforce system and TWC programs.

Texas Workforce Commission Adult Education and Literacy
Strategic Plan Fiscal Years 2021-2026>":

TWC’s vision for adult education and literacy (AEL) is “To deliver education,
workforce, and postsecondary education and training outcomes for students
through innovative service delivery and partnerships that result in statewide
alignments, efficiencies, and accountability.”

The AEL Strategic Plan outlines the following goals for fiscal years 2021-2026:

e AEL Goal 1: Increase outcomes

o Objective 3: Enhance AEL curriculum, standards and skill
assessment options to boost employability and college readiness
of AEL students. (Relates to Texas Goal 3 and supports
individuals with a language barrier.)

e AEL Goal 2: Address demand with increased access

o Objective 4: Increase student access to digital technology,
including broadband connections and distance learning
applications. (Relates to Texas Goals 1, 2, 3 and 5 and supports
individuals with a language barrier.)

e AEL Goal 3: Enhance customer experience with increased
coordination

o Objective 2: Support development of career pathway ladders with
AEL and its workforce system partners. (Relates to Texas Goal 3
and supports all covered populations.)

The Digital Opportunity Plan will support the first two goals of the AEL Strategic
Plan by connecting more people to online job searching and application

31 Texas Workforce Commission, Consolidated 2021-2025 Strategic Plan (n.d.), strategic-plan-fiscal-years-
2021-t0-2025-twe.pdf (texas.gov).
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websites and ensuring that the workforce receives the digital skills training
needed to prepare for an increasingly digital employment landscape. In addition,
increased access to technology, internet, training and support as a result of this
plan will support these first two goals and directly advance objective four in goal
two. The Economic and Workforce Development Task Force successfully
convened TWC, other nonprofits and higher-education institutions, one step
toward fostering smoother collaboration between Texas’ workforce system
stakeholders as outlined in the third goal of the AEL Strategic Plan.

Internet affordability is one of the main barriers to accessing reliable internet,
and this is ultimately a quality-of-life issue for the Texas workforce. Better
internet can connect Texans to better jobs and, in turn, better housing, health
care, community and other benefits. (Relates to Texas Goal 1 and supports all
covered populations.) Providing more affordable internet options, fostering trust
in the government and providing quality jobs in the broadband industry (e.g. fiber
technicians) will be critical to achieving broadband expansion in Texas.

2.c.iv.2 Education Access and Advancement

The BDO'’s vision for this outcome area is: Texans will have access to a
higher quality education no matter where they live, with the opportunity for
educational advancement no matter their stage of life, as a product of the
learning opportunities that the internet has to offer and that schools can
deliver online.

The mission of the Texas Education Agency (TEA), the state agency charged
with overseeing primary and secondary public education, is that every Texas
child is prepared for success in college, career or military.? Broadband access
and adoption play an essential role in this effort, ensuring that students can

32 Texas Education Agency, Agency Strategic Plan 2023-2027, https://tea.texas.gov/system/files/2023-2027-
TEA-Strategic-Plan_0.pdf.
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participate fully in virtual learning environments, find and apply for jobs, and gain
new career skills.

In addition, efforts to advance Texas Goal 3 — ensuring all Texans have a broad
foundation of digital literacy skills and access to a continuum of digital skills
development programs — will support Texans’ educational advancement no
matter their stage of life (Supports all covered populations).

The BDO convened the Education Task Force to discuss how internet
availability, device availability and digital skills impact Texas students, educators
and school communities. These discussions revealed that while many
educational institutions provide access to digital devices to students at little to no
cost, they often struggle to bear the high expense of replacing outdated devices.
Task force members suggested that educational device deployments be paired
with technical support, helping students and families adopt basic device skills,
cybersecurity awareness and the necessary software for virtual learning. The
Education Task Force also discussed the need for digital navigators in schools,
barriers to ACP enrollment among adult students, internet security concerns on
campus and the lack of capacity in smaller schools to apply to grants and
provide ongoing support.

Out of 368 valid responses in the DRMTS, 94 entities self-identified as K-12
schools, community colleges or public/private universities.
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Alignment with existing statewide priorities/goals:

Operation Connectivity:

Operation Connectivity is a partnership that includes Gov. Greg Abbott, the
Dallas Independent School District and TEA to connect all of Texas’ 5.5 million
public school students with both a device and reliable internet connection.
(Relates to Texas Goals 1 and 2 and supports immigrants, low-income
households, racial or ethnic minorities and rural residents.) This three-phase
program was launched in May 2020.

Between May and December 2020, Operation Connectivity supported the
acquisition of more than 4.5 million devices for students, resulting in a 1:1 ratio
of device access per student. Texas leveraged almost $1 billion of funding to
support this initiative, including federal, state and local sources.®

Image credit: Compare Fibre via Unsplash

33 Texas Education Agency, What is Operation Connectivity? (n.d.), https:/tea.texas.gov/texas-schools/health-

safety-discipline/covid/operationconnectivityplaybook.pdf.
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Texas Education Agency Long Range Plan for Technology:

The TEA Long Range Plan for Technology states: “An effective education
system is key to equipping students with the knowledge, skills, and integrity to
contribute to our state in positive ways. Technology is a driving force for
transforming education as we know it, creating stronger, better-educated
students, and ultimately building a stronger Texas."

The TEA Long Range Plan for Technology’s has six strategic goals, five of
which directly relate to Digital Opportunity:34

e TEA Goal 1: Personalized Flexible, Empowered Learning: Adaptive
and individualized learning based on student needs and abilities.
(Relates to Texas Goals 3 and 5 and supports individuals with
disabilities and individuals with limited English proficiency.)

e TEA Goal 2: Equitable Access: Fair and equal opportunities for all
students to take full advantage of their education. (Relates to Texas
Goals 2 and 3 and supports immigrants, individuals with disabilities,
individuals with limited English proficiency, low-income households,
racial or ethnic minorities and rural residents.)

e TEA Goal 3: Digital Citizenship: Responsible, safe, respectful and legal
use of technology. (Relates to Texas Goal 4 and supports the covered
populations listed in point 2 above.)

e TEA Goal 4: Safety and Security: Environment free of physical,
emotional and digital harm or risk. (Relates to Texas Goal 4 and
supports the covered populations listed in point 2 above.)

e TEA Goal 6: Reliable Infrastructure: Available, trusted technology
components to support organizational goals. (Relates to Texas Goals 1
and 2 and supports the covered populations listed in point 2 above).

34 Texas Education Agency, Long Range Plan for Technology Resource Center,
https://tea.texas.gov/academics/learning-support-and-programs/technology-planning/long-range-plan-for-

technology.
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2.c.iv.3 Health Improvement 3°

The BDO'’s vision for this outcome area is: Texans' personal and community
health will improve as a result of easier access to health services and a
recognition that broadband adoption is a “super determinant” of health.

"The area has disparities in health care, particularly
telehealth, with limited broadband access. It's already
difficult to see specialist doctors. There's a big gap that

just stays and gets worse without access to the internet."
— Public Meeting Attendee, Lubbock, Texas

The health and wellbeing of Texans is an important state priority that is closely
linked to the ability to access broadband and digital opportunity. Telemedicine,
for instance, is key to delivering health care services to aging individuals,
individuals with disabilities, rural residents and other Texans who may have
difficulty accessing in-person health care. Research conducted by Texas A&M
AgriLife Extension Service in partnership with BDO reveals that 64 of Texas’ 254
counties do not have a hospital; 25 counties do not have a primary care
physician. Dozier, Bauer, Baze et. al shared, “These counties can benefit from
reliable high-speed internet access that allows them to connect to experts in
neighboring counties.” 3 Telemedicine can also facilitate online disease
management services, electronic health records, home monitoring and other
vital health care services.

To discuss the intersection of digital opportunity and the health and well-being of
all Texans, the BDO convened the Health Task Force. Task force discussions
immediately identified the lack of affordable, reliable internet and digital skills as
common barriers to accessing telehealth services in Texas. While community

35 Comments 59 and 278 received during the public comment period informed changes to this section of the
plan.

36 Appendix L: Dozier, M., Bauer, R., Baze, J., Thomas-Wilson, C., & Klose, S. L. (2024). Broadband Adoption
for Rural Communities. Disaster, Assessment, and Recovery Department, Texas A&M AgriLife Extension
Service.
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centers and health care centers “ . .
, , We live in a rural area that
provide some space and devices

needed for telehealth, technical has poor internet service. My

support helping patients set up husband has a heart

devices and/or troubleshoot defibrillator that is monitored
remains an unresolved gap.

by Wi-Fi. For health reasons

Additionally, awareness of the
I : we need a better system than
availability and importance of

telemedicine options and digital what we have.

training for how to access them will

— Public comment on the draft plan
be a critical component for success.
While Texans — especially those belonging to covered populations — face
significant gaps and barriers when accessing telehealth services, the Health
Task Force identified several existing assets and successful models for
leveraging technology to improve health outcomes. One example is the
Pottsboro Library. Located in rural Grayson County, Pottsboro Library’s private
“telehub,” equipped with blood pressure cuffs and other medical equipment,
enables patients to access health care appointments remotely. To facilitate
telehealth and other digital opportunity initiatives, Pottsboro Library employs
digital navigators, partially funded through the support of the TSLAC. Another
example is the newly established Texas Tech University Health Sciences Center
(TTUHSC) Institute of Telehealth and Digital Innovation. The Institute aims to
establish health care hubs at the TTUHSC’s campuses and create a “hub-and-
spoke" model to continue to serve surrounding rural communities via telehealth
and existing local health care resources. Their programs provide health care to
108 counties in West Texas.*’

37 Cisneros, Suzanna, “Digital Health Takes Center Stage TTUHSC Announces New Institute of Telehealth and
Digital Innovation”, TTUHSC Daily Dose (Sept. 26, 2023),
https://dailydose.ttuhsc.edu/2023/september/telehealth-institute-ribbon-cutting.aspx.
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Alignment with existing statewide priorities/goals for
health:

Department of State Health Services Strategic Plan for 2023-2027

In June 2022, the Texas Department of State Health Services (DSHS) published
part 1 of their strategic plan for 2023-2027. The goals and objectives of the
Strategic Plan that relate to Digital Opportunity are:3

e DSHS Goal 2: Ensure efficient access to appropriate services.

o Objective 2.1: Empower Texans to identify and apply for services.
(Relates to Texas Goal 5 and supports all covered populations.)

o Objective 2.3: Ensure people receive services and support in the
most appropriate, least restrictive settings based on individual
needs and preferences. (Relates to Texas Goal 5 and supports all
covered populations.)

o Objective 2.4: Strengthen consumers’ access to information,
education and support. (Relates to Texas Goal 5 and supports all
covered populations.)

All Texas Access Report

In December 2022, the Texas Health and Human Services Commission (HHSC)
published the All Texas Access Report,* in collaboration with local mental
health authorities and local behavioral health authorities. The report articulates
regional and statewide goals and strategies that leverage internet-enabled
technologies such as developing strategies to strengthen mental health care
access and crisis care while reducing costs to local governments providing
services to people experiencing a mental health care crisis (including costs
associated with transportation, incarceration and emergency room visits of
people with mental iliness). For example, equipping rural law enforcement with
technology for remote mental health evaluation can allow for expedient

38 Texas Health and Human Services, Department of State Health Services Strategic Plan for 2023-2027 Part |,
(June 2022), https://www.dshs.texas.gov/sites/default/files/legislative/2022-Reports/DSHS-Strategic-Plan-2023-
2027-Part-1.pdf#fpage=16&zoom=100,0,0.

39 Texas Health and Human Services, All Texas Access Report (December 2022), all-texas-access-report-dec-
2022.pdf.
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resolution of a case, sparing all involved of unnecessary costs and hardship.
(Relates to Texas Goal 2 and supports rural residents.)

While the All Texas Access Report does not articulate a plan for technology or
digital opportunity, a successfully executed Digital Opportunity Plan will support
HHSC in advancing its goals.

Image credit: National Cancer Institute via Unsplash
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2.c.iv.4 Accessibility of Essential Services*

The BDO'’s vision for this outcome area is: Texans will have access to the

resources and tools they need to ensure that public resources are used
most effectively and that our communities are safer and more resilient,
especially in extreme weather events.

“For the organization’s agencies, it's a lack of digital sKills...
[Employees] are social workers, not IT people. My job at
the state level is to make them effective and bring
resources to them. They need to be more reachable to the
populations they are serving. A person will bring an
application in person — they will be missing a document and
need to drive home to get it and bring it back. Online would
be an easy fix for this, but they don’t have the literacy.”

— Essential Services Task Force Member

Texans need internet access, devices and skills to complete essential daily
tasks and to ensure their safety, security and quality of life. The BDO convened
the Essential Services Task Force to contribute the perspectives of public safety
and poverty relief organizations, including state and municipal agencies,
nonprofit organizations and emergency management entities, to the digital
opportunity planning process.

The Essential Services Task Force found:

Texans need strong, reliable internet, access to appropriate devices, digital
literacy and technical assistance. Access to the internet and devices that Texans
know how to use are critical for residents to access essential services such as

49Comment 271 received during the public comment period informed changes to this section of the plan.
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emergency announcements and 9-1-1, in addition to other public resources
aimed at low-income individuals, seniors, veterans and incarcerated individuals.

While statewide goals and plans focused specifically on increasing access to
essential services are limited, existing programs like the Texas Technology

Access Program (TTAP) at the University of Texas’ Texas Center for Disability

Studies, increase access for people with disabilities and aging individuals
through assistive technology tools and services. (Relates to Texas Goal 2 and
supports people with disabilities and aging individuals.) The Inmate Tablet

Program enables the Texas Department of Criminal Justice to deliver
information and services to incarcerated populations. (Relates to Texas Goal 2
and supports incarcerated individuals.) Further, 93 organizations reported to the
DRMTS that they provide publicly accessible online services.

Image credit: Stock Images, Microsoft
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Alignment with existing statewide priorities/goals for
Essential Services:

Texas Homeland Security Strategic Plan 2021-2025

The Texas Homeland Security Strategic Plan, published by the Texas

Governor’s Office, includes an objective and several priority actions that relate to

Digital Opportunity:4'

e Homeland Security Goal 2 Protect: Objective 2.6: Enhance

statewide cybersecurity efforts to protect information assets. (Relates

to Texas Goal 4 and supports all covered populations.) Priority

actions:

2.6.1: Continue to expand and strengthen the Texas Information
Sharing and Analysis Organization as a trusted hub for the
collection and sharing of cybersecurity risk information among
state, local, higher education and private sector stakeholders.
2.6.2: Maintain the Texas Cybersecurity Framework to mitigate
risks and improve the resiliency of state information systems and
encourage adoption of the Framework's standards by local
jurisdictions.

2.6.3: Create a culture of security among all government
agencies through development and implementation of training
programs and outreach efforts focused on threat awareness and
good cyber hygiene practices.

2.6.4: Develop and implement cybersecurity exercise programs
to encourage preparedness at all levels of government and
ensure sharing of best practices and lessons learned.

2.6.5: Enhance collaboration with higher education institutions to
build the future cyber workforce for Texas.

41State of Texas, Texas Homeland Security Strategic Plan 2021-2025 (n.d.),
https://gov.texas.gov/uploads/files/press/HSSP_2021-2025.pdf.
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e 2.6.6: Ensure the integrity of Texas elections by protecting
electoral systems against compromise or interference.

2.c.iv.5 Civic and Social Engagement

The BDO'’s vision for this outcome is: Texans will be more connected to one
another, their communities and their government, with improved tools to
participate in civic processes.

The BDO put together the Civic and Social Engagement Task Force, including
representatives from libraries, state agencies, government associations, CBOs,
faith-based organizations, local governments, COGs and other entities
concerned with the overall well-being and quality of life of all Texans. These
organizations play a critical role in broadband expansion and adoption across
Texas, given their deep community roots and awareness of community needs.

Task force discussions revealed that internet affordability is a significant barrier
for low-income households, aging individuals and rural residents in Texas.
Additionally, the task force highlighted the need for digital skills training
programs that consider the specific needs of people with disabilities or language
barriers. Overall, the task force expressed a desire for more support and
facilitation from local governments as well as funding for CAls — schools and
libraries in rural areas, in particular — to expand broadband access across the
state.

Civic and social engagement organizations made significant contributions to the
DRMTS, with 75 responses from libraries, 70 from community support or
community-based organizations, and 55 from K-12 schools. From the public
sector, city (63), county (45) and state (39) government respondents were the
most common respondents to the DRMTS.
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Alignment with existing statewide priorities and goals for
civic and social engagement:

Texas State Library and Archives Commission Strategic Plan*?

The TSLAC published its five-year Strategic Plan with goals that directly address
digital opportunity, assistance for CAls that support digital opportunity goals and
specific covered populations.

e TSLAC Goal 2: Support affordable access and training to advance digital
connectivity and broadband for libraries and communities to bolster
statewide digital opportunity and literacy. (Relates to Texas Goals 1 and 3
and all covered populations.)

e TSLAC Goal 6: Provide all types of libraries with the tools, training and
resources needed to meet the evolving information, educational and
economic needs of Texans and the communities libraries serve. (Relates
to Texas Goals 3 and 4 and all covered populations.)

e TSLAC Goal 8: Enhance quality of life and well-being for all Texans who
are unable to read standard print by providing high-quality, accessible
reading materials and library services. (Relates to Texas Goal 5 and
supports aging individuals and individuals with disabilities.)

Texas Broadband Plan 2022:

The guiding principles of the Broadband Plan focus on connecting CAls to one
another and promoting coordination, cooperation and communication among
public, private and nonprofit entities in Texas. These efforts are aligned with the
plan’s goal to better serve the covered populations with critical digital access.
(Relates to Texas Goals 1, 2, 3, 4 and 5 and supports all covered populations.)
By better understanding the needs of organizations that work directly with

42 Texas State Library, Agency Strategic Plan 2023-2027 (June 1, 2022),
https://www.tsl.texas.gov/sites/default/files/public/tslac/agency/exec/TSLAC-strategic-plan-2023-2027.pdf.
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communities in Texas, the BDO can provide efficient and targeted solutions to
the digital divide in Texas.

2.c.iv.6 Business and Telecommunications Growth

The BDO’s vision for this outcome is: The telecom industry and business
community will grow stronger through the implementation of this plan as
more Texans adopt internet services and become more productive in their
work.

The Business and Telecom Task Force engages representatives from satellite
operators, national carriers, local and rural ISPs and others. To gather additional
input, the BDO conducted a Texas Internet Service Provider Survey (ISP
Survey) between March and June 2023. The ISP Survey received responses
from 79 unique broadband providers.

Results from the ISP Survey showed that while 55 percent of participating ISPs
in Texas serve all covered populations, the majority of ISPs do not provide
programs promoting access to digital devices, digital skills training or digital
opportunity funding such as subsidies to improve broadband affordability.

Almost two-thirds of respondents to the ISP Survey participate in ACP, and 64
percent advertise it. Only 33 percent of respondents have discounted plans
targeted specifically at low-income households, other than ACP and Lifeline.

Almost a quarter of ISP Survey respondents offer programs that support or
provide access to computing devices. Of those offering such programs, 38
percent offer discounted or free computing devices for public computing centers;
38 percent offer grants, gifts or other financial contributions to other entities to
reduce the cost of devices; 29 percent offer free or reduced cost devices to
eligible broadband subscribers; and 24 percent refurbish old devices for sale at
a reduced cost.
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Almost half of ISP Survey respondents reported offering programs that support
or promote digital skills and technical support. Of those that have programs, 60
percent offer in-person support for individuals, 23 percent offer in-person support
for groups, 20 percent offer digital navigators and 17 percent offer in-person
online classes.

A quarter of ISP Survey respondents provide digital opportunity funding to other
organizations such as grants, loans or other assistance for programs operated
by other organizations that promote digital inclusion in Texas. Of those who
provide support, 82 percent provide funding for broadband access and
affordability; 53 percent provide funding for digital skills and technical support;
35 percent provide funding for device access; and 24 percent provide funding for
digital navigators.

Discussion in the Business and Telecom Task Force meetings revealed that
ISPs face barriers to participating in and/or achieving results in broadband
expansion and adoption initiatives, including the high cost of installing fiber in
rural areas and lack of internal organizational capacity. Nonetheless, 85 percent
of ISP Survey respondents are definitely or probably interested in receiving
BEAD grants to expand their coverage footprint, showing promise in leveraging
ISPs to start closing the digital divide.

23% 48% 25%

of ISP respondents offer of ISP respondents have of ISP respondents
programs that support or programs that support or provide digital
provide access to promote digital skills and opportunity funding to
computing devices. technical support. other organizations.
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Alignment with statewide priorities and goals:

Texas Broadband Plan 2022

The Broadband Plan suggests that low competition among ISPs — particularly in
rural areas — creates a barrier to internet affordability across the state. At the
time of the Broadband Plan’s publication, in one Texas area there was only one
provider providing service to 4.4 million households.*® As part of the Digital
Opportunity Plan, the BDO will continue to work with ISPs to identify and
address broadband deployment and other affordability barriers, and foster
public-private partnerships to expand broadband coverage and affordable
internet options. (Relates to Texas Goal 1 and supports all covered populations.)

BOOT Program

The BOOT program is Texas’ first competitive broadband grant program aimed
at funding infrastructure projects that bring broadband access to end users in
eligible areas of the state. Funded broadband projects must be capable of
minimum speeds of 100 megabits per second (Mbps) for downloads and 20
Mbps for uploads and can scale to 100/100 Mbps. The program is funded by
CPF funds through the U.S. Treasury. The first round of funding made $120
million available, and the BDO accepted more than 190 applications totaling
more than $180 million in funding requests through May 2023. At the time of
developing this plan, the BDO continues to evaluate applications and plans to
announce awards for the first round of BOOT funding in early 2024. (Relates to
Texas Goal 1 and supports all covered populations, especially rural residents.)

BEAD Grants

BEAD grants will fund eligible broadband infrastructure projects that help expand
high-speed internet access and use. (Relates to Texas Goal 1 and supports all
covered populations, especially rural residents.) BEAD grants will support
various functions and stages of broadband access and adoption projects,

43Texas Broadband Development Office, Texas Broadband Plan 2022 (June 15, 2022),
https://comptroller.texas.gov/programs/broadband/about/what/docs/broadband-plan-22.pdf.
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including infrastructure deployment, outreach, capacity building and planning.
The grants will concentrate on initiatives in priority areas, including both
unserved locations (areas with no internet access or access to internet speeds
lower than 25/3 Mbps) and underserved locations (areas with access to internet
speeds greater than 25/3 Mbps but lower than 100/20 Mbps).

ACP

Under ACP, eligible households can receive a monthly discount of up to $30 for
internet service or up to $75 per month for households on tribal lands. (Relates
to Texas Goal 1 and supports low-income households.) Eligible households
looking to purchase a digital device, such as laptop, desktop computer or tablet,
can also benefit from a one-time discount of up to $100 when purchasing from
participating providers. (Relates to Texas Goal 2 and supports low-income
households.) To qualify for the one-time device purchase discount, households
must contribute an amount between $10 and $50 toward the purchase price.

As of December 2023, approximately 1.7 million households in Texas are
enrolled in ACP, about 40 percent of all ACP-eligible households in Texas,**
which is slightly lower than the national ACP enrollment rate of 42 percent. The
South Texas region has the highest ACP enrollment rate with 42 percent of all
households participating in the program, followed by the Upper Rio Grande (31
percent) and Southeast (20 percent) regions. Over the last 12 months, Texas
ACP enrollment has increased steadily.*°

Sixty-five percent of respondents to the ISP Survey participate in ACP, and 64
percent advertise it. Only 33 percent of ISP Survey respondents offer discounted
plans targeted specifically at low-income households, other than ACP and
Lifeline.

44 Universal Service Administrative Co., ACP enrollment and claims tracker (n.d.),
https://www.usac.org/about/affordable-connectivity-program/acp-enrollment-and-claims-tracker/.

45 EducationSuperHighway, Affordable Connectivity Program Enrollment Dashboard (n.d.),
https://www.educationsuperhighway.org/no-home-left-offline/acp-data/#dashboard.
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In January 2024, the FCC announced that ACP would likely end in April 2024.
Without additional funding from Congress, the FCC stopped accepting new
program enrollments and began steps to wind down the program. Many Texas
organizations, including several that provided public comment on this plan, are
advocating for the continuation of the ACP as a successful program that has
positively impacted broadband adoption in the state. The Texas Legislature
could choose to establish a program that addresses broadband affordability. A
statewide subsidy program, similar to the ACP, could assist with NTIA Strategy
3: Promote internet adoption.

Lifeline/Tribal Lifeline Program

Lifeline is an FCC program that aims to make communications services more
affordable for low-income households. It provides discounts on eligible monthly
phone, broadband internet service or bundled voice-broadband packages from
participating providers. (Relates to Texas Goals 1 and 2 and supports low-
income households and/or tribal communities.) As of April 2023, 276,500 Texas
households are enrolled in the Lifeline program — just 9 percent of the 3 million
Lifeline-eligible households in the state,*® lower than the national enrollment rate
of 17-25 percent as of 2021.47

Forty-four percent of respondents to the ISP Survey participate in the Lifeline
Program or the Tribal Lifeline Program.

While several federal and statewide programs address the barrier of internet
affordability for lower-income, tribal and/or rural households, under the Digital
Opportunity Plan, the BDO’s further engagement with business and telecom
stakeholders can ensure further promotion of and participation in these
programs.

46 Universal Service Administrative Co., Program Data, Lifeline Participation (n.d.),
https://www.usac.org/lifeline/resources/program-data/#Participation.

47 EducationSuperHighway, No home left offline (n.d.), https://www.educationsuperhighway.org/no-home-left-
offline/.
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2.d Strategy and Objectives

The Digital Opportunity Plan is the first of its kind. Until now, the state of Texas
has never led a coordinated effort to gather and analyze data related not only to
broadband availability, but also to digital opportunity barriers and assets across
the state, including metrics of affordability, digital skills, device access and
cybersecurity awareness. This section presents the overarching strategies and
KPIs for advancing the state’s vision of digital opportunity for all Texans,
including individuals belonging to all covered populations. The BDO will measure
the progress of this plan against the baseline data established here, noting
limitations to the baseline data sets. Online tools such as digital surveys offer the
fastest and most cost-effective way to gather baseline data. This is a core
limitation to the baseline data set, as this plan is most concerned with individuals
with limited or no access to broadband and/or internet-enabled devices and
tools. It is hardest to capture the experiences of these populations with online
tools, and their underrepresentation in data sets such as Census surveys can
lead to a cycle of under resourcing and continued undercounting. As an Alamo
Region meeting attendee shared, “The Census and other vital services
increasingly rely on the internet, making it crucial to ensure widespread access
to improve responses and outcomes.” While the U.S. Census Bureau's ACS, the
Digital Opportunity Survey and other tools serve to establish baselines and KPIs,
part of the plan includes improving upon the data as part of its implementation.
KPIs and targets may change as the BDO gathers and analyzes more robust
data over time. Chapter 5: Implementation includes definitions and descriptions
of the plan’s four implementation strategies.

Appendix B: Strategies, Objectives and Baselines provides key performance
indicators for each Goal of this plan, along with baseline data and related targets
per covered population.
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3. Current State of Digital
Opportunity

3.a Needs Assessment*®

3.a.i Methodology

As part of the digital opportunity planning process, the BDO created an inventory
of the current assets promoting digital opportunity in communities across the
state and assessed digital opportunity needs as uniquely experienced within
covered populations and within economic regions. This chapter presents an
analysis of the gaps between the assets and needs identified.

Key data sets included quantitative data derived from the ACS and the Digital
Equity Act Population Viewer, a tool created in partnership with the Census
Bureau and NTIA, to understand statewide baseline conditions, supplemented
with data gathered from the Digital Opportunity Survey and the DRMTS.
Quialitative input from the public engagement model (detailed in Chapter 4:
Collaboration and Stakeholder Engagement) as well as the individual interviews
conducted in partnership with TWC further contributed to the needs assessment.

e The BDO developed the Texas Digital Opportunity Survey to identify
the digital opportunity barriers affecting Texas households, such as the
lack of access to broadband infrastructure, reliable and affordable
internet service and the devices necessary to use the internet. The
BDO also utilized the survey to examine challenges to broadband
adoption, including digital literacy, awareness of cybersecurity and
online privacy, and publicly accessible online resources. The Digital
Opportunity Survey was open to any Texas resident over the age of 18.

48Comment 303 received during the public comment period informed changes to this section of the plan.
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e The BDO developed the DRMTS to inventory organizations that
provide digital opportunity-related resources within Texas. The DRMTS
captures and depicts where resource gaps may exist within Texas and
identifies the digital opportunity programs and services currently
available to Texans. The DRMTS is an online survey of organizations
that currently or potentially work in the digital opportunity space, over a
four-month period, from April to August 2023.

Where statistically significant, data gathered from each survey help to provide a
baseline for the statewide goals under each measurable objective category, and
by covered population and economic region. In identifying the needs of covered
populations within each measurable objective category, the BDO can assess
how it will interact with and impact the state’s six outcome areas as part of the
needs assessment.

The result is an evidence-based assessment of needs and barriers to full
broadband adoption for those most impacted by gaps in digital opportunity.

The Digital Opportunity Survey received a total of 13,296 responses: 11,048
from the online survey and 2,248 from paper surveys disseminated during
regional meetings and by libraries and other stakeholders. Paper surveys
included a subset of the questions in the online survey and reached respondents
using different methods than online (e.g., paper distribution vs. email and social
media promotion). These differences in methodology call for separate analysis
for the online and paper survey responses. After the data validation and cleaning
process, the online survey received 9,440 valid responses, and the paper survey
received 1,945 valid responses, resulting in a total of 11,385 valid survey
responses that form the basis of the Digital Opportunity Survey’s needs
assessment analysis. Full survey methodology and limitations are in Appendix
C: Needs Assessment and Asset Inventory Report, Methodology and
Limitations, alongside a comparison of the demography of survey respondents
to that of the full state of Texas according to the ACS.
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While these data provide an initial assessment of digital opportunity in the state,
it is a snapshot, with several limitations: Surveys reflect respondents’ self-
assessments; the sample size of over 11,000 adults (18 years or older)
respondents is not fully representative of Texas’ 30.5 million residents; the
survey data underrepresent the experiences of certain covered populations
while overrepresenting others; finally, the online survey collected more robust
data than the print version, but the print version may better reflect the
experiences of those who do not have access to broadband or devices. The
BDO acknowledges these and other limitations of the Digital Opportunity Survey
data, while also recognizing the utility of a snapshot to provide a baseline

understanding of the digital opportunity experiences of many Texans. Chapter 5:

Implementation presents a plan to continue to gather, measure and improve
upon the baseline data.

Similarly, while the BDO acknowledges that the DRMTS did not generate an
exhaustive catalogue of every digital opportunity offering across the state, it
provides a useful snapshot of programs and assets that enable digital
opportunity.

3.a.ii Statewide Needs and Barriers

Texas is home to more than 30 million people*® of whom 4.2 percent lack fixed
broadband availability, 31 percent lack broadband subscriptions, 23 percent are
not using the internet and 40 percent are not using a PC or tablet computer.*®
Texas is a diverse state with the majority of the population belonging to one or
more covered populations that have been identified as needing better access to
digital resources. Racial or ethnic minorities are the most prominent covered

494U.S. Census Bureau, “QuickFacts: Texas” (November 6, 2023),
https://www.census.gov/quickfacts/fact/table/TX/PST045222.

50 U.S. Census Bureau, Digital Equity Act Population Viewer_(n.d.), https://mtgis-

portal.geo.census.gov/arcgis/apps/webappviewer/index.html?id=c5e6¢f675865464a90ff1573c5072b42 and U.S.

Census Bureau, American Community Survey five-year data (2017-2021),
https://www.census.gov/data/developers/data-sets/acs-5year.html.

3. Current State of Digital Opportunity — Texas Digital Opportunity Plan

64



population in the state (58 percent),®! followed by individuals with limited English
proficiency (27 percent),®? low-income individuals (23 percent),® rural residents
(22 percent),® aging individuals (18 percent),?' immigrants (17 percent),®
individuals with disabilities (11 percent),® veterans (5 percent),® incarcerated
individuals (1 percent),%?

tribal communities (1 “Public transportation is needed. Once
percent)®" and unhoused you're outside Lufkin, you're dead in
individuals (<1 percent).”® the water. Transportation is an issue
The BDO’s public to access public resources, but if you
engagement process have internet, it's like having a car.”
revealed that for many — Public Meeting Participant, Lufkin, Texas
Texans, utilizing publicly

accessible digital resources
can be challenging due to transportation constraints or limitations.

Texans do not have internet because it is too expensive or not
available to them.

e Among the 5 percent of online Digital Opportunity Survey respondents
who do not access the internet from home, 60 percent selected lack of
available or adequate internet services and 59 percent selected cost as
the reason for not having a home internet connection.

e Among the 20 percent of paper survey respondents who do not have
internet service available in their home, 59 percent reported cost as the
reason.

51 U.S. Census Bureau, American Community Survey 5-year data (2017-2021),
https://www.census.gov/data/developers/data-sets/acs-5year.html

52 U.S. Census Bureau, Digital Equity Act Population Viewer (n.d.), https:/mtgis-
portal.geo.census.gov/arcgis/apps/webappviewer/index.html?id=c5e6¢f675865464a90ff1573c5072b42

53 The U.S. Department of Housing and Urban Development, Office of Community Planning and Development,
The 2022 Annual Homelessness Assessment Report (AHAR) to Congress (2022),
https://www.huduser.gov/portal/sites/default/files/pdf/2022-ahar-part-1.pdf.

3. Current State of Digital Opportunity — Texas Digital Opportunity Plan

65



e Figure 1 shows where Texans use public internet resources based on
whether they can access the internet from home.

Texans lack information about programs that could assist them
with overcoming cost barriers.

e Only 40 percent of Digital Opportunity Survey respondents have heard
of the ACP, and 21 percent have heard of discounted internet services
by ISPs.

e Thirty-eight percent of households in Texas that are eligible to
participate are enrolled in the ACP.>

Most Texans have access to a device to get online.

¢ In a question that allowed respondents to select multiple answers, most
respondents use a smartphone (94 percent) to connect to the internet,
in addition to other devices such as laptops (79 percent) and tablets
(56 percent).

e Some residents selected only a smartphone as the device they use to
get online (7 percent).

Some Texans do not have access to technical or cybersecurity
support.

e Eighteen percent of survey respondents cannot access technical
support nearby.

e Thirty percent of survey respondents who don’t have cybersecurity
measures installed on their devices, or are not sure about it, also
cannot access technical support from nearby sources.

54 Universal Service Administrative Co., ACP enrollment and claims tracker (n.d.),
https://www.usac.org/about/affordable-connectivity-program/acp-enroliment-and-claims-tracker/.
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Some Texans are not comfortable with digital literacy skills.

e Eighty-eight percent of survey respondents are comfortable with
connecting a computer or smartphone to a Wi-Fi network—a basic
digital literacy skill.

e Survey respondent confidence declines with more complex digital
skills: 77 percent of respondents are comfortable deleting cookies on a
web browser; 69 percent of survey respondents are comfortable with
setting up parental controls.

Some Texans are interested in internet or computer training
classes.

e Twenty-eight percent of online survey respondents are interested in
internet or computer training classes.

e Survey respondents belonging to covered populations such as
individuals with limited English proficiency (54 percent) and unhoused
individuals (54 percent) are more likely to be interested in internet or
computer training classes.

Many Texans are familiar with cybersecurity and online privacy
measures.

e Ninety percent of respondents are familiar with cybersecurity
measures, and 86 percent have cybersecurity measures set up on their
devices.

Texans use the internet to access essential services.

e More than half of survey respondents use the internet for accessing
public resources and services such as news and current events (89
percent), accessing health care (82 percent), searching for educational
resources (75 percent), improving work skills (68 percent) and finding
information about government services (58 percent).
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Texans who do not have internet at home must use the internet at
schools or libraries, parking lots and community organizations.>®

Figure 1: Internet Connection Outside of the Home

Where else do you connectto the internet when notusing your own connectionplan?

At the home ofelativesor fends Y, '
o
Acvork ™
At a retail store (such as McDonalds, Taco Bell, Starbucks) _ fg%%’
At aschoolorforery |
At a public space (such as a park, government building) | )0 %
In a parking lot of a school, library, retail store or restaurant m 41%
Using Community Wi-Fi (such as free Wi-Fi provided by a community... “’/26%
On public transit - 7%70"

” 9
Other '3:%) * Other Includes health care facilities
o airports., church, recreational areas like
I don’t know ' 1%’ gyms, etc
B Respondents who can access internet at home M Respondents who cannot accessinternet at home 100%

3.a.iii Covered Population Needs Assessment

3.a.iii.1 Aging

Individuals®® “For the elderly, the sense of
Aging individuals represent 18 isolation is real. If you can keep
percent of the state’s people in their own homes, it's less

population and 42 percent of expensive. You live longer, you do

Digital Opportunity Survey .
better. The next group of elders will

respondents. Of the

Opportunity Survey who self- help elders be independent.”
identified as aging individuals, — Public Meeting Attendee, Belton, Texas

40 percent also identified as

55 Texas Digital Opportunity Public Survey (2023).
5 Comment 282 received during the public comment period informed changes to this section of the plan.
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residing in a rural area. Sixteen percent of attendees of public digital opportunity
meetings across the state identify as or represent organizations serving aging
individuals. Organizations serving aging individuals participated in and provided
guidance throughout the public engagement process. For more on these
engagements, see Chapter 4.

Figure 2: Aging Individuals in Texas by County®’
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The Upper East Region (25 percent), Northwest (23 percent) and
Southeast (23 percent) regions have the highest percentage of
aging individuals.

According to the Digital Opportunity Survey data, internet availability and
adequacy and digital literacy are the primary barriers to full digital opportunity
that aging individuals face. The qualitative data gathered in the public
engagement process revealed transportation, affordability, digital literacy, online
safety, language barriers and understanding the benefits of internet and device
types (such as mobile touch screen devices) as barriers for aging populations.
Perpetrators of elder fraud, or financial crime that targets aging individuals, often

57 U.S. Census Bureau, “American Community Survey Five-Year Data (2009-2022),” Table B01001: Sex by Age
(2017-2021), https://www.census.gov/data/developers/data-sets/acs-5year.html.
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carry out their crimes over the internet, telephone or text message. Texas has
experienced more than $159 million in elder fraud losses; as of 2021, Texas was
the state with the third highest number of elder fraud victims in the nation.%® As
aging individuals increase their access to internet and devices, the need for
cybersecurity awareness becomes more acute.

Addressing these barriers will impact aging individuals’ adoption of internet
services; ability to access health services, essential services and civic
processes; and provide opportunities for increased engagement in educational
advancement and/or continued engagement in the workforce.

Findings:

Internet availability and adequacy are the primary barriers preventing aging
individuals from connecting to the internet at home. Aging individuals have some
of the greatest share of inadequate internet speeds among covered and
underrepresented populations. They are about as aware of ACP and discounted
internet by ISPs as all survey respondents.

Aging individuals have about the same support if they have trouble with the
computer or internet, and about the same or more awareness and
implementation of cybersecurity measures on their devices, as all survey
respondents. Aging individuals have less comfort with basic digital literacy skills
such as connecting a computer or smartphone to a Wi-Fi network and similar
interest in internet or computer training classes as all survey respondents. Aging
individuals use desktops to connect to the internet at home at higher rates than
all respondents.

58 Federal Bureau of Investigation. (2021). 2021 Elder Fraud Report.
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“[A] mobile device is most logical, and agencies work to
get people to use mobile devices. However, people’s
dexterity [and knowledge] can be an issue in using them.
Kids can do a million things on their phones, but as you
get to aging populations, there are challenges. ‘Take a
picture of document on your phone’ or ‘upload a picture of
your passport’ can be a difficult ask. Some people can do
this, others don’t know where their camera is, or don’t
have a smartphone. There is a population of people where
smartphones aren’t a tool for them.”

— Essential Services Task Force Member

Aging individuals often use the internet to access health care information or
services, the second highest among covered or underrepresented populations.
Among survey respondents belonging to covered and underrepresented
populations, aging individuals use the internet to improve skills for work and to
access educational resources the least.

The table below shows aging individuals’ responses to the Digital Opportunity
Survey as compared to all survey responses.
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Table 2: Digital Opportunity Survey Responses: Respondents who Self-
identified as Aging Individuals

Higher than all Lower than all

respondents respondents Equal to all respondents

Aging All

Survey Response Individuals Respondents

If no home internet subscription, reason for

not subscribing is that services are not 67% 60%
available or adequate

Report that speed and reliability of internet 0 o
service at home is inadequate 40% 36%
Download speeds below 25 Mbps 32% 28%
Upload speeds below 3 Mbps 21% 17%
If no home internet subscription, reason for

not subscribing is that services are too 55% 59%
expensive

Pay more than $100 for monthly internet 43% 41%
Have heard of ACP 41% 40%
Have heard of discounted internet by ISPs 19% 21%
Do not have someone in their household

or community to help them if they have 20% 18%
trouble with the internet

Are not familiar with cybersecurity ° 0
measures 9% 10%
Do not have or don't know if they have

cybersecurity measures on the devices 11% 14%
they use

Are less than comfortable with connecting

a computer or smartphone to a Wi-Fi 16% 12%
network, a basic digital literacy skill

Would be interested in internet or o o
computer training classes 30% 28%
Use a desktop computer 48% 43%
Use a laptop 75% 79%
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Aging All

Survey Response Individuals Respondents
Use a tablet 55% 56%
Use a smartphone 92% 94%
Only use a smartphone 6% 7%
Sometimes or often use the internet for
accessing health care information or 86% 82%
services
Sometimes or often use the internet to o 0
apply for public benefits 44% 33%
Sometimes or often use the internet to o o
improve skills for work 56% 68%
Sometimes or often use internet to search o o
for available housing 20% 27%
Sometimes or often use the internet for

| e 69% 75%

accessing educational resources

3.a.iii.2 Incarcerated Individuals

According to the Digital Equity Act Population Viewer, incarcerated individuals in
non-federal facilities make up 0.8 percent of the state’s population. Due to
limitations of human subject research protocols, incarcerated individuals did not
participate in the online or paper Digital Opportunity Survey. Rather, key
agencies like the Texas Department of Criminal Justice (TDCJ) and Windham
School District represented the experiences of incarcerated individuals and the
institutions that serve them, serving on the Essential Services and Education
Task Forces, respectively. Four percent of public meeting attendees represent
organizations serving incarcerated individuals. In an effort to better understand
the needs of incarcerated individuals, TWC has included organizations serving
incarcerated individuals in their individual interviews as part of their partnership
with the BDO. More on this partnership can be found in Chapters 2 and 4 of this
plan. The BDO also extended invitations to discuss the digital opportunity needs
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of incarcerated individuals with the TDCJ, a variety of organizations that
advocate for incarcerated individuals and organizations that directly serve
incarcerated individuals in the state. The BDO met with TDCJ, the Windham
School District, the Texas State Law Library (TSLL) and the Prison and Jalil
Innovation Lab (PJIL) at the University of Texas’ LBJ School of Public Affairs.

Figure 3: Incarcerated Individuals in Texas by County®®
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The Northwest (3 percent), Upper East (3 percent) and Southeast
(2 percent) regions have the highest percentage of incarcerated
individuals.

As of Feb. 28, 2022, TDCJ has oversight of 118,277 incarcerated individuals
located in 98 facilities throughout Texas. TDCJ’s facilities include prison
facilities, pre-release facilities, psychiatric facilities, one developmental
disabilities program facility, two medical facilities, state jail facilities, one geriatric
facility and substance abuse felony punishment facilities. In addition, TDCJ

59 U.S. Census Bureau and National Telecommunications and Information Administration, Digital Equity
Population Viewer, Incarcerated individuals, other than individuals who are incarcerated in a federal correction
facility.
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oversees 67 district parole offices and supervises 79,418 people released from
prison to parole supervision.®®

“Providing experiences to TDCJ operates Inmate

Technoloqgy Services®' and

participate in career and job fairs, works with a vendor to provide

and teaching how to apply forand  ,;, cutbound email messaging

attain a job before leaving prison,  service for incarcerated

have become important things to ~ individuals called JPay. Each

know how to do.” email requires a "stamp" that

users must purchase online or

— Essential Services Task Force Member at a JPay kiosk, located in

certain correctional facilities. Individuals incarcerated at certain TDCJ facilities
may participate in remote video visitations at a cost of $10 for 60 minutes. TDCJ
partners with a vendor, Securus Technologies, to deploy a free loaner tablet

program to ensure that eligible incarcerated individuals will have access to a
device for the duration of their incarceration, to participate in educational,
vocational, religious and other relevant programming. The program is currently
active at most TDCJ sites, and TDCJ has distributed tablets to about 99 percent
of individuals eligible for the program.

Through interviews and meetings with organizations, the BDO found that some
incarcerated individuals have little to no digital skills, as they were incarcerated
before the digital age. For example, the TSLL received a letter referring to the
availability of tablets in TDCJ facilities: “I've been incarcerated 30+ years; | don’t
know how to use this tablet that was given to me.” While some incarcerated
individuals have digital familiarity from their time prior to incarceration, the TWC
interviews found that this population often has limited proficiency on devices

60 Texas Department of Criminal Justice, “Agency Strategic Plan Fiscal Years 2023-2027", Schedule F1. Agency
Workforce Plan (2022), Agency_Strategic_Plan_FY2023-2027.pdf (texas.gov).

61 Texas Department of Criminal Justice, Inmate Technology Services (2023),
https://www.tdcj.texas.gov/offender_tele/index.html#e-messaging.
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other than smartphones and challenges with some digital literacy skills, like
composing emails.

While TDCJ facilities are equipped with Wi-Fi, as a matter of policy, individuals
incarcerated within the TDCJ system have limited internet access. According to
TDCJ, about 0.12% of the incarcerated population has monitored access to the
internet and cybersecurity training through specific education programs provided
by Windham School District. Because most TDCJ facilities are in rural areas,
TDCJ shared that facilities struggle with the speed and reliability of service
within its facilities for both incarcerated individuals and staff. Individual interviews
TWC conducted in partnership with the BDO revealed that limited access to the
full functionality of the internet has led to lower digital literacy, familiarity and
comfort with accessing the internet among incarcerated individuals.

Due to the scale of device distribution, TDCJ relies on peer-to-peer support for
incarcerated individuals to learn how to use the free tablets. Because the TDCJ
program providing access to tablets has been in operation for less than a year,
neither TDCJ nor any other entity has published a report on its impact. Publicly
available data on this program — such as how many incarcerated individuals
have access to tablets, information on the training and technical support
provided and high-level app usage data — would help inform future investments
in digital opportunity for incarcerated individuals.

TSLL, an organization that provides legal information to incarcerated individuals,
expressed interest in greater collaboration with the TDCJ on providing their
resources via the tablets. TSLL’s primary mode of communication with
incarcerated individuals is via traditional mail, which often takes weeks. TDCJ
collaboration with TSLL and other state agencies serving incarcerated
individuals could afford opportunities to distribute resources more quickly and
efficiently and impact adoption of digital literacy skills among incarcerated
individuals. According to TDCJ, several apps are offered on the tablets, allowing
incarcerated individuals some access to essential services like re-entry/job
search apps, educational apps, AP headline news, agency information and a law
library.
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According to both PJIL and TDCJ, the families of incarcerated individuals
predominately bear the costs for incarcerated individuals to communicate via
tablets. The cost of making a phone call is $0.06 a minute in TDCJ facilities. %2
Support for families to enable their incarcerated loved ones to use devices for
communication could facilitate technology adoption for incarcerated individuals
and their communities and improve access to public services and information for
incarcerated individuals. (Relates to Texas Goal 5.) Further, decades of
research have established that maintaining connections with family and
community while incarcerated reduces recidivism. %

For individuals exiting incarceration, the nonprofit organization Texas Center for

Justice and Equity and TDCJ have resource databases that include

employment services offering computer classes, facilities that offer access to
computers and other digital opportunity resources. Service providers often tie
such resources to opportunities for job seekers. Providing incarcerated
individuals access to devices, internet, digital skills, cybersecurity and essential
online services while incarcerated could provide opportunities for educational
advancement and access to health services, and, upon exiting, could improve
their access to and engagement with educational resources, essential services,
health care, civic processes and job training or career development resources.

While digital resources in prisons can help with speed and efficiency of receiving
information, communications, training and other resources, organizations
emphasized that incarcerated individuals still need and benefit from in-person
and tangible forms of communication like physical letters.®* When considering
resources for incarcerated individuals, the BDO will ensure digital resources
supplement and advance in-person support and connection, rather than replace
it.

62 Securus Technologies, TDCJ CALLING ACCOUNTS AND RATES (n.d.),
https://securustech.net/tdcj/index.html#tdcj-accounts-and-rates.

63 Friedmann, Alex, “Lowering Recidivism Through Family Communication”, Prison Legal News (April 14, 2014),
https://www.prisonlegalnews.org/news/2014/apr/15/lowering-recidivism-through-family-communication/.

64 Mansoor, Sanya, “As Texas Prisons Move to Digitize Mail, Advocates Say Family Bonds Grow Weaker”,
Time (July 20, 2023), https://time.com/6296247/texas-prisons-mail-digital/.
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3.a.iii.3 Veterans

Veterans represent about 5 percent of the state’s population and 17 percent of
Digital Opportunity Survey respondents. Of the respondents to the Digital
Opportunity Survey who self-identify as veterans, 61 percent also self-identify as
aging individuals. Ten percent of public meeting attendees identify as a veteran
or represent organizations serving veterans. The Texas Veterans Commission
(TVC), a state agency that provides advocacy and services to Texas veterans,
their families and survivors, participated in and provided guidance to the
Statewide Working Group (SWG), Essential Services Task Force and Health
Task Force.

Figure 4: Veterans in Texas by County®°
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The Central Texas (8 percent), Alamo (7 percent) and Northwest (7
percent) regions have the highest percentage of veterans.

65U.S. Census Bureau, “American Community Survey Five-Year Data (2009-2022)", Table B21001: Sex by Age
by Veteran Status for the Civilian Population 18 Years and Over (2017-2021),
https://www.census.gov/data/developers/data-sets/acs-5year.html.
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Findings:

“Unless they have access to the internet, [veterans]
have to confirm their identity with papers that people
commonly lose.”

— Essential Services Task Force Member

Digital Opportunity Survey respondents who self-identified as veterans and
indicated that they cannot connect to the internet at home provided internet
availability and adequacy as the primary barriers to in-home internet access.
Across the board, veterans have similar rates to all survey respondents in other
adoption areas. They’re as aware or more aware of ACP, discounted internet
and cybersecurity as all survey respondents, and implement cybersecurity
measures at higher rates. Veterans have about the same comfort with basic
digital literacy skills such as connecting a computer or smartphone to a Wi-Fi
network, interest in internet or computer training classes, and support if they
have trouble with the computer or internet as all respondents. The intersection of
health care and veterans’ services came up frequently in public engagements.
Veteran Digital Opportunity Survey respondents indicated that they use the
internet to access health care information at high rates (the second highest
among covered populations). Veteran survey respondents use the internet to
improve skills for work and to access educational resources at the lowest rates
among covered populations. Continued support for veterans could improve their
access to and adoption of internet services, use of the internet to improve skills
for work and engagement in the workforce and access to educational resources,
and further veterans’ access to health care, essential services and civic
engagement using the internet.

The table below shows veterans’ responses to the Digital Opportunity Survey as
compared to all survey responses.
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Table 3: Digital Opportunity Survey Responses: Respondents who Self-
identified as Veterans

Higher than all Lower than all

respondents respondents Equal to all respondents

All
Survey Response Veterans Respondents
Do not subscribe because services are not o o
available or adequate 7% 60%
Report that speed and reliability of internet o o
service at home is inadequate 41% 36%
Download speeds below 25 Mbps 29% 28%
Upload speeds below 3 Mbps 18% 17%
Do not subscribe because services are too o o
expensive 41% 59%
Pay more than $100 for monthly internet 47% 41%
Have heard of ACP 40% 40%
Have heard of discounted internet by ISPs 21% 21%
Use a desktop computer 53% 43%
Use a laptop 80% 79%
Use a tablet 62% 56%
Use a smartphone 94% 94%
Only use a smartphone 5% 7%
Do not have someone in their household
or community to help them if they have 18% 18%
trouble with the internet
Are not familiar with cybersecurity ° o
measures 7% 10%
Do not have or don't know if they have
cybersecurity measures on the devices 11% 14%
they use
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All

Survey Response Veterans Respondents

Are less than comfortable with connecting

a computer or smartphone to a Wi-Fi 13% 12%
network, a basic digital literacy skill
Would be interested in internet or 30% 28%

computer training classes
Sometimes or often use the internet for

accessing health care information or 86% 82%
services

SSS;EZTZSU glr| cot)tzrn]eli‘ist: the internet to 379, 339
ﬁ:gs\t;;n;z |?srf(<))frt?;olrjkse the internet to 62% 68%
soarch for avaiable housing 25% 27%
Sometimes or often use the internet for 72% 759,

accessing educational resources

3.b.iii.4 Individuals with Disabilities

Individuals with disabilities represent 11 percent of the state’s population and 18
percent of Digital Opportunity Survey respondents. Of the respondents to the
Digital Opportunity Survey who self-identified as individuals with disabilities, 57
percent also identified as aging individuals. Ten percent of public meeting
attendees identify as or represent organizations serving individuals with
disabilities. The nonprofit Disability Rights Texas, which advocates for Texans
with disabilities, serves on the SWG and Civic and Social Engagement Task
Force, while TTAP and Texas ABLE serve on the Essential Services Task
Force, all advising the BDO on the digital experiences of people with disabilities.
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Figure 5: Individuals with Disabilities in Texas by County®
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The Southeast (17 percent), Northwest (16 percent) and Upper East
(15 percent) regions have the highest percentage of individuals
with disabilities.

Findings:

The Digital Opportunity Survey identified cost and digital literacy as primary
barriers for individuals with disabilities. Individuals with disabilities and the
organizations that serve them shared their perspectives in the SWG, task forces
and public meetings. These conversations highlighted the importance of access
to adaptive technologies such as screen readers, adaptive keyboards, software
with voice-to-text functionality and many other tools created using accessible
design best practices, by and for users with disabilities. In interviews that TWC
conducted as part of the partnership with the BDO, individuals living with
disabilities also noted that they often use the internet to access special

66 U.S. Department of Commerce, U.S. Census Bureau, "American Community Survey Five-Year Data”, Table
C18130: Age by Disability Status by Poverty Status (2017-2021), hitps://www.census.gov/data/developers/data-
sets/acs-5year.html.
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applications and services for people with blindness or low vision, such as

Google TalkBack and Be My Eyes, as well as virtual resources that are

accessible to individuals with limited mobility.

Stakeholder groups also identified technology relevance and digital literacy as

key to adoption of resources by individuals with disabilities. A member of the

Essential Services Task Force shared that as communities become more

dependent on devices and internet, internet reliability becomes an issue,

especially in rural areas: “When dealing with individuals with disabilities, [rural 9-

1-1 outages] could be detrimental.” Survey respondents with disabilities focus

more on cost and less on reliability and availability of internet as barriers. The

highest concentration of individuals with disabilities is in the Southeast, Upper

East and Northwest regions of the state, the same regions with the highest

concentration of rural residents. Internet availability and adequacy

disproportionally impact rural residents, and the Southeast, Upper East and

Northwest regions have some of the lowest internet speeds in the state.

“What happens with the
internet as it works with
screen readers? | can think
of a million ways that the
internet is not accessible.
As you dig into subsets of
different accessibility needs,
there can be challenges
when ensuring inclusivity.”

— Statewide Working Group Member

In the Digital Opportunity Survey,
individuals with disabilities cited cost
as the primary reason they do not
connect to the internet at home.
Individuals with disabilities are more
aware of ACP and discounted
internet than all survey respondents
and are some of the most aware
among covered and
underrepresented populations.
TWC'’s individual interviews also
supported this finding, as most
participants with disabilities had
heard of ACP and over half had

heard of Lifeline; however, they also expressed frustration with needing to

frequently reapply. While individuals with disabilities use devices at about the
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same rate as all survey respondents, the quality of those devices matters. An
Essential Services Task Force Member pointed out, “Assistive technologies for
[people who are] deaf/hard of hearing are antiquated pieces of equipment. [I’'m]
looking to support more up-to-date technology... people need devices, to know
how to use them, and to know that they exist.”

The Digital Opportunity Survey revealed that individuals with disabilities have
less comfort with basic digital literacy skills, such as connecting a computer or
smartphone to a Wi-Fi network, compared to all survey respondents. Individuals
with disabilities have similar access to support as other covered populations if
they have trouble with technology, and about the same awareness and
implementation of cybersecurity measures on their devices. They are more
interested in internet or computer training classes than all respondents. A
member of the Essential Services Task Force shared that barriers are higher for
aging individuals with disabilities: “People with disabilities or who are aging
aren’t as connected as they could be because they don’t have devices, access
or digital literacy.”

Individuals with disabilities use the internet to access health care information,
the most among covered and underrepresented populations. They are among
the highest covered and underrepresented populations using the internet to
apply for public benefits and the lowest using the internet to improve skills for
work.

The survey also found that individuals with disabilities and individuals with
limited English proficiency use public internet at higher rates than the overall
survey population.
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Figure 6: Internet Connection Outside of the Home for Individuals with
Disabilities and Individuals with Limited English Proficiency®’
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Addressing barriers to digital literacy, costs of internet access and access to
devices could further individuals with disabilities’ access and adoption of
internet, use of the internet for health care and essential services, and provide
opportunities for increased engagement in educational advancement,
engagement in the workforce and participation in civic processes using the
internet.

67 Texas Digital Opportunity Survey (2023).
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Table 4: Digital Opportunity Survey Responses: Respondents who Self-
Identified as Individuals with Disabilities

Higher than all Lower than all

respondents respondents Equal to all respondents

Individuals with All
Survey Response Disabilities Respondents
Do not subscribe because services are ° o
not available or adequate 59% 60%
Report that speed and reliability of ° o
internet service at home is inadequate 44% 36%
Download speeds below 25 Mbps 26% 28%
Upload speeds below 3 Mbps 15% 17%
Do not subscribe because services are o o
too expensive 64% 59%
Pay more than $100 for monthly internet 45% 41%
Have heard of ACP 46% 40%
Have heard of discounted internet b
1SPs Y 23% 21%
Use a desktop computer 48% 43%
Use a laptop 74% 79%
Use a tablet 57% 56%
Use a smartphone 93% 94%
Only use a smartphone 8% 7%
Do not have someone in their household
or community to help them if they have 20% 18%
trouble with the internet
Are not familiar with cybersecurity o o
measures 10% 10%
Do not have or don't know if they have
cybersecurity measures on the devices 14% 14%
they use
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Individuals with All

Survey Response Disabilities Respondents

Are less than comfortable with

connecting a computer or smartphone to 0 0
a Wi-Fi network, a basic digital literacy 16% 12%
skill
Would be int ted in int t

ould be interested in internet or 359%, 28%

computer training classes
Sometimes or often use the internet for

accessing health care information or 86% 82%
services

2oply or public bonefite 49% 33%
ﬁ;)g:g\tl;n:ksi Il(;rf(;frtir/wotrjkse the internet to 65% 68%
coaroh for avalable housing 32% 27%
Sometimes or often use the internet for 75% 759,

accessing educational resources

3.a.iii.5 Individuals with Limited English Proficiency®®

In the SDEP NOFO, the NTIA describes one covered population that has
historically experienced lower rates of computer and internet use as: “Individuals
with a language barrier, including individuals who are English learners and have
low levels of literacy.” The NTIA groups English learners and those with low
literacy in any language into one covered population: individuals with a language
barrier. This plan refers to this group as “individuals with limited English
proficiency.” Where available and appropriate, this plan presents separate data
on English learners and those with low literacy.

In both online and paper formats, the Digital Opportunity Survey asked
respondents to self-identify as an English language learner and/or someone who
has difficulty understanding English. Households with limited English proficiency

68 Comments 254, 284 and 295 received during the public comment period informed changes to this section of
the plan.
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represent 5 percent of Digital Opportunity Survey respondents and 7 percent of
the state’s households.®® Of survey respondents who self-identified as
individuals with limited English proficiency, 91 percent also identified as
belonging to a racial or ethnic minority group. Federal data indicate that more
than 28 percent of Texans are considered to have low levels of literacy.” Ten
percent of attendees of the Digital Opportunity public meetings identify as or
represent organizations serving individuals with limited English proficiency. The
Texas A&M Distance Education Professional Development Center, which
oversees the Digital Access and Resilience in Texas (DART) curriculum that
integrates beginning English language learning with foundational digital skills,
serves on the Education Task Force, providing guidance on the needs and
barriers of individuals with limited English proficiency.

Figure 7: Households with English Language Learners and Low Literacy in
Texas by County™

Percentage of English language learning Percentage of population with low
households literacy
0-9% '0-9%

10-19% 10-19%
20-29% 20-29%
30-39%

40%+

30-38%
40%+

69 Digital Equity Act Population Viewer, National Center for Education Statistics, 2012/2014/2017 Program for
the International Assessment of Adult Competencies State Small Area Estimates of Adult Skills on Literacy and
Numeracy and U.S. Census Bureau, “American Community Survey Five-Year Data (2009-2022)”, Table
C16002: Household Language by Household Limited English-Speaking Status, (2017-2021).

70 |bid.

1 Digital Equity Act Population Viewer, National Center for Education Statistics, 2012/2014/2017 Program for
the International Assessment of Adult Competencies State Small Area Estimates of Adult Skills on Literacy and
Numeracy and U.S. Census Bureau, “American Community Survey Five-Year Data (2017-2021)”, Table
C16002: Household Language by Household Limited English-Speaking Status.
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The South Texas region has the highest percentage of households
with limited English proficiency.

Findings:

According to the Digital Opportunity Survey, individuals with limited English
proficiency are among the covered populations most affected by the digital
divide. Cost of internet, access to technical support and devices, awareness of
discounted programs, digital literacy and cybersecurity are all barriers for
individuals with limited English proficiency. Digital Opportunity Survey
respondents with limited English proficiency cite cost as the primary reason they
do not connect to the internet at home. They have among the lowest awareness
of ACP and discounted internet services among covered populations. They are
the covered population the most likely to cite not knowing how to apply as the
reason for not enrolling in internet subsidy or discount programs. They use
devices at lower rates overall than all survey respondents. After low-income and
unhoused individuals, people with limited English proficiency are most likely to
use only a smartphone to connect to the internet, as opposed to a computer or
tablet.
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Individuals with limited English

A lot of older adults don't proficiency have some of the lowest

speak English. Training and rates of cybersecurity awareness
devices need to be accessible among all survey respondents and
for them. Think about covered/underrepresented

, . populations. They also have the
someone’s education level

lowest access to technical support

and literacy level — they may among covered and

not be able to comprehend or  ynderrepresented populations.
navigate the websites. Help Individuals with limited English

. " basic digital literacy skills, such as
down websites. g Y

connecting a computer or
— Civic and Social Taskforce Member smartphone to a Wi-Fi network,
compared to all survey
respondents. They are the most interested in internet or computer training
classes, and they use the internet to access educational resources and to
improve skills for work among the highest rates of all covered and
underrepresented populations.

In partnership with the BDO, TWC conducted individual interviews with Hispanic
Texans who use Spanish as their dominant language; these interviews
supported many of the findings outlined above. For instance, many Spanish-
dominant Hispanic Texans had not heard of ACP or Lifeline but were most
interested in these programs out of all interview participants. They exhibited
strong concerns over internet security, particularly related to credit card usage.
While they were familiar with basic internet terms, such as “broadband” and
“cookies,” they were less familiar with digital device terms like “router” and
‘modem.” They were also more likely to use the internet for telehealth visits and
less likely to use the internet for educational classes, job training, scheduling
appointments and applying for government benefits compared to other
interviewees. While Spanish speakers are most prominent among individuals
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with limited English proficiency in Texas (nearly 30 percent of all Texans speak
Spanish at home’?), nearly 2 million Texans over five years of age speak
languages other than Spanish and English. ”® Thus, the individual interviews
emphasize the importance of considering the different needs and barriers of
each language group when implementing digital literacy and accessibility
initiatives in Texas.

Table 5: Top five languages spoken at home in Texas, other than English
(2021):7

Share of total

household population

Language spoken at home (age 5 and older)
Spanish 7,824,091 81%
Vietnamese 232,666 2.4%
Chinese (Mandarin, Cantonese) 184,592 1.9%
Arabic 114,424 1.2%
Hindi 88,054 1%

Task forces identified examples of digital literacy training for individuals with
limited English proficiency. For example, the Education Task Force shared that
Tyson Foods partnered with Texas Adult Education Literacy to develop a digital
skills curriculum for English language learners, teaching digital skills integrated
into English as a Second Language (ESL) curriculum.” This program helped to
inform the Digital Access and Resilience in Texas’ 2023 Foundational Digital

72 U.S. Census Bureau, “American Community Survey Five-Year Data (2009-2022)”, Table S1601: Language
Spoken at Home (Dec. 7, 2023), https://www.census.gov/data/developers/data-sets/acs-5year.html.

3 Migration Policy Institute, State Immigration Data Profiles: Texas (2021),
https://www.migrationpolicy.org/data/state-profiles/state/language/TX.

74 Migration Policy Institute, State Immigration Data Profiles: Texas (2021),
https://www.migrationpolicy.org/data/state-profiles/state/language/TX.

5 Grayson College, “Grayson College Adult Education & Literacy Wins $10,000 for Work with Tyson Foods",
Grayson College News (Jan. 15, 2020), https://www.grayson.edu/news/2020/01/article1.html.
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Literacy ESL Curriculum.’® Given the high digital disparities among this
population, strengthening and expanding such programs is a key
recommendation in the second implementation strategy discussed in Chapter 5:
Implementation.

The Digital Opportunity Survey found that individuals with limited English
proficiency and individuals with disabilities use public internet at higher rates
than the overall survey population. (See Table 6.)

Addressing barriers could improve health, educational and workforce outcomes
for individuals with limited English proficiency; increase access to and adoption
of internet services; and provide opportunities for increased usage of the internet
to access essential services and civic and social processes.

The table below shows responses to the Digital Opportunity Survey from
individuals with limited English proficiency as compared to all survey
respondents.

Table 6: Digital Opportunity Survey Responses: Respondents who Self-
Identified as Having Limited English Proficiency

Higher than all Lower than all
respondents respondents

Equal to all respondents

Individuals
with Limited
English All

Survey Response Proficiency Respondents
Do not subscribe because services are too 0 0
expensive 74% 99%
Do not subscribe because services are not o 0
available or adequate 32% 60%
Pay more than $100 for monthly internet 32% 41%

76 Texas Center for the Advancement of Literacy and Learning Digital Access and Resilience in Texas, A
Foundational Digital Literacy ESL Curriculum (2023), https://tcall.tamu.edu/docs/dart/lessons/0-
0_IntroductionAndAppendices.pdf.
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Individuals

with Limited

English All
Survey Response Proficiency Respondents
Only use a mobile data plan to connect to o o
the internet 14% 10%
Report that speed and reliability of internet o o
service at home is inadequate 34% 36%
Download speeds below 25 Mbps 19% 28%
Upload speeds below 3 Mbps 13% 17%
Have heard of ACP 34% 40%
Have heard of discounted internet by ISPs 18% 21%
Are not enrolled in discount programs o °
because they don't know how to apply 29% 9%
Use a desktop computer 28% 43%
Use a laptop 67% 79%
Use a tablet 44% 56%
Use a smartphone 92% 94%
Only use a smartphone 18% 7%
Do not have someone in their household
or community to help them if they have 27% 18%
trouble with the internet
Are not familiar with cybersecurity o o
measures 37% 10%
Do not have or don't know if they have
cybersecurity measures on the devices 29% 14%
they use
Are less than comfortable with connecting
a computer or smartphone to a Wi-Fi 15% 12%

network, a basic digital literacy skill

Would be interested in internet or o o
computer training classes 54% 28%

Sometimes or often use the internet for
accessing health care information or 78% 82%
services
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Individuals

with Limited

English All
Survey Response Proficiency Respondents
Sometimes or often use the internet to 0 0
apply for public benefits 45% 33%
Sometimes or often use the internet to 0 0
improve skills for work 79% 68%
Sometimes or often use the internet to 0 0
search for available housing 39% 27%
Sometimes or often use the internet for 87% 75%

accessing educational resources

3.a.iii.6 Individuals Who Belong to a Racial or Ethnic Minority
Group”’

Texas is a majority minority state.”® Individuals who belong to a racial or ethnic
minority group represent 58 percent of the state’s population and 40 percent of
Digital Opportunity Survey respondents. Latinos/Hispanics are the second
largest racial or ethnic group in Texas at 39 percent of the population — more
than double the national share of Latinos (18 percent). Since 2000, the overall
population of Texas has grown by 41 percent, whereas the Latino population
has grown by 76 percent.”® With regard to internet services in Texas, 16 percent
of foreign-born people in rural communities lack access to broadband internet,
and 31 percent of racial and ethnic minorities do not have high-speed internet at
home.8°

Of survey respondents who self-identified as members of a racial or ethnic
minority group, 32 percent also identified as aging individuals. Twelve percent of
public meeting attendees identify as or represent organizations serving racial

77 Comment 270 received during the public comment period informed changes to this section of the plan.
78.S. Department of Commerce, “U.S. Census Bureau American Community Survey Five-Year Data (2009-
2022)”. (Dec. 7, 2023), https://www.census.gov/data/developers/data-sets/acs-5year.html.

79 Latino Policy & Politics Institute, “15 Facts About Latino Well-Being in Texas” (Feb. 22, 2023),
https://latino.ucla.edu/wp-content/uploads/2023/02/TX-15-facts.pdf.

80 American Immigration Council, “Examining Gaps in Digital Inclusion in Texas” (December 2022),
https://www.americanimmigrationcouncil.org/sites/default/files/examining_gaps_in_digital_inclusion_in_texas.pd
f.
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and ethnic minorities. The nonprofit Texas Black Caucus Foundation, which
provides research and policy analysis on issues ranging from criminal justice to
health care, served on the SWG; several other related organizations serving on
the SWG or task forces spoke to the digital experiences of the racial or ethnic
minority groups they serve.

Figure 8: Members of a Racial or Ethnic Minority Group in Texas by County?®’

Percentage ofracial or
ethnic minerities

0-19%

20-39%
40-59%
60-79%
80%+

The Upper Rio Grande (87 percent), South Texas (87 percent) and
Alamo (64 percent) regions have the highest percentage of
residents belonging to racial or ethnic minority groups.

Findings:

According to the Digital Opportunity Survey, cost of internet, digital skills and
cybersecurity awareness are barriers for racial and ethnic minorities to access
the internet. At the same time, racial and ethnic minorities utilize the internet at

81 U.S. Department of Commerce, “U.S. Census Bureau American Community Survey Five-Year Data 2009-
2022)", Tables B02001: Race and B03002: Hispanic or Latino Origin by Race.(Dec. 7, 2023),
https://www.census.gov/data/developers/data-sets/acs-5year.html.
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higher rates than all survey respondents to access public and essential services
online.

Responses to the Digital Opportunity Survey cite cost as the primary reason
racial or ethnic minorities do not subscribe to internet at home; however, they
have the about same awareness of ACP and discounted internet services by
ISPs as all survey respondents. Respondents from this population use devices
and access online public services and essential services at about the same or
higher rates as all survey respondents.

Individuals belonging to racial and ethnic minority groups have access to
technical support at around the same rates as all survey respondents. While
they have the same support, they are less familiar with and use cybersecurity
measures at lower rates than all respondents. Their levels of confidence with
basic digital skills such as connecting a computer or smartphone to a Wi-Fi
network are slightly lower than all survey respondents.

TWC’s individual interviews with Black and English-dominant Hispanic Texans
unveiled nuanced variations in digital literacy and access among different
subgroups within the racial and ethnic minority population in Texas. While Black
participants had a better understanding of “broadband,” Hispanic participants
were more likely to know the specifics of their current internet plan. Preferred
internet activities also varied among participants. Black participants were more
likely to use the internet for educational classes, job training, scheduling
appointments, telehealth visits and applying for government benefits, while
Hispanic participants mostly used the internet for online shopping and
downloading applications/software. Black participants were more hesitant to use
public areas to access high-speed internet compared to Hispanic participants,
highlighting important differences in internet accessibility as it relates to public
safety. Given the growing non-white population in Texas (26 percent of the state
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population in 2012 to 41 percent in 202282), it is critical to consider the varying
needs and barriers among racial and ethnic minorities.

Despite these differences, addressing cost, digital skills and cybersecurity
awareness could provide opportunities to improve health, educational and
workforce outcomes; increase access to and adoption of internet services; and
increase engagement in using the internet to access essential services and civic
and social processes across racial and ethnic minority groups.

The table below shows Digital Opportunity Survey responses from individuals
who are members of racial or ethnic minority groups, as compared to all survey
respondents.

Table 7: Digital Opportunity Survey Responses: Respondents Who Self-
Identified as Belonging to Racial or Ethnic Minority Groups

Higher than all Lower than all
respondents respondents

Equal to all respondents

Racial or

Ethnic All
Survey Response Minorities Respondents
Do pot subscribe because services are not 49% 60%
available or adequate
Report that speed and reliability of internet 0 0
service at home is inadequate 30% 36%
Download speeds below 25 Mbps 20% 28%
Upload speeds below 3 Mbps 11% 17%
Do not subscribe because services are too 69% 59%
expensive
Pay more than $100 for monthly internet 37% 41%
Have heard of ACP 40% 40%

82 U.S. Census Bureau, “American Community Survey Five-Year Data (2009-2022)”, Table B02001: Race
(2008-2012, 2018-2022), https://www.census.gov/data/developers/data-sets/acs-5year.html.
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Racial or

Ethnic All
Survey Response Minorities Respondents
Have heard of discounted internet by ISPs 22% 21%
Use a desktop computer 38% 43%
Use a laptop 7T% 79%
Use a tablet 54% 56%
Use a smartphone 93% 94%
Only use a smartphone 10% 7%
Do not have someone in their household
or community to help them if they have 20% 18%
trouble with the internet
Are not familiar with cybersecurity 15% 10%
measures
Do not have or don't know if they have
cybersecurity measures on the devices 19% 14%
they use

Are less than comfortable with connecting
a computer or smartphone to a Wi-Fi 14% 12%
network, a basic digital literacy skill

Would be interested in internet or 399 28
computer training classes 0 0

Sometimes or often use the internet for

accessing health care information or 81% 82%
services

Sometimes or. often u_se the internet to 38% 33%
apply for public benefits

_Sometlmes_ or often use the internet to 75% 68%
improve skills for work

Sometimes or_often use t_he internet to 35%, 27%
search for available housing

Sometimes or often use the internet for 82% 75%

accessing educational resources
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3.a.iii.7 Rural Residents

"You have to solve the problem of access first. It’s like
trying to put on your seatbelt before you have a car."

— Public Meeting Participant, Longview, Texas

Rural residents represent 35 percent of the state’s population.8® Thirty-two

percent of Digital Opportunity Survey respondents self-identify as rural residents.

Fifty-two percent of respondents identifying as rural residents also identify as
aging individuals. Nineteen percent of public meeting attendees identify as a
rural resident or represent organizations serving rural residents. The nonprofit
Texas Rural Funders, which focuses on rural philanthropy, serves on the SWG
and Civic and Social Engagement Task Force. Texas Organization of Rural

and Community Hospitals and Texas Rural Health Association serve on the

Health Task Force. Several other rurally based and rural-serving organizations
participated in the public engagement process, including rural libraries and
school districts, which helped advise the BDO on the digital experiences for rural
communities. The BDO’s partnership with AgriLife, outlined in Chapter 4:
Stakeholder Engagement, also helped to reach rural populations.

83U.S. Census Bureau, Digital Equity Act Population Viewer (n.d.), https:/mtgis-
portal.geo.census.gov/arcgis/apps/webappviewer/index.html?id=c5e6cf675865464a90ff1573c5072b42.
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Figure 9: Rural Residents in Texas by County?
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The Upper East (75 percent), Northwest (58 percent) and Southeast
(52 percent) regions have the highest percentage of rural
residents.

Findings:

Internet availability, adequacy and speed are the primary barriers rural residents
face to in-home internet adoption. The Digital Opportunity Survey and public
engagement process revealed that rural Texans have limited internet availability
and face high costs for internet. If they can afford internet, available service is
not always adequate for their needs.

According to the Digital Opportunity Survey, rural residents pay the most for

home internet service among covered populations. While rural residents pay the
most for internet service, they cite availability and/or adequacy of the internet as
the primary reason they do not subscribe to the internet at home, as opposed to
cost. Rural residents use devices to connect to the internet at home at about the

84 U.S. Census Bureau, Digital Equity Act Population Viewer (n.d.), https:/mtgis-
portal.geo.census.gov/arcgis/apps/webappviewer/index.html?id=c5e6cf675865464a90ff1573c5072b42.
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same rates as all respondents. While rural residents use devices at the same
rates, having the ability to connect to the internet with the device is key to digital
opportunity. Mobile data have limitations, especially in rural areas. Public
meeting participants expressed frustrations with the reliability of mobile data
plans, with a participant in the Jasper Public Meeting (located in the Southeast
Region) sharing, “The school district gives away Chromebooks and hot spots,
but with mobile dead zones, you might as well send [kids] home with a rock.”
According to Dozier, Bauer, Baze et. al, Texas has more schools in rural areas
than any other state in the U.S. Without reliable access to internet, rural students
are often unable to finish their homework.® Similarly, SWG and task force
participants emphasized that rural areas have a lot to offer, but without adequate
internet, they miss out on key benefits like telehealth, the ability to sign up for
essential services like veteran resources, Supplemental Nutrition Assistance
Program (SNAP) and Medicaid online, and keeping long-term residents in
place—avoiding the rural “brain drain.”

e . » Awareness of cybersecurity measures,
[Without connection], it's

ability to access technology support and
like the world is leaving confidence with basic digital skills such
you behind.” as connecting a computer or

_ Public meeting participant, smartphone to a Wi-Fi network are

Wichita Falls, Texas about the same for rural residents as all

respondents. They express the lowest
levels of interest in internet or computer training classes, among all covered or
underrepresented populations and all respondents. While rural residents access
online public services and essential services at about the same rates as all
respondents, the SWG and task forces note that internet speeds make virtual
resources challenging, due to poor connectivity.

Rural Texans that participated in individual interviews as part of BDO’s
partnership with TWC also noted that “bad service” was a major challenge, and

85 Appendix L: Dozier, M., Bauer, R., Baze, J., Thomas-Wilson, C., & Klose, S. L. (2024). Broadband Adoption
for Rural Communities. Disaster, Assessment, and Recovery Department, Texas A&M AgriLife Extension
Service.
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they regularly accessed the internet outside of their homes for this reason. When
participants did have access to high-speed internet services at home, they were
dissatisfied with the cost and quality of these services, often resulting from the
limited number of providers in remote areas. They also emphasized that internet
availability is especially important for rural residents in Texas as it increases
opportunities to participate in job training and/or employment that would
otherwise be difficult to access due to geographic distance. Addressing
availability, adequacy and speed could provide opportunities to improve health,
educational and workforce outcomes; increase access to and adoption of
internet services; and increase engagement in using the internet to access
essential services and civic and social processes.

The table below shows rural residents’ responses to the Digital Opportunity
Survey as compared to all survey responses.

Table 8: Digital Opportunity Survey Responses: Respondents Who Self-
Identified as Rural Residents

Higher than all Lower than all

respondents respondents Equal to all respondents

Rural All
Survey Response Residents Respondents
Do pot subscribe because services are not 77% 60%
available or adequate
Rep(_)rt that spee.d gnd reliability of internet 60% 36%
service at home is inadequate
(V) o0
Download speeds below 25 Mbps 48% 28%
(1) (V)
Upload speeds below 3 Mbps 34% 17%
Do not §ubscribe because services are too 51% 599
expensive
51% 41%

Pay more than $100 for monthly internet
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Rural All

Survey Response Residents Respondents
o o
Have heard of ACP 39% 40%
19% 21%

Have heard of discounted internet by ISPs

Only use a mobile data plan for internet o o
access at home 18% 10%

Use a desktop computer 43% 43%
Use a laptop 78% 79%
Use a tablet 55% 56%
Use a smartphone 95% 94%

8% 7%

Only use a smartphone

Do not have someone in their household
or community to help them if they have 18% 18%
trouble with the internet

Are not familiar with cybersecurity 8% 10
measures 0

Do not have or don't know if they have
cybersecurity measures on the devices 13% 14%
they use

Are less than comfortable with connecting
a computer or smartphone to a Wi-Fi 12% 12%
network, a basic digital literacy skill

Would be interested in internet or o o
computer training classes 25% 28%

Sometimes or often use the internet for

accessing health care information or 83% 82%
services

Sometimes or. often u_se the internet to 35%, 33%
apply for public benefits

Sometimes or often use the internet to 66% 68%

improve skills for work
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Rural All

Survey Response Residents Respondents

Sometimes or often use the internet to o o
search for available housing 21% 27%

Sometl_mes or oftgn use the internet for 74% 75%
accessing educational resources

3.a.iii.8 Low-Income Households

Low-income households represent 23 percent of the state’s population and 16
percent of Digital Opportunity Survey respondents. Of respondents who
identified as residing in low-income households, 65 percent also identified as
belonging to a racial or ethnic minority group. Fifteen percent of public meeting
attendees identify as or represent organizations serving low-income households.
Several organizations serving low-income households participated in the public
engagement model described in Chapter 4, including libraries, school districts,
philanthropic organizations and others. For a full list of organizations, see
Appendix D: Stakeholder Engagements and Participants.
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Figure 10: Low-Income Households in Texas by County®®

Percentage of low-
income households
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The South Texas (37 percent), Upper Rio Grande (32 percent) and
Southeast (28 percent) regions have the highest percentage of
low-income households.

Findings:

Cost of internet service, access to devices, digital literacy and cybersecurity
awareness are all barriers to broadband adoption facing low-income
households. Survey respondents belonging to low-income households report
using the internet to apply for public benefits and to search for available housing
at some of the highest rates compared to other covered populations. According
to the results of the Digital Opportunity Survey, cost is the primary barrier to
connecting to the internet at home for low-income individuals, as opposed to
internet availability or adequacy. These findings were echoed in the interviews
TWC conducted as part of their partnership with the BDO: Texans from low-
income households who also reported that they use the internet to apply for

86 U.S. Department of Commerce, “U.S. Census Bureau American Community Survey Five-Year Data (2009-
2022)”, Table C17002 Ratio of Income to poverty level (2017-2021),
https://www.census.gov/data/developers/data-sets/acs-5year.html.
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government benefits mentioned cost as the biggest barrier to accessing high-
speed internet. Low-income households rely on mobile data plans and
smartphones only to connect to the internet at among the highest rates of
covered populations.

Low-income households are the most aware of broadband affordability programs
and ACP among covered populations, yet they are among the highest covered
or underrepresented populations not enrolled in discount programs, stating that
they don’t know how to apply. Similarly, most individuals from low-income
households that participated in interviews with TWC had heard of ACP and half
of them were enrolled. Interviewees primarily used their ACP benefit to reduce
the cost of current internet service, rather than upgrading to faster service.
However, these interviewees also voiced complaints about perceived
inconsistencies in program eligibility and the inconvenience of needing to
regularly reapply. One participant mentioned that ACP “never got back to her”
after being waitlisted. Half of the interview participants identifying as low-income
had heard of Lifeline, but none were enrolled, with no consistent reasoning
behind the decision.

Strategy 3: Promote Internet Adoption, as detailed in Chapter 5: Implementation,
will support activities to encourage and support Texans in signing up for and
using the internet. Further research to understand ACP eligibility and enrollment
for low-income households would shed light on this discrepancy. A participant in
the Kingsville Public Meeting in the South Texas Region expressed, “ACP has a
gap for families that don’t meet the current financial requirements for enrollment,
but still don’t have the means to subscribe to internet due to lack of financial
resources.”

“Something’s wrong — low-income families
with kids aren’t subscribing to ACP.”

— Civic and Social Engagement Task Force Member
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Low-income households expressed the lowest degree of confidence among
covered populations with basic digital skills such as connecting a computer or
smartphone to a Wi-Fi network. If they have trouble with computers or the
internet, they have some of the lowest rates of access to technical support
among covered populations. They also have some of the lowest rates of
adoption of cybersecurity measures of covered populations.

Addressing cost, access to devices, digital literacy and cybersecurity awareness
could provide opportunities to improve health, educational and workforce
outcomes; increase access to and adoption of internet services; and increase
engagement in using the internet to access essential services and civic and
social processes.

The table below shows low-income households’ responses to the Digital
Opportunity Survey as compared to all survey responses.

Table 9: Digital Opportunity Survey Responses: Respondents Who Self-
Identified as Belonging to Low-Income Households

Higher than all Lower than all

respondents respondents Equal to all respondents

Low-Income All
Survey Response Households Respondents
Do not subscribe because services are not 0 0
available or adequate 43% 60%
Report that speed and reliability of internet 0 0
service at home is inadequate 38% 36%
o o
Download speeds below 25 Mbps 31% 28%
o o
Upload speeds below 3 Mbps 17% 17%
Do not subscribe because services are too 75% 599,
expensive 0 0
Pay more than $100 for monthly internet 35% | 41%
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Low-Income All

Survey Response Households Respondents
Have heard of ACP 47% 40%
Have heard of discounted internet by ISPs 21% 21%
Are not enrolled in discount programs 28% 9%,
because they don't know how to apply

Only use a mobile data plan for internet 18% 10%
access at home

Use a desktop computer 30% 43%
Use a laptop 60% 79%
Use a tablet 44% 56%
Use a smartphone 90% 94%
Only use a smartphone 20% 7%
Do not have someone in their household

or community to help them if they have 25% 18%
trouble with the internet

Are not familiar with cybersecurity 0 0
measures 25% 10%
Do not have or don't know if they have

cybersecurity measures on the devices 27% 14%
they use

Are less than comfortable with connecting

a computer or smartphone to a Wi-Fi 19% 12%

network, a basic digital literacy skill

Would be interested in internet or 44%, 28%
computer training classes

Sometimes or often use the internet for

accessing health care information or 77% 82%
services
Sometimes or often use the internet to 61% 339,

apply for public benefits

Sometimes or often use the internet to 68% 68%
improve skills for work

Sometimes or often use the internet to 41% 27%
search for available housing

Sometimes or often use the internet for 78% 75%
accessing educational resources
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3.a.iv Additional Covered Populations

The BDO gathered additional information about communities in Texas that the
NTIA does not include among the covered populations in the State Digital Equity
Planning Grant Program’s NOFO but have historically faced barriers to digital
opportunity. These segments include immigrants, tribal communities and
unhoused individuals.

3.a.iv.1 Immigrants

Immigrants represent 17 percent of the state’s population and 5 percent of the
Digital Opportunity Survey respondents. Of survey respondents who self-
identified as immigrants, 82 percent also identified as belonging to a racial or
ethnic minority group and 33 percent also identified as an individual with limited
English proficiency. Several organizations that participated in the public
engagement process described in Chapter 4 also serve immigrant communities,
including health care organizations, libraries, school districts and nonprofit
organizations. For a full list of organizations, see Appendix D: Stakeholder
Engagements and Participants.

Findings:

Survey respondents identifying as immigrants cited cost as the primary barrier to
connecting to the internet at home. Immigrants are less aware of ACP and
discounted internet programs than all survey respondents and are among the
highest covered populations not enrolled because they do not know how to
apply. They use devices at about the same or lower rates than all survey
respondents and rely on a smartphone only at a higher rate than all survey
respondents. Immigrants have less technical support and cybersecurity
familiarity than all survey respondents but are among the most interested in
internet or computer training classes. Immigrants are among the top covered
populations that use the internet to improve skills for work, access educational
resources and search for available housing.
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The table below shows the Digital Opportunity Survey responses of individuals
who self-identified as immigrants, as compared to all survey respondents.

Table 10: Digital Opportunity Survey Responses: Respondents Who Self-
Identified as Immigrants

Higher than all Lower than all

respondents respondents Equal to all respondents

All
Survey Response Immigrants Respondents
Do pot subscribe because services are not 35% 60%
available or adequate
Rep(_)rt that spee.d gnd reliability of internet 329, 36%
service at home is inadequate
Download speeds below 25 Mbps 17% 28%
Upload speeds below 3 Mbps 8% 17%
Do not _subscrlbe because services are too 78% 59%,
expensive
Pay more than $100 for monthly internet 33% 41%
Have heard of ACP 35% 40%
Have heard of discounted internet by ISPs 17% 21%
Are not enrolled in discount programs 0 0
because they don't know how to apply 19% 9%
Only use a mobile data plan for internet 0 0
access at home 8% 10%
Use a desktop computer 38% 43%
Use a laptop 80% 79%
Use a tablet 51% 56%
Use a smartphone 94% 94%
Only use a smartphone 11% 7%
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All

Survey Response Immigrants Respondents

Do not have someone in their household
or community to help them if they have 21% 18%
trouble with the internet

Are not familiar with cybersecurity 0 0
measures 17% 10%

Do not have or don't know if they have
cybersecurity measures on the devices 18% 14%
they use

Are less than comfortable with connecting
a computer or smartphone to a Wi-Fi 10% 12%
network, a basic digital literacy skill

Would be interested in internet or o o
computer training classes 48% 28%

Sometimes or often use the internet for

accessing health care information or 81% 82%
services

Sometimes or. often u_se the internet to 36% 33%
apply for public benefits

Sometimes or often use the internet to 83% 68%

improve skills for work

Sometimes or often use the internet to o o
search for available housing 43% 27%

Sometimes or often use the internet for o o
accessing educational resources 84% 74%

3.a.iv.2 Tribal Communities

Members of tribal communities represent 1 percent of the state’s population®”

and 1 percent of respondents to the Digital Opportunity Survey. Among survey
respondents who self-identified as belonging to tribal communities, 76 percent
also identified as belonging to a racial or ethnic minority group and 42 percent

87 U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau, https://www.census.gov/data/developers/data-sets/acs-5year.html. "B02001_004", American Indian or
Alaska Native alone
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also identified as residing in a rural community. To align the Digital Opportunity
Plan with the plans of tribal governments and gain perspective on the digital

opportunity experiences of Texas’ tribal communities, the BDO conducted tribal
consultations outlined in Chapter 4. At the BDO’s public meetings, 3 percent of
attendees identified as or represented organizations serving tribal communities.

Findings:

Availability and reliability of internet and lack of technical support are all barriers
to in-home broadband adoption tribal communities face. Tribal consultations
revealed that lack of reliable internet and affordable internet options are primary
concerns for tribal governments in Texas. Tribal communities expressed
concerns about providing quality education for students and workforce
opportunities for their members as more resources transition to online platforms.
Tribal consultations further identified the need for information sharing between
the BDO and tribal governments to better capture and address broadband gaps
on tribal lands.

According to the results of the Digital Opportunity Survey, tribal communities
lack access to available or adequate internet and are among the top covered
populations that feel their internet is not adequate for their needs. While survey
respondents do not cite cost as a primary barrier to internet access, in the tribal
consultations, leaders identified cost as a barrier for some tribal members to
subscribe to internet service at home.® Tribal communities have some
awareness of ACP and discounted internet programs and use devices at about
the same or higher rates than all survey respondents.

The Digital Opportunity Survey responses show that tribal community members
have lower rates of access to technical support than other covered and
underrepresented populations. They report higher awareness of cybersecurity
measures, but self-report lower use of cybersecurity measures on their devices
than all survey respondents. The survey sample size was too small to assess

88 Alabama Coushatta and Kickapoo Tribal Consultation Meeting Minutes.
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tribal communities’ comfort with digital literacy skills and interest in internet or
computer training classes.

Tribal community members use the internet at about the same rate as all survey
respondents to access health care and education information, and to improve
skills for work. Among covered populations, they use the internet the least to
search for available housing and apply for public benefits.

The table below shows tribal community members’ responses to the Digital
Opportunity Survey as compared to all survey responses.

Table 11: Digital Opportunity Survey Responses: Respondents Who Self-
Identified as Belonging to Tribal Communities

Higher than all Lower than all
respondents respondents

Equal to all respondents

Tribal All
Survey Response Communities Respondents
Do not subscribe because services are not 0 0
available or adequate 82% 60%
Report that speed and reliability of internet 0 0
service at home is inadequate 47% 36%
Sample size 28
Download speeds below 25 Mbps was too small 0
Sample size 17%
Upload speeds below 3 Mbps was too small 0
Do not subscribe because services are too 0 0
expensive 55% 59%
Pay more than $100 for monthly internet 45% 41%
Have heard of ACP 43% 40%
Have heard of discounted internet by ISPs 23% 21%
Only use a mobile data plan for internet 0 0
access at home 14% 10%
Use a desktop computer 55% 43%
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Tribal All

Survey Response Communities Respondents
Use a laptop 81% 79%
Use a tablet 59% 56%
Use a smartphone 96% 94%
Only use a smartphone 8% 7%
Do not have someone in their household
or community to help them if they have 28% 18%
trouble with the internet
Are not familiar with cybersecurity 4% 10%
measures
Do not have or don't know if they have
cybersecurity measures on the devices 15% 14%
they use
Are less than comfortable with connecting Samble size
a computer or smartphone to a Wi-Fi P 12%

e . was too small
network, a basic digital literacy skill
Would be interested in internet or Sample size 28
computer training classes was too small 0
Sometimes or often use the internet for
accessing health care information or 84% 82%
services
Sometimes or often use the internet to 34% 33%
apply for public benefits
_Sometlmes_ or often use the internet to 69% 68%
improve skills for work
Sometimes or_often use t_he internet to 25% 27%
search for available housing
Sometimes or often use the internet for 76% 75%

accessing educational resources
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3.a.iv.3 Unhoused Individuals

Unhoused individuals represent 1 percent of the state’s population® and 1
percent of respondents to the Digital Opportunity Survey. Of survey respondents
who self-identify as unhoused, 65 percent also identify as belonging to a racial
or ethnic minority group.

While unhoused individuals responded to questions about why they may not
subscribe to the internet and other indicators of digital opportunity, the survey
did not ask additional questions that may shed light on the unique circumstances
behind why an unhoused individual may not subscribe to the internet or access
devices, training, cybersecurity and online public resources. Survey limitations
include the use of the word “home” in survey questions, for example. Therefore,
the conclusions regarding this population drawn from the survey data alone are
limited.

Findings:

The Digital Opportunity Survey data show that unhoused individuals rely on only
smartphones and mobile plans at some of the highest rates of covered
populations. A recent study, Smartphone Technology to Empower People
Experiencing Homelessness, conducted in Austin, Texas, concluded that
“access to smartphones with unlimited text, calling, data and transportation
allowed participants to navigate homelessness and facilitated self-management
[of health conditions].”® Survey responses reveal that unhoused individuals are
most reliant on the internet to search for available housing, to improve skills for
work and to apply for public benefits. Among covered populations, they are least
reliant on the internet for accessing health care. The study found that access to
smartphone technology could enable unhoused individuals to set and keep
appointments with health and social services providers, more easily access

89U.S. Department of Housing and Urban Development Office of Community Planning and Development, The
2022 Annual Homelessness Assessment Report (AHAR) to Congress (2022),
https://www.huduser.gov/portal/datasets/ahar.html.

% Thurman, W., Semwal, M., Moczygemba, L. R., & Hilbelink, M., “Smartphone Technology to Empower People
Experiencing Homelessness: Secondary Analysis”, Journal of Medical Internet Research (2021),
https://doi.org/10.2196/27787.
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basic resources like food and better meet social needs like gaining employment.
Participants in the study cited their ability to charge and protect smartphone
devices from the elements as barriers to continued use of their smartphones.
The study suggests providing space for unhoused individuals to safely charge
their devices.®' More data on the digital opportunity experiences of unhoused
individuals will enable better understanding of the barriers they face to accessing
internet-enabled resources.

According to the Digital Opportunity Survey, unhoused individuals have the least
support in their communities to help them if they have trouble with the internet
and some of the highest rates of device use without cybersecurity measures in
place among covered and underrepresented populations. The survey sample
size was too small to assess unhoused individuals' comfort with foundational
digital literacy skills. However, among covered populations, unhoused
individuals expressed the highest rates of interest in internet or computer
training classes. Strategies 1 and 2 in Chapter 5: Implementation consider
support for such programs.

The table below shows unhoused individuals’ responses to the Digital
Opportunity Survey as compared to all survey responses.

91 Thurman, W., Semwal, M., Moczygemba, L. R., & Hilbelink, M., “Smartphone Technology to Empower People
Experiencing Homelessness: Secondary Analysis”, Journal of Medical Internet Research (2021),
https://doi.org/10.2196/27787.
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Table 12: Digital Opportunity Survey Responses: Respondents Who Self-

Identified as Unhoused Individuals

Higher than all
respondents

Lower than all
respondents

Equal to all respondents

Unhoused All

Survey Response Individuals Respondents
Do not subscribe because services are not 27% 60%
available or adequate
Report that speed and reliability of internet 42% 36%
service at home is inadequate

Sample size 28%
Download speeds below 25 Mbps was too small

Sample size 17%
Upload speeds below 3 Mbps was too small
Do not _subscrlbe because services are too 73% 599
expensive
Pay more than $100 for monthly internet 54% 41%
Have heard of ACP 58% 40%
Have heard of discounted internet by ISPs 25% 21%
Only use a mobile data plan for internet 0 0
access at home 28% 10%
Are not enrolled in discount programs 0 0
because they don't know how to apply 15% 9%

Sample size 0
Use a desktop computer was too small 43%
Use a laptop 62% 79%

Sample size 0
Use a tablet was too small 96%
Use a smartphone 95% 94%
Only use a smartphone 27% 7%
Do not have someone in their household
or community to help them if they have 40% 18%

trouble with the internet
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Unhoused All

Survey Response Individuals Respondents
Are not familiar with cybersecurity 18% 10%
measures

Do not have or don't know if they have

cybersecurity measures on the devices 24% 14%
they use

Are less than comfortable with connecting
a computer or smartphone to a Wi-Fi
network, a basic digital literacy skill

Would be interested in internet or o o
computer training classes 54% 28%

Sample size 0
was too small 28%

Sometimes or often use the internet for

accessing health care information or 72% 82%
services

Sometimes or often use the internet to o o
apply for public benefits 62% 33%
Sometimes or often use the internet to o o
improve skills for work 75% 68%
Sometimes or often use the internet to o o
search for available housing 76% 27%
Sometimes or often use the internet for 81% 74%

accessing educational resources

3.a.v Economic Regions of Texas

The state’s unique size, diversity and geography call for a regional approach to
any digital opportunity work. The following regional assessments reflect the
unique barriers, opportunities, assets and needs of local Texas communities.
The analysis is framed using Texas’ 12 economic regions.

3. Current State of Digital Opportunity — Texas Digital Opportunity Plan 118



3.a.v.1 Alamo Region

The Alamo Region in the central part of the state
includes the city of San Antonio. It has the
second largest veteran population and third
largest population of individuals belonging to

racial and ethnic minority groups out of all 12 ! L h

Texas regions. The Alamo Region has the third
highest ACP enrollment rate. According to ACS
estimates, 31 percent of the region does not
subscribe to broadband. For more regional
demographics, see Table 13.

“You need internet first to talk about any of these
resources. Reliability is an issue here. Internet is
not consistent throughout the day. Lots of businesses with
multiple subscriptions. It's expensive. Everything relies on
internet, including the public transportation agency.”

— Public Meeting Attendee, Cuero, Texas
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Figure 11: Households Without Broadband Access in the Alamo Region®?
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Findings:

According to the Digital Opportunity Survey, the Alamo region is one of the best-
supported regions for digital opportunity, with most survey respondents reporting
higher satisfaction with internet speed and reliability, better than average
download and upload speeds and fewer households paying more than
$100/month for internet (see Table 14). Nevertheless, counties across the region
face their own unique challenges and disparities. As a participant in the Cuero,
Texas, public meeting described, “We’re uniquely on the outskirts of four metro
areas. Jobs go to them. We want to keep those jobs and those younger people
here. Need enough of a cultural anchor to keep people here. Broadband is key
to that.” Similarly, an organization responding to the DRMTS providing Alamo
region residents with critical services shared, “Victoria Public Library is the sole
public library serving the citizens of Victoria County. Victoria is centrally located
in its region and as such often services citizens from surrounding counties in
meeting their digital needs, as well.”

Regarding implementing strategies in the Alamo region, a participant in the San
Antonio public meeting shared, “It's not a one-size-fits-all solution. The approach
needs to consider the human side of things. You have to adapt based on who

92 U.S. Department of Commerce. (n.d.). U.S. Census Bureau American Community Survey five-year data
(2017-2021), https://www.census.gov/data/developers/data-sets/acs-5year.html.
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you’re working with and where you're working. Use people they trust, in a
language they understand, during a time of day they can make.”

3.a.v.2 Capital Region

The Capital Region in the central part of the state
includes the city of Austin. It has the highest
median household income of all the economic

regions in the state, according to ACS estimates. " Y L % .

For more regional demographics, see Table 13.
According to ACS estimates, the region has the
lowest percentage of residents who do not

subscribe to broadband, yet residents report that the speed and reliability of their

internet service at home is inadequate at higher rates than all survey

respondents. While this region has the highest enrollment rate in broadband

service, the further away from Austin, fewer households enrolled.

"There are transportation and language barriers to
accessing resources. Even if there are resources, people
can’t get to them!"

— Public Meeting Attendee, Burnet, Texas
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Figure 12: Households Without Broadband Subscriptions in the Capital
Region®
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Because the state capital is located in this region, many organizations offering

statewide services are based in the region. The highest number of responses to
the DRMTS came from Travis County, where Austin is located.

Findings:

Public meeting attendees in Burnet emphasized that, “the area is not the same
as Austin.” Public meeting attendees in Bastrop noted that, “affordability is a
concern in both rural and urban areas.”

Organizations serving residents outside the central part of the Capital Region
shared difficulties with internet reliability. A library in Burnet County shared in
their response to the DRMTS, “Our area is very rural and lacks quality internet
and, in some areas, internet in general. Our library, even being in the middle of
the town, has times where internet is slow, especially with multiple devices using
it.”

9 U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau, https://www.census.gov/data/developers/data-sets/acs-5year.html.
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"Limited options and high prices ~ When addressing the needs of

. : the Capital Region, Bastrop public
contribute to feeling left out of P 9 PP

. meeting attendees shared, “Trust,
the region's development.”

consistency and community
— Public Meeting Attendee, Burnet, Texas partnerships are essential.”

3.a.v.3 Central Texas Region

The Central Texas Region in the central part of
the state includes the cities of College Station and
Waco. It has the largest veteran population of all | i F 4|
the economic regions in the state, according to | 3 & )
ACS estimates. For more regional demographics N
see Table 13. According to ACS estimates, the
region has a higher percentage of residents who
do not subscribe to broadband than the rest of the
state.

"Waller County has no access to internet or cell
phone. Life is completely disconnected. No access
to emergency preparedness. Can’t work
from home. Going to Tractor Supply parking lot
to pay bills. No access to 911.”

— Public Meeting Attendee, Bryan, Texas
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Figure 13: Households Without Broadband Subscriptions in the Central Texas
Region®

Percentage of households
without broadband
internet

0%

7] 10%
| W 30%
M 50%

B 70+%

Findings:

According to the results of the Digital Opportunity Survey, the Central Texas
Region is one of the top three regions with households paying more than $100
for monthly internet service and reporting that the speed and reliability of their
internet service is inadequate. They report the third highest concentration of
respondents (28 percent) with upload speeds under three Mbps out of all 12
regions. Paper survey respondents reported using only a smartphone to connect
to the internet (15 percent) at higher rates than online respondents (5 percent).

The need for education, outreach and devices were key themes to the
discussions at the public meeting held in Belton. Attendees shared, “What good
are resources if people don’t know about them?” and, “If you don’t have devices,
it's hard to access services.”

For example, a food pantry responding to the DRMTS located in the Central
Texas Region shared, “This organization is paired with the East Texas Food
Bank. ETFB is on a computer system. We cannot connect to the system

94 U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html
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because we have no Wi-Fi and no computers. We all use our computers from
home.”

On the implementation of digital opportunity programs, public meeting attendees
in Bryan emphasized, “Training needs to be tailored to the target populations.
Think through what the difference means for literacy and cybersecurity for the
intergenerational ways that the internet is used.” And a public meeting attendee
in Belton shared, “We want something that grows with the population into the
future.”

3.a.v.4 Gulf Coast Region

The Gulf Coast Region on the eastern gulf coast

includes the city of Houston. It is the second most

populous region in the state and has some of the

largest populations of immigrants and individuals ¢
with limited English proficiency, according to ACS

estimates. For more demographics see Table 13.

Findings:

According to ACS estimates, the region has a lower percentage of households
that do not subscribe to broadband than the statewide average. Results of the
Digital Opportunity Survey suggest that the Gulf Coast region is one of the
better-supported regions for broadband access, with most respondents reporting
higher satisfaction with internet speed and reliability, and about the same
average download and upload speeds as all survey respondents (see Table 14).

Even with some of the greatest numbers of households subscribing to
broadband, the Gulf Coast Region has areas with fewer households subscribing,
as well as unique geographic challenges. A participant in the public meeting in
Sugar Land shared, “[There are] disparities in internet access and affordability
between different areas.” In addition, an attendee of the public meeting in Bay
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City stated, “There are discrepancies between perceived service coverage and
actual availability in rural areas. There is a desire to update the map to
accurately assess internet coverage.”

Organizations serving the area face similar challenges, with a school district
responding to the DRMTS sharing, “COVID has moved our instructional delivery
to full digital immersions. Many of our economically challenged students and
rural families do not have access to broadband access ... With the current
budget challenges, our school district could not afford to increase our internet
bandwidth to accommodate the vast increase in bandwidth demands.”

Figure 14: Households Without Broadband Subscriptions in the Gulf Coast
Region®
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In this hurricane-prone region, the need for reliable communication infrastructure
is a safety concern. When implementing digital opportunity programming in the
Gulf Coast Region, Sugar Land public meeting attendees expressed the “need
for education, information sharing and collaboration among stakeholders.”

9 U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html
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3.a.v.5 High Plains Region

The High Plains Region occupies the northern

‘panhandle” of the state and includes the cities

of Amarillo and Lubbock. It is one of the least

populous regions in the state. For more

demographics see Table 13. A public meeting

attendee in Borger shared this snapshot: “This

region is the top of the state and the bottom of

the list for a lot of these programs... Even though we do not have the highest
population in the state, with 1-40 and I-27 there’s a lot of folks coming through
our region. The same with rail. It's important to have broadband from that
perspective, too.”

Findings:

According to ACS estimates, the region has a higher percentage of households
that do not subscribe to broadband than the statewide average. Yet Digital
Opportunity Survey respondents report higher satisfaction with internet speed
and reliability as compared to all respondents, and about the same average
download and upload speeds as all survey respondents (see Table 14).
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Figure 15: Households Without Broadband Subscriptions in the High Plains
Region®
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“In our rural areas we have some good build-out, but the
cost to keep that service running will look different than in
urban areas. How will we keep those services ongoing
long-term? How do we help our providers stay in those
rural communities? In the long term, how do we make
sure that affordability stays a top priority?”

— Public Meeting Attendee, Lubbock, Texas

Amarillo

While survey and ACS data show the region as relatively well serviced, in the
Borger public meeting, participants expressed a need for redundancy. They note
that there are differences in advertised speed vs. actual speed and businesses
can't afford to lose connectivity because customers can't pay without a
connection. Many businesses pay for multiple services in case one internet
provider goes down, noting, "When the internet goes down, these communities

9% U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html.
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are sitting ducks.” A county judge in the region responding to the DRMTS
shared, “Lack of digital access affects our law enforcement, fire departments,
EMS as well as residents being able to communicate via cellphones in
numerous locations within the county.”

Lubbock public meeting attendees shared a need for physical spaces and
resources to expand collective digital literacy: “There is a lack of knowledge and
lack of trust of resources available. We need to build a community of trusted
physical spaces where people can come together and learn.” Similarly, a Borger
public meeting attendee shared, “There’s a need for broad digital education. For
example, how do you know if the service is too expensive? There is a

digital skills gap. People are proficient on tablets and phones but then they get
in front of a desktop and they freeze. Amarillo College has cybersecurity classes
and certificates. Libraries have trainings.”

3.a.v.6 Metroplex Region

Located in the north-central part of the state, the

Metroplex Region is the most populous in Texas, ﬂ ‘
as home to the Dallas-Fort Worth Metropolitan

Area. The Metroplex Region has among the

highest median incomes in the state. For more

demographics see Table 13.

Findings:

According to ACS estimates, the region has a higher percentage of households
that subscribe to broadband than the statewide average. Metroplex Region
residents responding to the Digital Opportunity Survey reported higher
satisfaction with their internet service and relatively faster speeds than all
respondents on average. However, as in other regions, rates of broadband
adoption and satisfaction with service decline as one moves away from urban
centers.
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Figure 16: Households Without Broadband Subscriptions in the Metroplex
Region®

] Percentage of households
without broadband
internet

. 0%
|k

B 50%

B 70+%
A participant in the Sherman public meeting described the experiences of
residents with less reliable internet: “Residents are piecing together their internet

access with multiple points of access, mostly via hotspots. Line of sight is an
issue once you leave town.” Even with hotspots to connect, a Lewisville public
meeting attendee shared that people also need devices: “Hotspots are basically
a paperweight if the community doesn’t have devices.” The Metroplex Region is
one of the top two regions with survey respondents who only use a smartphone
to connect to the internet.

According to the Comptroller’'s 2022

"We are so close to areas .
economic report, the Metroplex

with faster speeds, but Region’s population grew about 20

they won't come." percent from 2010 to 2020.% An

_ Public Meeting Attendee, attendee of the Metroplex Region’s

Sherman. Texas virtual public meeting shared the

challenges of infrastructure keeping up

97 U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html.

98 Texas Comptroller of Public Accounts. (2022). The Metroplex Region: 2022 Regional Report.
https://comptroller.texas.gov/economy/economic-data/regions/2022/metroplex.php
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with the growth: “So much work is being done in building out in their community,
but the area is growing so quickly that they’re behind. Playing catch-up is a
challenge and providers make promises then don’t follow through. [There is a]
need for oversight.”

Lewisville public meeting attendees suggested that organizations that typically
offer resources, like libraries, “lack the same resources and capacity that urban
ones have — digital navigation is overlooked.” They also acknowledged the need
for education along with devices and resources: “For example, in Wise County,
once they had hotspots available, there were still digital literacy issues.”

Still, there are organizations in the region working to overcome these
challenges. For example, Goodwill of North Central Texas shared in their
response to the DRMTS, “We have mobile crews that do digital literacy classes
across multiple cities. We partner with TWC to provide services on a mobile bus
in rural areas.”

3.a.v.7 Northwest Region

The Northwest Region in the central plains

includes the cities of Abilene and Wichita Falls. It is *
among the least populous regions in the state, with

relatively large populations of aging individuals,

incarcerated individuals, individuals with

disabilities, rural residents and veterans. For more
demographics see Table 13.

Findings:

According to ACS estimates, the Northwest Region has a higher percentage of
households that do not subscribe to broadband than the statewide average.
Digital Opportunity Survey respondents reported lower satisfaction with their
internet service and some of the slowest internet speeds in the state. A
participant in the Wichita Falls meeting expressed the challenges rural residents
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face: “In town, affordability is an issue, but they have options. In rural areas,
they're challenged by both availability and affordability.”

Figure 17: Households Without Broadband Subscriptions in the Northwest
Region®®
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“Starlink is the only option. It's expensive but I'd pay
whatever because | need it. Almost the whole town
is on satellite.”

— Public Meeting Attendee, Wichita Falls, Texas

Reliability is also an issue. Participants in the Clyde public meeting shared that
insufficient broadband is impacting their essential services: “Fire doesn't have
service... EMS has unreliable service. Doctors don't want to stay.” Similarly, a
hospital district in the region shared in the DRMTS, “Without high-speed
broadband, it limits access to telehealth medicine in rural areas.”

9 U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html.
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Clyde public meeting participants shared the benefits to the economy that
universal digital opportunity would bring: “Technology plays a central role in
agriculture. The new equipment is all technology driven. They need the
infrastructure to support it.” They also shared their challenges and
considerations for supporting educational institutions: “All school safety
measures require a connection. Not all rural schools have the necessary
speeds. Schools can't share services because of security. Students receive
devices and hotspots in rural communities, but they're limited.”

3.a.v.8 South Texas Region

The South Texas Region includes the cities of
Brownsville, Corpus Christi, Laredo and McAllen.
It has the largest population of low-income
households, racial or ethnic minorities, individuals
with limited English proficiency and some of the
largest populations of immigrants. For more
demographics see Table 13.

Findings:

According to ACS estimates, the region has a relatively high share of
households that do not subscribe to broadband as well as a high share of
households dependent on smartphones for accessing the internet. While this
region has the lowest median income and the highest percentage of eligible
households enrolled in ACP, a Kingsville public meeting attendee shared that
more households could benefit from discounted internet: “ACP has a gap for
families that don’t meet the current financial requirements for enroliment but still

don’t have the means to subscribe to internet due to lack of financial resources.’
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Figure 18: Households Without Broadband Subscriptions in the South Texas
Region®
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According to Digital Opportunity Survey data, the NTIA Digital Equity Population
Viewer and ACS data, this region has some of the highest digital opportunity
needs, explored further in Section 3.4.

A Kingsville public meeting attendee shared, “[There is] a lack of knowledge on
how to sign up for the internet. The area has a lot of fear and doesn't necessarily
know why they need it or don’t want to use computers. They prefer face-to-face
interaction.” Additionally, a Weslaco public meeting attendee suggested, “The
ACP gap needs to be addressed. The state could fund affordability programs
through the Digital Opportunity Plan.”

While this region has some of the highest needs for digital opportunity,
resources like public libraries offer a range of tools to support residents. The
McAllen Public Library shared in the DRMTS, “The library loans ‘Job Fair in a
Bag’ kits. These consist of a laptop, hotspot device and other resources
intended to help the individual gain employment. The organization also offers
computer literacy courses to assist those in learning and development of how to

100 y.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html.
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use the computer to its fullest potential.” A further description of existing
resources in the South Texas Region is in Section 3.4.

3.a.v.9 Southeast Texas Region

The Southeast Texas Region is in the easternmost

part of the state and includes the city of .
Beaumont. According to ACS estimates, it has the ﬁ
largest population of individuals with disabilities ’

and some of the largest populations of aging

individuals, low-income households and rural

residents. For more demographics see Table 13.

“Rural America has taken a step backward. Our landline
telephone was sufficient up until a few years ago to
communicate with others. Since new connections
have stopped, our infrastructure communications have
been abandoned for economic reasons. But now, we're
left without any sort of connection. No landline.

No internet. No cell phone service.”

— Public Meeting Attendee, Lufkin, Texas

Findings:

According to ACS estimates, the region has one of the highest percentages of
households that do not subscribe to broadband. Respondents to the Digital
Opportunity Survey from this region have some of the slowest internet speeds in
the state, and highest dissatisfaction with the reliability and adequacy of internet
service. On reliability, a Jasper public meeting attendee shared, “Trees are an
issue! We're behind the timber curtain.” A public meeting attendee in Lufkin also
stated, “The weather is such an issue, but we need redundancy for other factors
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too, since nearby construction can wipe fiber out unexpectedly. It shuts the city
down.”

Figure 19: Households Without Broadband Subscriptions in the Southeast
Texas Region'”!
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The region has among the highest percentage of residents paying more than
$100 a month for service and using only a mobile plan to connect to the internet
at home. Jasper public meeting attendees described, “It's too expensive or we
don’t have access. Rural does not have the same access as urban. Density in a
rural area is different than in an urban area. It’s not just a simple numerator over
denominator.”

When it comes to implementation, a Lufkin public meeting resident shared, “Give
us the gold standard here in East Texas. We don’t want to be behind. We want
to be the best in industry, the same as the metro areas, so that we lead, rather
than continue to catch up.” A Jasper public meeting attendee shared additional
barriers: “Digital resources/opportunities are lacking here. We talked about
libraries, but there isn’t a lot beyond libraries. Mental health and telehealth could

101 U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html.
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be huge for the region. All the service in the world won'’t help you if you don’t
have access to transportation to get you there.”

While libraries already offer resources, they could use additional support for their
programs. A library in the region shared in the DRMTS, “Even though we offer
computer classes, when someone needs assistance, they need it immediately.
They might be in crisis mode at that time. Not all libraries have the ability to
provide one-on-one assistance. We are fortunate that we have several Spanish-
speaking staff members, but we are limited in our ability to help our Somali and
Burmese population ... For libraries, the best support we can get is funding for
hotspots and internet-accessible devices and personnel to provide one-on-one
assistance.”

3.a.v.10 Upper East Region

The Upper East Region in the northeast corner of

the state includes the cities of Longview, ' a
Texarkana and Tyler. It has the largest population '

of aging individuals and rural residents, and some

of the largest populations of incarcerated

individuals and individuals with disabilities. For

more demographics see Table 13.

“The first thing the county gets asked when
people move is, ‘What is the internet like?”

— Public Meeting Attendee, Longview, Texas

Findings:

According to ACS estimates, the region has the highest percentage of
households that do not subscribe to broadband. In the Digital Opportunity
Survey, this region has the slowest speeds in the state and highest
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dissatisfaction with the reliability and adequacy of internet service. The region
has the highest percentage of residents paying more than $100 a month for
service and using only a mobile plan to connect to the internet at home.

Figure 20: Households Without Broadband Subscriptions in the Upper East
Region'?
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As a participant in the Longview public meeting said, “The service is not reliable,
but residents have to pay for what is there because they need it to work. One
resident pays $500 per month for Starlink business because Starlink residential
is not available and nothing else works.”

Texarkana public meeting participants shared that internet is critical for
accessing essential services in the region: “Health care is important for
connectivity. For example, two counties in the area do not have primary care
providers. There is a lack of access.”

When it comes to implementation, Longview residents called for more options:
“There are not many options for digital inclusion — schools have free Wi-Fi. One
resident parks in the airport parking lot to get service.”

102 y.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html.
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Similarly, a library in the region shared in the DRMTS: “We are desperately
looking for grants to cover the cost of our hot spots.” Responses to the DRMTS
revealed collaboration among organizations in the region. One organization
shared that they’re working “as part of the Deep East Texas Cohort to bridge the
digital divide for extremely rural areas of the state. We are working with the
Maud Public Library towards sustainability for small communities, which involves
utilizing the Public Library as a hub for many services.”

3.a.v.11 Upper Rio Grande Region

The Upper Rio Grande Region in westernmost

Texas includes El Paso. It has the largest

population of immigrants and racial or ethnic

minorities. It has among the lowest median .
incomes in the state and among the highest

percentage of eligible households enrolled in
ACP. For more demographics see Table 13.

“Living out here can be isolating, and lacking connection
can reinforce and exacerbate that isolation. Broadband
can lower barriers to communication and interaction. It's a
public safety issue. There are cell phone dead zones
everywhere. You need to be able to make contact.”

— Public Meeting Attendee, Alpine, Texas
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Findings:

According to ACS estimates, the region has about the same percentage of
households that do not subscribe to broadband, though connection is not equal
across counties in the region.

Figure 21: Households Without Broadband Subscriptions in the Upper Rio
Grande Region'®
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In this analysis, the BDO considers both online and paper survey responses.
This region had the highest percentage of paper survey respondents (51
percent) as compared to online survey responses. In the paper Digital
Opportunity Survey, this region has about the same dissatisfaction with the
reliability and adequacy of internet service as all paper survey respondents. The
region has the highest percentage of paper survey respondents that rely on
cellphones as their only device with which to access the internet.

An El Paso public meeting attendee expanded on the barriers to access,
“Internet in the community is very expensive and there is often not any other
option. Mountainous terrain makes it hard to put in technology. The distance
between homes and low-density population makes it expensive to build.”

103 U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html.

3. Current State of Digital Opportunity — Texas Digital Opportunity Plan 140



When it comes to implementation, El Paso public meeting attendees shared,
“Schools and libraries end up picking up the ball when funding runs out. The
community has become dependent on it.” A school district in this region
responding to the DRMTS emphasized how much their community relies on
them, “We are the hub of this small, rural, isolated community. We employ or
teach about half of the town’s population.”

On adoption, an Alpine public meeting attendee said, “People want to connect
but don’t know how they can get it. People need to feel confident and to have
the education to begin their digital literacy journey.”

3.a.v.12 West Texas Region'%

The West Texas Region is in the western part of the
state and includes the cities of Midland, Odessa
and San Angelo. It is among the least populous
regions in the state and has the lowest number of

eligible households enrolled in ACP. For more
demographics see Table 13.

Findings:

According to ACS estimates, this region has a higher percentage of households
that do not subscribe to broadband as compared to statewide averages. In the
Digital Opportunity Survey, respondents reported lower satisfaction with their
internet service and some of the slowest internet speeds in the state. A
participant in the Mertzon public meeting emphasized that the region needs
internet first, then they can approach adoption: “Until we have a better
connection, we can’t focus on digital literacy. Some barriers include low density,
cost ... workforce development, map issues and difficulties trenching in the

geography.”

104 Comment 99 received during the public comment period informed changes to this section of the plan.
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Figure 22: Households Without Broadband Subscriptions in the West Texas
Region'®
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While Digital Opportunity Survey respondents reported better satisfaction with
the reliability and adequacy of internet than statewide respondents, participants
in the Midland public meeting shared, “Internet is unreliable. People may have
internet, but it is not always dependable. Affordability is an issue and so

is mapping. There is a need for good, quality data. Low density needs it

the most, particularly south of [-20.”

When it comes to implementation, a Midland public meeting participant shared,
“You don’t know what you don’t know — need an understanding of what would be
provided with increased access.” Similarly, a Mertzon public meeting attendee
shared, “[We] need to educate people on what the internet can do for them;
communities will thrive once there is a better understanding.” Participants
suggested that trusted community voices, like school districts and health care
providers, may provide good ways to reach people.

A school district in the region shared in the DRMTS some resources that they
currently provide to residents: “We help families enroll in ACP. We also provide

105 .S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census
Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html.
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a list of ISPs for families based on the addresses. We also provide a device for
our students and MIFI [hotspot device] if needed.”
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Table 13: Demographics in Texas by Region'®

Yellow highlighting indicates high metrics in a category relative to other regions.

Median Individuals Individuals with
Household Aging Incarcerated with Limited English
Population Households Income Individuals Immigrants Individuals Disabilities Proficiency
Alamo 29M 1.0M $65,000 19% 11% 1% 14% 27%
Capital 24 M 09 M $84,000 17% 15% 0% 10% 20%
Central
Texas 1.3 M 0.5M $55,000 19% 8% 2% 13% 21%
Gulf
Coast 7.3 M 25M $76,000 17% 23% 1% 10% 29%
High
Plains 09 M 0.3 M $56,000 19% 10% 2% 12% 25%
Metroplex 8.1 M 29 M $79,000 17% 18% 0% 10% 27%
Northwest 0.6 M 0.2M $52,000 23% 6% 3% 16% 21%
South
Texas 24M 0.8 M $45,000 17% 20% 1% 13% 43%
Southeast 0.8 M 0.3 M $51,000 23% 7% 2% 17% 22%
Upper
East 1.2 M 04 M $52,000 25% 7% 3% 15% 22%
Upper Rio
Grande 09 M 0.3 M $49,000 17% 24% 0% 13% 22%
West
Texas 0.7M 0.2M $66,000 17% 12% 1% 11% 27%
State of
Texas 29.0 M 111 M $72,000 18% 17% 1% 11% 27%

106 J.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S. Census Bureau. https://www.census.gov/data/developers/data-
sets/acs-5year.html. Individuals with Limited English Proficiency refers to individuals who speak English less than "very well" or have low levels of literacy according to
the Digital Equity Population Viewer.
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Eligible

Median Racial or Households

L IE ][l Low-Income Ethnic Rural Tribal Enrolled in
Region Population Households [i{5e]11:8 Households Minorities Residents Communities Veterans ACP
Alamo 29 M 1.0M $65,000 23% 64% 21% 2% 7% 46%
Capital 24 M 09M $84,000 16% 46% 21% 2% 5% 30%
Central
Texas 1.3 M 05M $55,000 26% 44% 24% 2% 8% 33%
Gulf
Coast 7.3 M 25M $76,000 22% 63% 1% 1% 4% 30%
High
Plains 09 M 0.3 M $56,000 26% 48% 44% 2% 5% 23%
Metroplex 8.1 M 29 M $79,000 19% 52% 12% 2% 5% 41%
Northwest 0.6 M 0.2M $52,000 23% 31% 58% 2% 7% 32%
South
Texas 24 M 0.8 M $45,000 37% 87% 24% 1% 3% 74%
Southeast 0.8 M 0.3 M $51,000 28% 38% 52% 2% 6% 41%
Upper
East 1.2 M 04 M $52,000 25% 32% 75% 2% 6% 26%
Upper Rio
Grande 09 M 0.3 M $49,000 32% 87% 10% 2% 6% 56%
West
Texas 0.7 M 0.2M $66,000 21% 58% 34% 1% 5% 21%
State of
Texas 29.0 M 111 M $72,000 23% 58% 25% 1% 5% 40%
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Table 14: Texas Digital Opportunity Survey Results by Region

Report that speed

In-Person % households that and reliability of Upload

Public Online do not subscribe internet service at Download speeds

Meeting Survey to broadband homeis speeds below below 3

Attendees Responses (ACS) inadequate 25 Mbps Mbps
Sample size

Alamo 9% 16% was too small 31% 25% 20% 9%
Sample size

Capital 14% 11% was too small 22% 43% 27% 14%

Central Texas 5% 9% 25% 38% 51% 37% 28%
Sample size

Gulf Coast 5% 12% was too small 27% 40% 26% 16%
Sample size

High Plains 8% 9% was too small 36% 25% 26% 13%

Metroplex 11% 13% 16% 27% 32% 22% 11%

Northwest 4% 5% 5% 42% 43% 41% 25%

Sample size

Sample size was too

South Texas 9% 8% was too small 44% 28% 18% small
Sample size

Southeast 10% 4% was too small 46% 52% 45% 45%
Sample size

Upper East 9% 5% was too small 52% 67% 50% 43%

Sample size

Sample size was too

Upper Rio Grande 8% 3% 51% 35% 32%  was too small small

Sample size

was too

West Texas 8% 6% 0.4% 38% 27% 23% small

All Responses 31% 36% 28% 17%
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Only use a

In-Person Pay more mobile data
Public Online than $100 for plan for

Meeting Survey monthly Have heard of internet access Only use a

Attendees Responses internet ACP at home smartphone
Sample size

Alamo 9% 16% was too small 33% 44% 7% 7%
Sample size

Capital 14% 11% was too small 41% 42% 8% 4%

Central Texas 5% 9% 25% 48% 36% 12% 5%
Sample size

Gulf Coast 5% 12% was too small 43% 33% 12% 7%
Sample size

High Plains 8% 9% was too small 38% 18% 6% 6%

Metroplex 11% 13% 16% 38% 44% 9% 9%

Sample size was too

Northwest 4% 5% 5% 43% 34% 12% small
Sample size

South Texas 9% 8% was too small 36% 38% 7% 7%

Sample size Sample size was too

Southeast 10% 4% was too small 58% 40% 18% small
Sample size

Upper East 9% 5% was too small 60% 38% 23% 10%

Sample size Sample size was too

Upper Rio Grande 8% 3% 51% 36% 48%  was too small small

Sample size Sample size was too

West Texas 8% 6% 0.4% 43% 39% was too small small

All Responses 41% 40% 10% 7%
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3.b Asset Inventory

3.b.i Description

The BDO launched a statewide promotion of the DRMTS to gather input from
organizations about existing digital opportunity programs throughout Texas and
develop a comprehensive understanding of how organizations are supporting
broadband accessibility, affordability and adoption. The DRMTS identified
current digital opportunity programs and services as well as resource gaps
across the state. In total, the DRMTS received 368 valid responses from
organizations based in 118 counties. This section provides an overview of those
responses. For more information, see Appendix E: Detailed Asset Inventory.

To read more about BDO public engagements and methodology, see Chapter 4:
Collaboration and Stakeholder Engagement.
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Figure 23: DRMTS Responses by Type of Organization
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*Multiple choice question, respondents can choose more than one answer choice to this question in the survey.
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3.b.ii Covered Populations Served

All surveyed organizations serve at least one covered population. More than 230
respondents report that they serve at least six of the eight identified covered
populations. For the purposes of this asset inventory, when a report is created
on DRMTS respondents, the BDO considers the sample as serving all covered
populations. Among respondents, low-income households are the most served
covered population, with approximately four times the number of organizations
offering services to this specific demographic than to incarcerated individuals.

The following chart shows a breakdown of the covered populations served by
existing digital opportunity programs.

Figure 24: Covered Populations Served by Existing Digital Opportunity
Programs
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3.b.iii Existing Digital Opportunity Plans

The BDO gathered a list of digital opportunity plans from counties, municipalities
and other entities. Found in Appendix A: Local Digital Opportunity Plan Tracker,
the list demonstrates that many government, CAls and private entities are far
along in thinking through the impact of digital opportunity in their communities
and potential solutions to addressing broadband access, affordability and
adoption. For example, Austin, Dallas and San Antonio have plans for digital
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inclusion. All three include inventories of existing efforts and plans for advancing
digital inclusion in their cities.

While some localities have developed digital opportunity plans, more
communities have plans for broadband infrastructure. The implementation
strategies in Chapter 5: Implementation consider how to support and advance
these existing plans, while providing capacity for organizations and localities that
may not yet have plans in place.

3.b.iv Existing Digital Opportunity Programs

The organizations surveyed provide a broad array of digital opportunity
programs, with most programs focused on device access, followed by digital
literacy and technical support, broadband access and affordability.

Figure 25: DRMTS Responses by Program Offerings

Computer Device Access I G2
Digital Skills And Technical Support NG 142
Broadband Access and Affordability [ NI 116
Workforce Development |G 10
Publicly Accessible Online Services IIIIIEINININGEE 03
Public Computer Center NG S
Cybersecurity and Privacy Training [ INENEGSGEE 61
Programs or Services not provided NN 44
Digital Opportunity Research Planning or.. | I 35
Digital Opportunity Program Funding [l 18

More than 110 libraries, government organizations and nonprofits surveyed say
they provide free wireless local area networks (WLAN) or Wi-Fi services for
public use. Libraries comprise more than half of these organizations and offer
connectivity onsite at their facilities and via mobile hotspots. This is essential for
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rural residents who lack access to available broadband infrastructure and rely on
these organizations for connectivity.

A variety of organizations reported offering workforce development programs
focused on digital skills training, career development and job placement
programming. These include government and public agencies, such as the
TWC, libraries, economic development associations, higher education
institutions, school districts and CBOs. These entities provide important digital
programs aimed at upskilling and breaking cycles of generational poverty.

A total of 162 organizations surveyed provide computer device access
programs, and 142 offer digital skills and technical support programs.
Organizations offering these programs reported the highest frequency of
encountering barriers such as lack of funding availability, followed by lack of staff
or organizational capacity, and cited these as major deterrents to continuing
their digital opportunity programming in communities.

3.b.v Barriers Impacting Organizations Offering Digital
Opportunity Programs

Figure 26: Barriers to Implementing Digital Opportunity Programs

Lack of Funding Availability 16 31 48 Total:
Lack of Staff or Organizational Capacity 12 23 46 25 =N
Difficulty in Accessing Funding Sources 11/ 26 129 17 0
Lack of Awareness and Engagement in Communities we Serve 19 29 15 7
4

other GEVIERA 40
Linguistic Barriers 7|3l 33
Device Distribution 28
Free and Readily Accessible Digital Skills Training Provided by Organizations 24
Lack of Community Trust IGH 23
Competitive Pricing from Other Providers 17

Debt Collections due to Subscribers that Default on Payments 1

ISPs Government Non-Profit Library mSkills m Device Access

3. Current State of Digital Opportunity — Texas Digital Opportunity Plan 152



“We work with over 36
different language
groups. We do have
access to translation
services but lack funding
to translate the resources
available into the various
languages we serve.”

- Community Development
Nonprofit in Potter County

Many organizations also expressed
challenges implementing programs in
areas lacking broadband availability,
particularly in rural areas. Other cited
barriers include lack of place-based
digital navigation and technical support
for accessing services, increased
program costs with little to no
associated increase in funding, and
difficulty engaging participation in
existing programs due to lack of trust,
skepticism or general lack of awareness
or interest.

Many of the organizations surveyed reported receiving some form of public or

private funding for their programs, with more than 20 percent reporting difficulty

accessing funding sources. Some of the factors cited include lack of eligibility for

funding programs, high level of need relative to the amount of funding available

and complexity of layering in multiple funding sources.

3.b.vi Broadband Adoption

Broadband adoption in Texas is a work in progress and requires a strong

commitment from a variety of organizations to continue important broadband

“There is a lack of trust in
internet service providers
and pricing that makes
some residents reluctant
to adopt digital tools.”

—Housing Authority in Travis County

affordability, device access and skills
training programs at a grassroots
level, neighborhood by neighborhood.
Access to affordable, reliable
broadband is the first step to adoption.
The plan is focused on adoption, while
federal funding, like the BEAD
program, is focused on building the
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infrastructure to connect unserved and underserved locations to the internet.
Once Texans can access the internet, adoption means ensuring people have the
skills to use the internet on secure personal devices. Organizations need access
to funding programs that are simple to apply to and help build on existing and
effective programs. Without these programs, especially in rural parts of the state,
many Texans will remain unaware of the broadband options available to them
and continue to be reluctant to adopt digital tools to fully participate in the digital
economy.

3.b.vii Broadband Affordability

Sixty libraries, nonprofits and government agencies and three ISPs surveyed
reported they actively promote or provide enroliment assistance for the ACP,
with government agencies and libraries or schools doing the largest share of
promotion and enroliment. Libraries and nonprofits reported that they conduct
ACP awareness campaigns by incorporating this information into their existing
programming (for example, during parent-teacher conferences).

3.b.viii Conclusion: Gap Analysis

Organizations in Texas grapple with a multitude of challenges in their efforts to
address digital opportunity. The first significant challenge is an uneven
distribution of digital opportunity assets in Texas, which is composed of both
urban and remote rural regions. Most organizations surveyed in the DRMTS are
concentrated primarily in urban population centers that are more favorable to
their operations, creating a significant disparity in access to digital resources and
services between urban and rural areas.
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Figure 27: DRMTS Respondents by County
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This concentration has left a noticeable gap in programming and the availability
of services in the High Plains, Upper Rio Grande and South Texas regions of the
state. Many counties in these areas, which often grapple with economic
challenges and lower population density, face a dearth of digital inclusion
initiatives. This regional imbalance highlights the need for a greater distribution
of digital opportunity resources and services throughout the state.

The socioeconomic challenges prevalent in specific areas of Texas also pose
significant hurdles for organizations that have limited capacity, staffing and
funding. Many areas, particularly rural and economically disadvantaged
communities, have higher needs for services and support. For example, the
Upper Rio Grande and South Texas regions experience the highest rates of
digital disparity, based on Microsoft’s Digital Equity Data Dashboard, and

limited organizational resources, according to the DRMTS. These regions have
the highest percentage of low-income households, racial or ethnic minorities and
limited English proficiency households. Respondent organizations are the least
likely to offer services in these regions.
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Table 15: Demographics of the South Texas and Upper Rio Grande Regions

Upper Rio Grande

Demographics South Texas Region Region
Population'®” 2.4 million 0.9 million
Households'® 0.8 million 0.3 million
Median household
income'%® $45,000 $49,000
Aging individuals'©8 17% 17%
Immigrants%’ 20% 24%
Incarcerated individuals'®’ 1% 0%
Individuals with
disabilities'®’ 13% 13%
Individuals with limited
English proficiency (speaks 229%
English less than "very 0
well" or has low levels of 43% (Hudspeth County has the
literacy)'%” (2nd highest) highest percent at 66%)
37% 32%
Low-income households'"’ (Highest) (2nd highest)
Racial or ethnic 87% 87%
minorities'?’ (Among the highest) (Among the highest)
Rural residents'"’ 24% 10%
Tribal communities™®’ 1% 2%
Veterans'?’ 3% 6%
Percentage of eligible
households enrolled in
ACP1%° 74% (Highest) 56% (2nd highest)

According to Digital Opportunity Survey data, 36 percent of survey respondents
in the Upper Rio Grande and South Texas pay more than $100 per month for

107 Texas Broadband Development Office. (June 15, 2022). Texas Broadband Plan 2022.

108 U.S. Department of Commerce. (n.d.). American Community survey five-year data (2017-2021). U.S.
Census Bureau. https://www.census.gov/data/developers/data-sets/acs-5year.html

109 Universal Service Administrative Co. (n.d.). ACP enrollment and claims tracker.
https://www.usac.org/about/affordable-connectivity-program/acp-enroliment-and-claims-tracker/
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their internet service. In a region where median household income is $50,000
per year, more than $100 per month for internet can be cost prohibitive, driving
down broadband adoption rates. Due to these factors, these regions will require
focus by the state and partner organizations, such as CAls, CBOs and
nonprofits, to prioritize investments in broadband access, low-cost internet
service and device options, as well as digital literacy programs.

One notable organization that is investing in broadband and digital opportunity
expansion in South Texas is Methodist Healthcare Ministries of South Texas,

Inc. (MHM). As essential services move increasingly online — including health
care, education and workforce development — MHM released a Request for
Proposals to further advance digital opportunity in the region. The goal for
proposals is to increase the capacity of CBOs and CAls in South Texas to
provide critical digital resources, services and support through device access,
digital skills and public benefit adoption including deploying digital connectors in
the region. As a result, MHM hopes to achieve its goal of increasing broadband
adoption for residents and families living in South Texas.

In San Antonio, located in the Alamo Region, organizations collaborate to drive
digital opportunity. Within the city, one in six households lack access to a
computer and one in four lack access to the internet.'"® Goodwill San Antonio
partners with the San Antonio Housing Authority to increase access to
technology and empower community members. Goodwill's Technology Access
Program provides devices to low-income families and individuals with
disabilities. Goodwill San Antonio is also registered with the Microsoft Authorized
Refurbisher program, which is a partnership tailored to meet the needs of some
of the largest device refurbishers in the world and takes donations of computers
and other electronic devices to safely and responsibly refurbish equipment for
reuse directly in the community at a discount. In 2020, Goodwill partnered with
the San Antonio Chamber of Commerce and garnered 1,900 donations.

"0 Census American Community Survey (ACS), 2021.
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Another broad challenge that organizations face relates to enrollment and
participation in benefits programs like the ACP. According to surveyed
organizations, the Texas residents they serve have low trust in programs offered
by ISPs, organizations and the government. The perceived complexity and
bureaucracy of programs, past negative experiences, changes in eligibility
criteria and trust issues with program providers have fostered hesitancy among
residents. Similarly, while certain residents may be eligible for coverage, they
face a range of enrollment barriers including fear, confusion about eligibility
rules, and language and literacy challenges. According to Universal Service
Administrative Company data on ACP enroliment and the Benton Institute
Affordable Connectivity Program enrollment tool for household eligibility, 40
percent of eligible households in Texas are enrolled in ACP. Digital Opportunity
Survey data showed that 40 percent are aware of ACP, and individuals with
limited English proficiency and low-income households most frequently
responded that they are not enrolled in ACP or discounted internet services
because they do not know how to apply.

To mitigate participation challenges in benefits programs like ACP or discounted
internet services, organizations will need to undertake several key strategies.
Advocating for more user-friendly application procedures, in-person enrollment
support and language accessibility, especially in culturally diverse areas like the
South Texas and Upper Rio Grande regions, can further enhance program
accessibility. Moreover, addressing privacy and security concerns by explaining
data protection measures, forming partnerships with community organizations
and offering continued support will be crucial in increasing enrollment and
sustaining participation. Additional measures to ensure that those in need can
confidently access the benefits they require include public awareness
campaigns and coaching residents on how to adopt digital tools.

Chapter 5: Implementation explores how to address these gaps.
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4. Collaboration and
Stakeholder Engagement

4.a Strategy for Collaboration and Stakeholder
Engagement

Collaboration and stakeholder engagement are uniquely challenging in Texas,
the second-largest U.S. state by area and population. At 30 million people,
Texas continues to grow rapidly, with several of the nation’s fastest-growing
counties. Texas is also increasingly diverse. Individuals belonging to covered
populations live across the state’s 254 counties, in some of the country’s largest
cities, and in vast rural and remote areas that may be composed of deserts,
prairies, swamps or woodlands. The BDO is leading a strategy for collaboration
and stakeholder engagement that confronts these challenges and capitalizes on
one of the state’s premier assets: its diversity.

Through the engagement strategy described in this chapter, thousands of
Texans, including individuals from all covered populations and the diverse
organizations that serve them, have shared their experiences and informed this
plan.
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Table 16: Summary of Public Engagement Impact

Digital Opportunity Survey responses 13,296 total responses

received :
11,385 valid responses

9,440 valid online responses

1,945 valid paper responses

Organizations represented in Digital 368 valid responses
Resources Mapping Tool Survey

Members of Statewide Working Group, 555
Task Forces, Regional Working Groups

Participants in Regional Public Meetings 1,274

The BDO designed the process to build on, coordinate and accelerate
longstanding and emerging digital opportunity work serving covered populations
across Texas. The engagement model recognizes and benefits from the
perspective and expertise of digital opportunity practitioners from across sectors
— including various agencies, organizations and individuals.

One example of the interagency coordination central to the engagement model
is the participation of the regional COGs in the digital opportunity planning
process. COGs are political subdivisions of the state that coordinate programs
and services to address unique needs within 24 regions of the state. COG
representatives from each of the 12 economic regions of Texas actively
participated in the planning process, including serving on the SWG and outcome
area task forces, chairing RWGs and hosting public meetings in their regions.

CAls, government and public organizations, as well as private sector and non-
governmental organizations, advance digital opportunity throughout Texas by
providing access to free or low-cost connectivity or devices, assistance with
affordability programs and/or digital skills training resources. As shown in the
Asset Inventory, umbrella organizations, networks and associations such as the
Texas Digital Equity Network, TSLAC, the Texas Association of Community
Colleges, United Ways of Texas, multiple community-based organizations, faith-
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based groups and many others serve to coordinate this work across the state.
These organizations, and the individuals and programs they represent, make up
the state’s robust digital opportunity ecosystem. Through the stakeholder
engagement model, the BDO sought guidance and insights from this network of
subject matter experts, while noting that the BDO itself is part of this digital
opportunity ecosystem. The BDO’s BOOT program has begun to address the
broadband availability side of digital opportunity. Initiatives under the BEAD
program will continue to address the infrastructure issues behind the digital
divide.

While these statewide agencies and regional and local organizations play a key
role in the Texas digital opportunity ecosystem, the state’s unique size, diversity
and geography call for a regional approach to any digital opportunity work. The
engagement model adopted the Comptroller’'s 12 economic regions as a
geographic framework for organizing this work regionally. As described below,
the RWGs and public meetings helped to identify the unique assets and barriers
in each region, as well as the local practitioners and community members who
best understand the lived experience of regional residents.
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Figure 28: Economic Regions of the State of Texas

A Note on Engaging Covered Populations'!":

The engagement model was designed for maximum participation with individuals
from covered populations and the organizations that serve or represent them.

The BDO ensured participation from organizations and individuals representing
covered populations in each set of working groups and task forces. In the
RWGs, the BDO worked with regional co-chairs to ensure engagement from
organizations serving covered populations, including food banks, libraries, senior
centers, school districts, public housing authorities, civil rights organizations and
other entities. The BDO created outreach and educational materials in multiple
languages to enable working group and task force representatives to promote
community participation in the planning process.

111 Comments 104 and 262 received during the public comment period informed changes to this section of the
plan.
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The BDO will continue to explore participation from other organizations that are

uniquely positioned to support outreach activities in specific regions. For

example, deepening partnerships with CBOs like HBCUs would consider the

nuances of surrounding communities where internet adoption and device access

are some of the lowest in the state.

These additional outreach efforts ensured covered populations were aware of

and participated in stakeholder engagement activities:

Public meetings hosted in spaces accessible to covered populations,
including American Legion, public library, senior center, local school,
community center and in rural area facilities.

American Sign Language and Spanish-language interpreters available
for in-person public meetings by request.

Direct engagement with COGs, many of which operate Area agencies
on aging, Area Disability Resource Centers, 211 Information and
Referral Centers.

Partnership with Texas A&M AgriLife Extension Service, for outreach
via County Agricultural Agents based in 250 of 254 Texas counties.

Presentations at stakeholder coalition meetings, including 10-County
Central Texas Broadband meeting, Borderplex Connect board meeting,
Texas Digital Equity Network meeting and the Texas Library
Association Annual Conference.

Direct emails and phone calls to local organizations serving covered
populations about the Digital Opportunity Survey, DRMTS and public
meetings.

RWG members distributing online survey links and paper surveys at
local workforce offices, food banks, community events, libraries and
schools.
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e Regional and statewide press releases and media efforts in local
papers and news stations to promote public meetings and surveys.

e English and Spanish outreach toolkits for community-based
organizations and other entities serving covered populations to share
the Digital Opportunity Survey and public meeting opportunities.

e BDO outreach webpage with contact form enabling direct interaction
with Texans interested in participating in the planning process.

e Outreach materials and engagement strategies provided to state
agencies serving covered populations, including HHSC, Texas
Department of Housing and Community Affairs (TDHCA), TEA, Texas
Higher Education Coordinating Board, TSLAC, TVC and TWC.

The BDO also met individually with an array of organizations and individuals to
learn more about the covered populations they serve, digital opportunity barriers
they face and possible strategies for increased access. A full list of organizations
and stakeholders is included in Appendix D: Stakeholder Engagements and
Patrticipants.
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4.b Engagement Methodology

Figure 29: Overview of Public Engagement Supporting the Texas Digital
Opportunity Plan

Statewide Working Group

Interagency Group, Task Force Co-Chairs, Regional
Working Group Leaders, Tribal Government Leaders

Regional Working Task Forces Economic and
Groups Workforce

Outcome-area expertise from
Development

Local facilitators across the state
across Comptroller’s

12 economic regions Education
Representatives

from Covered

Populations Health

In-person public
meetings Essential Services

2 meetings in each
of the Comptroller’s
12 economic regions
+ 1 virtual statewide
meeting Business and
Telecom

Public Survey Open to all Texas residents and designed to
identify household-level experience and
barriers to broadband.

Civic & Social

Digital Resources Mapping Collected data from organizations providing
Tool programs, services and tools that enable
access to the internet, devices and digital
skills training.
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The BDO established a public engagement model to develop the plan that
represents all regions and covered populations from across the state. The model
enabled extensive public input through online and paper surveys and regional
meetings with communities in all 12 regions of the state, and by engaging state
agencies, nonprofit entities and industry leaders in meetings of the SWG and
outcome area task forces.

The state convened several groups to gather information for the plan from April
to August 2023. The public engagement model facilitated the flow of
communication, coordination and collaboration between the BDO and its
advisory bodies, including the SWG, six outcome area task forces and 12
RWGs, representatives of covered populations, and local and regional
stakeholders. This model is responsive to NTIA requirements for a unified vision,
including an assessment of how the programs may affect or be affected by other
state and local plans and goals across Texas.

4.b.i Statewide Working Group

The SWG was formed to advise the BDO, task forces and RWGs on the digital
opportunity planning and public engagement process. The SWG also assisted
with gathering data for the Digital Opportunity Plan and promoting the Digital
Opportunity Survey and DRMTS. SWG members include representatives from
state agencies, task force chairs, RWG leaders and tribal government officials.
The BDO also sought participation from entities representing and/or serving all
covered populations.

Agencies and Organizations Represented on the Statewide Working

Group:
e AARP Texas e Kickapoo Traditional Tribe of
e Connect Humanity Texas
e Disability Rights Texas e Operation Connectivity Lead
e Guadalupe Valley Electric » Texas 2036
Cooperative e Texas Association of Business
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Texas Association of Goodwills

Texas Association of Regional
Councils

Texas Black Caucus Foundation
Texas Department of Agriculture

Texas Department of Emergency
Management

Texas Department of Housing
and Community Affairs

Texas Department of Information
Resources

Texas Department of
Transportation

Texas Education Agency

Texas Health and Human
Services Commission

Texas Municipal League
Texas Office of the Governor
Texas Rural Funders

Texas State Library and
Archives Commission

Texas Veterans Council

e Texas Workforce Commission

For the full list of SWG members, go to Appendix D: Stakeholder Engagements
and Participants.

4.b.ii Outcome Area Task Forces

Task forces convened subject matter experts in the state’s key priority areas to
identify and address barriers to broadband access, affordability and adoption.
They provided recommendations on best practices and strategies that would
advance digital opportunity within the framework of each outcome area. Each
task force consisted of about two dozen total members representing groups and
subject matter experts in the given outcome area, as well as organizations
serving covered populations.

4.b.ii.1 Business and Telecommunications Task Force

The Business and Telecommunications Task Force examines the best way for
Texas to implement the Digital Opportunity Plan. Its members addressed all
issues of concern to the telecommunications industry, with a focus on running
digital opportunity programs in a manner that achieves high industry participation
and enables a rich variety of proposed projects.
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Agencies and Organizations Represented on the Business and

Telecommunications Task Force:

AMA Communications
AMA TechTel

AT&T

AW Broadband
Bluebonnet Fiber
Cobb Fendley
Comcast

Congruex

Crown Castle

Electronic Corporate Pages,
Inc. (Western Broadband)

Fiberlight
Graybar

HC Wireless, LLC
Highline

Internet2 Technology
Evaluation Center (ITEC) at
Texas A&M

The Lower Colorado River
Authority

Lit Communities
Mears Broadband

MSEC Communications,
LLC

Net Ops Communications,
LLC

Nexstream
Nextlink Internet

Rock Solid Internet a Vix1
Company

Signalnet Broadband, Inc.

Space Exploration
Technologies

TekWav
Texas Area Telecom

Texas Association of
Manufacturers

Texas Cable Association

Texas Department of
Transportation

Texas Electric Cooperatives

Texas Statewide Telephone
Cooperative, Inc.

Texas Telephone
Association

TWC

Victoria Electric
Cooperative/Infinium

Wireless Internet Service
Providers Association
(WISPA) — Texas

4.b.ii.2 Civic and Social Engagement Task Force

The Civic and Social Engagement Task Force represents the concerns and

interests of local governments and community-based nonprofits.
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Agencies and Organizations Represented on the Civic and Social

Engagement Task Force:

e Abilene Library Consortium
e Community Tech Network

e Dallas Innovation Alliance

e Disability Rights Texas

e Harris County Public Library
e OneStar Foundation

e Senior Access (Capital
Region)
e Texas AARP

e Texas Association of
Counties

e Texas Association of
Regional Councils

e Texas Demographic Center

e Texas Department of
Information Resources

e Texas Library Association
e Texas Municipal League

e Texas Network of Youth
Services

e Texas Rural Funders

e TSLAC

e TLL Temple

e United Way Denton Count

4.b.ii.3 Economic and Workforce Development Task Force

The Economic and Workforce Development Task Force considers how

broadband expansion and digital opportunity programs can best impact the

Texas economy, the upskilling of Texans through online resources, and the

enhancement of job creation and job search through better access to and use of

the internet.

Agencies and Organizations Represented on the Economic and Workforce

Development Task Force:
e Austin Urban Technology
Movement

e Communications Workers of
America

e Federal Reserve Bank of Dallas
e Texas Association of Goodwills
e Greater Houston Partnership

South Dallas Employment
Project

TechNet

Technology and Policy
Information Institute

Texas A&M AgriLife Extension
Service
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e Texas Farm Bureau e The High Ground of Texas

e Texas Midwest Community e University of Texas — Rio
Network Grande Valley
e TWC

4.b.ii.4 Education Task Force

The Education Task Force ensures that digital opportunity programs address the
unique needs of educators, students and school communities.

Agencies and Organizations Represented on the Education Task Force:

e Changing Expectations e Texas Association of School
e Dallas Foundation Administrators
e Distance Education Professional e TEA
Development Center at Texas e Texas Higher Education
A&M Coordinating Board
e Operation Connectivity e Texas Public Charter Schools
e Paul Quinn College Association
e Education Service Center (ESC) * Texas School Alliance
Region 1 e Texas State Technical College
e Texas Association of Community e Tyler Independent School District
Colleges e Windham School District
e Texas Association of Community
Schools

4.b.ii.5 Essential Services Task Force

The Essential Services Task Force represents the digital opportunity
perspectives of public safety and poverty relief organizations, including state and
municipal agencies, nonprofit organizations and emergency management
entities.

Agencies and Organizations Represented on the Essential Services Task
Force:
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e Combined Arms o
e Commission on State

Emergency Communications o
e Feeding Texas o

e Texans Veterans Commission

e Texas Achieving a Better Life
Experience

o TDCJ

4.b.ii.6 Health Task Force

Texas Division of Emergency
Management

TDHCA

Texas Technology Access
Program at the University of
Texas

United Ways of Texas

The Health Task Force discusses digital opportunity as a social determinant of

health. This includes a particular emphasis on enabling access to telehealth,

which many argue promises to improve health outcomes by increasing the

competitiveness, productivity and accessibility of health care, as well as serving

as a critical component of the state’s pandemic resilience.

Agencies and Organizations Represented on the Health Task Force:

e Meadows Mental Health Policy o
Institute o

e National Alliance on Mental o
lliness Texas

e Texas A&M College of Medicine

e Texas Academy of Family ,
Physicians

e Texas Association of Community
Health Centers

DSHS
Texas e-Health Alliance
HHSC

Texas Organization of Rural and
Community Hospitals

Texas Rural Health Association
TVC

The University of Texas Medical
Branch

For the full list of task force participants, go to Appendix D: Stakeholder

Engagements and Participants.
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4.b.iii Regional Working Groups

RWGs function as “boots on the ground” entities to coordinate events, meetings,

listening sessions and roundtables with local communities across Texas’ 12

economic regions, in coordination with the BDO. RWG chairs and co-chairs are

volunteers who include representatives from regional COGs, typically trusted

and passionate community leaders deeply familiar with the unique conditions in

their local area.

Members: Each RWG group consists of roughly 20 representatives from local

organizations, whose mix varied according to local priorities, including:

Aging and disability resource
centers

Area agencies on aging
Chambers of commerce

Community-based organizations

Community and technical
colleges

County judges
Digital opportunity practitioners
Faith-based organizations

Mayors and city council members

Local government broadband
office staff

Local hospital, clinic or health
care providers and staff

Local library directors
Local public safety officials

Minority-serving community
organizations

Regional broadband coalitions
Regional COGs

Regional digital opportunity
groups

School district superintendents
and school board members

Texas A&M AgriLife Extension
Agent

Tribal governments

For the full list of RWG participants, go to Appendix D: Stakeholder

Engagements and Participants.
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4.b.iv Tribal Engagements

There are three federally recognized tribes in the state of Texas: the Alabama-
Coushatta Tribe of Texas, the Kickapoo Traditional Tribe of Texas and the
Ysleta del Sur Pueblo in El Paso. On March 10, 2023, the BDO initiated
engagement with the tribes through letters requesting formal tribal consultation.
The purpose of the consultations was to better understand the unique barriers
faced by the tribes, the current broadband-related projects within each tribal land
boundary, their current states of digital opportunity and if/how the state can work
collaboratively to advance the digital opportunity goals of each tribe. Both the
Kickapoo Traditional Tribe of Texas and the Alabama-Coushatta Tribe of Texas
accepted the consultation, which led to the establishment of formal working
relationships and dialog between governments. At the time the BDO conducted
these consultations, neither tribe shared local digital opportunity plans.

The Ysleta del Sur Pueblo in El Paso declined the request to establish a formal
relationship for broadband planning, but the BDO has indicated openness and
eagerness to begin that partnership should the tribe reconsider. The BDO
respects the tribe’s unilateral approach to broadband planning and looks forward
to any potential future relationship with the Ysleta del Sur Pueblo in El Paso.

The BDO also invited leaders from these three federally recognized tribes of
Texas to participate in and contribute to the SWG; the invitation was accepted
by the Kickapoo Traditional Tribe of Texas and the Alabama-Coushatta Tribe of
Texas.

For a full list of stakeholder meeting dates, go to Appendix D: Stakeholder
Engagements and Participants.

4.b.v In-Person and Virtual Public Meetings

In March 2022, Comptroller Glenn Hegar launched the Texas Broadband
Listening Tour, conducting regional town halls in 12 Texas communities with the
purpose of hearing directly from Texans about their experiences with broadband.
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Additionally, the BDO issued an open invitation to all Texans to participate in a
public broadband survey — available online, in print and via phone in both
English and Spanish. At the time of publication, more than 16,000 Texans used
the survey to share their broadband experiences.

Through the tour and the survey, the sentiment was consistent: slow data
speeds, unreliable access, affordability and coordination are critical areas of
concern for Texas families, businesses, educators and farmers. An important,
recurring theme had been the reminder that though high-speed internet may
once have been a luxury, it is now a necessity. It was very apparent that Texans
need reliable, high-speed connectivity for public health, safety, education and
modern agriculture.

The BDO compiled lessons learned from the Texas Broadband Listening Tour,
survey responses, analysis of results and staff recommendations to create the
state’s initial Texas Broadband Plan, which was published in June 2022.

In the summer of 2023, the BDO kicked off a second public engagement tour
throughout the state. The BDO worked with RWGs to identify two locations in
each of the Comptroller’'s 12 economic regions to ensure widespread public
participation. When selecting locations for these engagements, the BDO
ensured visits to new locations considering the 2022 tour.

The RWGs, in conjunction with their COGs, promoted the public meetings in
their regions. The BDO sent out communications via its mailing and stakeholder
lists and engaged in additional outreach with key institutions within each region.

The result was public meetings in 24 cities and two virtual meetings across the
12 economic regions of Texas over seven weeks, from July to August 2023.
During these meetings, the BDO heard from Texans about their broadband
access, affordability and adoption challenges and needs. Participants provided
critical insights into regional barriers and priorities and important input toward the
development of this plan. The BDO held one statewide, virtual public meeting for
those who were unable to attend in person and an additional virtual meeting for
residents of the Metroplex Region.
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A total of 1,274 participants engaged in the public meetings, representing 127
counties across Texas.

The BDO planned a virtual Spanish language public meeting. However, just one
participant registered for the meeting. In order to better engage Spanish
speakers, the BDO is working with the TWC — this work is further detailed in
Section 4.3, Looking Ahead.

For a full list of the 2023 public meeting dates and locations, go to Appendix D:
Stakeholder Engagements and Participants.

4.b.vi State Agency Partnerships

As part of the planning process, the BDO developed partnerships with two state
agencies — Texas A&M AgrilLife (AgriLife) and TWC — to expand outreach efforts
and engage more communities, including documenting the experiences of
harder-to-reach communities. AgriLife connects agriculture and life sciences
programs at Texas A&M University and the Texas A&M University System.
AgriLife assisted the BDO in outreach through engaging the rural communities of
Texas. This included a survey focused on understanding barriers to internet
access, affordability and adoption and targeted outreach to gather additional
digital opportunity assets through the DRMTS. As part of these outreach efforts,
AgriLife helped add 100 entries to the Detailed Asset Inventory in Appendix E.

As part of the partnership with the BDO, TWC conducted focus groups with job
seekers, employers and individuals from covered populations to ensure
substantial qualitative input on digital opportunity barriers and assets from
across the state. Their efforts included focus groups for predominantly Spanish
speakers.

AgriLife conducted focus groups and one-on-one interviews in counties with both
low response rates to the Digital Opportunity Survey and DRMTS and a
proportionally high number of locations with no broadband service. As part of a
strategy to facilitate participation in the digital opportunity planning process for
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people with low or no internet access, AgrilLife targeted outreach to 67 counties
with low survey response rates through email, phone, in-person efforts and
social media. AgriLife opened its own survey, replicating the Digital Opportunity
Survey’s questions, as part of this effort to encourage responses from areas with
low response rates to the initial public survey. AgriLife survey participants belong
to covered populations including aging individuals, individuals with disabilities,
individuals with limited English proficiency, rural residents, veterans, immigrants,
unhoused individuals and tribal communities. Of the 991 respondents, 43
indicated that they cannot connect to the internet from home.

TWC and AgrilLife also conducted research as part of this planning process that
helped to identify partnerships for further exploration and key actions the BDO
could take in the implementation phase. These recommendations are in Chapter
5: Implementation. TWC conducted qualitative and landscape research to
produce the Building the Broadband Industry Workforce and Supporting Digital
Skills for Texans included in Appendix K. AgriLife also conducted research on
broadband adoption and digital opportunity programs in rural communities to
produce the “Broadband Adoption for Rural Communities” report included in
Appendix L. In addition, Agrilife incorporated broadband in its Local Needs
Assessments to further the initiative of closing the digital divide across Texas.
The AgriLife Local Needs Assessments identify and align the agency’s
programming and service delivery to the stated goals and objectives of the
counties and communities their agents represent. From February through May
2024, AgriLife Extension agents in all Texas counties will convene meetings of
community stakeholders, programmatic volunteers and elected officials to
identify and rank priority needs for that county in topical areas. Including
broadband in this year’s needs assessment enables AgrilLife to align its agency’s
work to support closing the digital divide across Texas and among the rural and
agricultural stakeholders it serves.

Finally, as part of implementation, the BDO is also considering coordination with
TSLAC, TDHCA and other agencies or organizations to more rapidly advance
digital opportunity.
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4.c Public Comment

4.c.i Public Comment Process

The BDO published the draft Digital Opportunity Plan for public comment on
Tuesday, Nov. 28, 2023. The public comment period ended 38 days later, on
Friday, Jan. 5, 2024. The BDO chose to extend the public comment period
beyond the 30 days required by the NTIA in part to account for holiday and end-
of-year activities that could make it more difficult for individuals and
organizations to submit comments during that timeframe. The BDO published
the full plan and all appendices on a website alongside an electronic form for
submitting comments, with the form and the executive summary available in
Spanish. The form included voice-to-text functionality to facilitate utilization by
individuals with blindness, low vision, low literacy or difficulty typing. Users could
download the plan and all appendices in PDF format to enable electronic
translation into other languages. In response to their comments, commenters
received an email confirming that the BDO received it.

To ensure widespread participation in the public comment period, the BDO
engaged with the SWG, RWG and task forces to encourage participation and
the promotion of the opportunity for public comment via their networks. In
addition, the BDO shared the opportunity for public comment with its email
distribution list, including those that participated in the various public meetings
and shared their contact information.

In addition to the activities with TWC to ensure further representation of the
experiences of individuals from covered populations in the plan, the BDO
partnered with TWC to drive participation in the public comment period. TWC
leveraged its statewide networks of job seekers, employers, employment offices
and others to ensure widespread awareness of and participation in public
comment, especially among individuals from covered populations and the
organizations that serve them, including Spanish speakers.

Throughout the public comment period, TWC conducted outreach to statewide
media outlets to raise awareness of and drive participation in the public
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comment opportunity. Press outreach focused on encouraging individuals
belonging to covered populations to give their feedback. Outreach materials
were in English and Spanish and reached 62 Spanish media outlets and 26
ethnic media outlets (non-Spanish language). The outreach efforts resulted in
more than 299 total stories statewide. In addition to media outreach, TWC
contacted 1,118 organizations that serve covered populations across the state.

During the public comment period, the BDO also conducted a series of webinars
titled, “Texas, Get Ready for Digital Opportunity,” in partnership with the Institute
for Local Self-Reliance (ILSR). The BDO worked with the Connect Texas Team
and ILSR to design this series to help local governments, nonprofits and
community advocates understand and demystify the complex landscape of
digital opportunity. The webinar series also provided an opportunity to promote
the public comment period to organizations serving covered populations, and to
answer any questions about the public comment opportunity.

Through its digital opportunity stakeholder network and partnerships with
organizations like TWC and ILSR, the public comment period saw tremendous
participation. This plan reflects the impact of the thoughtful input the BDO
received from Texans through the public comment period. The BDO received
317 total comments over the 38-day public comment period, with significant
participation from individuals belonging to covered populations and/or
organizations serving covered populations, as shown in Table 18.
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Table 17: Public comments submitted by individuals belonging to covered
populations or organizations serving covered populations.

Covered Population Group Comments submitted
Rural residents 148
Veterans 74
Individuals with disabilities 73
Low-income households 73
Racial or ethnic minorities 54
Aging individuals 52
Individuals with limited English 48
proficiency

Immigrants 33
Unhoused individuals 26
Tribal communities 23
Incarcerated individuals 14

4.c.ii Changes to the Plan in Response to Public
Comments

The BDO reviewed every comment received during the public comment period
and considered which comments would result in changes to the plan. This final
version of the plan contains edits to each section informed by public comment.
Broadly, the BDO made changes to improve upon alignment with state outcome
areas, address the needs of covered populations and speak to the sustainability
of the digital opportunity in Texas beyond the implementation of this plan. Input
received via public comment also resulted in modified strategies and an
expanded list of organizations included in Appendix E: Asset Inventory. For
details on all changes resulting from public comment, see Appendix J: Record of
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Public Comments and Actions Taken and the footnotes to the updated sections
of the plan.

4.d Looking Ahead'?

The engagement model for the plan ensured widespread participation from
stakeholders and communities across Texas, including all covered populations,
to ensure an inclusive planning process. The BDO intends to continue
engagement with these stakeholders, who represent and serve all covered
populations, as the plan moves from planning to implementation, through
funding; collaboration; opportunities to shape programming and regular
engagements to provide updates on the plan; new measurement data; and
requests for feedback. The engagement model will evolve over time to include
key partners that may not have participated in the original public engagement
process. For example, one public commenter shared that representatives of
housing authorities could be good partners as they serve most, if not all, covered
populations. Chapter 5: Implementation details this ongoing engagement and
collaboration.

As the BDO transitions from planning to implementation, it will rely on
interagency and interorganizational relationships established during this
planning process and encourage new relationships to engage even more
Texans and covered populations in addressing digital opportunity for all Texas
residents.

112 Comments 196, 217 and 239 received during the public comment period informed changes to this section of
the plan.
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5. Implementation

5.a Introduction

This chapter identifies the strategies and activities that the BDO will implement
alongside stakeholders and partner agencies to achieve its overarching goals
and measurable objectives. While the goals and measurable objectives
encapsulate where the state wants to be, the strategies and activities describe
what the BDO will do to get there. The strategies are broad approaches to
achieving measurable objectives. They do not correspond to measurable
objectives in a 1:1 manner but cut across multiple objectives, as this work is
inherently interconnected. Because covered populations and regions face
unique barriers, the strategies are intentionally broad, with implementation
directions targeting the specific needs of covered populations and regions.

While the DRMTS gathered data on robust existing efforts to support digital
opportunity for all covered populations in the state, the BDO found gaps in
implementing programs in areas impacted by a lack of broadband availability,
low place-based digital and technical support for accessing services, limited
funding and challenges getting communities to engage in existing programs. In
addition, most organizations are based in urban areas. Non-urban parts of the
state need additional resources to serve their populations. Strategies one to
three address these gaps.

The implementation strategies are designed to work alongside existing statewide
and local efforts and federal funding for broadband infrastructure like BEAD. The
needs assessment and asset inventory reveal that along with reliable broadband
service in all communities, Texans need programs that will assist with
broadband adoption, as well as digital literacy training to enable full and safe use
of broadband-enabled technologies. Thus, the BDO developed these strategies
to advance adoption of the internet.
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Including data collection and measurement as part of the implementation for
each strategy enables the BDO to measure progress toward KPls, in addition to
the ongoing measurements presented in Strategy 4: Maintain a Living Digital
Opportunity Plan. Woven into each strategy is a plan for continued engagement
with key stakeholders (including established and new) to advise on the plan’s
implementation, gather feedback and continue to build and make connections
across the state’s digital opportunity ecosystem, so that the work of digital
opportunity may continue long after this plan’s implementation, ensuring
sustainability of the work.

5.b Summary of Strategies

The BDO will advance the following four primary strategies to address these and
other barriers identified in this plan and to realize its vision:

Strategy 1: Partner With and Fund Statewide Organizations.
The BDO will work with a range of state agencies and other
statewide partners already actively involved in advancing digital
opportunity across the state, ensuring that work is supportive of
realizing the goals of this plan. The BDO will partner and
collaboratively plan with agencies such as TWC and TSLAC, with
the goal of enhancing and expanding those agencies’ programs
through funding available from the state’s forthcoming State
Capacity Grant Program administered by NTIA.

Strategy 2: Fund Local Partners. Broadband adoption, digital
literacy, device access and many other aspects of digital opportunity
W require locally based, culturally appropriate efforts. Leadership
should come from the same communities that these efforts aim to
serve; trust, safety and confidence are essential components of
digital opportunity. The BDO will allocate a portion of its Capacity
Grant to create a digital opportunity grant program to fund local
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initiatives addressing the gaps in digital opportunity for covered
populations and regions most impacted by the digital divide.

» Strategy 3: Promote Internet Adoption. The BDO recognizes that
& building the physical infrastructure to connect unserved and
underserved Texans to broadband is only one component of
expanding broadband adoption. Therefore, the BDO will support
activities to encourage and support Texans to sign up for and use
broadband service as it is made available across the state —
benefiting Texans, multiple statewide priorities and the telecom

industry through an expanded customer base.

Strategy 4: Maintain a Living Digital Opportunity Plan. The BDO
envisions this plan as a living document, to be updated through
continued research. The BDO has gathered extensive baseline

data, established relationships with stakeholders and residents and
gained a firm understanding of the current needs and barriers of
Texans statewide — regionally and among covered populations. The
BDO aims to build on this foundation and make this plan a
sustainable resource to promote digital opportunity statewide by
measuring progress while continuing to collect critical data to enable
the state and its local partners to advance and iterate impactful
programs.
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Table 18: Summary of Implementation Strategies

Strategy Activities

Strategy 1: 1.1: Allocate a portion of the state’s capacity grant program to
Partner with expand existing state programs as detailed in this
and fund chapter.
statewide 1.2: Provide funding to partners to implement recommended
organizations or planned digital opportunity programs.

1.3: Provide funding to partners to develop programs or

activities.

Strategy 2: 2.1: Stand up a state-led local digital opportunity fund to
Fund local directly fund organizations offering digital opportunity
partners resources to covered populations and geographies with

the highest needs.

2.2: Expand the state-led local digital opportunity fund criteria
to build capacity and staffing of organizations offering
services to geographies and covered populations after
funding those with the highest needs.

2.3: Consider distributing funding to local organizations and
governmental entities that can administer digital

opportunity funds.
Strategy 3: 3.1: Continue programs utilizing BEAD, BOOT and other
Promote infrastructure funding.
interngt 3.2: Develop partnerships to promote internet enroliment.
adoption 3.3: Establish a grant readiness training program.
3.4: Develop state-granted programs to promote internet
enrollment.
Strategy 4: 4.1: Conduct ongoing engagement and collaboration with
Maintain a stakeholders.
living digital 4.2 Maintain a statewide asset inventory; conduct ongoing
opportunity data measurement with grantees and additional research
plan to improve upon baseline data.
4.3: Evaluate progress against KPIs; adjust approach as
needed.

4.4: Conduct public and organizational surveys to measure
progress.
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5.c Strategy Details and Timeline''?

5.c.i Strategy 1: Partner With and Fund Statewide
Organizations14

Many statewide organizations and state agencies are currently undertaking work
to advance digital opportunity across the state — in some cases with significant
experience and measurable success. The BDO will seek to partner with these
agencies, such as TWC and TSLAC, to efficiently and effectively achieve the
goals of this plan.

The list of state agencies and organizations provided here is not comprehensive.
The BDO is open to exploring partnerships that advance universal broadband
adoption and access to digital skills training.

Examples of statewide agency and organization partnerships could include:

e Partnering with TSLAC to implement and fund the recommendations
outlined in the Texas Public Libraries: Serving Communities to
Enhance Digital Literacy Report.""™ These recommendations include
the following (reprinted verbatim):

o Initiate new state grant programs to support digital literacy that
could focus on one or more of the following areas: sharing best
practices; adding capacity for assistance; a facilitated peer-to-peer
program between small and large libraries; assistance for small
libraries; effective communication between branch managers via
networking and professional development; and encouraging
innovation through piloting new approaches and sustaining
effective programming.

113 Comments 87 and 100 received during the public comment period informed changes to this section of the

plan.

114 Comments 10,106, 195, 231, 268 and 282 received during the public comment period informed changes to
this section of the plan.

"5 Texas State Library and Archives Commission. (March 2023). Texas Public Libraries: Serving Communities
to Enhance Digital Literacy.
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o Increase outreach and awareness of existing tools and
curriculums for teaching digital literacy, such as promoting the
TSLAC Digital Literacy Toolkit, evaluating pre-existing digital
literacy curriculums and promoting best practices from Texas
libraries.

o Develop new programming or expand activities that focus on older
adults and seniors.

o ldentify, procure or develop advanced digital literacy training
modules.

e Partnering with TWC to leverage existing workforce initiatives, sectoral-
based partnerships and Texas’ history of working with industry to meet
talent needs. This will leverage the collaboration the BDO initiated with
TWC during the digital opportunity planning process to specifically
address Texas Goal 3. This collaboration focused on researching the
broadband workforce in Texas through landscape analysis, desktop
research and interviews with job seekers, employers, training providers
and other Texas residents to identify approaches that could support
inclusive job opportunities for all Texans. Future partnership with TWC
could include activities that would expand existing successful workforce
training models that TWC operates (such as apprenticeship models) to
focus on industries in the facilitation of broadband access and digital
inclusion or provide additional flexible funding for wraparound services
for trainees to support the retention of a diverse pipeline of talent.

e Partnering with AgrilLife to support outcomes for rural residents. As part
of the digital opportunity planning process, the BDO successfully
partnered with AgriLife to achieve the objectives listed below. A
continued partnership could extend and build on this existing work:

o Identify any AgriLife programs and assets relevant to digital
opportunity such as workforce training programs, digital literacy
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programs, online learning, network infrastructure or internet
adoption programs.

o Propose ideas for how the BDO and its grantees or program
participants may leverage those assets.

o ldentify and share data and studies on rural life and impact of
broadband on rural health, education, economy and other
important community outcomes.

o Conduct studies on rural capital projects and investments.

o Set baselines for rural indicators and track how deployment and
digital opportunity programs may impact the state’s six outcome
areas. The BDO envisions continuing this partnership with AgriLife
to implement the recommendations in their research that advance
digital opportunity outcomes for rural residents and businesses,
including agriculture.

e Partnering with the Texas Department of Information Resources to
advance their work in cybersecurity in Texas. This could include
support for:

o The Texas Cybersecurity Council, which provides leadership on
cybersecurity matters in accordance with Texas Government
Code.

o Oversight of cybersecurity training for state agencies and local
governments, including selection of certified training courses and
providing a portal for entities to certify completion.

o Campaigns to increase awareness about cybersecurity during
the month of October, Cybersecurity Awareness Month.

o Resources for the public to help protect their information.
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o Support of the CyberPatriot Program to provide skills and

training to youth as a means of increasing the cybersecurity
workforce.

Establishing Regional Operations Security Centers, the first of
which was established at Angelo State University.

Developing, supporting and implementing a Cybersecurity Plan
with the Cybersecurity Planning Committee, and identifying
projects to fund in line with the Plan as part of the State and
Local Cybersecurity Grant Program.

e Other state agency partnerships could include those that continue,

expand and improve upon existing programs supporting digital

opportunity. The BDO will evaluate potential partnerships when funds

become available and may not necessarily include funding for the

programs provided in this section; examples of potential partners

include:

O

(@)

(@)

TTAP, which increases digital access for people with disabilities
and those who are aging with Assistive Technology tools and
services.!"®

The University of Houston-Downtown bilingual (Spanish and
English) e-library, which seeks to address issues in low-income
Hispanic communities related to connectivity, literacy and the
preparation of the labor force to meet the challenge of economic
growth in Houston.

TDCJ’s Inmate Tablet Program, through which the department
delivers information and services to incarcerated populations.'”

116 Texas Center for Disability Studies. (n.d.). Texas Technology Access Program.
https://ttap.disabilitystudies.utexas.edu/

17 Texas Department of Criminal Justice. (n.d.). Tablet Program Tablet Program Coming Soon to the Inmate
Population Coming Soon to the Inmate Population. Inmate Tablet Program.
https://www.tdcj.texas.gov/news/tablet program.html
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o Texas A&M Distance Education Professional Development
Center’s Digital Access and Resilience in Texas
(DART) curriculum, which integrates beginning English language
learning with digital literacy skills.

o TDHCA, which can reach and support local/regional housing
authorities in providing digital opportunity programming to their
residents.

o Texas agencies that contribute to the state’s economic prosperity
and further promote a robust workforce by leveraging existing
workforce programs and strong connections to specific covered
populations. Examples include the Public Utility Commission of
Texas, Texas Department of Transportation, DIR (leveraging their
experience in cybersecurity and working with colleges and
universities) and TDCJ.

Measurable Objectives Addressed: All

KPIs: 1.1,2.1,2.2,3.1,3.2,3.3,4.1and 5.1

Covered Populations Served: All

State Outcome Areas Addressed: All

Stakeholders: State Agencies, CAls, CBOs

Timeline: Start Date: September 2024 End Date: December 2029

Major Implementation Milestones, Measurements and Timeframes:
o Within the first year of the State Digital Equity Capacity Grant NOFO:
= Establish partnerships with statewide organizations.

= Allocate a portion of the state’s capacity grant programs to expand
existing programs.

¢ Within the second year of the State Digital Equity Capacity Grant NOFO:
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= Data collection via grant requirements on program impact of
expanding existing state programs in alignment with this plan’s KPIs
and continued needs.

e Within the third year of the State Digital Equity Capacity Grant NOFO:

= Allocate a portion of the state’s capacity grant programs to
implement recommended or planned digital opportunity programs.

e Within the fourth year of the State Digital Equity Capacity Grant NOFO:

= Data collection via grant requirements on program impact in
alignment with this plan’s KPIs and continued needs of expanding
existing state programs and implementing planned state programs.

= |f funds remain, consider providing funding to state partners to
develop programs or activities.

o Within the fifth year of the State Digital Equity Capacity Grant NOFO:
= Collect final data from grantees.

= Begin the process of wrapping grant programs and discuss partner
needs for sustaining the work. Consider what resources or
connections exist within the BDO to support the sustainability of
funded programs.

5.c.ii Strategy 2: Fund Local Partners8

Broadband adoption, digital literacy, device access and many other aspects of
digital opportunity require locally based, culturally appropriate efforts. Leadership
should come from the same communities that these efforts aim to serve; trust,
safety, and confidence are essential components of digital opportunity. The BDO
will create a digital opportunity grant program, similar to the BOOT program for
broadband infrastructure, to fund local initiatives addressing the gaps in digital
opportunity for covered populations and regions (pending the release of the
State Digital Equity Capacity Grant NOFO).

118 Comments 47, 83, 105, 256, 270, 280, 290, 313 and 314 from the public comment period informed changes
to this section of the plan.
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Addressing the gaps identified in Chapter 3 requires specific focus by the state
and partner organizations such as CAls, CBOs, labor organizations and
nonprofits. The success of grantmaking programs like that of the CBO,
Methodist Healthcare Ministries, discussed in Chapter 3 illustrates how locally
targeted funding can address gaps in digital opportunity.

According to the results of the DRMTS, funding is the primary barrier impacting
organizations offering digital opportunity programming and resources. The
second barrier is also related to funding: a lack of staff or organizational
capacity. For further detail see Chapter 3, Figure 26: Barriers to Implementing
Digital Opportunity Programs. In creating a fund for local digital opportunity, the
BDO aims to reduce the barriers for organizations offering digital opportunity
programs (like CAls, CBOs, institutions of higher learning, labor organizations,
nonprofits and workforce agencies) and to support the implementation of
existing municipal, regional and/or tribal digital opportunity plans. In addition,
dependent upon the NTIA’s NOFO requirements, the BDO may consider simple
approaches to funding and scaling organizations already doing the work,
reducing the barrier of organizational capacity.

While Texas boasts many proven programs, organizations and models, the BDO
will also allow space for new and innovative strategies. Diversifying the types of
organizations responsible for carrying out implementation strategies will support
the growth of a robust digital opportunity ecosystem. Community-based
organizations and anchor institutions are woven into the fiber of certain
communities, and thus, understand local needs and culture. These organizations
are important digital opportunity stakeholders that can serve as ambassadors for
conducting outreach, delivering trainings, and offering digital navigation and
technical assistance to expand access to digital opportunity for all covered
populations.

This fund will also address significant disparities among all covered populations.
The grant program may place higher priority on applications that address these
disparities:
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e Access to devices other than smartphones tied to digital literacy
training for unhoused individuals, low-income households and
individuals with limited English proficiency.

e Support for individuals with limited English proficiency in digital literacy
training and cybersecurity.

e Support for immigrants in awareness of and applying for discounted
internet programs.

The BDO has yet to determine final granting criteria but may consider the
following when establishing a fund for local digital opportunity:

e Does the proposal address a discrete regional need, or need of
covered populations?

e Does the proposal provide in-person support in addition to online
resources, along with strategies to get in-person support to covered
populations?

e Does the proposal address multiple Texas goals, like providing
technical support and cybersecurity tools with discounted devices? Or
does an organization offer access to a digital navigator when
distributing devices and affordable internet?

e Does the proposal consider building capacity and training for smaller or
newer organizations?

e Do device proposals support personal internet-enabled devices within
the context of the intended use of the device?

e Are program qualifications inclusive to meet the needs of covered
populations?

e Does the proposal support the implementation of an existing local or
regional digital opportunity plan?
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e Does the proposal advance research into solutions to the digital divide
that could improve policy or investment impact?

e Does the proposal include opportunities to engage or partner with
workforce agencies, labor organizations, CBOs and institutions of
higher learning?

As part of establishing this fund, BDO stakeholders (including CAls, CBOs,
institutions of higher learning, labor organizations, nonprofits and workforce
agencies) will have an opportunity to shape the program. In addition, the BDO
plans to engage the private and philanthropic sectors in opportunities to expand
the funding and impact potential of these grant programs.

Measurable Objectives Addressed: All
KPIs: 1.1,2.1,2.2,3.2,4.1,and 5.1.

Covered Populations Served: All, with certain grants likely to be tailored to
specific populations

State Outcome Areas Addressed: All
Stakeholders: CAls, CBOs, nonprofits, etc.
Timeline: Start Date: January 2025 End Date: December 2029
Major Implementation Milestones, Measurements and Timeframes:
e Within the first year of the State Digital Equity Capacity Grant NOFO:

= Establish and deploy a two-year, state-led digital opportunity
fund to fund direct services.

= As a grant requirement, collect data on program impact in
alignment with this plan’s KPlIs.

e Within the second year of the State Digital Equity Capacity Grant
NOFO:
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= Assess and adjust program based on data collection and
progress towards this plan’s KPlIs.

e Within the third year of the State Digital Equity Capacity Grant NOFO:
= Deploy phase two.

= Continue to collect grantee data on program impact in
alignment with this plan’s KPIs; use data to assess continued
needs.

e Within the fourth year of the State Digital Equity Capacity Grant NOFO:

= |f funds remain, consider distributing funding to local
organizations and governmental entities that can administer
digital opportunity funds.

= Continue to collect grantee and any subgrantee data on
impact of phase two in alignment with this plan’s KPls; use
data to assess continued needs.

¢ Within the fifth year of the State Digital Equity Capacity Grant NOFO:

= Collect final grantee data on program impact in alignment
with this plan’s KPls.

= Begin the process of wrapping grant programs and discuss
grantee needs for sustaining the work. Consider what
resources or connections exist within the BDO to support the
sustainability of funded programs.
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5.c.iii Strategy 3: Promote Internet Adoption'®

In addition to building the physical infrastructure to connect unserved and
underserved Texans to broadband, the BDO will support activities to encourage
and support Texans in signing up for and using internet as it’s available across
the state — a benefit to Texans, multiple statewide priorities and to the telecom
industry that stands to benefit from an expanded customer base.

The BEAD program was created to “expand high-speed internet access by
funding planning, infrastructure deployment and adoption programs in all 50
states.” According to Texas’ BEAD Five-Year Action Plan (FYAP), “the state will
need to prioritize broadband service deployment first to unserved locations
followed by underserved locations and deploy infrastructure buildouts based on
efficient use of subsidies and a mixed-use of technologies in areas where fiber
deployments may be economically impractical.”

In conjunction with the recommendations outlined in the FYAP, the BDO also
recommends defining a low-cost service option to encourage the development of
sustainable broadband service offerings suitable for low-income consumers,
especially those within additional covered populations and historically
marginalized communities, and to prioritize proposals that improve affordability.
At the time of developing this plan, the BDO’s low-cost service option can be
found in the state’s Volume Il of the Initial Proposal, pending approval.

As physical infrastructure improves the availability and adequacy of internet
across the state, and affordable options become more widely available to end
users, the BDO will implement strategies to encourage and support households
to sign up for internet services. This could include partnerships with ISPs, digital
navigation programs or other programs to support individuals in signing up for
internet service.

1% Comments 102 and 317 from the public comment period informed changes to this section of the plan.
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For example, Link Health is an organization conducting a pilot program in
Houston that supports patients in signing up for ACP in the waiting rooms of
their doctors’ appointments. Their mission is “to bridge the gap in health care

services and provide a platform that

Lack of knOW|edge on how fosters collaboration, education and

to sign up for the internet. empowerment for all Houstonians.”
The area has a lot of fear They partner with health care clinics to

and doesn't necessarily allow their representatives to “directly

know why they need it or enroll patients in ACP during their time

in waiting rooms.” This initiative started

don’t want to use .
in part to ensure more people have

computers. They prefer access to telehealth services. Through
face-to-face interaction.” their work in Texas and other states,
Link Health has helped more than

- Kingsville Public Meeting
Attendee, South Texas Region 2,000 people receive ACP benefits.'?°

In promoting internet adoption as a strategy, the BDO would like to support
Texans in signing up for internet service, finding broadband services that meet

their budget, and enrolling in ACP and other existing or future subsidy programs.

This example is used to capture the strategy of meeting people where they go,
providing resources to directly subscribe Texans to home internet service, and
enabling them to utilize the internet for public and essential services.

Support could include funding for navigators to enable direct enroliment in
internet service, with a focus on reaching individuals in places where they may
have the option to use the internet to access public and essential services such
as banks, health centers, grocery stores, libraries, municipal facilities,
pharmacies, schools, state facilities, workforce centers, etc.

The ACP is not a permanent program and could discontinue if federal action is
not taken. For this reason, the BDO understands the necessity of exploring all
options that enable covered populations in Texas to gain access to the internet

120 | ink Health Initiative. (n.d.). About Houston Initiative. Link Health._https:/link-health.org/about-houston-
initiative/
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and devices, rather than relying on existing programs as a means for closing the
digital divide.

In addition to supporting direct enroliment, the BDO will also partner with state
agencies, CBOs and CAls to promote ACP awareness through joint promotional
activities. For example, leveraging Special Supplemental Nutrition Program for
Women, Infants, and Children (WIC)/SNAP mailings to include information about
ACP enrollment. The BDO will collaborate with CBOs and nonprofits to have
digital connectors available to promote ACP or other programs addressing
broadband affordability at their community events.

Finally, the BDO will consider building on existing grant readiness training to
organizations and local governments that may seek capacity grant funding to
promote internet adoption across the state. Since Dec. 6, 2023, Texans have
begun preparing for future grant opportunities emerging from this plan by
attending the BDO'’s “Texas, Get Ready For Digital Opportunity” webinar series.
The series hosts conversations around digital opportunity needs, such as
creating accessible digital skills programming for English learners, expanding
broadband access and how to reach covered populations. This strategy could be

implemented alongside strategies one and two.

Measurable Objectives Addressed: Texas Goal 1: Expand adoption of
reliable, affordable broadband internet service at home for all Texans, including
individuals belonging to covered populations; Texas Goal 5: Improve access to
online public resources and services for all Texans, including those belonging to
covered population groups.

KPIs: 1.1,1.2, 1.3, and 5.1

Covered Populations Served: All
State Outcome Areas Addressed: All
Stakeholders: ISPs, CBOs, CAls

Timeline: Start Date: September 2024 End Date: December 2029

5. Implementation — Texas Digital Opportunity Plan

197



Major Implementation Milestones, Measurements and Timeframes:

e Within the first year of the State Digital Equity Capacity Grant NOFO:

BEAD, BOOT and other broadband infrastructure programs
under development.

Establish partnerships with ISPs, CBOs and CAls to promote
internet enroliment.

Establish partnerships with state agencies and organizations
to promote ACP and other existing or future affordability
programs.

Establish and deploy a grant readiness program.

e Within the second year of the State Digital Equity Capacity Grant

NOFO:

Establish and deploy a two-year, state-led grant program for
direct enrollment in low-cost internet.

Collect data via grant requirements on both programs’
impacts, and assessment and adjustment of the two
programs in alignment with this plan’s KPIs.

e Within the third year of the State Digital Equity Capacity Grant NOFO:

Continue to collect data via grant requirements on both
programs’ impacts, and assessment and adjustment of the
two programs in alignment with this plan’s KPlIs.

Design and deploy phase two, adjusting strategies based on
data collected in phase one.

e Within the fourth year of the State Digital Equity Capacity Grant NOFO:
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= Collect data on phase two via grant requirements on both
programs’ impacts; assess and adjust programs in alignment
with this plan’s KPlIs.

= Consider deploying a program as a follow-up to the grant
readiness program designed to prepare organizations to
sustain their work on digital opportunity beyond this plan’s
implementation.

o Within the fifth year of the State Digital Equity Capacity Grant NOFO:

= Collect final data from grantees via granting requirements on
program impact in alignment with this plan’s KPlIs.

= Begin the process of wrapping grant programs and discuss
grantee needs for sustaining the work. Consider what
resources or connections exist within the BDO to support the
sustainability of funded programs.

5.c.iv Strategy 4: Maintain a Living Digital Opportunity
Plan'?

The BDO envisions this plan as a living document, to be updated through
continued research and measurement of progress towards KPIs. The work the
BDO conducted to generate this plan — including gathering extensive baseline
data, establishing relationships with key stakeholders and residents, and
developing a firm understanding of the needs and barriers of Texans statewide,
regionally and among covered populations — is only the beginning. The BDO will
continue to measure and improve upon this document to advance digital
opportunity in the state, including the continual evaluation of new policies,
programs and funding opportunities until the completion of the vision of digital
opportunity for all Texans. Based on data and measurements, the BDO could

21 Comments 110, 115, 236, 237, 238, 264, 272, 276 and 292 from the public comment period informed
changes to this section of the plan.
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update the plan via new publications of the executive summary and KPlIs, or
updates to the Digital Opportunity Program website.

A living Digital Opportunity Plan will continue to research, gather, measure and
analyze data to evaluate progress against KPls. The BDO will continue to gather
these data via online, paper and in-person methods, partnering with statewide
agencies and local CBOs where possible. Evolving and more robust data-
gathering methods may require the BDO to revisit or revise baseline metrics
against which to measure progress.

For example, the BDO is considering how the state could measure the digital
skills of its residents. There is no existing data set that enables the state to
assess the levels of digital skills of Texans across programs, populations and
geographies. The Digital Opportunity Survey provides a snapshot, utilizing
respondent self-assessments. As part of maintaining a living plan, the BDO may
consider convening state partners to establish standards and processes for data
collection on the range of digital literacy skills among Texas residents. With
recent advancements in artificial intelligence (Al), the BDO may consider
including Al literacy programs that provide education to ensure individuals who
belong to covered populations can access and safely use Al-based technologies
crucial for 21st-century education and the workforce.

Additionally, the BDO recognizes that the actual connectivity experienced by
individuals belonging to covered populations might deviate significantly from
what the data suggest. Therefore, the BDO will regard baseline data as
reference points rather than precise measurements. The BDO will explore
additional data collection processes to continually measure the impact of the
plan using approaches more targeted to covered populations. The BDO may
conduct or support research to gain a deeper understanding of ACP and other
affordability program participation by geography, age, race and other attributes,
to the extent feasible, and report out on a more granular level.

In the short term, the BDO will collect and measure key data points from
grantees or partners funded by Digital Equity Act and BEAD, or other state-
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administered broadband-related funds. The BDO will also develop a searchable,
statewide asset inventory. While the results from the DRMTS included in this
plan provide a start, the BDO recognizes the value of promoting the
considerable, diverse digital opportunity resources in communities across the
state, making them more accessible to both residents and organizations. In fact,
the process of developing the state’s initial proposal for BEAD identified 25,385
entities meeting the state’s definition of CAls. In the short term, the BDO will
better capture and document the digital opportunity resources these CAls offer,
as resources for implementing the vision and goals of this plan.

In the medium term, the BDO will conduct another statewide evaluation, likely
via a survey, to measure changes to the baseline data established in this
document.

The BDO will continue to regularly engage with the SWG and task forces and
their members and convene the RWGs on an as-needed basis. The BDO sees
the participants in the SWG and task forces as collaborators and partners in
implementing the plan, achieving the vision for digital opportunity in the state
and ensuring the work of digital opportunity is sustained beyond the lifetime of
this plan. While the groups may not convene under the same structure as
outlined in Chapter 4, the BDO will regularly engage with and build on the
membership of those groups, which includes representatives of CAls, CBOs,
institutions of higher learning, labor organizations, nonprofits and workforce
agencies. During regular conversations, the BDO will provide updates on the
plan and new measurement data and request feedback from members of the
groups, which include community-based organizations and representatives of
covered populations. The BDO will adjust programming and implementation
based on their feedback. In this way, the BDO sees the membership of these
groups as an advising body to achieve the vision for digital opportunity in Texas.

In part, the purpose of continuing to gather key digital opportunity stakeholders
is to build the network of community of practitioners in digital opportunity across
the state. In connecting organizations, growing organizational capacity through
funding and building relationships between digital opportunity practitioners,
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Texans will sustain the work of digital opportunity long after this plan is
complete.

The work of a living plan is already underway as part of the planning process. To
accompany the publication of the final Digital Opportunity Plan, the BDO will also
release a publicly accessible online dashboard enabling further analysis of the
data referenced in this document, as well as an interactive online version of this
plan that the BDO will maintain as the plan evolves, reflecting updated data and
metrics.

Measurable Objectives Addressed: All
KPIs: 2.2, 3.1, and 5.1

Covered Populations Served: All
State Outcome Areas Addressed: All

Stakeholders: SWG, all task force members, grantees or beneficiaries of
statewide administered funds

Timeline: Start Date: January 2024 End Date: January 2030
Major Implementation Milestones, Measurements and Timeframes:
e Within the first year of the State Digital Equity Capacity Grant NOFO:

= Continue to meet with stakeholders in the engagement
model, expand the engagement model as the work evolves
and invite stakeholders to BDO meetings that discuss digital
opportunity.

= Develop a statewide asset inventory.

e Within the second year of the State Digital Equity Capacity Grant
NOFO:

= Collect additional research to improve upon baseline data to
better evaluate the impact of the plan.
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e Within the third year of the State Digital Equity Capacity Grant NOFO:

= Conduct additional public and organizational surveys to
measure progress on the plan and modify approaches to
strategies 1-3.

= Recommend changes to the approach to ensure the plan
advances its KPls.

e Within the fourth year of the State Digital Equity Capacity Grant NOFO:

= Implement recommended changes to data collection
requirements from grantees and partners to improve upon
progress toward KPIs based on outcomes from new surveys.

= Adjust approach to grants as needed.
o Within the fifth year of the State Digital Equity Capacity Grant NOFO:
= Conduct final public and organizational surveys.

= Analyze progress toward KPIs based on updated survey data
information and data collected from grantees over the five-
year program.

= Look back on progress over the five-year grant period,
assess what went well and identify how the BDO can
continue to support digital opportunity across the state.
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6. Conclusion

6.a Conclusion

The Texas Digital Opportunity Plan is designed to improve quality of life and
promote economic growth by enabling fast, reliable and affordable broadband
connectivity for all residents and businesses and by promoting universal
broadband adoption and access to digital skills training.

The plan presents a set of strategies and funding priorities that address specific
digital needs of communities in the areas of affordable broadband access,
internet-enabled devices, skills, safety and accessibility of online services. With
reliable, robust access to these digital capacity-building supports and resources,
all residents will be able to fully participate in the 21st century economy and
social and civil society.

The BDO’s work in the planning process has been guided by extensive
engagement with the SWG on digital opportunity, 12 RWGs spanning the state
and six diverse task forces to determine strategic approaches to advancing
targeted strategies to reach all Texans.

To build an evidence base shaping these investments, the BDO also conducted
a Digital Opportunity Survey and a 24-stop public meeting tour collecting
information about needs and barriers to full adoption and use of broadband and
digital resources for Texans. The survey had over 13,000 responses, and the
public tour had over 1,200 attendees participate. These insightful data can be
leveraged to establish customized programs that best suit the unique needs of
the state.

The BDO also developed and utilized the DRMTS to gather information about
how existing digital opportunity-focused organizations and programs are already
supporting broadband accessibility, affordability, adoption and meaningful use.
This information allows the BDO to better understand and leverage existing
pathways to have the best use of finite resources.
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This plan charts a course to shore up and increase the capacity of existing
organizations and institutions already providing critical digital inclusion support to
Texas residents. This asset-based approach to closing digital opportunity gaps
will allow Texas, through the BDO, to invest in working with and funding
statewide partners and local organizations that are advancing the state’s
priorities for economic and workforce development, education, health, civic and
social engagement, accessibility of essential services, and affordable access to
and adoption of business and residential internet services.

Throughout the planning process, and in consultation with diverse groups of
stakeholders, the BDO has developed strategies to ensure every Texan has
opportunities to safely access the benefits of the digital world. The Texas Digital
Opportunity Plan is a first step to ensure that IlJA funding, or even additional
funding that may be available, creates a meaningful and sustainable impact
across all the state’s populations and geographies. As further I1JA grant funding
for capacity building becomes available in 2024, the BDO will continue to work
with partners across the state to maintain this plan as a living document to
measure, improve and advance digital opportunity in the state.
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Appendix A: Local Digital Opportunity Plan Tracker'?2
Appendix B: Strategies, Objectives and Baselines'??

Appendix C: Needs Assessment and Asset Inventory Report, Methodology and
Limitations

Appendix D: Stakeholder Engagements and Participants
Appendix E: Detailed Asset Inventory'?*

Appendix F: NTIA Requirements Checklist

Appendix G: Online Digital Opportunity Survey

Appendix H: Paper Digital Opportunity Survey

Appendix I: Digital Resources Mapping Tool Survey
Appendix J: Record of Public Comments and Actions Taken
Appendix J.1: Attachments to Public Comments

Appendix K: Building the Broadband Industry Workforce and Supporting Digital
Skills for Texans

Appendix L: Broadband Adoption for Rural Communities

122 Comment 315 received during the public comment period informed changes to this section of the plan.

23 Comments 283 and 284 received during the public comment period informed changes to this section of the
plan.

124 Comments 234, 258, 259 and 278 received during the public comment period informed changes to this
section of the plan.
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Appendix A: Local Digital
Opportunity Plan Tracker

Table 1: Local Digital Opportunity Plan Tracker

Plan Title

Geography

Anderson
County
Technology
Action Plan

Anderson
County

Stakeholder

Anderson
County

Description

County broadband teams

conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Archer County
Technology
Action Plan

Archer County

Archer
County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Bastrop
County
Community
Technology
Assessment

Bastrop
County

Bastrop
County

Bastrop County conducted a
comprehensive survey of
broadband technology access
and adoption to identify issues
and opportunities to close the
digital divide, including
recommendations to build local
capacity, considering public-
private partnerships to expand
broadband access and work to
ensure the county is a digitally
ready community.
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County broadband teams
conducted a nine-sector survey
covering residents, businesses

Baylor County and community anchor
Baylor o
Technology Baylor County County institutions. Survey data
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
Broadband & Develop strategic approach to
Digital Equity | City of Dallas | City of Dallas | addressing digital equity issues
Strategic Plan in Dallas.
El Paso County contracted HR
Green and its partners in spring
2018 to provide
Broadband El Paso El Paso a comprehensive broadband
Strategic Plan | County County assessment and provide a
strategic plan to address
underserved residents in the
county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Caldwell )
County Caldwell Caldwell and community anchor
institutions. Survey data
Technology County County : .
Action Plan mforme_d a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Castro County and community anchor
Castro o
Technology Castro County County institutions. Survey data
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
Childress Childress Childress County broadband teams
County County County conducted a nine-sector survey
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Technology
Action Plan

covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

City of Austin
Digital
Inclusion
Strategic Plan

City of Austin

City of Austin

A dynamic plan that uses
community assets to overcome
barriers and to increase resident
participation in our digital
society. A periodic assessment
of residential technology use is
also conducted to measure the
progress of inclusion activities.

Clay County
Technology
Action Plan

Clay County

Clay County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Cottle County
Technology
Action Plan

Cottle County

Cottle County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Dewitt and
Lavaca
Technology
Action Plan

Dewitt and
Lavaca
counties

Dewitt and
Lavaca
counties

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
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community, and an interactive
map of the counties.

Digital Equity
Community
Plan

San Antonio
and Bexar
County

San Antonio
and Bexar
County

Implementing the Digital Equity
Plan by addressing secure
funding for accessl/infrastructure,
affordability and adoption/digital
skills.

Donley and
Wheeler

Technology
Action Plan

Donley and
Wheeler
counties

Donley and
Wheeler
counties

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the counties.

Ellis County
Technology
Action Plan

Ellis County

Ellis County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Fisher County
Technology
Action Plan

Fisher County

Fisher County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Foard County
Technology
Action Plan

Foard County

Foard County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
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plan, tailored to the needs of the
community, and an interactive
map of the county.

County broadband teams
conducted a nine-sector survey
covering residents, businesses

Hall County and community anchor
Technology Hall County Hall County institutions. Survey data
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Hardeman .
and community anchor
County Hardeman Hardeman o
institutions. Survey data
Technology County County : :
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Hardin County Hardin Hardin _and_ co.mmunlty anchor
Technology Count Count institutions. Survey data
Action Plan y y informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
, covering residents, businesses
Harrison .
, , and community anchor
County Harrison Harrison o
institutions. Survey data
Technology County County . :
informed a technology action
County Plan

plan, tailored to the needs of the
community, and an interactive
map of the county.
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Haskell
County
Technology
Action

Haskell
County

Haskell
County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Hays County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor

Technology Hays County Hays County | institutions. Survey data
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
: Blanco, .
Hill Country Blanco, Burnet and community anchor
Burnet and NN
Technology and Llano institutions. Survey data
. . Llano . .
Action Plan counties counties informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the counties.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Houston .
and community anchor
County Houston Houston e
institutions. Survey data
Technology County County : :
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
Jack County conducted a nine-sector survey
Technology Jack County [ Jack County | covering residents, businesses
Action Plan

and community anchor
institutions. Survey data
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informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Jasper County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor

Technology .(J:aosupnetr .(J:aosupnetr institutions. Survey data
Action Plan y y informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Jefferson ;
and community anchor
County Jefferson Jefferson o
institutions. Survey data
Technology County County : ,
. informed a technology action
Action Plan

plan, tailored to the needs of the
community, and an interactive
map of the county.

Jones County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor

Technology Jones County | Jones County | institutions. Survey data
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Karnes .
and community anchor
County Karnes Karnes o
institutions. Survey data
Technology County County : .
. informed a technology action
Action Plan

plan, tailored to the needs of the
community, and an interactive
map of the county.
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County broadband teams
conducted a nine-sector survey
covering residents, businesses

Kaufman .
and community anchor
County Kaufman Kaufman e
institutions. Survey data
Technology County County . .
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
King County and community anchor
Technology King County King County institutions. Survey data
Action Plan informed a technology action

plan, tailored to the needs of the
community, and an interactive
map of the county.

Knox County
Technology
Action Plan

Knox County

Knox County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Lampasas and

County broadband teams
conducted a nine-sector survey
covering residents, businesses

San Saba Lampasas and | Lampasas _and_ co.mmunity anchor
Technology San S_aba and S_an Saba !nstltutlons. Survey data _
Action Plan counties counties mformgd a technology action
plan, tailored to the needs of the
community, and an interactive
map of the counties.
County broadband teams
Liberty County Liberty Liberty conducted a nine-sector survey
Technology | ) |ty County covering residents, businesses
Action Plan

and community anchor
institutions. Survey data
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informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

County broadband teams
conducted a nine-sector survey
covering residents, businesses

Maverick .
, : and community anchor
County Maverick Maverick e
institutions. Survey data
Technology County County . .
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Milam County and community anchor
Technology Milam County | Milam County | institutions. Survey data
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Montague :
and community anchor
County Montague Montague e
institutions. Survey data
Technology County County . .
: informed a technology action
Action Plan

plan, tailored to the needs of the
community, and an interactive
map of the county.

Morris County
Technology
Action Plan

Morris County

Morris County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Appendix A: Local Digital Opportunity Plan Tracker — Texas Digital Opportunity Plan




County broadband teams
conducted a nine-sector survey
covering residents, businesses

Nacogdoches .
and community anchor
County Nacogdoches | Nacogdoches |[. .. - .
institutions. Survey data
Technology County County . .
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Newton )
and community anchor
County Newton Newton e
institutions. Survey data
Technology County County i .
Action Plan in orme_d a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Orange .
and community anchor
County Orange Orange e
institutions. Survey data
Technology County County : :
: informed a technology action
Action Plan

plan, tailored to the needs of the
community, and an interactive
map of the county.

Rains County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor

Technology Rains County | Rains County | institutions. Survey data

Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Red River County broadband teams

County Red River Red River conducted a nine-sector survey

Technology County County covering residents, businesses

Action Plan and community anchor

institutions. Survey data
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informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

County broadband teams
conducted a nine-sector survey
covering residents, businesses

Refugio .
: . and community anchor
County Refugio Refugio o
institutions. Survey data
Technology County County : :
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
According to its comments on
the draft TDOP, Connect
Humanity “[is] finalizing [its] Rio
Rio Grande Grande Vglley Digital _
. : Opportunity Plan and will
Valley Digital Rio Grande Connect o
Opportunity Valley Humanity provide it to the BDO by early
Plan February 2024. During the
Spring of 2024 [it] will also be
finalizing the MOUs between the
local governments and anchor
institutions and ISPs.”
ETCOG is taking a grassroots
approach, going county by
county to identify critical
Rural East Texas broadband needs. ETCOG staff
Broadband Council of has been working with each
. East Texas o
Funding Governments | county to rank and prioritize
Solutions (ETCOG) projects that business leaders
and broadband providers have
proposed to address the
identified needs.
San Antonio Plan proposes lfey initiatives to
address all barriers to access.
and Bexar
L Bexar The county has developed a
County Digital | Bexar County .
. County roadmap to implement and
Inclusion activate against its strategy, with
Road Map 9 9y,

a focus on near-term priorities.
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San Augustine
County

San Augustine

San Augustine

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data

;i(’figrrlolgolgrz County County informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

County broadband teams
conducted a nine-sector survey
covering residents, businesses

Shelby County and community anchor

Technology ggﬁlﬁty ggilr?ty institutions. Survey data

Action Plan y y informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Provides a road map to close
the digital gap in Texas by
expanding broadband

Toxas availability across the state.

Broadband State of Texas | State of Texas Presents an |n|t.|al scan of

Plan 2022 broadband availability and
needs across the state, results
from listening tours/engagement
and background on broadband
terminology.

County broadband teams

Throckmorton conducted a nine-sector survey

and Shackelford Shackelford covering resi(jents, businesses

Shackelford and and _and_ co.mmunlty anchor

County Throckmorton | Throckmorton ::?;frl:]tle%n:' tScL:Jr:\r/1 Gc})}I/odatzction

Technology counties counties . gy

Action Plan plan, tailored to the needs of the
community, and an interactive
map of the counties.

County broadband teams
Tom Green Tom Green Tom Green conducted a nine-sector survey
County County County covering residents, businesses

and community anchor
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Executive
Report

institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Tri-County
Technology
Action Plan

Brewster, Jeff
Davis and
Presidio
counties

Brewster, Jeff
Davis and
Presidio
counties

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the counties.

Tyler County
Technology
Action Plan

Tyler County

Tyler County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Walker County
Technology
Action Plan

Walker
County

Walker
County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.

Wharton
County
Technology
Action Plan

Wharton
County

Wharton
County

County broadband teams
conducted a nine-sector survey
covering residents, businesses
and community anchor
institutions. Survey data
informed a technology action
plan, tailored to the needs of the
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community, and an interactive
map of the county.

County broadband teams
conducted a nine-sector survey
covering residents, businesses

Wichita and community anchor
County Wichita Wichita anc co y
institutions. Survey data
Technology County County : :
Action Plan informed a technology action
plan, tailored to the needs of the
community, and an interactive
map of the county.
County broadband teams
conducted a nine-sector survey
covering residents, businesses
Young County and community anchor
Young o
Technology Young County Count institutions. Survey data
Action Plan y informed a technology action

plan, tailored to the needs of the
community, and an interactive
map of the county.
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Appendix B: Strategies, Objectives
and Baselines

Table 1: Strategies and Objectives

VISION
Improve quality of life and promote economic growth by enabling fast, reliable and affordable broadband

connectivity for all residents and businesses of Texas, and by promoting universal broadband adoption and access
to digital skills development.

NTIA Measurable Objective Category 1: Broadband Availability and Affordability
Texas Goal 1:

Expand adoption of reliable, affordable broadband internet service at home for all Texans, including individuals
belonging to covered populations.

Implementation

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
1.1 Increase the ACS 5-year | ACS 5-year estimates |80% of Texas Strategy 1: Partner
percentage of Texans with | estimates (2017-2021) households with and fund
reliable broadband (2017-2021) , subscribe to statewide
subscriptions, including Covered populations broadband internet organizations
Texans belon’ ina to all 68% of Texas | who connect to the by 2030
ging households internet at home: y ' Strategy 2: Fund

covered population .

subscribe to o A0 Increase the rate at | local partners
groups. broadband | A9Ng individuals: 61% |\ uerindividuals

internet. (over 59) belonging to covered Strategy 3: Promote

Incarcerated individuals: | population groups internet adoption

implementation Strategy | connect to the
4, the BDO will internet at home by
establish baseline data | at least 10% by 2030:

Appendix B: Strategies, Objectives and Baselines — Texas Digital Opportunity Plan 1



Implementation

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
on KPI 1.1 for this Aging individuals:
covered population.’ 71%
Individuals with Incarcerated
disabilities: 57% individuals: The BDO

will set an appropriate
target after
establishing a

Individuals with limited
English proficiency:

o)
49% baseline during
Low-income implementation.’
. o)
households: 77% Individuals with
Racial or ethnic disabilities: 67%

minorities: 67% Individuals with

Rural residents: 47% limited English
Veterans: 72% proficiency: 59%

Low-income

households: 87%
2023 Digital . .
Opportunity Survey Racial or ethnic

minorities: 77%
Veterans: 82%
Rural residents: 58%

Rural residents: 92%

1.2 Decrease the 2023 Digital | 2023 Digital Reduce the rate of Strategy 2: Fund
percentage of Texans who | Opportunity | Opportunity Survey Texans who do not local partners
cite cost as a barrier to Survey connect to the

Covered populations internet at home due Strategy 3: Promote
59% of that do not have internet internet adoption

. to cost to less than
respondents | at home stating that the

home internet service,
including Texans belonging

H o
tor:LIJI cSovered population who are not cost of internet service 50%.
groups. connected is too expensive: By 2030, among
state that covered populations,

1 As a matter of departmental policy, individuals incarcerated within the Texas Department of Criminal Justice (TDCJ) system have limited access to the internet.
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Implementation

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
home internet | Aging individuals: 55% | reduce the rate of
services are T .| those who do not
Incarcerated individuals:
too connect to the
. As part of .
expensive. . , internet at home due
implementation Strategy .
: to cost of service by
4, the BDO will at least 15% each:
establish baseline data ° '
on KPI 1.2 for this Aging individuals:
covered population. ' 40%
Individuals with Incarcerated
disabilities: 64% individuals: The BDO
. T will set an
Indl\{lduals V.\'"fh I|m|_ted appropriate target for
English proficiency: L
o after establishing a
74% ) :
baseline during
Low-income implementation.
. [0)
households: 75% Individuals with
Racial or ethnic disabilities: 49%
e Aao0
minorities: 69% Individuals with
Rural residents: 51% limited English
. a0
Veterans: 41% proficiency: 59%
Low-income
households: 60%
Racial or ethnic
minorities: 54%
Rural residents: 36%
Veterans: 26%
1.3 Increase the 2023 Digital | 2023 Digital 50% are aware of Strategy 3: Promote
percentage of Texans who | Opportunity | Opportunity Survey discounted services |internet adoption
are aware of Affordable Survey like ACP by 2030

Connectivity Plan (ACP)

(using ACP
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Implementation

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
and/or other low-cost or 40% of Awareness of ACP awareness as a

subsidized internet service | respondents |among covered baseline).

options, including Texans | have heard of | populations:

ACP R Incrgase awareness
' Aging individuals: 41% |of discounted
services like ACP by
at least 10% for each

belonging to all covered
population groups.).
Incarcerated individuals:

As part of !
implementation Strategy (Cl?g’iﬁreiglgpmatlon
4, the BDO will g

- i awareness as a
establish baseline data ; _
on KPI 1.3 for this baseline) by 2030:

covered population. ' Aging individuals:

o)
Individuals with 51%
disabilities: 46% Incarcerated
Individuals with limited | 'Ndividuals: The BDO
. - ) will set an
English proficiency: :
349, appropriate target
° after establishing a
Low-income baseline during
households: 47% implementation.
Racial or ethnic Individuals with
minorities: 40% disabilities: 56%
Rural residents: 39% Individuals with
Veterans: 40% limited English

proficiency: 44%

Low-income
households: 57%

Racial or ethnic
minorities: 50%

Rural residents: 49%
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Key Performance
Indicators (KPls)

Statewide
Baseline

Covered Population
Baseline

Targets

Implementation
Strategies
(activity details in Ch. 5)

Veterans: 50%
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Texas Goal 2:

NTIA Measurable Objective Category 2: Device Availability and Affordability and Technical Support

All Texans, including those belonging to covered population groups, have access to affordable computers and other
internet-enabled devices in the home, with corresponding technical support services.

Implementation

belonging to all covered
population groups.

device other
than a
smartphone.

Aging individuals: 94%
Individuals with
disabilities: 92%

Individuals with limited
English proficiency:
82%

Low-income
households: 80%

Racial or ethnic
minorities: 90%
Rural residents: 92%
Veterans: 95%

Incarcerated individuals:
TDCJ offers a tablet to
all eligible incarcerated

populations have
access to an internet-
enabled device other
than a smartphone,
and for those with
above 90% access,
increase access to
internet-enabled
devices by at least
1% by 2030:

Aging individuals:
95%

Individuals with
disabilities: 93%

Individuals with
limited English
proficiency: 90%

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
2.1 Increase the ACS 5-year |2023 Digital 90% of all Texans Strategy 1: Partner
percentage of Texans who | estimates Opportunity Survey have an internet- with and fund
have home access to (2017-2021) , enabled device other | statewide
affordable, internet- o Covered populations than a smartphone organizations

. 89% of who have access to
enabled devices other h hold int t bled by 2030. Strat 2 Fund
than a smartphone ouseholds | internet-enable rategy 2: Fun
) ) ’ have a devices other than a Ensure at least 90% | local partners
including Texans : _

computing smartphone: of all covered

Strategy 4: Maintain
a living Digital
Opportunity Plan
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Implementation

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
individuals at Low-income
participating facilities.? | households: 90%
As part of Racial or ethnic
implementation Strategy | . ities: 91%
4. the BDO will minorities: o
establish baseline data | Rural residents: 93%
on incarcerated . aro
individuals eligible for | Veterans: 96%
tablets. Incarcerated
individuals: The BDO
will set an
appropriate target
that measures an
increase in the
number of
incarcerated
individuals using
tablets after
establishing a
baseline during
implementation.
2.2 Increase access to low | 2023 Digital | 2023 Digital 50% of organizations | Strategy 1: Partner
to no cost technical Resources Resources Mapping offer digital skills and | with and fund
support for internet- Mapping Tool Survey technical support by | statewide
enabled devices for more | Tool Survey e . 2030. organizations
. ) Organizations offering
Texans, including Texans o S : _
: 39% of digital skills and Increase Strategy 2: Fund
belonging to all covered . : o .
. organizations |technical support to organizations offering | local partners
population groups. Co = )
surveyed covered populations: digital skills and M A
p . Strategy 4: Maintain
offer digital | »ing individuals: 68% |technical supportto | i o hy it
skills and ' covered populations

Opportunity Plan

2 Securus Technologies. Nd. TDCJ UNITY JP6S FREE LOANER TABLET PROGRAM. https://securustech.net/tdcj/index.html#tdcj-unity-jp6s
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Implementation

Individuals with
disabilities: 80%

Individuals with limited
English proficiency:
75%

Low-income
households: 82%

Racial or ethnic
minorities: 82%

Rural residents: 67%
Veterans: 65%

Aging individuals:
78%

Incarcerated
individuals: 36%

Individuals with
disabilities: 90%

Individuals with
limited English
proficiency: 85%

Low-income
households: 92%

Racial or ethnic
minorities: 92%

Rural residents: 77%
Veterans: 75%

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
technical Incarcerated individuals: |by at least 10% by
support. 26% 2030.
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Texas Goal 3:

NTIA Measurable Objective Category 3: Digital Literacy

All Texans, including those belonging to covered population groups, have a broad foundation of digital literacy skills
and access to a continuum of digital skills development programs.

Implementation

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
3.1 Increase the 2023 Digital | 2023 Digital 95% of Texans are Strategy 1: Partner
percentage of Texans who | Opportunity | Opportunity Survey comfortable with with and fund
have basic digital literacy | Survey Covered populations basic digital literacy | statewide
skills, including Texans 88% of Diqital i P i)h t th skills by 2030. organizations
belonging to all covered o 01 Llgital| responding that they are At
ooulation arouns Opportunity | comfortable with Increase the rate of | Strategy 4: Maintain
pop groups. Survey connecting to a Wi-Fi comfort with basic a living Digital
respondents | network — a basic digital literacy skills Opportunity Plan
are digital literacy skill: by at least 10% for
comfortable e e oo each covered
with Aging individuals: 84% | o\ 1ation by 2030:

connecting a
computer or
smartphone
to a Wi-Fi
network — a
basic digital
literacy skill.

Individuals with
disabilities: 84%

Individuals with limited
English proficiency:
85%

Low-income
households: 81%

Racial or ethnic
minorities: 86%

Rural residents: 88%
Veterans: 87%

Incarcerated individuals:
As part of Strategy 4,

Aging individuals:
94%

Individuals with
disabilities: 94%

Individuals with
limited English
proficiency: 95%

Low-income
households: 91%

Racial or ethnic
minorities: 96%

Rural residents: 98%
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Implementation

metric. Anecdotally,
individuals may not
have the basic skills
needed to operate
provided devices: “I've
been incarcerated 30+
years, | don’t know how
to use this tablet that
was given to me.”

individuals: As part of
Strategy 4, establish
KPIs for incarcerated
individuals based on
improved baseline. If
feasible, facilitate
access to basic
digital literacy training
on TDCJ tablets.

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
establish improved Veterans: 97%
baseline data on this
Incarcerated

3 A note on devices from an incarcerated individual corresponding with Texas State Law Library.

Appendix B: Strategies, Objectives and Baselines — Texas Digital Opportunity Plan
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Implementation

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
3.2 Increase the 2023 Digital |2023 Digital 50% of organizations | Strategy 1: Partner
availability of digital Resources |Resources Mapping offer digital literacy with and fund
literacy programs and Mapping Tool Survey skills and support by | statewide
zgx:ﬁgséffgtgrg% those | Tool Survey Percentage of 2030. organizations
ooulation arouns 39% of organizations surveyed |Increase Strategy 2: Fund
bop groups. organizations |offering digital skills and |organizations offering |local partners
surveyed technical support to digital skills and
offer digital covered populations: technical support to
skills and . . ~OO covered populations
technical Aging individuals: 68% by at least 10% by
support. Incarcerated individuals: | 2030.
0,
26% Aging individuals:
Individuals with 78%
e s
disabilities: 80% Incarcerated
Individuals with limited | individuals: 36%
Egg"Sh proficiency: Individuals with
0 disabilities: 90%
Low-income - ,
Individuals with
- 0,
households: 82% limited English
Racial or ethnic proficiency: 85%
minorities: 82% Low-i
ow-income
Rural residents: 67% households: 92%
Veterans: 65% Racial or ethnic
minorities: 92%
Rural residents: 77%
Veterans: 75%
3.3 Increase the National As part of Strategy 4, 55% of Texas Strategy 1: Partner
percentage of Texas Skills collect covered workers, including with and fund

workers, including those in

those in all covered

Appendix B: Strategies, Objectives and Baselines — Texas Digital Opportunity Plan
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Implementation

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
all covered population Coalition population baseline population groups, statewide

groups, who have the level | (2018) data for this KPI. have the skills Texas | organizations

of skills training jobs
require, by supporting a
continuum of digital

literacy skills beyond basic

digital literacy.

45% of Texas
workers have
skills beyond
those
received in
high school
or equivalent
level of
education —
skills that are
required in
the majority

of Texas jobs.

jobs require by 2030.

Strategy 2: Fund
local partners

Strategy 4: Maintain a
living Digital
Opportunity Plan

Appendix B: Strategies, Objectives and Baselines — Texas Digital Opportunity Plan
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NTIA Measurable Objective Category 4: Online Privacy and Cybersecurity

Texas Goal 4:

All Texans, including those belonging to covered population groups, feel safe online and are familiar with
cybersecurity and online privacy measures.

Implementation

Individuals with limited
English proficiency:
71%

Low-income
households: 73%

Racial or ethnic
minorities: 81%

Rural residents: 87%
Veterans: 89%

Incarcerated individuals:
TDCJ provides “secure,

corrections-grade, multi-

purpose

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
4.1 Increase the 2023 Digital | 2023 Digital At least 90% of all Strategy 1: Partner
percentage of Texans who | Opportunity | Opportunity Survey Texans have with and fund
have cybersecurity and Survey , cybersecurity statewide
online privacy measures o Covered populations , measures set up on | organizations
. ) 86% of who have cybersecurity . .
set up on their devices, their devices by )
. : respondents | measures set up on Strategy 2: Fund
including Texans ) S 2030.
. have their devices: local partners
belonging to covered , o
population groups cybersecurity Aging individuals: 89% At least 907% of
' measures set ' Texans belonging to
up on their Individuals with all covered
devices. disabilities: 86% populations have
cybersecurity

measures set up on
their devices by
2030.

Incarcerated
individuals: No
change. Devices
provided are already
secure.

Appendix B: Strategies, Objectives and Baselines — Texas Digital Opportunity Plan
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Key Performance
Indicators (KPls)

Statewide
Baseline

Covered Population
Baseline

Targets

Implementation
Strategies

(activity details in Ch. 5)

communications
devices specifically
designed for
incarcerated individuals
within a jail or prison.™

4 Securus Technologies. Nd. TDCJ UNITY JP6S FREE LOANER TABLET BENEFITS. https://securustech.net/tdcj/index.html#tdcj-unity-jp6s-benefits
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NTIA Measurable Objective Category 5: Online Accessibility and Inclusivity of Public Resources

Texas Goal 5:

Improve access to online public resources and services for all Texans, including those belonging to covered
population groups.

Implementation

and services.

Individuals with limited
English proficiency:
78%

Low-income
households: 77%
Racial or ethnic
minorities: 81%
Rural residents: 83%
Veterans: 86%

Incarcerated individuals:
TDCJ tablets include
apps providing access
to job search, law

5%:

Aging individuals:
91%

Individuals with
disabilities: 91%

Individuals with
limited English
proficiency: 85%

Low-income
households: 85%

Racial or ethnic
minorities: 90%

Key Performance Statewide Covered Population Strategies
Indicators (KPls) Baseline Baseline Targets (activity details in Ch. 5)
5.1 Increase the 2023 Digital | 2023 Digital 95% of Texans use Strategy 1: Partner
percentage of Texans, Opportunity | Opportunity Survey the internet to access | with and fund
including those in all Survey , health care statewide
covered population o quered p_opulatlons information and organizations
" 89% of using the internet to .
groups, who utilize the services by 2030. )
. , survey access health care Strategy 2: Fund
internet to access public . . : .
resources and services respondents |information or services: |By 2023, increase local partners
(using health care access .uste thetf Aging individuals: 86% coyeretﬁ p_o;t)ulatli)?s Strategy 3: Promote
as a baseline). internet for o . using the Internetto - ternet adoption
accessing Individuals with access health care
health care disabilities: 86% information or Strategy 4: Maintain
information services by at least a living Digital

Opportunity Plan
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Key Performance
Indicators (KPls)

Statewide
Baseline

Covered Population
Baseline

Targets

Implementation
Strategies
(activity details in Ch. 5)

library, education and

facility news.® As part of
implementation Strategy

4, the BDO will collect

baseline data on usage

of resources provided
on tablets.

Rural residents: 90%
Veterans: 91%

Incarcerated
individuals: The BDO
will set an
appropriate target
that measures an
increase in accessing
essential services on
TDCJ tablets after
establishing a
baseline during
implementation.

5 Securus Technologies. Nd. TDCJ TABLET APPLICATIONS. https://securustech.net/tdcj/index.html#tdcj-unity-jp6s-applications
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1 e Overview



Overview

The Texas Broadband Development Office (BDO) convened the Connect Texas Team, composed of staff
from Connected Nation, HR&A Advisors and Accenture, to conduct a needs assessment and asset
inventory, analyzing the current state of digital opportunity across Texas.

This report includes analysis of responses to the Digital Opportunity Survey, administered both online
and on paper to Texas residents over the age of 18, as well as responses to the Digital Resources
Mapping Tool Survey (DRMTS), administered online to Texas organizations, agencies and other entities.
Variables in the analysis include statewide and county-level data, and the five measurable objectives

and eight covered populations as defined by the NTIA. The surveys opened on April 20, 2023, and
closed on August 31, 2023.

Digital Equity
Needs Assessment by Measurable Objective and by Geography

Statewide Covered Population Regional
Analysis Group Analysis Analysis




Definitions: Survey Responses

TERM DEFINITION

Total Reach Number of people who accessed the survey through various distribution means.

Online survey responses meeting one or more of the following conditions:

* The survey response is blank

* The survey respondent self-identified as under the age of 18 or a non-Texas resident

* The survey respondent provided a ZIP code that is located outside of Texas

* The survey respondent answered only the demographic questions and did not
answer any survey questions

Invalid Responses

Online survey responses after eliminating all Invalid Responses. Valid Responses are

Valid Responses .
used for survey analysis.

Valid Responses to online surveys where the respondent went through the entire
Complete Responses survey, from the beginning to the end. For paper surveys, all responses are considered
Complete Responses.




Definitions: Covered Populations

TERM

Persons who are 60 years of age or
older

ALTERNATE TERM

Aging individuals

DEFINITION

Survey respondents who selected “60 years of age or older” in the Preliminary Demographic
Information section.

Immigrants

Survey respondents who selected “U.S. immigrant” in the Preliminary Demographic Information
section.

Individuals with disabilities

Survey respondents who selected “Living with a disability” in the Preliminary Demographic Information
section.

Individuals with a language barrier,
including those who are English
learners or have low literacy levels

Individuals with limited
English proficiency

Survey respondents who selected “English language learner and/or have difficulty understanding
English” in the Preliminary Demographic Information section.

Individuals in households below 150%
poverty

Low-income households

Survey respondents who selected that their total annual household income before taxes is “Less” than
the 150% federal poverty line threshold in the Preliminary Demographic Information section. The 150%
poverty line threshold shown to each survey respondent was based on their self-reported household
size.

Members of a racial or ethnic minority
group

Racial or ethnic minorities

Survey respondents who selected one or more race categories other than “White” in the Preliminary
Demographic Information section.

Individuals residing in rural areas

Rural residents

Survey respondents who selected “Rural area resident” in the Preliminary Demographic Information
section.

Members of tribal communities

Tribal communities

Survey respondents who selected “Member of a Tribe or Tribal community” in the Preliminary
Demographic Information section.

Unhoused individuals

Survey respondents who selected “Unhoused or experiencing homelessness” in the Preliminary
Demographic Information section.

Veterans

Survey respondents who selected “U.S. veteran” in the Preliminary Demographic Information section.




Methodology: 12 Economic Regions of Texas

In addition to survey data, this report reflects
analysis of data from the Census Bureau, the
Universal Service Administrative Company
(USAC), and the Federal Communications
Commission (FCC).

This report utilizes the 12 economic regions of
Texas as defined by the Texas Comptroller of
Public Accounts as a regional framework for
analysis of demographic, internet access, and
device access patterns geographically.

This approach enables an assessment of the
unique digital opportunity assets and gaps
within and across Texas regions.

s

L

High Plains

Metroplex

. Northwest

South Texas
Southeast

. Upper East

. Upper Rio Grande

. West Texas


https://comptroller.texas.gov/economy/economic-data/regions/2022/
https://comptroller.texas.gov/economy/economic-data/regions/2022/

Of approximately 29 million Texans...

-

16.6 million Texans (58%) belong to
racial or ethnic minority groups.

10.2 million Texans (35%) live
in rural areas.

6.6 million Texans (23%) are
low-income.

5.2 million Texans (18%) are
60 years of age or older.

4.9 million Texans (17%) are
immigrants.

3.2 million households (11%) are
individuals with disabilities.

730K households (7%) have limited
English proficiency.

1.4 million Texans (5%) are US
military veterans.

230K Texans (1%) are incarcerated.

428K Texans (1%) are members of
tribal communities.

24K Texans are unhoused.!

1HUD 2022 Annual Homelessness Assessment Report

Other Sources: American Community Survey 5-year estimates (2017-2021). Digital Equity Population
Viewer. U.S. Census Bureau | National Telecommunications and Information Administration.

)



https://www.huduser.gov/portal/sites/default/files/pdf/2022-ahar-part-1.pdf

Approximately 23% (6.6 million) of Texans live in low-income households.

e R Percentage of low-
income households

Low-income populations are 0-0%

concentrated in: 10-19%
20-29%

* South Texas (37%), o

45%+

* Upper Rio Grande (32%),

* and the Southeast Region (28%) R
g 4
-

In Dimmit County,
57% of residents live
in low-income
households.

.

Source: American Community Survey
5-year estimates (2017-2021).

Table C17002 Ratio of Income to
poverty level.




Approximately 58% (16.6 million) of Texans belong to racial or ethnic minority
groups.

[

The Upper Rio Grande (87%), South
Texas (87%), and Alamo (64%)
regions have the highest
percentage of residents belonging
to racial or ethnic minority groups.

Percentage of racial
or ethnic minorities

0-19%
20-39%

. 40-59%

60-79%
80%+

k)

Source: American Community Survey 5-year
estimates (2017-2021). Tables B02001: Race
and B03002: Hispanic or Latino Origin by Race

In Kenedy County,
99% of residents are
racial or ethnic
minorities.




Approximately 18% (5.2 million) of Texans are aging individuals.

The Upper East (25%), Southeast
(23%) and Northwest (23%) regions
have the highest percentage of
aging individuals.

Percentage of aging
population

0-14%
15-24%

25-34%

35-44%
45%+

-

-

In Jeff Davis County,
51% of residents are
aging individuals.

EH.# H |

San Antonio

Source: American Community
Survey 5-year estimates
(2017-2021). Table B0O1001:
Sex by Age



Approximately 5% (1.4 million) of Texans are veterans.

The Central Texas (8%), Alamo
(7%), and Northwest (7%) regions
have the highest percentage of
veterans.

Percentage of
veteran population

0-4%

-

In Kinney County,
20% of residents are
veterans.

-

San Antonio

)

Houston

Source: American Community
Survey 5-year estimates (2017-
2021). Table B21001: Sex by Age
by Veteran Status for the
Civilian Population 18 Years and
Over.



Approximately 11% (3.2 million) of Texans are individuals with disabilities.

R Percentage of individuals
with disabilities

The Southeast (17%), Northwest

0-9% ;
(16%), and Upper East (15%) T
. . |
Regions have the highest B 20 20% |
percentage of individuals with . 309%+ |

disabilities.

El Paso

San Antonio
4 ®

In Kinney County,
32% of residents have
disabilities.

- J

Source: American Community
Survey 5-year estimates (2017-
2021). Table C18130: Age by
Disability Status by Poverty Status




Approximately 7% (730K) of households in Texas have limited English proficiency and
28% (8.1 million) of Texans have low literacy levels.

-

The Upper Rio Grande (22%),
South Texas (15%), and Gulf
Coast (9%) regions have the
highest percentage of
households with limited English
proficiency.

The South Texas (49%), Upper
Rio Grande (41%), and West
Texas (32%) regions have the
highest percentage of residents
with low literacy levels.

~

Percentage of limited English Percentage of population
proficiency households with low literacy
0-9% | 0-9%

10-19% 10-19%

20-29% 20-29%

30-39% 30-39%

40%+ 40%+

In Kenedy County, 56%
of households have
limited English
proficiency.

Source: Digital Equity Act Population Viewer. National Center for Education Statistics, 2012/2014/2017 Program for the International
Assessment of Adult Competencies State Small Area Estimates of Adult Skills on Literacy and Numeracy. American Community Survey
5-year estimates (2017-2021). Table C16002: Household Language by Household Limited English-Speaking Status



Approximately 21% (6.1 million) of Texans are rural residents.

The Upper East (75%), Northwest
(58%), and Southeast (52%) regions
have the highest percentage of
rural residents.

Roughly 76% of counties in Texas
are over 80% rural.

Percentage of rural
population

Urban 0-19%
20-39%

e L

60-79%
80%+

Rural

El Paso

San Antonio
g Ve

Source: Digital Equity Population Viewer. U.S.
Census Bureau | National Telecommunications
and Information Administration.



Approximately 1% (230K) of Texans are incarcerated.

In Jones County, approximately

The largest concentrations of
incarcerated individuals are in the
Northwest (3%), Upper East (3%),
and Southeast (2%) regions.

R Percentage of

35% are incarcerated (excluding
incarcerated population

those in federal correctional
facilities).

0-9%
10-19%

20-29%

. 30-39%

Austin

San Antonio

Houston

Source: Digital Equity Population Viewer. U.S. Census Bureau |
National Telecommunications and Information Administration.
Incarcerated individuals, other than individuals who are
incarcerated in a Federal correction facility.



Approximately 11% (1.2 million) households in Texas have a smartphone only and no
other computing device.

Ve

The largest concentration of
households that rely on a
smartphone as their only device for
accessing the internet are in the
South Texas (18%), Southeast
(17%), and High Plains (16%)
regions.

Percentage of households {—_

with a smartphone only B |
0-14% B
15-24% El e

. 25-24%
. 35-44%

m "

In Newton County, 39%
of households have a
smartphone only.

Source: American Community Survey 5-year
estimates (2017-2021). Table B28001: Types of
Computers in Household.




Approximately 38% of eligible households (1.59 million households) in Texas are
enrolled in the Affordable Connectivity Program (ACP).

The largest concentrations of
eligible households enrolled in ACP
are in the South Texas (73%), Upper
Rio Grande (54%), and Alamo

(44%) regions.

Proportion of eligible
households that are
enrolled in ACP

0-9% -

10-24%  Gray

. indicates
25-49% unavailable
50-74%  data.
. 75%+

Sources: USAC data on ACP enrollment (August
2023). Benton Institute Affordable Connectivity
Program enrollment performance tool for
household eligibility.



Approximately 31% (3.2 million) Texas households do not subscribe to broadband
internet.

4 ) Percentage of households
without broadband
The largest concentrations of internet.
households that do not subscribe to 0-19%
broadband are in the Upper East  2030%
(52%), Southeast (46%), and South 40-59%
. 60-74%
Texas (44%) regions. s

San Antonio

\\

Source: American Community Survey 5-year
estimates (2017-2021). Table B28002: Presence
and Types of Internet Subscriptions in Household

In Kenedy County, 85%
of households do not
have broadband
internet.
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Texas Digital Opportunity Survey Analysis

The Texas Broadband Development Office (BDO) developed the Texas Digital 4

Opportunity Survey to identify the digital opportunity barriers affecting Texas Pathways to Adoption
households, such as the lack of access to broadband infrastructure, reliable

and affordable internet service, and the devices necessary to use the Measurable Objective Categories

internet. The BDO also utilized the survey to examine challenges
to broadband adoption, including digital literacy, awareness of cybersecurity
and online privacy, and publicly accessible online resources.

The availability and affordability of
quality broadband internet service

The survey was available online in English, Spanish, Vietnamese and
Mandarin, and included features to accommodate individuals with limited
literacy, limited English proficiency and blindness/low vision.

Access to affordable computing
devices and technical support

The Digital Opportunity Survey reached a total of 13,296 Texans via online
and paper formats. Of those reached, the survey received a total of 11,385
valid responses, with 9,440 completing the survey online and 1,945
completing paper surveys. 80% of Texans accessing the survey online
reached the last page of the survey.

Digital literacy and technical skills

Cybersecurity and online
privacy awareness

This report organizes survey findings according to the five measurable
objective categories as defined in the Digital Equity Act (DEA) and presents
analysis with statewide views and views for each of the covered populations
identified by the DEA.

Access to public resources and
essential services online




41% of online survey respondents learned about the survey via email.

Regional Councils of Government (COGs),
community-based organizations (CBOs),
libraries and other stakeholders conducted
outreach campaigns within regions and
certain covered population groups, resulting
in high levels of Digital Opportunity Survey

responses within those areas/groups.

Multiple choice question, respondents can choose more than one
answer choice to this question in the survey.

/

Online Survey Outreach Medium

Social media

Community based or government
L 19%

organization(s)
News outlets and media (radio, TV) . 7%

My local elected official




The online Digital Opportunity Survey received 9,440 valid responses.

The online Digital Opportunity Survey received valid responses from 250 of the 254 counties in Texas.

/
Responses by County |
Fewer than 25 I ' Top 10 Texas counties 8
25 t6 50 _ L] | . Responses by region
]t with most responses
M 51to100 , L] 0
. |V|0re than 100 gt | Bexar 1,229 Alamo Region 1/495
No responses . =— Metroplex Region 1,252
Ector 420
Gulf Coast Region 1,154
‘ Bell 412 Capital Region 1,016
1 Lubbock 401 High Plains Region 828
& Travis 400 Central Texas Region 810
-|{ Dallas 393 South Texas Region 773
| : West Texas Region 571
| i Harris 308
- Upper East Region 443
: Hidalgo 305 Northwest Region 436
N Montgomery 272 Southeast Region 338
S ' Tarrant 236 Upper Rio Grande Region 322
Powered by Bing

© GeoNames, TomTom \




The paper Digital Opportunity Survey received 1,945 responses from 45 Texas counties.

The paper Digital Opportunity Survey received Responses by County
responses from 45 of the 254 counties in Texas. NoResponses | Lessthan25 M25to50 M51to100 M More than 100

Sterling County is the only county with only
paper survey responses (no online survey
responses).

Presidio, Limestone, El Paso, Dallas, and ]
Brewster counties were the top five ‘ —
participating counties in the paper survey,
with 100 or more responses each.




More than 86% of online survey respondents identify as belonging to one or
more covered populations.

Percent of Covered Population Distribution
Aging individuals, racial or ethnic minorities, and

] ] ] Statewide (ACS Data) Online Survey  Paper Survey
rural residents had the highest rates of response in

both survey modes. As compared to the American Racial or ethnic minorities 58% 40% N/A
Community Survey, aging individuals are Low-income households 23% 16% N/A
significantly overrepresented in the survey data, Rural residents 21% 329% _
while racial or ethnic minorities are significantly R
underrepresented.

Individuals with disabilities 11% 18% 10%
Rural residents are the most overrepresented :

i Immigrants 17%

covered population among paper survey - S
respondents. Indl\{lduals \{\n.th limited 7% 5%

English proficiency
The paper survey did not request household Veterans 5% _
income status or race/ethnicity information from Tribal communities 1% 1% 1%
respondents.

Unhoused individuals <1% 1% 1%

Chart Legend [ B

Percent in Survey Sample Underrepresented Overrepresented



The Public Survey received responses in four languages.

The BDO released the online Public Survey in four Survey Responses by Language

Ia.nguages: English, Spanish, Mandarin an.d Language of Survey Number of Online Number of Percentage of
Viethnamese. The BDO made a shorter, print-ready Submission Responses Paper Total Responses
version of the survey available in English, Spanish, Responses

and large print. Through the Statewide Working

Group, Outcome Area Task Forces and Regional English 9,181 1,642 95%

Public Meetings, the BDO worked with diverse

community leaders and stakeholders to ensure the

surveys reached diverse audiences, particularly Spanish 252 303 50
covered populations.

. . _ _ Mandarin 4 N/A -
While BDO received valid survey responses in each

of the four languages available, English was the Vietnamese 3 N/A
most widely accessed language by a significant

margin. Total Valid Responses 9,440 1,945 100%



Online Digital Opportunity Survey Results: Two Covered Population Groups

Many respondents self-identified as belonging to more than one covered population. The table below shows
the number of online survey respondents for each intersection of two covered population groups.*

Aging individuals

Veterans

Individuals with disabilities

Individuals with limited
English proficiency

Racial or ethnic minorities

Tribal communities

Rural residents

Low-income households

Immigrants

Unhoused individuals

Aging
individuals

24%

25%

4%
30%
1%
40%
13%

4%
1%

Veterans

39%

2%

35%
1%
37%
9%

4%
1%

Individuals with
disabilities

58%

36%

5%

42%
2%
36%
27%

4%
3%

Individuals with Racial or
limited English ethnic Tribal
proficiency minorities ' communities
33% 32% 48%
7% 15% 21%
20% 19% 30%

- 11% 2%

0.4% 2%

19% 19% 42%

41% 25% 17%

37% 10% 2%
3% 2% 5%

*Reading the table vertically, by column. 24% of online survey respondents who self-identified as aging individuals also self-
identified as veterans; 25% of respondents who self-identified as aging individuals also self-identified as individuals with
disabilities, and so on. Covered populations appear in this table in the same order as they did in the online survey, and in the Digital

Equity Act Notice of Funding Opportunity (NOFO).

Rural
residents

52%
19%

20%

3%

23%
1%

12%

3%
1%

0%

Low-income

households = Immigrants
34% 35%
10% 14%
31% 16%
13% 39%

Unhoused
individuals

38%

11%

48%

14%

1% 0.4%

26% 17%

22%

7% -

4% 2%

5%
26%

57%

10%

100%



Paper Survey Results: Two Covered Population Groups

Many respondents self-identified as belonging to more than one covered population. The table below shows
the number of paper survey respondents for each intersection of two covered population groups.*

Aging Individuals with ' Individuals with limited Tribal Unhoused
individuals Veterans disabilities English proficiency communities Rural residents Immigrants individuals

Aging individuals - 50% 56% 39% 50% 25% 30% 32%

Veterans 12% - 17% 3% 28% 6% 5% 9%
Individuals with disabilities 22% 29% - 13% 44% 9% 7% 27%

Individuals with limited English
proficiency 27% 8% 21% 44% 19% 56% 18%

Tribal communities 2% 4% 4% 2% - 1% 5% 9%
Rural residents 53% 53% 51% 60% 56% _ 53% 32%

Immigrants 6% 4% 4% 18% 28% 5% - 23%
Unhoused individuals 1% 2% 3% 1% 11% 1% 5% -

*Reading the table vertically, by column. 12% of paper survey respondents who self-identified as aging individuals also self-

identified as veterans; 22% of respondents who self-identified as aging individuals also self-identified as individuals with disabilities, |
and so on. Covered populations appear in this table in the same order as they did in the online survey, and in the Digital Equity Act 0% 100%

Notice of Funding Opportunity (NOFO).



Survey Results by
o Measurable Objective
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Digital Opportunity Survey Results: Broadband Availability and Affordability @

-

Summary of Survey Findings

* Survey respondents cite lack of availability or adequate internet services (60%) and cost (59%) as the primary reasons for not having a home
internet connection.

* Rural residents pay some of the highest rates for monthly internet with 51% paying over $100/month, while reporting the slowest internet
speeds among covered populations. Unsurprisingly, 60% report that their home internet service is inadequate for their needs - the highest
rate of dissatisfaction among covered populations.

* The Upper East and Southeast regions are particularly impacted by internet availability and cost. They have the greatest share of respondents
(close to 50%) with download and upload speeds below 25/3 Mbps, and on average, pay $111 or more for their monthly internet.

* Cost of service is a particular barrier to in-home broadband subscriptions for low-income households (75%) and individuals with limited
English proficiency (74%).

* Respondents who cannot access the internet at home are generally more reliant on public resources, such as schools/libraries, parking lots,
and community Wi-Fi, compared to those who can access the internet at home.

* Individuals with disabilities and those with limited English proficiency are more likely to access the internet via public resources such as
schools, libraries and community Wi-Fi, compared to overall online survey respondents.

* About 10% of respondents rely only on a mobile data plan to connect to the internet at home. Reliance on mobile data plans is higher among
unhoused individuals (28%), low-income households (18%) and rural residents (18%).




Online survey respondents who cannot connect to the internet at home cited lack of

adequate home internet services and costs as the main barriers.

)

-

Among the 5% of online survey respondents who reported that they don’t have internet service in their home,
60% reported lack of available or adequate internet service in their area and 59% reported cost as the barriers.

Can you connect to the internet from
home? (Online Survey)

Yes, 95%

| don’t
know, 1%

 Which of the following explains why you do not
” currently subscribe to home internet?

Home internet services are not available or
adequate where | live

Home internet services are too expensive

Nobody in my household has a desktop, laptop,
or tablet computer

Other** (reason not listed)
| am concerned about privacy, identity theft, and

other types of cybercrime

| can do everything | need to using my
smartphone*

Nobody in my household knows enough about
using a computer/laptop*

— 60%

I 59%

. 0%
- 9% * Sample size for this response
was <30 respondents
8%
- ° **Qther (open-ended)
responses included being
- 6% unhoused/homeless and

library/other public internet
being sufficient.

Fs%




59% of paper survey respondents who cannot connect to the internet at home indicate

cost as the main barrier.

)

/

Compared to the online survey, a greater share of paper survey respondents (20%) cannot connect to the internet at
home. While cost is a significant barrier for both survey respondents, unavailable or inadequate home internet services
are much more prominent among online survey respondents.

Can you connect to the internet from
home? (Paper Survey)

No, 20%

Yes, 80%

Which of the following explains why you do not
currently subscribe to home internet?

Home internet services are too expensive

| can do everything | need to using my
smartphone

Nobody in my household knows enough about
using a computer/laptop

Nobody in my household has a desktop, laptop,
or tablet computer

Home internet services are not available or
adequate where | live

Other (write-in)*

| am concerned about privacy, identity theft,
and other types of cybercrime

— 59%

I 19%

I 7%
I 4%
I 13%
*QOther reasons written in not
subscribing to home internet
- 7% include: respondent does not

have a credit card, respondent
does not have access to their cell
phone at home, etc.

Fs%

)




Rural residents, veterans and aging individuals are more likely than all

)

respondents to identify service availability/adequacy as a barrier to in-home

internet adoption.

Respondents belonging to these same covered population groups were more likely to identify

internet availability as a barrier.

Internet is too Expensive
by Covered Population

Low-income households — 75%

Individuals with limited English proficiency ([ NN /4%
Racial or ethnic minorities [ 69%
Individuals with disabilities | N N I 2%
All respondents [N 59%
Aging individuals ([N 5%
Rural residents [ 1%

Veterans — 41%

Internet is not Available or Inadequate
by Covered Population

Rural residents — 77%

veterans | 77%
Aging individuals (NN 67%
All respondents [ 0%
Individuals with disabilities || [ N D 5o%
Racial or ethnic minorities | N R /0%
Low-income households [ 43%

Individuals with limited English proficiency* — 32%

Responses from immigrants, tribal communities, and unhoused individuals excluded due to low response rates to this question.




41% of online survey respondents pay more than $S100 per month for home internet
service, of which unhoused individuals (54%), rural residents (51%), and veterans
(47%) make up the greatest share.

-

—

Approximately how much is your total monthly bill for home internet?

Less than $25

$25-$50

$50 - $75

§75 - 5100

More than $100

All Respondents

-

.

Unhoused individuals
Rural residents

Veterans

Individuals with disabilities
Tribal communities

Aging individuals (60+)
Racial or ethnic minorities
Low-income households
Immigrants

Individuals with limited English proficiency

More than $100 by Covered Populations

— 54%

I 51%
I 47%

= .
45%

I 43%

N 37%
I 35%

33%
32%




33% of paper survey respondents pay more than S100 per month for home
internet service, of which veterans (47%), individuals with disabilities (38%),
and rural residents (37%) make up the greatest share.

-

Compared to the online survey, a smaller share of paper survey respondents pay
more than $100 for home internet.

Less than S25

$25 - S50

$50-$75

$75 - $100

More than $100

Approximately how much is your total monthly bill for home internet?

All Respondents More than $100 by Covered Populations

h 2% Veterans

I 6% Individuals with disabilities
K& ol residents
(o] //

Aging individuals
N 52%
Individuals with limited English proficiency

—33%’
Immigrants

— 47%

|2
I s
I 0%
- [EA

— 29%




46% of online survey respondents indicate that they may connect to the @
internet at home via a mobile data plan.

-

However, 10% of survey respondents indicate that they rely on only a mobile data plan to access the internet. Certain
covered populations are even more likely to access the internet at home using a mobile data plan only, including
respondents who are unhoused, living in low-income households, residing in rural areas, and from tribal communities.

Home Internet
Service

Mobile Data
Plan

Community Wi-
Fi

Other*

All Respondents

J
I 2%

87%
I Low-income househalds

* Includes Satellite, personal hotspots such as MiFi, etc.

How do you connect to the internet at home?
More than $100 by Covered Populations

Unhoused individuals 28%
Rural residents

Tribal communities

Individuals with limited English proficiency
Individuals with disabilities

Veterans

All Respondents

Aging individuals

Racial or ethnic minorities

Immigrants




On average, survey respondents residing in the Upper East and Southeast @
regions pay $111 or more per month for internet.

-

On average, survey respondents
residing in the Capital, Central Texas,
Gulf Coast, Metroplex and West Texas High Plains
regions also pay more than $S100 per
month for internet.

Average Monthly
Internet Cost

Northwest

< $95

$96 - $100

$101-$110
>$111

Southeast

Upper Rio
Grande




42% of paper survey respondents indicate that they may connect to the @
internet at home via a mobile data plan.

-

~
However, compared to online survey respondents, a greater share (18%) of paper survey respondents indicate that they

use only a mobile data plan to access the internet. Unlike the online survey, the paper survey showed that respondents

with limited English proficiency and immigrants are particularly limited to the mobile data plan when connecting to the
internet at home.

How do you connect to the internet at home?

All Respondents More than $100 by Covered Populations

Home Internet Individuals with limited English proficiency — 29%
. 71%
Service

Immigrants | 3%

Mobile Data .
Plan _42% Rural residents [ -1

All Respondents | 13%

Community Wi-

Aging individuals | NN 6%

Other* F;,% Individuals with disabilities | N REEEE 1%

* Includes Satellite, personal hotspots such as MiFi, etc. Veterans F 5%




36% of online survey respondents indicate that their internet service at @
home is not adequate or good enough for their and/or their family's needs.

-

Individuals from covered populations experience inadequate home internet service at higher rates, ranging as high
as 60% for rural residents and 47% for tribal communities.

Which of these options best describes your internet service at home in terms of speed and reliability?

All Respondents

Not
adequate,

Yes, 63% 36%

| don’t
know, 1%

Not adequate

by Covered Population

Rural residents

Tribal communities

Individuals with disabilities

Unhoused individuals

Veterans

Aging individuals

Low-income households

Individuals with limited English proficiency
Immigrants

Racial or Ethnic Minorities

60%




21% of paper survey respondents indicate that their internet service at @
home is not adequate or good enough for their and/or their family's needs.

-

Individuals from covered populations experience inadequate home internet service at higher rates, ranging as high
as 29% for individuals with disabilities and 27% for rural residents.

Which of these options best describes your internet service at home in terms of speed and reliability?

All Respondents

Yes, 74%

Not

adequate,

21%

| don’t
know, 5%

Individuals with disabilities

Rural residents

Veterans

Aging individuals

Individuals with Limited English Proficiency

Immigrants

Not adequate
by Covered Population

— 29%

I 27%
I 26%
I 26%
A 24%

— 19%




Online survey respondents, irrespective of their internet availability at @ %
home, most commonly rely on the home of relatives/friends, workplace,
and retail settings to access the internet outside of their homes.

However, respondents who cannot access the internet at home are generally more reliant on public resources, such as
schools/libraries, parking lots, and community Wi-Fi, compared to those who can access the internet at home.

Where else do you connect to the internet when not using your own connection plan?

At the home of relatives or friends —%)70%
Atwork [, T O/
At a retail store (such as McDonalds, Taco Bell, Starbucks) | /(0
At a school or library _162@%
At a public space (such as a park, government building) —0%4%
In a parking lot of a school, library, retail store or restaurant | /119
Using Community Wi-Fi (such as free Wi-Fi) ‘9’%’6%
On public transit  [ER 7%';/’
Other* '3‘.%
I don’t know }10//0’

* Other Includes health care facilities, airports.,
church, recreational areas like gyms, etc.

B Respondents who can access internet at home B Respondents who cannot access internet at home




Paper survey respondents most commonly rely on the home of relatives/friends @ %
and the workplace to access the internet outside of their homes.

-

Paper survey respondents who cannot access the internet at home commonly use parking lots for internet access.

Where else do you connect to the internet when not using your own connection plan?

At the home of relatives or friends _552‘()%’
atwork | —
At a school or library _ 2278%0
At a retail store (such as McDonalds, Taco Bell, Starbucks) -1920/i%

In a parking lot of a school, library, retail store or restaurant ﬂ’ 20%

At a public space (such as a park, government building) -131%’%

Using Community Wi-Fi (such as free Wi-Fi provided by a community 12%
organization) -10°°

On public transit u 99
* Other Includes health care facilities, airports.,
Other (please specify): ' 2230 church, recreational areas like gyms, etc.
(0]
| don’t know l %‘;//?)

B Respondents who can access internet at home B Respondents who cannot access internet at home




Individuals with disabilities and those with limited English proficiency are more
likely to access the internet via public resources such as schools, libraries and
community Wi-Fi, compared to overall online survey respondents.

Where else do you connect to the internet when not using your own

connection plan?

70%

At the home of relatives or friends 68%

62%

67%
63%

At work

|

At a retail store (such as McDonalds, Taco Bell, Starbucks) 55%

51%

|

At a school or library

59%

At a public space (such as a park, government building) 42%

In a parking lot of a school, library, retail store or restaurant

Using Community Wi-Fi (such as free Wi-Fi provided by a community
organization) 25%

29%

|.

o)
70%
11%

X

On public transit

B Overall B Individuals with Disabilities B Individuals with Limited English Proficiency




Individuals with disabilities and those with limited English proficiency are more @
likely to access the internet via public resources such as schools, libraries and
community Wi-Fi, compared to overall paper survey respondents.

Where else do you connect to the internet when not using your own connection plan?
Please check all that apply.

54%
54%

‘

At the home of relatives or friends

43%
At work 35%
339

cLe

31%

At a school or library

(=]
(=]

At a retail store (such as McDonalds, Taco Bell, Starbucks) .
0

. . . 13%
In a parking lot of a school, library, retail store or restaurant %

17%

|

At a public space (such as a park, government building) 21%

8%

15%

!

Using Community Wi-Fi (such as free Wi-Fi provided by a community organization) —
(o]

On public transit 10%

i

5%

B Overall B Individuals with disabilities B Individuals with Limited English Proficiency




In the Upper East, Central Texas, and Southeast regions, over 50% of online

survey respondents indicate that their internet service is inadequate.

The High Plains, West Texas, Alamo,
and South Texas regions had the
lowest shares (under 30%) of
respondents with inadequate internet.

-

West Texas

etrople

Central Texas

W

Alamo

South Texas

Reported Inadequate

SpIprE Internet

East
<30%

Southeast 30 - 40%

40 -50%

_




For the online survey respondents who completed the internet speed test, 28% @
measured download speeds below 25 Megabits per second (Mbps). 17% measured
upload speeds below 3 Mbps.

-

Rural residents and aging individuals had the greatest share of respondents with inadequate speeds.

Download Speed

Respondents with download speed below 25 Mbps

All Respondents

Rural residents

Aging Individuals

Low-Income households

Veterans

Individuals with Disabilities

Racial or Ethnic Minorities

Individuals with limited
English proficiency

Immigrants

28%
L
I 329
I 1%
I 259%
I 26
I 20%

I 19%

— 17%

Upload Speed

Respondents with upload speed below 3 Mbps

All Respondents

Rural residents

Aging Individuals

Veterans

Low-Income households

Individuals with Disabilities

Individuals with limited English
proficiency

Racial or Ethnic Minorities

Immigrants

— 17%

I  34%
A 21%
I 18%
I 17%

A 15%

M 13%

M 11%

_8%




Over 50% of online survey respondents in Upper East and Southeast regions
reported download and upload speeds below 25 Mbps and 3 Mbps, respectively.

-

Significant shares of respondents in the Northwest, Central Texas, and Upper Rio Grande regions also reported

inadequate download and upload speeds.

Download speed
below 25 Mbps

High Plains

<20%

20-30%

30 -40%

>50%

Upload speed

High Plains below 3 Mbps

Upper
Metroplex East

%

outheast

<10%

10 - 20%

20 -30%

>30%




Digital Opportunity Survey Results: Availability and
Affordability of Consumer Devices and Technical Support

-
Summary of Survey Findings

* Most Texans have access to a smartphone (94%), and over half of respondents have access to tablets
and laptops.

* Individuals belonging to covered populations are more likely to rely on only a smartphone to connect
to the internet than all survey respondents (7%). This share is much larger for unhoused individuals
(27%), low-income households (20%) and individuals with limited English proficiency (18%).

* Texans need access to technical support. 18% of respondents who have trouble with technology have
no one in their household or community who can help them. This share is larger for unhoused
respondents (40%), respondents belonging to tribal communities (28%), and respondents with limited
English proficiency (27%).




7% of online survey respondents have only a smartphone to connect

to the internet.

©

/

While 94% of online survey respondents have a smartphone with which to access the internet, 7% of respondents only

have a smartphone. The share of respondents that only use a smartphone and no other device is much larger for

unhoused individuals and low-income households.

Smartphone

Laptop

Tablet

Desktop

Other*

No device

Which of the following devices do you use to connect to the internet at home?

All Respondents

— 94% All Respondents

Unhoused individuals

e 9% Low-Income households

Individuals with Limited English Proficiency

_ 56% Immigrants

Racial or Ethnic Minorities

_ 43% Tribal communities

- 2% Individuals with Disabilities
6

Rural residents

* Includes TV, gaming consoles, |IOT
0.1% devices, other smart devices, etc.

Aging Individuals

Veterans

Smartphone only
by Covered Populations

27%




26% of paper survey respondents have only a smartphone to
connect to the internet.

©

26% of paper survey respondents have only a smartphone and no other device with which to access the internet,
compared to 7% of online respondents. Among paper survey respondents with only a smartphone, individuals with
limited English proficiency, immigrants and aging individuals are the most prevalent covered populations.

Smartphone

Laptop

Tablet

Desktop

Other*

No device that
can connect to...

Which of the following devices do you use to connect to the internet at home?

All Respondents

Smartphone only

by Covered Populations

— 88% Individuals with Limited English Proficiency

B mmigrants
I 5 Aging Individuals
0
Individuals with Disabilities
N 25%
All Respondents
. 4% * lud |
Includes TV, gaming consoles, I0T .
devices, other smart devices, etc. Rural residents
1.6%
Veterans

— 42%

I, 0%
I, 29
I, 2o
[ 26%
R

F7%




Over 10% of online survey respondents residing in the Upper Rio Grande
Region have only a smartphone to connect to the internet in the home.

The Upper Rio Grande Region has the
highest rate (over 10%) of
smartphone-only households among
online survey respondents. The Central
Texas and Capital regions have the
lowest shares (under 5%) of
respondents that have only a
smartphone.

-

Smartphone Only
Usage

<5%

5-10%
Central Texas >10%

Upper Rio
Grande




18% of online survey respondents do not have nearby access

to technical support.

©

/

Among covered populations, unhoused individuals, tribal communities, and individuals with limited English proficiency
have the greatest share of online survey respondents with no access to technical support in their community.

If you have trouble with computers or the internet, is there someone in your household or community who can help you?

All Respondents
Yes, from
o)
rouschord T -/
ooy T
community ?
Yes, from paid - 11%
services °

LT by Covered Populations

Unhoused individuals

Tribal communities

Individuals with limited English proficiency
Low-income households

Immigrants

Racial or ethnic minorities

Individuals with disabilities

Aging individuals

Rural residents

Veterans

40%

~




Digital Opportunity Survey Results: Digital Literacy

-

Summary of Survey Findings

Individuals belonging to covered populations have the lowest comfort level with connecting to
a Wi-Fi network — a basic digital literacy skill.

Individuals belonging to covered populations are also interested in taking computer or internet
training classes.

Among covered populations, individuals with limited English proficiency have lower degrees of
comfort with basic digital literacy skills and the highest interest in taking computer or internet
training classes.




Among tasks requiring digital skills, online survey respondents had the lowest
confidence with digital skills related to controlling privacy settings and managing
online content.

31% of respondents rate themselves as less than comfortable with setting up parental controls; 28% are less than
comfortable setting up protection against phishing/spam emails; 23% are less than comfortable deleting cookies
on web browsers.

Less than Comfortable when...

Setting up parental controls 31%
Setting up protection against phishing and spam email 28%
Deleting cookies on a web browser 23%
Connecting a computer or smartphone to a Wi-Fi network 12%
Downloading and installing a new app on your smartphone or tablet 11%
Making an appointment, for example with the DMV 10%
Paying bills online 9%
Sending an email with an attached image or document 9%

Searching for information online about jobs or healthcare 8%




Online survey respondents self-identifying as low-income individuals are least
comfortable with connecting to a Wi-Fi network — a basic digital literacy skill. b

\
19% of online survey respondents from low-income households reported low levels of comfort with the skills required
to connect to a Wi-Fi network.

Less than comfortable with connecting a computer or
smartphone to a Wi-Fi network
Low-income households I 19%
Individuals with disabilities [ RN 6%
Aging individuals NG (6%
Individuals with limited English proficiency [ IIIEIGININ>TTINNEEES 5%
Racial or ethnic minorities NN 4%
Veterans I 13%
Al " 12%

Responses from tribal communities and Rural residents [N 10%
unhoused individuals excluded due to low
response rates to this question. Immigrants NIININGGGEGEEEEEEEEEEEEEE 0%

0% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20%




28% of online survey respondents are interested in internet or computer training

classes.

-

Individuals belonging to all covered populations except for rural residents expressed greater interest in internet
or computer training classes as compared to all respondents.

Interested in Internet or Computer Training Classes

Individuals with limited English proficiency I 54%

Unhoused individuals
Immigrants

Low-income individuals
Racial or ethnic minorities
Individuals with disabilities
Veterans

Aging individuals

Responses from tribal communities
excluded due to low response rates to
this question.

All respondents

Rural residents

N, 54%

I, 43%

I, 44%
I 39%
I 3576
I 30%
I, 30%
I 28%
I, 059

0% 10% 20% 30% 40% 50%

60%




Digital Opportunity Survey Results: Individual Awareness and Use of Measures to
Secure Online Privacy and Cybersecurity

-

Summary of Survey Findings

Most Texans are familiar with cybersecurity measures.

Individuals with limited English proficiency are the least familiar with cybersecurity and
online privacy measures.

30% of survey respondents who don’t have cybersecurity measures installed on their
devices or are not sure about it also cannot access technology support easily from nearby

sources.




10% of online survey respondents who use a desktop, laptop or tablet are
not familiar with cybersecurity measures.

©

-

Individuals with limited English proficiency have the lowest rates of cybersecurity familiarity, followed by low-
income households and unhoused respondents.

Are you familiar with cybersecurity measures to prevent unauthorized access and damage to your devices?

All Respondents

Individuals with limited English proficiency
Low-income households

Unhoused individuals

Yes, 90% Immigrants
Racial or ethnic minorities

Individuals with disabilities

Aging individuals

Rural residents
| don’t know what

cybersecurity means, 2% Veterans

Tribal communities

Not familiar
by Covered Population

37%




14% of online survey respondents who are familiar with cybersecurity @
measures either don’t have cybersecurity measures installed on their devices
or are not sure about it.

Respondents with limited English proficiency, respondents from low-income households and unhoused
respondents have the lowest rates of cybersecurity measure adoption or awareness.

Do you have any cybersecurity measures set up on the desktop, laptop, or tablet computer you use?

All Respondents No or Don’t Know
by Covered Population

Individuals with limited English proficiency 29%

Low-income households 27%

Unhoused individuals
Yes, 86% Racial or ethnic minorities
Immigrants

Tribal communities

| don’t know, 5% Individuals with disabilities
Rural residents

Aging individuals

Veterans




34% of online survey respondents who do not have cybersecurity measures @
installed on their devices, or are not sure if they do, are interested in computer
training classes for themselves and their family members.

-

Do you have any cybersecurity measures set
up on the desktop, laptop, or tablet computer

Yes, 82%

you use?

| don’t
know, 8%

Would you be interested in internet or computer training
classes for you or your family? (Respondents who do not
have cybersecurity measures set up)

66%

34%

No or don't know Yes




Digital Opportunity Survey Results: Accessibility of Online Public Resources and
Essential Services

-

Summary of Survey Findings

* ACP awareness is lowest among individuals with limited English proficiency and
immigrants. These covered populations also have some of the highest share of
respondents that don’t know how to apply for internet affordability offerings.

 The Upper Rio Grande Valley region has the most awareness of and enrollment in
ACP compared to other regions across the state.




18% of online survey respondents rarely or never access healthcare online. @

-

Compared to all respondents, a higher share of unhoused respondents, low-income households and respondents with
limited English proficiency indicate that they rarely or never use internet for accessing healthcare. Individuals with
disabilities, veterans and aging individuals are comparatively more reliant on internet for healthcare access.

Rarely or Never use Internet for...

Accessing Healthcare Information or Services

Unhoused individuals

Low-income households

Individuals with limited English proficiency
Racial or ethnic minorities

Immigrants

All

Rural residents

Tribal communities

Aging individuals

Veterans

Individuals with disabilities

19%
19%
18%
17%
16%
14%
14%
14%

28%
23%
22%




25% of online survey respondents rarely or never use the internet for accessing @
educational resources.

Compared to all respondents, a higher share of aging and veteran respondents indicate that they rarely or never use
internet for accessing educational resources. Respondents with limited English proficiency, immigrant respondents, and
respondents identifying as racial or ethnic minorities access classes online with greater frequency.

Rarely or Never use Internet for...
Accessing Educational Information or Resources

Aging individuals

Veterans

Rural residents

All

Individuals with disabilities
Tribal communities
Low-income households
Unhoused individuals
Racial or ethnic minorities
Immigrants

Individuals with limited English proficiency

31%
28%
26%
25%
25%
24%
22%
19%
18%
16%

13%




73% of online survey respondents rarely or never use the internet to search
for available housing.

D

-

This share is higher for aging individuals and rural residents.

Rarely or Never use Internet for...
Searching for Available Housing
Aging individuals 80%
Rural residents 79%
Tribal communities 75%
Veterans 75%
All 73%
Individuals with disabilities 68%
Racial or ethnic minorities 65%
Individuals with limited English proficiency 61%
Low-income households 59%
Immigrants 57%

Unhoused individuals 24%




32% of online survey respondents rarely or never use the @
internet to improve skills for work.

-

Aging individuals, veterans and individuals with disabilities are less likely to use the internet to improve their skills for
work compared to all survey respondents.

Rarely or Never use Internet for...
Improving Skills for Work

Aging individuals 44%
Veterans

Individuals with disabilities
Rural residents
Low-income households
All Respondents

Tribal communities

Racial or ethnic minorities
Unhoused individuals

Individuals with limited English...

Immigrants

\




While 33% of online survey respondents sometimes or often use the internet to
apply for or utilize public benefits, respondents belonging to all covered
populations rely on the internet for these services at a higher rate.

D

/

This share is highest for unhoused individuals, low-income households and individuals with disabilities.

Sometimes or Often use Internet for...
Applying or Using Public Benefits

Unhoused individuals 62%
Low-income households 61%
Individuals with disabilities 49%
Individuals with limited English proficiency 45%
Aging individuals 44%
Racial or ethnic minorities 38%
Veterans 37%
Immigrants 36%
Rural residents 35%
Tribal communities 34%
All 33%




40% of online survey respondents have heard about the ACP and 21% have heard @ %
about discounted internet services by ISPs.

/

ACP awareness is lowest among individuals with limited English proficiency and immigrants.

ACP Awareness Discounted Internet Awareness
Respondents who have heard about ACP Respondents who have heard about discounted internet services by ISPs

Unhoused individuals 58% Unhoused individuals 25%

Low-income households Tribal communities 23%

Individuals with disabilities Individuals with disabilities 23%

Tribal communities Racial or ethnic minorities

Aging individuals Low-income households

All All

Veterans Veterans

Racial or ethnic minorities Rural residents

Rural residents Aging individuals

Immigrants Individuals with limited English proficiency

Individuals with limited English

.. Immigrants
proficiency




Among online survey respondents who are aware of ACP but are not enrolled @ %
in discounted internet programs, 50% believe that they will probably not
qualify, 19% feel that they don’t need it, and 9% don’t know how to apply.

-

Previously enrolled but no longer eligible

Individuals with limited English proficiency, low-income households and immigrants have the highest share of
respondents who don’t know how to apply.

Why are you not enrolled in discounted internet | don’t know how to apply
programs? (All respondents) by Covered Population
| probably will not qualify 49.78% Individuals with limited English proficiency 29%
| don't need it 18.99% Low-income households 28%
| don't know Immigrants

| don't know how to apply Unhoused individuals

| applied but was told | am not eligible Racial or ethnic minorities

| applied but never received a response Individuals with disabilities

Application process is too difficult Aging individuals

| was sold a more expensive plan Tribal communities
* Result may not be
9% statistically significant

due to small sample size

Rural residents

Veterans 8%

Application takes too much time




Survey Results by
Region

2.2




Alamo Region: Summary

- \
Public Survey Key Takeaways B

* Valid responses:

* Online survey: 16% of respondents live in the Alamo Region.

* Paper survey: Not statistically significant.

* 4% of survey respondents from the Alamo Region can’t connect to the internet at Population? 2.9 million
home. Households! 1.0 million
* 7% of respondents access the internet via mobile data plans only. Median household income? $65,000
e 7% of respondents rely on smartphones as their only in-home device. Aging individuals? 19%
« 25% of respondents report internet speed and reliability are not adequate or Immigrants? 11%
good enough for their own needs or their family’s needs. Incarcerated individuals® 1%
* 33% of respondents pay over $100 per month for internet. Individuals with disabilities” 14%
Individuals with limited English
*  44% of respondents have heard of ACP. proficiency? 5%
Low-income households? 23%
o / Racial or ethnic minorities? 64% (3" highest)
N . . o . Rural residents? 21%
‘ ‘ You need internet first to talk about any of these resources. Reliability is an issue ' N
here. Internet is not consistent throughout the day. Lots of businesses with Tribal communities? 2%
multiple subscriptions. It's expensive. Everything relies on internet, including the Veterans? 7% (2" highest)
public transportation agency.” — Public Meeting Attendee, Cuero, Texas EELZZ?EE; Z‘;‘:(')'ﬁgfn rcps sa% (31 highest

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)



Capital Region: Summary

-

-

Public Survey Key Takeaways

Valid responses:
* Online survey: 11% of respondents live in the Capital Region.
e Paper survey: Not statistically significant.

4% of survey respondents from the Capital Region can’t connect to the internet
at home.

8% of respondents access the internet via mobile data plans only.
4% of respondents rely on smartphones as their only in-home device.

43% of respondents report internet speeds and reliability are not adequate or
good enough for their own needs or their family’s needs.

41% of respondents pay over $100 per month for internet.

42% of respondents have heard of ACP.

J

€¢

"Limited options and high prices contribute to feeling left out of the region's development."

— Public Meeting Attendee, Burnet, Texas

"There are transportation and language barriers to accessing resources. Even if there are

resources, people can’t get to them!" — Public Meeting Attendee, Burnet, Texas

Population?!

Households!

Median household income?
Aging individuals?
Immigrants?

Incarcerated individuals?
Individuals with disabilities?

Individuals with limited English
proficiency?

Low-income households?
Racial or ethnic minorities?
Rural residents?

Tribal communities?
Veterans?

Percentage of eligible
households enrolled in ACP#

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)

2.4 million
0.9 million
$84,000
17%

15%

0%

10%

4%
16%
46%
21%
2%
5%

29%



Central Texas Region: Summary

e

Public Survey Key Takeaways

Valid responses:

* Online survey: 9% of respondents live in the Central Texas Region.

e Paper survey: 25% of respondents live in the Central Texas Region.
5% of survey respondents from the Central Texas Region can’t connect to the
internet at home.

12% of respondents access the internet via mobile data plans only.
5% of respondents rely on smartphones as their only in-home device.

51% of respondents report internet speeds and reliability are not adequate or
good enough for their own needs or their family’s needs.

48% of respondents pay over $100 per month for internet.
36% of respondents have heard of ACP.

Third highest concentration of respondents (28%) with upload speeds under 3
Mbps out of all 12 regions.

*

\ 3
ey

v

"Waller County has no access to internet or cell phone. Life is

completely disconnected. NO access to emergency preparedness. Can’t work
from home. Going to Tractor Supply Parking lot to pay bills. No access to 911.“
— Public Meeting Attendee, Bryan, Texas

Demographics

Population?!

Households!

Median household income?
Aging individuals?
Immigrants?

Incarcerated individuals?
Individuals with disabilities?

Individuals with limited English
proficiency?

Low-income households?
Racial or ethnic minorities?
Rural residents?

Tribal communities 2
Veterans?

Percentage of eligible
households enrolled in ACP#

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)

1.3 million
0.5 million
$55,000
19%

8%

2%

13%

4%

26%

44%

34%

2%

8% (Highest)

31%



Gulf Coast Region: Summary é
4 N
Public Survey Key Takeaways »
* Valid responses:
* Online survey: 12% of respondents live in the Gulf Coast Region.
* Paper survey: No responses.
e 5% of survey respondents from the Gulf Coast Region can’t connect to the
internet at home. Population? 7.3 million
* 12% of respondents access the internet via mobile data plans only. Households! 2.5 million
« 7% of respondents rely on smartphones as their only in-home device. Median househald income" »76,000
: L Aging individuals? 17%
* 40% of respondents report internet speeds and reliability are not adequate or ging Inclvicua®
i 2 )
good enough for their own needs or their family’s needs. Immigrants 23%
. Incarcerated individuals? 1%
* 43% of respondents pay over $100 per month for internet.
Individuals with disabilities? 10%
o 0]
33% of respondents have heard of ACP. Individuals with limited English
proficiency? 9% (31 highest)
Low-income households? 22%
- / Racial or ethnic minorities? 63%
" . . . . Rural residents? 11%
‘ ‘ There are discrepancies between perceived service coverage and
. MR . . Tribal communities? 1%
actual availability in rural areas. There is a desire to update the map to
accurately assess internet coverage." Veterans? 4%
— Public Meeting Attendee, Bay City, Texas Percentage of eligible
households enrolled in ACP* 29%

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)



High Plains Region: Summary

-

Public Survey Key Takeaways

Valid responses:

* Online survey: 9% of respondents live in the High Plains Region.

* Paper survey: Not statistically significant.
3% of survey respondents from the High Plains Region can’t connect to the
internet at home.

6% of respondents access the internet via mobile data plans only.
6% of respondents rely on smartphones as their only in-home device.

25% of respondents report internet speeds and reliability are not adequate or
good enough for their own needs or their family’s needs.

38% of respondents pay over $100 per month for internet.
18% of respondents have heard of ACP.

J

“In our rural areas we have some good build out but the cost to keep that service

running will look different than in urban areas. How will we keep those services ongoing

long term? How do we help our providers stay in those rural communities? In the long
term, how do we make sure that affordability stays a top priority?”
— Public Meeting Attendee, Lubbock, Texas

Population?!

Households!

Median household income?
Aging individuals?
Immigrants?

Incarcerated individuals?
Individuals with disabilities?

Individuals with limited English
proficiency?

Low-income households?
Racial or ethnic minorities?
Rural residents?

Tribal communities?
Veterans?

Percentage of eligible
households enrolled in ACP#

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)

0.9 million
0.3 million
$56,000
19%

10%

2%

12%

4%
26%
48%
44%
2%
5%

23%



Metroplex Region: Summary

-

Public Survey Key Takeaways

Valid responses:

* Online survey: 13% of respondents live in the Metroplex Region.

e Paper survey: 16% of respondents live in the Metroplex Region.
4% of survey respondents from the Metroplex Region can’t connect to the
internet at home.

9% of respondents access the internet via mobile data plans only.
9% of respondents rely on smartphones as their only in-home device.

32% of respondents report internet speeds and reliability are not adequate or
good enough for their own needs or their family’s needs.

38% of respondents pay over $100 per month for internet.
44% of respondents have heard of ACP.

“So much work is being done in building out in their community, but the area

is growing so quickly that they’re behind. Playing catch up is a challenge and
providers make promises then don’t follow through. [There is a] need for oversight.”
— Metroplex Virtual Public Meeting Attendee

Population?!

Households!

Median household income?
Aging individuals?
Immigrants?

Incarcerated individuals?
Individuals with disabilities?

Individuals with limited English
proficiency?

Low-income households?
Racial or ethnic minorities?
Rural residents?

Tribal communities?
Veterans?

Percentage of eligible
households enrolled in ACP#

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)

8.1 million
2.9 million
$79,000
17%

18%

0%

10%

6%
19%
52%
12%
2%
5%

39%



Northwest Region: Summary

e

-

Public Survey Key Takeaways

Valid responses:

* Online survey: 5% of respondents live in the Northwest Region.

e Paper survey: 4% of respondents live in the Northwest Region.
43% of respondents report internet speeds and reliability are not adequate or
good enough for their own needs or their family’s needs.

43% of respondents pay over $100 per month for internet.
34% of respondents have heard of ACP.

Third highest concentration (40.8%) of respondents with download speed below
25 Mbps out of all regions.

J

€¢

“Starlink is the only option. It's expensive but I'd pay whatever because | need it. Almost
the whole town is on satellite.”
— Public Meeting Attendee, Wichita Falls, Texas

Demographics

Population?!

Households!

Median household income?
Aging individuals?
Immigrants?

Incarcerated individuals?
Individuals with disabilities?

Individuals with limited English
proficiency?

Low-income households?
Racial or ethnic minorities?
Rural residents?

Tribal communities?
Veterans?

Percentage of eligible
households enrolled in ACP#

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)

0.6 million

0.2 million
$52,000

23% (3" highest)
6%

3% (Highest)
16% (2" highest)

3%

23%

31%

58% (2" highest)
2%

7% (3" highest)

31%



South Texas Region: Summary

4 N
Public Survey Key Takeaways
* Valid responses:

* Online survey: 8% of respondents live in the South Texas Region.
* Paper survey: No responses.

* 7% of survey respondents from the South Texas Region can’t connect to the

internet at home. Population? 2.4 million
* 7% of respondents access the internet via mobile data plans only. Households! 0.8 million
. . . : ) )
« 7% of respondents rely on smartphones as their only in-home device. Median household income »45,000
. T Aging individuals? 17%
* 28% of respondents report internet speeds and reliability are not adequate or
. N . i 2 o,
good enough for their own needs or their family’s needs. Immigrants 20%
. Incarcerated individuals? 1%
* 36% of respondents pay over $100 per month for internet.
Individuals with disabilities? 13%

* 38% of respondents have heard of ACP. Individuals with limited English

proficiency? 15% (2" highest)
Low-income households? 37% (Highest)
o / Racial or ethnic minorities? 87% (2" highest)
N L , . . . Rural residents? 24%
‘ ‘ ACP has a gap for families that don’t meet the current financial requirements for ' N
enrollment, but still don’t have the means to subscribe to internet due to lack of Tribal communities? 1%
financial resources.” Veterans? 3%
— Public Meeting Attendee, Kingsville, Texas Percentage of eligible
households enrolled in ACP* 73% (Highest)

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)



Southeast Texas Region: Summary

4 N
Public Survey Key Takeaways
* Valid responses:

* Online survey: 4% of respondents live in the Southeast Region.
* Paper survey: No responses.

* 52% of respondents report internet speeds and reliability are not adequate or

good enough for their own needs or their family’s needs. Population® 0.8 million
* 58% of respondents pay over $100 per month for internet. Households! 0.3 million
. . )
«  40% of respondents have heard of ACP. Median household income 251,000
Aging individuals? 23% (2" highest)

* Second highest concentration (45%) of respondents with download speed below

. i 2 %
25 Mbps out of all regions. Immigrants %
. . . Incarcerated individuals? 2% (3 highest)
* Highest concentration (45%) of respondents with upload speed below 3 Mbps
Individuals with disabilities? 17% (Highest)

out of all regions.
Individuals with limited English

proficiency? 3%
Low-income households? 28% (3 highest)
- / Racial or ethnic minorities? 38%
“Rural America has taken a step backward. Our landline telephone was sufficient up until Rural residents? 52% (31 highest)
‘ ‘ a few years ago to communicate with others. Since new connections have stopped, Tribal communities? 2%
our infrastructure communications have been abandoned for economic reasons. But Veterans? 6%

now, we’re left without any sort of connection. No landline. No internet. No cell -
., ) ] ) Percentage of eligible
phone service.” — Public Meeting Attendee, Lufkin, Texas households enrolled in ACP4 39%

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC) **Data is not statistically significant



Upper East Region: Summary

-

Public Survey Key Takeaways

Valid responses:
* Online survey: 5% of respondents live in the Upper East Region.
e Paper survey: Not statistically significant.

7% of survey respondents from the Upper East Region can’t connect to the internet at home.

23% of respondents access the internet via mobile data plans only.
10% of respondents rely on smartphones as their only in-home device.

67% of respondents report internet speeds and reliability are not adequate or good enough
for their own needs or their family’s needs.

60% of respondents pay over $100 per month for internet.

On average, residents of the Upper East Region pay the most for internet service as
compared to other regions ($120/month).

38% of respondents have heard of ACP.
The Upper East Region has the highest concentration (50%) of respondents with download
speed below 25 Mbps out of all regions.

The Upper East Region has the second highest concentration (43%) of respondents with
upload speed below 3 Mbps out of all regions.

{§

“The first thing the county gets asked when people move is, ‘What is
the internet like?’”
— Public Meeting Attendee, Longview, Texas

Population?!

Households!

Median household income?
Aging individuals?
Immigrants?

Incarcerated individuals?
Individuals with disabilities?

Individuals with limited English
proficiency?

Low-income households?
Racial or ethnic minorities?
Rural residents?

Tribal communities?
Veterans?

Percentage of eligible
households enrolled in ACP#

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)

1.2 million

0.4 million
$52,000

25% (Highest)
7%

3% (2" highest)
15% (34 highest)

2%

25%

32%

75% (Highest)
2%

6%

24%



Upper Rio Grande Region: Summary

p
Public Survey Key Takeaways

Valid responses:
* Online survey: 3% of respondents live in the Upper Rio Grande Region.
e Paper survey: 51% of respondents live in the Upper Rio Grande Region.
* 32% of respondents report internet speeds and reliability are not adequate or
good enough for their own needs or their family’s needs.

* 36% of respondents pay over $100 per month for internet.
e 48% of respondents have heard of ACP.

‘ ‘ “Living out here can be isolating and lacking connection can reinforce
and exacerbate that isolation. Broadband can lower barriers to communication
and interaction. It's a public safety issue. There are cell phone dead zones everywhere.
You need to be able to make contact.” — Public Meeting Attendee, Alpine, Texas

N

@

Demographics

Population?!

Households!

Median household income?
Aging individuals?
Immigrants?

Incarcerated individuals?
Individuals with disabilities?

Individuals with limited English
proficiency?

Low-income households?
Racial or ethnic minorities?
Rural residents?

Tribal communities?
Veterans?

Percentage of eligible
households enrolled in ACP#

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)

0.9 million

0.3 million
$49,000
17%

24%

0%

13%

22% (Highest)
32% (2" highest)
87% (Highest)
10%

2%

6%

54% (2" highest)



West Texas Region: Summary

-
Public Survey Key Takeaways

Valid responses

* Online survey: 6% of respondents live in the West Texas Region.

* Paper survey: 0.4% of respondents live in the West Texas Region.
e 27% of respondents report internet speeds and reliability are
not adequate or good enough for their own needs or their family’s needs.

* 43% of respondents pay over $100 per month for internet.

* 39% of respondents have heard of ACP.

‘ ‘ “Internet is unreliable. People may have internet, but it is not always
dependable. Affordability is an issue and so is mapping. There is a need for good,
guality data. Low density needs it the most, particularly south of 1-20.”
— Public Meeting Attendee, Midland, Texas

Demographics

Population?!

Households!

Median household income?
Aging individuals?
Immigrants?

Incarcerated individuals?
Individuals with disabilities?

Individuals with limited English
proficiency?

Low-income households?
Racial or ethnic minorities?
Rural residents?

Tribal communities?
Veterans?

Percentage of eligible
households enrolled in ACP#

1Texas Broadband Plan 2022 2American Community Survey, US Census Bureau 3Benton Foundation “Universal Service Administrative Company (USAC)

0.7 million
0.2 million
$66,000
17%

12%

1%

11%

6%
21%
58%
34%
1%
5%

20%



DRMTS Results &
e Analysis
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DRMTS Overview

The Digital Resources Mapping Tool Survey (DRMTS) is
an inventory of organizations that provide digital
opportunity-related resources within Texas. The DRMTS
is an online survey of organizations that currently or
potentially work in the digital opportunity space, over a
4-month period, from April to August 2023.

The DRMTS captures and depicts where resource gaps
may exist within Texas and identifies the digital
opportunity programs and services currently available
to Texans.

The DRMTS can help to generate a snapshot of where
Texas is today in addressing digital opportunity,
catalogue available digital opportunity programs and
services, and highlight model programs that may be
replicated throughout the state.




368 organizations responded to the DRMTS, with a 71% completion rate.

-

A total of 980 individuals representing organizations

across Texas opened the DRMTS.

368 respondents provided detail on their

organization and/or their programmatic offerings.

261 respondents fully completed the survey from

start to finish.

~

\

980

Survey Reach

261

Completed Surveys

368

Respondents

7\

71%

Completion Rate



DRMTS Respondents: Organization Categories

minie
_

192 184

e

Community Anchor Government and Public Private Sector and
Institution (CAl) Entities Agency Entities Non-Governmental Entities
with 373 CAl programs* with 226 public programs* with 201 private programs*

*Reflects the organizations that identified themselves under at least one entity subcategory. An individual organization may identify within
one or multiple of the three entity types.




DRMTS Respondents: Organization Types

Community Anchor Institution Government or Public Organization

School (K-12) Tribal Government

Library State Government

Health clinic or health center County Government

Hospital or other medical provider Local or Regional Authority
Public safety entity (non-government) Council or Metropolitan Planning

) _ _ Organization
Private university

. . : Public Safety Entity (Government)
Public housing or affordable housing

organization County Office of Education

Community-support or community-based Special District
organization

Workforce development organization

*Organizations may belong to more than one listed organization type

Private Sector and Non-

Governmental Organizations

Internet Service Provider
Labor Organization

Foundation/Philanthropic
Organization

Non-Profit Organization

For-Profit Corporation or Business
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Definitions: DRMTS Responses

Term Definition

Number of people who accessed the online survey through various distribution means.

Total Reach . . .
Each person starting the survey is given a unique ID on the survey platform.

Survey responses where one or more of the following conditions is met:

* The entire survey response is blank.

* Some of the response columns indicate that the respondent was testing the survey or
did not put in any relevant or useful information (such as organization name, contact,
program info, etc.).

* The survey respondent is an internal tester.

Invalid Responses

Survey responses after eliminating all the Invalid Responses. Valid Responses are used for

Valid Responses .
survey analysis.

Valid Responses where the respondent went through the entire survey, from the beginning
Complete Responses to the end. A Complete Response does not mean that the respondent answered every
survey question.
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The DRMTS received responses from organizations based in 118 Texas counties.

The greatest number of responses came from organizations based in Travis County (46). The survey received no

responses from organizations in 136 counties.

/
No responses
P
1to2 _— 7‘ |
3to5 IR
TLLLTh

EL PASO & — T

6to 10 T
| 1 | ah | T
- 11 or more - ‘ — ] EALLﬁfr - l

Top Counties by Responses

Travis 46
Harris 27
Bexar 22
Dallas 11

Respondent organizations cover varying service
areas beyond the county in which they are based:

Respondent Service Areas

Citywide or Across Multiple Cities 24%
Regional or Across Multiple Counties 24%
Countywide 22%
Statewide 15%
Specific to a Tribal Nation 1%




DRMTS Key Findings

-

Survey Findings

* More than 230 organizations serve 6 of the 8 identified covered populations. Low-income households are
the most served covered population, with approximately four times the number of organizations offering
services to this population than to incarcerated individuals.

* Surveyed organizations provide a broad array of Digital Opportunity programs, with most programs focused
on device access, digital literacy and technical support, and broadband access and affordability.

* Many responding organizations, and over 85% of libraries that responded to the survey, offer free WLAN or
Wi-Fi for public use.

* Lack of funding emerged as the most significant barrier to organizations’ ability to deliver digital
opportunity programming, followed by lack of staff and organizational capacity. Over 20% of DRMTS
respondents reported difficulty in accessing funding sources.

* Avariety of organizations and organization types promote broadband subsidy programs such as the
Affordable Connectivity Program (ACP) and provide/promote home internet subsidies.

\




Libraries and Community-Based Organizations represent over half of Community
Anchor Institutions (CAls) surveyed.

Libraries were the most represented organization group among CAls, and non-governmental public safety entities and
private universities the least.

-

.

Community Anchor Institutions by Subcategory*

Library

Community-based organization
Other

School (K-12)

Community College

Workforce development org
Health Clinic or health center
Public or affordable housing org
Public or State University
Hospital or other medical provider
Public Safety Entity (Non-Gov)

Private University

I, 75
I, 70
I ¢ 1

*Respondents can choose more than one answer choice to this question in the survey.

Community Anchor Institutions in “Other” Category

Adult Education

Art and creative industry related organizations

Economic Development Agencies

Correctional Education or Rehabilitative Centers

Advocacy Groups




County government, city government and state government-related organizations
represent over 75% of the public organizations surveyed.

Within the government sector, city governments have the greatest share of survey responses.

.

Government Sector by Subcategory*

City Government | ©3
County Government _ 45
State Government _ 39
other | 3o
Local or Regional Authority _ 18
Special District - 10
Public Safety Entity (Gov) - 7
County Office of Education l 3

Council or Metropolitan Planning Org l 3

Tribal Government I 2

*Respondents can choose more than one answer choice to this question in the survey.

Government Sector in “Other” Category

School Districts
Council of Governments

Political Subdivisions




Non-profit organizations represent over 80% of the private sector entities surveyed.

Responding non-profit organizations reflect a wide range of missions and activities, including but not limited to
directly advancing digital opportunity.

.

Private Sector & NGOs by Subcategory*
Private Sector & NGOS in “Other” Category
Non-Profit Organization _52 Digital literacy, fluency and upskilling

Workforce development
For-Profit Corporation or Business . 15
Senior care
Internet Service Provider . 13 Food banks
Other . 13 Lifeline and ACP enrollment assistance

Religious institutions
Foundation/Philanthropic Organization I6 )
Hospitals

Labor Organization | 2 Museums

*Respondents can choose more than one answer choice to this question in the survey.




More than 230 responding organizations serve 6 of the 8 covered populations.

Low-income households are the covered population most served by DRMTS respondents; incarcerated
individuals are the least served.

Covered Populations*

st esceres | 5:
Individuals with limited English proficiency _ 237
verersns [ 20
Incarcerated individuals _ 72
Other _ 50

*Respondents can choose more than one answer choice to this question in the survey.




Computer device access programs are the digital opportunity services most widely
offered by survey respondents.

Surveyed organizations provide a broad array of digital opportunity programs, with most programs focused
on device access, digital literacy and technical support, and broadband access and affordability.

Programs and Services Offered by Respondent Organizations*

Digital it And Technica support |

workforce Development N (o
Publicly Accessible Online Services _ 93
Public Computer Center _ 81
Cybersecurity and Privacy Training _ 61
Programs or Services not provided _ 44
Digital Opportunity Research Planning or Organizing _ 35
Digital Opportunity Program Funding - 18

*Respondents can choose more than one answer choice to this question in the survey.




Responding organizations identified the lack of funding availability as a significant
barrier to the expansion of digital opportunity programming.

Barriers Impacting Organizations

Lack of Funding Availability 16 31 48 73 120
Lack of Staff or Organizational Capacity 12 23 46 76 91
Difficulty in Accessing Funding Sources 11 26 29 48 60
Lack of Awareness and Engagement in Communities we Serve 19 29 41 56

other GIPIEYA
Linguistic Barriers 7 [EX0
Device Distribution
Free and Readily Accessible Digital Skills Training Provided by Organizations
Lack of Community Trust
Competitive Pricing from Other Providers

Debt Collections due to Subscribers that Default on Payments

ISPs Government Non-Profit Library mSkills ® Device Access

*Respondents can choose more than one answer choice to this question in the survey.
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Trust and programmatic stability emerged as themes in open-ended discussions of
barriers impacting expansion and impact of digital opportunity programs.

Key themes that emerged in open-ended survey
responses include: a general lack of broadband
availability (particularly in rural or less dense
areas with higher infrastructure costs); lack of
staff training and organizational capacity;
difficulty engaging participants for existing
programs; lack of place-based digital navigation
and technical support for accessing services;
and increased program costs with little to no
accompanying increase in funding.

One notable theme from respondents relates to
the hesitancy or reluctance to enroll or
participate in offered programs, either due to
lack of trust, skepticism or general lack of
interest or awareness.

-

€¢

“We would help provide information and/or support for
people to register. So far, not have come here for that
purpose.”

“Name brand recognition for ACP is poor; residents need to
be convinced that the federal government will notify them
if/when the program expires.”

“A lack of perceived need for internet service has become
rare. There is a lack of trust in internet service providers and
pricing that makes some residents reluctant to adopt digital
tools. Many residents have experience with ‘promotional
rates’ that expire without notice, resulting in overdrawn
accounts and charges that are difficult to negotiate.”

“The local Community College just dropped their computer
tech program for an associates degree. They said things are
changing too rapidly to teach effectively. Jobs have to offer
specific training for their employees.”




Federal or state funding and government grants and subsidies are the most common

funding sources for respondent organizations.

Private funding (such as earned income and user fees) is the least common source of funding for

organizations.

38
27
21
14
12
10 10 9 10
I [ —
Earned Income Federal or State Funding Government Grants  Individual or Corporate

Subsidies Donations

M Library ™ Non-Profit M Government

18
8
I , 4 4
- HE_

Philanthropic Grants User Fees




Over 20% of DRMTS respondents reported difficulty in accessing funding sources.

Many organizations surveyed reported receiving
public and private funding for their programs.
Organizations such as schools and libraries
regularly apply to various funding sources and
receive public and private funding for their digital
opportunity programs. But respondents reported
challenges with these funding sources.

Contributing factors include lack of eligibility,
complexity involved in layering multiple funding
sources, and high need relative to available
funding.

While funding for programs like device access
programs may be available to many
organizations, the common sentiment is that the
amounts available are not sufficient to meet
demand.

-

€¢

“We work with over 36 different language groups. We
do have access to translation services but lack funding
to translate the resources available into the various
languages we serve.”

“Digital skills and technical support are funded by the
basic student allotment. Inflation has increased costs
to the District, but the basic allotment has not
increased.”

“IThe main issue is the] lack of training and support; it
is too costly.”

“If the state employed digital navigators to help with
education, that would be huge! We are currently
applying for grant dollars to provide navigators at our
facilities, but there is no guarantee of sustainability
with many of these temporary programs.”




Public Wi-Fi hotspots hold an important place in the delivery of broadband to end users.

Wi-Fi networks offer affordable, scalable
and versatile technologies that can facilitate
the spread of internet access in rural and
urban areas alike. Free high-speed internet
ranks among the most popular services in
local libraries.

Over 110 DRMTS respondents (including
libraries, governments, and non-profits)
reported that they provide free WLAN or
Wi-Fi for public use. Over half of
respondent organizations that offer free

connectivity are libraries, which facilitate ‘ ‘ “One of the things we set out to do was really break down
in-home access through mobile hotspot the school walls and just extend the education to the
lending programs. homes. Provide access where maybe there was none.”

- Myrna Martinez, Program Director at Harlandale
Independent School District (ISD)



16% of all DRMTS respondents promote the Affordable Connectivity Program (ACP).

Respondents from all organization types promote the ACP and other home internet affordability programs.

_ Promotes ACP Enroliment

Internet Service Provider

Government Agency

Non-Profit or Community-

Based Org

Library or School/Higher Ed

3

(38% of ISP respondents)

24

(35% of govt. respondents)

21

(58% of non-profit respondents)

24

(35% of library/higher ed respondents)

Provides or Promotes Home Internet Subsidies

3

(38% of ISP respondents)

8

(22% of govt. respondents)

12
(33% of non-profit/CBO respondents)

10

(14% of library/higher ed respondents)

100



ISPs, community groups and local institutions are working to ensure that the ACP

helps as many people as possible.

60 libraries, non-profits, government agencies and ISPs reported
that they promote or provide enrollment to the ACP. 65% of ISPs
that responded to the BDO's Texas ISP Survey reported that they
participate in the ACP.

Respondent ISPs reported that they generally promote the ACP
through advertisements and bill inserts. Online and print
advertisements were the most reported form of outreach.

Other organizations, such as libraries and local non-profits,
conduct awareness campaigns through existing programming.
For example, the Corpus Christi Independent School District
promotes the ACP during parent teacher conferences.

- Or

P

wi rlé hop
)

‘ z;(ro; -oo pm
~Pacific Time

£

Community Tech Network (CTN) promotes and
supports enrollment in the Affordable
Connectivity Program.
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4 1 Public Survey Data
¢ Cleaning



Data Cleaning: Total Reach

The survey reached a total of 13,296
people. A total of 11,048 people accessed
the online survey through various
distribution means. Another 2,248
respondents filled in the paper survey.
Combined, the Total Reach of the survey is
13,296.

13 ’ 296 oL reacH

11,048
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Data Cleaning:
Blank Responses

However, 602 of the online survey
respondents and 20 of the paper

survey respondents did not attempt to
answer the questions in the survey. These
blank responses are not considered in the
survey analysis.

13 ’ 296 oA reacH

SURVEY CLEANING

mmm B| ANK RESPONSES

ONLINE

602




Data Cleaning: Non-TX
Residents / Residents Under 18

Of the respondents who did not leave the
survey blank, 82 in the online survey and
262 in the paper survey stated that they
are not a resident of Texas or are under the
age of 18. These responses are not
considered in the survey analysis.

v/

13,296 ot reacH

SURVEY CLEANING
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Data Cleaning:
Non-TX Zip Codes

Of the respondents who indicated that
they are Texas Residents over the age of
18, 135 in the online survey and 17 in the
paper survey entered a non-Texas ZIP code.
These responses are not considered in the
survey analysis.

13,296 roracreacH

SURVEY CLEANING ONLINE

s 5| ANK RESPONSES 602

s N ON-RESIDENTS/UNDER 18 82

e \ ON-TX ZIP CODES 135




Data Cleaning:
Demographics Only

Of the remaining survey respondents,
789 in the online survey and 4 in the
paper survey answered no questions
other than the demographic questions.
Since these responses do not provide
any valuable information for the purpose
of the survey, they were also removed.

13 ’ 296 romaLreacH
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s N ON-RESIDENTS/UNDER 18 82

s \ ON-TX ZIP CODES 135
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Data Cleaning:
Valid Responses

After removing all the invalid responses
from the surveys, we are left with a total of
11,385 Valid Responses for the public
survey in Texas. We use these responses for
survey analysis.

13 ’ 296 romaLreacH
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s (| ANK RESPONSES 602

s \ ON-RESIDENTS/UNDER 18 82
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Data Cleaning:
Complete Responses

Of the Valid Responses, 9,471 respondents

made it all the way to the end of the survey.

These are the Complete Responses. The
Completion Rate is the share of Complete
Responses from Valid Responses.

—

9,471 -

COMPLETE —

RESPONSES

11,385

VALID RESPONSES

83%

COMPLETION RATE

7,526

ONLINE SURVEY



Analysis Framework

The survey analysis will take place through four consecutive stages.

STAGE 1 . STAGE 2 . STAGE 3 . STAGE 4

Comprehensive Comparison between Cross-question Geographic Response
Response Tabulation Online Survey & Response Analysis Variation Trends
by Covered Population Paper Survey
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DRMTS Data Cleaning:
Total Reach

A total of 980 entities accessed the DRMTS
survey through various distribution means.
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DRMTS Data Cleaning:
Valid Responses

After removing all the invalid responses
from the surveys, we are left with a total of
368 Valid Responses for the DRMTS in
Texas. We use these responses for survey
analysis.

980

SURVEY CLEANING

mmmm \/O|D RESPONSES (BLANK or
TEST ENTRIES)

368

VALID RESPONSES

TOTAL REACH

Responses

612




DRMTS Data Cleaning:
Complete Responses

Of the Valid Responses, 262 respondents

made it all the way to the end of the survey.

These are the Complete Responses. The
Completion Rate is the share of Complete
Responses from Valid Responses.

262

COMPLETE
RESPONSES

368

VALID RESPONSES

70%

COMPLETION RATE
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Appendix: Regional Data

ETHNIC OR INDIVIDUALS
RACIAL WITH LIMITED ENGLISH
MINORITIES INCARCERATED DISABILITIES IMMIGRANTS HOUSEHOLDS
Alamo Region 19% 64% 1% 14% 11% 5%
Capital Region 17% 46% 0% 10% 15% 4%
Central Texas Region 19% 44% 2% 13% 8% 4%
Gulf Coast Region 17% 63% 1% 10% 23% 9%
High Plains Region 19% 48% 2% 12% 10% 4%
Metroplex Region 17% 52% 0% 10% 18% 6%
Northwest Region 23% 31% 3% 16% 6% 3%
South Texas Region 17% 87% 1% 13% 20% 15%
Southeast Region 23% 38% 2% 17% 7% 3%
Upper East Region 25% 32% 3% 15% 7% 2%
Upper Rio Grande
Region 17% 87% 0% 13% 24% 22%
West Texas Region 17% 58% 1% 11% 12% 6%

Sources: American Community Survey 5-year estimates (2017-2021). Digital Equity Population Viewer. U.S. Census Bureau | National Telecommunications and Information Administration.
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Appendix: Regional Data

TOTAL ELIGIBLE
LOW- HOUSEHOLDS ENROLLED IN
INCOME LOW LITERACY TRIBAL VETERANS ACP
Alamo Region 23% 29% 21% 2% 7% 44%
Capital Region 16% 20% 21% 2% 5% 29%
Central Texas Region 26% 24% 34% 2% 8% 31%
Gulf Coast Region 22% 28% 11% 1% 4% 29%
High Plains Region 26% 28% 44% 2% 5% 23%
Metroplex Region 19% 24% 12% 2% 5% 39%
Northwest Region 23% 24% 58% 2% 7% 31%
South Texas Region 37% 49% 24% 1% 3% 73%
Southeast Region 28% 26% 52% 2% 6% 39%
Upper East Region 25% 25% 75% 2% 6% 24%
Upper Rio Grande
Region 32% 41% 10% 2% 6% 54%
West Texas Region 21% 32% 34% 1% 5% 20%

Sources: American Community Survey 5-year estimates (2017-2021). Digital Equity Population Viewer. U.S. Census Bureau | National Telecommunications and Information Administration.
USAC data on ACP enrollment (August 2023). Benton Institute Affordable Connectivity Program enrollment performance tool for household eligibility.



Appendix: Regional Data

West Texas Region

NO BROADBAND SUBSCRIPTION SMARTPHONE ONLY

Alamo Region 31% 12%
Capital Region 22% 6%
Central Texas Region 38% 11%
Gulf Coast Region 27% 11%
High Plains Region 36% 16%
Metroplex Region 27% 9%
Northwest Region 42% 15%
South Texas Region 44% 18%
Southeast Region 46% 17%
Upper East Region 52% 15%
Upper Rio Grande Region 35% 13%
38% 15%

Source: American Community Survey 5-year estimates (2017-2021).
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Appendix D: Stakeholder
Engagements and
Participants

Table 1: Statewide Working Group Members

Name Organization

Barbara Witte-Howell

American Association of Retired Persons (AARP) Texas

Jordana Barton-
Garcia

Connect Humanity

Sean Jackson

Disability Rights Texas

Darren Schauer

Guadalupe Valley Electric Cooperative (GVEC)

Sonny Snyder

Kickapoo Traditional Tribe of Texas

Gaby Rowe, Lead

Operation Connectivity

Mitrah Avini

Texas 2036

Megan Mauro

Texas Association of Business

Lori Henning

Texas Association of Goodwills

Ginny Lewis Ford

Texas Association of Regional Councils

Rudy Metayer

Texas Black Caucus Foundation

Greg Conte, Chair

Texas Broadband Development Office

Karen Reichek

Texas Department of Agriculture

Chief Nim Kidd

Texas Division of Emergency Management

Michael DeYoung

Texas Department of Housing and Community Affairs

John Hoffman

Texas Department of Information Resources

Cat Milner Texas Department of Transportation
Julia Schacherl Texas Education Agency
Robert Dole Texas Health and Human Services

Appendix D: Stakeholder Engagements and Participants — Texas Digital Opportunity Plan




Bennett Sandlin Texas Municipal League

Jarred Shaffer Texas Office of the Governor

Kelty Garbee Texas Rural Funders

Sarah Jacobson Texas State Library and Archives Commission
Shawn Deabay Texas Veterans Commission

Dawn Cronin Texas Workforce Commission

Table 2: Business and Telecom Task Force Members

Name Organization

James Bellina AMA Communications

Dell Purdy AMA TechTel

Leslie Ward AT&T

Matt Carpenter AW Broadband

Wyatt Ciomperlik Bluebonnet Fiber

Jarod Branstetter Cobb Fendley

Velma Cruz Comcast

Tim Detwiler Congruex

Scott Dalrymple Crown Castle

Tushar Patel Electronic Corporate Pages, Inc. (Western Broadband)
Matt Leach Fiberlight

Eddie Shamp Graybar

Ginger McCullough HC Wireless, LLC

Cindy Sovine Highline

Dr. Walt Magnussen Internet2 Technology Evaluation Center (Texas A&M)
Erik Andersen Lower Colorado River Authority (LCRA)

Travis Ralls, Chair LCRA

Rene Gonzalez Lit Communities

Heather Gold Mears Broadband
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Thomas Barnett MSEC Communications, LLC

Mitchell Block Net Ops Communications, LLC

Hilory Parker Nexstream

Ebony Cooksey Nextlink Internet

Lori Andrade Rock Solid Internet — A Vix1 Company
Stephen Lash Signalnet Broadband, Inc.

Erica Myers Space Exploration Technologies

Paul Narro TekWav

Michael Tuck Texas Area Telecom

Tony Bennett Texas Association of Manufacturers

Walt Baum Texas Cable Association

Cristy Burch Texas Department of Transportation

Cat Milner Texas Department of Transportation

Julia Harvey Texas Electric Cooperative Association
Daniel Gibson Texas Statewide Telephone Cooperative, Inc.
Wes Robinson Texas Telephone Association

Heidi Shook Victoria Electric Coop/Infinium Broadband

JJ McGrath Wireless Internet Service Providers Association — Texas

Table 3: Civic and Social Task Force Members

Name Organization

Eddy Smith Abilene Library Consortium
Skye Downing Community Tech Network
Jennifer Sanders Dallas Innovation Alliance
Sean Jackson Disability Rights Texas

Edward Melton Harris County Public Library
Chris Bugbee OneStar Foundation

Serita Lacasse Senior Access (Capital Region)
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Tim Morstad

AARP Texas

Susan Redford,
Chair

Texas Association of Counties

Ginny Lewis Ford,
Secondary chair

Texas Association of Regional Councils

Dr. Monica Cruz

Texas Demographic Center

John Hoffman

Texas Department of Information Resources

Wendy Woodland

Texas Library Association

Michael Martin

Texas Municipal League

Fedora Galasso

Texas Network of Youth Services

Kelty Garbee

Texas Rural Funders

Sarah Jacobson

Texas State Library and Archives Commission

Wynn Rosser

T.L.L. Temple Foundation

Gary Henderson

United Way Denton County

Table 4: Economic and Workforce Development Task Force Members

Name Organization

Michael Ward, Jr.

Austin Urban Technology Movement AUTMHQ

Harrison Hiner

Communication Workers of America (CWA)

Britni Cuington

CWA

Kseniya
Benderskaya Federal Reserve Bank of Dallas
Lori Henning Goodwill

Laura Alexander

Greater Houston Partnership

Servando Esparza

TechNet

Dr. Sharon Strover

Technology and Policy Information Institute

Dr. Rick Averry

Texas A&M AgriLife Extension Service

Warren Cude

Texas Farm Bureau

Lori Dodd

Texas Midwest Community Network
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Courtney Arbour,
Chair

Texas Workforce Commission

Kasey Coker

The High Ground of Texas

Ron Garza

University of Texas Rio Grande Valley

Table 5: Education Task Force Members

Name Organization

Drex Owusu Dallas Foundation

Distance Education Professional Development Center
Michele Vick (at Texas A&M)
Gaby Rowe Operation Connectivity

Dr. Kizuwanda Grant

Paul Quinn College

Dr. Daniel King

Region 1 Education Service Center (ESC)

Jacob Cottingham

Texas Association of Community Colleges

Dr. Crystal White

Texas Association of Community Schools

Kevin Brown

Texas Association of School Administrators

Julia Schacherl,
Chair

Texas Education Agency

Dr. Tina Jackson

Texas Higher Education Coordinating Board

Laurel Garcia

Texas Public Charter Schools Association

Dee Carney

Texas School Alliance

Dale Bundy

Texas State Technical College

Kristina Hartman

Windham School District

Table 6: Essential Services Task Force Members

Organization

Mike Hutchings

Combined Arms
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Kelli Merriweather,
Chair

Commission on State Emergency Communications

Ryan Brown

Feeding Texas

Greg Shigemasa

Texans Veterans Commission

Anna Mallett Texas ABLE
Tina Clark Texas Department of Criminal Justice
Nim Kidd Texas Department of Emergency Management

Michael DeYoung

Texas Department of Housing and Community Affairs

Angela Standridge

Texas Technology Access Program at University of
Texas at Austin

Ashley Harris

United Ways of Texas

Table 7: Essential Services Task Force Members

Name Organization

Sean Hanna

Meadows Mental Health Policy Institute

Greg Hansch

National Alliance on Mental lliness Texas

Tom Banning

Texas Academy of Family Physicians

Shelby Tracy

Texas Association of Community Health Centers

David Gruber

Texas Department of State Health Services

Nora Belcher

Texas e-Health Alliance

Robert Dole, Chair

Texas Health and Human Services

John Henderson

Texas Organization of Rural and Community Hospitals

Kelly Cheek

Texas Rural Health Association

Shawn Deabay

Texas Veterans Commission

Mari Robinson

University of Texas Medical Branch
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Table 8: Alamo Region Working Group Members

Name Organization

Claudia Mora, Co-chair

Alamo Area Council of Governments

Gary Broz City of Edna
Eric Whiting City of Fredericksburg
Susan Sankey City of Gonzales

Tim Crow

City of Gonzales

Maria Hernandez

City of Saint Hedwig

Rhia Pape

City of San Antonio

Darrek Farrell

City of Victoria

Mark Bethune

Community Action Committee of Victoria

Angie Cuellar

Cuero Chamber of Commerce

Patti Holub Education Service Center (ESC) Region 20
Laura Deiss ESC Region 3
Roger Castillo FiberLight

Michael Ada, Co-chair

Golden Crescent Regional Planning Commission

Louis Morales

Golden Crescent Area Agency on Aging

Catherine Franklin

Goliad County Rural Transit

Chelsea Steffek

Hallettsville Economic Development Corporation

Craig Cook

Hill Country Telephone Cooperative

Nina Campos

Infinium Broadband

Brian Cunningham

Jackson Electric Cooperative

Commissioner Shelby
Dupnik

Karnes County

Terri Parker

La Ward Telephone Exchange

Dan Williams-Capone

Meals on Wheels Victoria
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Marcie Trevino Ripper

SA Digital Connects

Cristina Martinez

San Antonio Food Bank

Jessica Strom

San Antonio Housing Authority

Tonya McDill Sparklight
Shannon Longoria Texas General Land Office
Mike Bennett The Arc of San Antonio

Bethany Castro

United Way of the Crossroads

Donald Jirkovsky

University of Houston — Victoria

Jason Hassay

University of Texas at San Antonio

Robin Knipling

Victoria County

William Blanchard,
President

Victoria Sales Tax Development Corporation (VSTDC)

Nicki Stohr

Wilson County Public Libraries

Michael Milson

Workforce Solutions Golden Crescent

Table 9: Capital Region Working Group Members

Name Organization

Adena Lewis

Bastrop County Tourism & Economic Development

Debbie Bresette

Bastrop County Cares

Carsi Mitzner

Brightspeed

Charles Simon, Chair

Capital Area Council of Governments

Dr. Phillip Eaglin Changing Expectations

Chloe Mun City of Austin

Nehemiah Pitts City of Austin

Khotan Harmon City of Austin

Karen Gunkel Colorado Valley Communications
Harrison Hiner CWA

Jennifer Carter

Goodwill Central Texas
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Robert Hunt Guadalupe Valley Telephone Cooperative
Catherine Crago Housing Authority of the City of Austin

Tom Chapman Heritage Broadband

Emily Steinberg Lead for America — American Connection Corps
Rene Gonzalez Lit Communities Broadband, Inc.

Peter Jones Llano County

Hilory Parker Nexstream

Susie Cannon Smithville Chamber of Commerce

Ann Graham Texans for the Arts

Matthew Russell Texas Computer Education Association

Table 10: Central Texas Region Working Group Members

Name Organization

Matt Wolfe Brazos County
Jim Bouse Brazos WiFi
Carsi Mitzner Brightspeed

Michael Parks, Co-chair | Central Texas Council of Governments

Uryan Nelson, Co-chair | Central Texas Council of Governments

Anna Barge Central Texas Council of Governments
Rene Ochoa City of Gatesville

Dorthy Jackson Heart of Texas Council of Governments
Judge Byron Ryder Leon County

Jennifer Prather Nortex Communications

Peggi Goss United Way of Brazos Valley
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Table 11: Gulf Coast Region Working Group Members

Name Organization

Stephanie Loving

Comcast

Andrew Van Chau

Fort Bend County

Jahan Tolliver

Fort Bend County

Laura Alexander Greater Houston Partnership
John Speirs Harris County Broadband Office
Trevor Moore Horrocks

Nathan Chapman Horrocks

Onyinye Akujuo, Chair

Houston-Galveston Area Council

Omar Fortune

Houston-Galveston Area Council

Charlene Stubblefield

Prairie View A&M University

Mike Price

Vaquero River Estates

Brooke Bacuetes

Waller County

Table 12: High Plains Region Working Group Members

Name Organization

Riley Abbott Cap Rock Telephone Cooperative, Inc
Mark Washington Five Area Telephone Cooperative, Inc
Patrick Sherrill Poka Lambro Telephone Cooperative, Inc.

Keralee Clay

Amairrillo Area Foundation

Rich Gagnon City of Amarillo

James Brown City of Lubbock

Michael Keough ESC Region 16

Matt Leach FiberLight

Kay McDowell Lubbock Chamber of Commerce
Marie Rieger Lubbock Chamber of Commerce
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Brooke Witcher Lubbock Public Library

Alex Guerrero, Co-chair Panhandle Regional Planning Commission
Andrew Monroe Plains Internet, LLC

Kelly Davila South Plains Association of Governments
Wade Maner South Plains Telephone Cooperative, Inc.
Smiley Garcia Texas Tech University Health Sciences Center
Dr. John Gachago Texas Tech University Health Sciences Center
Dr. Cynthia Jumper Texas Tech University Health Sciences Center
Rich Kendrick West Texas Rural Telephone Cooperative
Allen Hyer XIT Rural Telephone Cooperative, Inc.

Table 13: Metroplex Region Working Groups Members

Name Organization

Carsi Mitzner Brightspeed

Armando Cantu CARDBoard Project
Genesis Gavino City of Dallas

Stephanie Ramirez City of Dallas

Kelly Baggett City of Fort Worth Economic Development
Michael Joy City of Grand Prairie
Trevor Minyard City of McKinney

Nicole Brown City Of Terrell

Warren Ketterman City of Waxahachie
Britni Cuington CWA

Ben Magill Dallas College

Judge Todd Little Ellis County

Liz Harling Family Literacy Coalition
Nathan Chapman Horrocks

Trevor Moore Horrocks
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Donna Simmons

Kaufman County

Prit Patel, Co-chair

North Central Texas Council of Governments

Connor Sandro

North Central Texas Council of Governments

Jesse Borries

Oso Electric

Dianne Connery

Pottsboro Area Public Library

Debi Darter Quinlan Economic Development Corp
Ken Smith Revitalize South Dallas Coalition
Wes Jurey South Dallas Employment Project

Eric M. Bridges, Co-chair

Texoma Council of Governments

Stephanie Chandler

United Way Grayson County

Cathy Lee

United Way Metro Dallas

Stephanie Mace

United Way of Metropolitan Dallas

Table 14: Northwest Region Working Group Members

Name Organization

Brandon Wright Cable One
Kim Little City of Coleman, EDC
Judge Mike Campbell Clay County

Judge Dale Spurgin

Jones County

Will Carroll, Mayor

City of Throckmorton

Adam Steed

Nortex Regional Planning Commission

Judge Dan Hicks

Scurry County

Robyn Wertheim

State Representative Stan Lambert's Office

Ricky Martinez

Taylor Telephone Cooperative, Inc.

Terra New, Chair

West Central Texas Council of Governments

Ron Kitchens, CEO

Wichita Falls Chamber
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Table 15: South Texas Region Working Group Members

Name Organization

Wyatt Ciomperlik

Bluebonnet Fiber

Lillie Blanchard

Cameron County

Sandra Barba

City of Brownsville

Olga Moya

City of Brownsville

Jorge Cardenas

City of Brownsville

Helen Ramirez

City of Brownsville

Daniel Vera

City of Edinburg

Lonnie Hunt, Co-chair

Deep East Texas Council of Governments

Roberto Haddad

DHR Health

Jaime Diez Gigabit Fiber
Ron Hall RGV 911
Dennis Moreno RGV 911

Shanna Burke, Co-chair

South East Texas Regional Planning Commission

Veronica Gonzales

UTRGV

Judy Quisenberry

Valley Baptist Legacy Foundation

Patrick McDonnell

Valley Telephone Cooperative, Inc.

Table 16: Southeast Region Working Group Members

Name Organization

Sherry Brecheen City of Onalaska Public Library
City of Port Arthur

Deep East Texas Council of Governments

Thurman Bartie

Mickey Slimp

Wayne McDaniel
Eddie Hopkins

Mercedes Franks

Hardin County

Jasper Economic Development Corporation
Judy B. McDonald Public Library
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Erin Windham

Nacogdoches ISD

Wynn Rosser

T.L.L. Temple Foundation

Nancy Windham

Texas Forest Country Partnership

Table 17: Upper East Region Working Group Members

Name Organization

Chris Brown, Co-chair

Ark-Tex Council of Governments

Brandon Prince

Atlanta ISD

Judge Bobby Howell

Bowie County

Lance Hall Bowie County
Carsi Mitzner Brightspeed
Lee Sleeper Bullard ISD

Judge Travis Ransom

Cass County

Robbin Bass

Congressman Nathaniel Moran's Office

Keith Lloyd

Conterra Networks

Judge Tanner Crutcher

Delta County

Rebecca Gage

East Texas Council of Governments

Lynda David

East Texas Council of Governments

Daniel Patterson

East Texas Council of Governments

Chuck Vanderbilt, Co-chair

East Texas Council of Governments

Wes Robinson

Eastex Telephone Cooperative, Inc.

Rusty Dorman

Eastex Telephone Cooperative, Inc.

Dr. Todd Schneider ESC Region 7
Larry Montgomery ETEX Fiber
Charlie Cano ETEX Fiber
Kent Burgess GrantWorks

Dr. Evan Dolive

Greater Longview United Way

Judge Brandon Bell

Lamar County
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Brock McCorcle

State Bank of DeKalb

Scott Norton

TexAmericas Center

Table 18: Upper Rio Grande Region Working Group Members

Name Organization

Don Wetterauer

Alpine Public Library

Lynette Brehm

Big Bend Regional Hospital District

Rusty Moore

Big Bend Telecom

KC Huhn

Borderplex Connect

Alma Aranda

Borderplex Jobs

Mary Cruz DelLeon

Federal Reserve Bank of Dallas

Joel Muniz

Dell Telephone Cooperative

Andrea Hutchins

El Paso Chamber President

Laura Ponce

El Paso Community Action Program Project BRAVO

Marco Fernandez

El Paso Community College

Stephanie Acosta

El Paso Community Foundation

Roberto Ransom

El Paso County

Cristian Martinez

El Paso County

Angie Haro ESC Region 19
Hudspeth Community Resource Coordination Group
Gilda Gil (Region 10)

Judge Mackenzie

Hudspeth County

Todd Jagger

Jeff Davis County & Rio Grande Council of
Governments

Bill Schlesinger

Project Vida

Peggy O'Brien, Chair

Rio Grande Council of Governments

Andrea Tirres

Sacred Heart

Horacio Hernandez

San Elizario ISD

Pema Garcia

Texas A&M University
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Luis Hernandez

University of Texas at El Paso

Ken Baugh

Van Horn Education Foundation

Kelly Boydstun

West Texas Food Bank

Odette Flores-Ruiz

Workforce Solutions Borderplex

Table 19: West Texas Region Working Group Members

Name Organization

Clifton Jones

Angelo State University

Laura Sanders

Big Bend Telephone Company

John Austin Stokes,

Co-chair

Concho Valley Council of Governments

Jonathan Cutrer

Concho Valley Electric Cooperative

Keith Lloyd

Conterra

Kellie Wilks

Ector County ISD

Randon Lance

ESC Region 15

Casey Ritchie

ESC Region 18

Kent Burgess

GrantWorks

Debbie Dodds

Greenwood ISD

Brandon Corbin

Menard County

Teresa Burnett

Monahans Chamber of Commerce

Mitchell Block

Net Ops Communications LLC

Miranda Boler

Permian Basin Regional Planning Commission

Paul Donovan

PMD RE Consulting Services, LLC

Matt Snowden

Poka Lambro Telephone Cooperative, Inc.

Patrick Sherrill

Poka Lambro Telephone Cooperative, Inc.

A. Feliz. Abalos

Richard C. Abalos Law Office

Kathy Keane

Rural Consultant

Dr. Timothy Benton

Texas Tech University Health Sciences Center
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Rick Bacon, Co-chair

Tom Green County Commissioner

Table 20: Stakeholder Meeting Dates

Date Meeting Name

4/17/2023 Statewide Working Group Kickoff

5/9/2023 Civic and Social Engagement Task Force Kickoff

5/9/2023 Education Task Force Kickoff

5/10/2023 Economic & Workforce Development Kickoff

5/10/2023 Essential Services Task Force Kickoff

5/11/2023 Business and Telecommunications Task Force Kickoff

5/11/2023 Health Task Force Kickoff

5/12/2023 Regional Working Group Kickoff

5/15/2023 Statewide Working Group Meeting 2

6/5/2023 Upper Rio Grande Regional Working Group Meeting

6/5/2023 Alamo Area Regional Working Group Kickoff

6/6/2023 Civic and Social Engagement Task Force Meeting 2

6/6/2023 Education Task Force Meeting 2

6/6/2023 High Plains Regional Working Group Kickoff
Economic & Workforce Development Task Force

6/7/2023 Meeting 2

6/7/2023 Essential Services Task Force Meeting 2

6/7/2023 South Texas Regional Working Group

6/8/2023 Business and Telecommunications Task Force Meeting 2

6/8/2023 Health Task Force Meeting 2

6/8/2023 Southeast Regional Working Group Meeting

6/8/2023 Metroplex Regional Working Group Meeting

6/8/2023 West Texas Regional Working Group

6/9/2023 Upper East Regional Working Group
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6/9/2023

Capital Area Regional Working Group Meeting

6/9/2023 Gulf Coast Regional Working Group Meeting
6/12/2023 Northwest Regional Working Group Meeting
6/12/2023 Central Texas Regional Working Group Meeting
6/20/2023 Statewide Working Group Meeting 3
6/26/2023 Kickapoo Tribal Consultation
6/29/2023 Alabama Coushatta Tribal Consultation
7/11/2023 Civic and Social Engagement Task Force Meeting 3
7/11/2023 Education Task Force Meeting 3

Economic & Workforce Development Task Force
7/12/2023 Meeting 3
7/12/2023 Essential Services Task Force Meeting 3
7/13/2023 Business and Telecommunications Task Force Meeting 3
7/13/2023 Health Task Force Meeting 3
7/17/2023 Statewide Working Group Meeting 4

Table 21: Public Meeting Dates and Locations

Date Meeting name

7/10/2023 Metroplex Region Public Meeting, Sherman, TX
7/11/2023 Capital Area Region Public Meeting, Bastrop, TX
7/12/2023 Gulf Coast Region Public Meeting, Sugar Land, TX
7/13/2023 Gulf Coast Region Public Meeting, Bay City, TX
7/17/2023 South Texas Region Public Meeting, Kingsville, TX
7/18/2023 South Texas Region Public Meeting, Weslaco, TX
7/19/2023 Alamo Area Region Public Meeting, San Antonio, TX
7/21/2023 Capital Area Region Public Meeting, Burnet, TX
7/24/2023 Central Region Public Meeting, Bryan, TX
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7/25/2023 Southeast Region Public Meeting, Lufkin, TX
7/26/2023 Southeast Region Public Meeting, Jasper, TX
7/28/2023 Central Region Public Meeting, Belton, TX
7/31/2023 Upper East Region Public Meeting, Texarkana, TX
8/1/2023 Upper East Region Public Meeting, Longview, TX
8/2/2023 Metroplex Region Public Meeting, Lewisville, TX
8/3/2023 Northwest Region Public Meeting, Wichita Falls, TX
8/4/2023 Northwest Region Public Meeting, Clyde, TX
8/7/2023 Upper Rio Grande Region Public Meeting, El Paso, TX
8/8/2023 Upper Rio Grande Region Public Meeting, Alpine, TX
8/9/2023 High Plains Region Public Meeting, Lubbock, TX
8/10/2023 High Plains Region Public Meeting, Borger, TX
8/14/2023 Alamo Area Region Public Meeting, Cuero, TX
8/15/2023 West Texas Region Public Meeting, Mertzon, TX
8/16/2023 West Texas Region Public Meeting, Midland, TX
8/22/2023 Virtual Statewide Public Meeting

8/23/2023 Virtual Metroplex Region Public Meeting
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Covered Populations Served Programs Offered
Org Description org OrgBroad  Org Low-Income i Incarcerated  Veterans Individuals Limited Other OrgService Org County of Org Website Public WLAN Promote/ ~ Promote/  Providelnfo OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Broadband  Category Subcategory  Households Individuals with English Area Operation or Wi Provide Provide or Support for Barriers Funding Recorded

Focus Area Disabil Proficiency Provided Hotspots for  Subsidies for ACP
Individuals Residents Home Registration
Internet
Access

A&M Agrilife
extention
service

AARP Texas

Abilene
Library
Consortium

Adult
Education and
Literacy for
the Heart of
Texas

AGE of Central
Texas

Agriculture
Committee

Agrilife
Extension

They work with many aspects of Digital Government  County X X X X County Wide ~ Van Zandt 4H, water
community life in the county from Opportunity o Public Government conservation,
education, q & a support, habd on Research,Plan Organization bee keeping,
programs, children to seniors. ning or agricultural
Organizing programs
Workforce  Private Sector Non Profit X Statewide  Dallas https://states. 9/13/2023
Development  or Non- Organization aarp.org/texas
Governmental
Organization
Private Sector Non Profit Libraries and Taylor alc.org 4/26/2023
or Non- Organization other cultural
Governmental heritage
Organization organizations
Right now, we are offering basic digital ~ Computer  Community ~ Community X X X X X X X X Coursesare Regionalor  Mclennan  https://www. 5/22/2023
literacy courses and Microsoft Office Device Anchor College;Comm FREEto  Across melennan.edu
Specialist courses. Upon completion of  Access;Digital Institution ~ unity Support students that Multiple /adult-
the Microsoft Office courses, students  Skills and or Community meetthe  Counties education-
receive a certificate and college credit  Technical Based requirements programs/
that builds into an Occupational Service  Support;Workf Organization; of the
Award (OSA). orce Workforce program. The
Development; Development Texas
We also have a public computer lab on-  Public Organization Workforce
campus. Computer Commission
Center (TWC) Adult
Education and
Literacy (AEL)
program
supports

opportunities
for individuals
who are at
least 16 years
old, lack a high

school
credential or
function
below the
high school
level, or are
unable to
speak, read or
We are gearing up to offer face to face  Broadband  Community ~ Community X X X X X X X Regional or  Travis www.ageofce Yes Lack of Staff o Philanthropic  Senior Computer Lab: Senior 8/23/2023
classes out our central Austin location,  Access, Anchor Support or Across ntraltx.org Organizational Grants;User ~ Connect: This program  Connect: This
south Austin location, and through other  Affordability  Institution;Priv Community Multiple Capacity;Lack  Fees Senior isgearingup  isa grant
community partners such as Family and ate Sector or  Based Counties of Funding Connectisa  fornewface funded
Eldercare, Round Rock Public Libraries  Adoption;Com Non- Organi Availability;Lin grant funded  to face classes program for
and engAGE Travis County, puter Device  Governmental Non Profit guistic Barriers program that thatwillbe  low income
Access;Digital Organization ~ Organization givesthe low providedat learners which
Skills and income digital our central  provides them
Technical learnersa 10" Austinand  witha 10"
Support;Cyber tablet, helps ~ south Austin tablet,
security and them get locations. ~ assistance
Privacy connected to a Curriculum is  connecting
Training low cost being with low cost
internet developed internet, and
programif  currently.  provides s
theyare not  Additionally, hours of
already we payour  virtual
connected,  trainersan training.
and provides 5 hourlyrate.  Older adults
hours or get to keep
individual their tablet if
virtual training they go
to the learner. through all 5
Learner must hours of
attend all 5 training.
hours in order
to keep the
tablet.
Plan and implement programs for county Digital Government  County X County Wide ~ Caldwell All
agriculture producers. Opportunity  or Public Government information
Research Organization comes from
county agent
Itis in every county with access to youth. Computer  Government  Non Profit X County Midland Actually in
Device or Public Organization,C Wide,Statewid Glasscock
Access,Digital - Organization ~ ounty e,City Wide or county but
Opportunity Government,P Across that was not
Research,Plan ublic or State Multiple an option.
ning or University Cities,Regional 4H
Organizing Wo or Across
rkforce Multiple
Development, Counties

Other
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Org Name

Agriife
Extension

Alamo
Colleges

Allan shivers
Library

Alpine
Indepndent
School District

Alpine Public
Library

Org Description

We are a public library that works to
provide a variety of services. We teach
people on their own devices, on ours
(computer stations, laptops, tablets), and
we have access to North Star digital
services for training and testing via a
current grant. We work with Workforce
Solutions and other businesses to provide
meeting space and internet access. We
also have hotspots for loan to library
patrons.

We are an anchor institution in our area
and would love to support digital acces in
any way that we can.

Appendix E Detailed Asset Inventory

org
Broadband
Focus Area

Planning or
Organizing W

Org Broad
Category

Government
or Public

Incarcerated
Individuals

org Low-Income
Subcategory  Households

Aging
Individuals
(Age 60+)

County X X

rkforce
Development,
Digital
Opportunity
Research

Computer
Device
Access;Digital
Skills and
Technical
Support;Workf
orce
Development;
Public
Computer
Center
Computer
Device
Access;Digital
Skills and
Technical
Support;Digita
| Opportunity
Research,
Planning or
Organizing;Pu
blicly
Accessible
Online
Services;Workf
orce
Development;
Public
Computer
Center

Broadband
Access,
Affordability
and
Adoption;Com
puter Device

Skills and
Technical
Support

Broadband
Access,

Organization

Community
Anchor
Institution;Gov
ernment or
Public
Organization

Community
Anchor
Institution

Community
Anchor

on Profit
Organization,P
ublic or State
University,Cou
nty Office of
Education
Community X
College;State
Government;C
ity
Government

Library X X

School K- X
12;Local or

Institution;Gov Regional

ernment or
Public
Organization

Community
Anchor

Authority

Library;Non X X
Profit
o

and
Adoption;Com
puter Device
Access;Digital
Skills and
Technical
Support;Public
Iy Accessible
Online

Services;Workf

orce
Development;
Public
Computer
Center

ate Sector or
Non-
Governmental
Organization

Covered Populations Served
Veterans Individuals Limited
with English

Disabilities  Proficiency

Ind luals

X X X
X X X
X X

X X
X X X

Minority OrgService Org County of Org Website Public WLAN Promote/
Communities Communities Area Operation or WiFi Provide
Provided Hotspots for
Residents
X X County Wide  Karnes
X City Wide o Bexar www.alamo.e
Across du\spc
Multiple Cities
X X County Wide ~ Tyler allanshiverslib
rary.com
X X City Wide o Brewster https://alpine. Yes Yes Yes
Across escig.net
Multiple
Cities;Neighbo
rhood Based
or Across
Multiple
Neighborhood
s
X X County Wide ~ Brewster alpinepubliclib Yes Yes
rary.org

Promote/
Provide
Subsidies for
Home
Internet
Access

Org Stated
or Support for Barriers

Lack of
Awareness
and
Engagement
in
Communities
We Serve

Lack of Staff or

Programs Offered

Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date

Funding

Federal or
State
Funding;Gover
nment Grants
Subsidies

Federal or

Student Loan
Laptop:
Enrolled
student
qualify fora
laptop while
taking the
class.

Hotspot
lending: We
lend hotspots
to patrons

Hotspots: We
loan hotspots
to library
patrons

eRate (for us),
not end user
community
members: We
provide
hotspots to
students on an
as needed
basis. The cost
of $40 per
month (DIR
contract) can
add up quickly
for the district
if many
students need
this. This is a
funding issue.

just hotspots:

Organizational State Funding 20 hot spots

Capacity;Lack
of Awareness
and
Engagement
in
Communities
We Serve;Lack
of Funding
Availability;Dif
ficulty in
Accessing
Funding
Sources

for checkout

Digital
Connections:
Grant through
LISC - we will
have Laptops,
hotspots, and
personnel go
to parts of our
county and
conduct
computer
classes. We
will also be
holding classes
atthe library
along with
Teach-me-tech
which is a one-
on-one
session. At the
end of the
year we will
begin to allow
the laptops to
be checked
out

Recorded

6/7/2023
Digital 6/16/2023
Connections :
We have a
grant to assist
with tech and
computer
skills
7/12/2023
6/15/2023



Covered Populations Served Programs Offered
OrgName  Org Description org OrgBroad  Org Low-Income Aging Incarcerated  Veterans Individuals Limited Minority OrgService Org County of Org Website Public WLAN Promote/ ~ Promote/  Providelnfo OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Broadband  Category Subcategory Households Individuals  Individuals with English  Communities Communities Area Operation or WiFi Provide Provide or Support for Barriers Funding Recorded

Focus Area (Age 60+) Disabilities Proficiency Provided Hotspots for  Subsidies for  ACP
Individuals Residents  Home Registration
Internet
Access
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AMA TechTel [The fact that they cover such a wide area Broadband Private Sector Internet X Regional or Potter
and coverage s rarely disrupted is a plus. Access or Non- Service Across
Governmental Provider Multiple
Organization Counties
Amarillo Broadband  Community  School K- All students in Potter https://www.a Lack of Staff or Federal or 6/14/2023
Independent Access, Anchor 12;5tate amarillo maisd.org/ Organizational State Funding
School District ituti school district Capacity;Lack
and ernment or of Funding
Adoption;Com Public Availability; Dif
puter Device  Organization ficulty in
Access Accessing
Funding
Sources
Amy Zybach, Private Sector For Profit X X X Wheeler www.azybachc 5/3/2023
Certified or Non- Corporation or pa.com
Public Governmental Business
Accountant Organization
Angelo State | ASU is working with local K12 schools to  Digital Community  Public or State X X X X X Regionalor ~ Tom Green  angelo.edu 6/8/2023
University | promote awareness of cybersecurity for  Opportunity  Anchor University Across
school children Research, Institution Multiple
Planning or Counties
Organizing;Cy
bersecurity
and Privacy
Training;Work
force
Development
Angelo State | Angelo State University is a higher Computer ~ Community  Public or State X X X X X Statewide;Regi Tom Green  www.angelo.e 8/18/2023
University | education institution and we are Device Anchor University;Stat onal or Across du
expanding our online program offerings  Access;Digital  Institution;Gov e Government Multiple
to better serve the state of Texas as well  Skills and ernment or Counties
as expanding nationally. Technical Public
Support;Cyber Organization
security and
Privacy
Training;Public
Iy Accessible
Online
Services;Workf
orce
Development;
Public
Computer
Center
Angelo State | Our organization creates original Publicly Community  School K- X X i Harris 6/6/2023
University | programming for our YouTube channel ~ Accessible  Anchor 12;Library;Pub onal or Across w.org
which now has over 25,000 subscribers  Online Institution;Priv lic or State Multiple
and over a million views. Viewership can ~Services ate Sector or  University;Priv Counties;Coun
be demonstrated across the state of Non- ate ty Wide;City
Texas. The channel is accessible to Governmental University;Co Wide or
anyone who has access to the internet via Organization mmunity Across.
a phone, laptop, or desktop. Digital Support or Multiple
opportunity will further help create Community Cities;Neighbo
access to cultural programming that is Based rhood Based
otherwise not accessible. Organization; or Across
Non Profit Multiple
Organization Neighborhood
s



Org Description

org Org Broad
Broadband  Category
Focus Area

org
Subcategory

The Area Agency on Aging of the Coastal Broadband  Community  Community
Bend just completed a pilot project with ~ Access, Anchor Support or
funding through the Aetna ion for i iv C it
its first pilot project in computer literacy ~ and ate Sector or  Based
in two rural areas of the Coastal Bend doption;Digit Non- o
The AAA has written addressing social  al Skillsand  Governmental Non Profit
isolation through computer literacy into  Technical Organization ~ Organization
it's Area Plan for 2024-2026 Fiscal years.  Support
The AAA Director presented its program
at the annual conference on aging.

Arlington Broadband  Community  School K-12

Independent Access, Anchor

School District Affordability  Institution

and
Adoption;Com
puter Device
Access
Art Museum Publicly Community  Public or State
of South Texas Accessible  Anchor University;Non
Online Institution;Priv Profit
Services;Public ate Sector or  Organization
Computer  Non-
Center Governmental
Organization
AT&T Not very reliable service Computer  Private Sector Internet
Device Access or Non- Service
Governmental Provider
Organization
Atlanta Community  School K-
Independent Anchor 12;Non Profit

School District

ATTna na

Austin
Chamber
Music Center

Austin County |We have over 450 exhibitor families we
Fair need to communicate with. Our annual
fair brings in over 24,000 people & we
need to be able to scan them in & sell

Association

tickets to them quickly.
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Institution;Priv

ate Sector or
Non-
Governmental
Organization

Organization

Computer  Private Sector For Profit
Device Access or Non- Corporation or
Governmental Business
Organization
Private Sector Non Profit

or Non- Organization
Governmental
Organization
Publicly Private Sector Non Profit
Accessible  or Non- Organization
Online Governmental
Services Organization

Covered Populations Served
Low-Income Incarcerated Veterans Individuals Limited
Households Individuals with English

Disabili Proficiency

Individuals

X X X
X X X X X
X X X X

X

Other

Org Service
Area

City Wide or
Across

Multiple Cities

City Wide or
Across

Multiple Cities

school groups, Specific to an

college
students

Individual
Location

Specific to an
Individual
Location

Statewide

Regional or
Across
Multiple
Counties
County Wide

Org County of Org Website Public WLAN
Operation or Wi
Provided

Nueces aaacoastalben
d.org

Tarrant https://www.a Yes
isd.net/

Nueces www.artmuse
umofsouthtex
as.org

Marion

Cass atlisd.net

Orange

Travis www.austinch
ambermusic.o
g

Austin

Programs Offered
Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Funding Recorded

Promote/ Promote/ Provide Info  Org Stated
Provide Provide or Support for Barriers
Hotspots for ~ Subsidies for ACP
Residents Home Registration

Internet

Access

Lack of Individual or  The Aetna 8/25/2023

Funding Corporate Pilot Project :
Availability;Dif Donations ~ The pilot
ficulty in project was
Accessing tasked with
Funding piloting a
Sources computer
literacy

project in two
rural areas in
Coastal Bend.
Two staff were
provided with
training and a
program
curriculum
which would
aid in
delivering
program
expectations
and
requirements.
Although
deciding
where to
conduct the
classes proved

Lack of Staff or Federal or
Organizational State

Capacity;Lack
of Funding
Availability

no formal
name: We

work with our

we work with
campus

nment Grants
Subsidies

school
administrators
to target the
families most

to target those
students most
in need for
devices

6/15/2023

in need for
hotspots and
devices
6/7/2023

0.042361111:
We provide
devices for
students
grades 6-12 to
take home
and use for
various

5/16/2023

reasons.
Teachers
employed by
the district
take home
laptops as
well.

6/5/2023
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Covered Populations Served Programs Offered
OrgName  Org Description org OrgBroad  Org Low-Income Aging Incarcerated  Veterans Individuals Limited Minority OrgService Org County of Org Website Public WLAN Promote/ ~ Promote/  Providelnfo OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Broadband  Category Subcategory Households Individuals  Individuals with English  Communities Communities Area Operation or WiFi Provide Provide or Support for Barriers Funding Recorded

Focus Area (Age 60+) Disabilities Proficiency Provided Hotspots for  Subsidies for  ACP
Individuals Residents  Home Registration
Internet
Access

Austin We have been able to support digital Broadband  Community  School K-12 Neighborhood Travis austinisd.org Lack of Staff or Federalor  Everyone:1: Digit 7/14/2023
Independent | opportunities through our bond funds  Access, Anchor Based or Organizational State Funding _https://www.a
School District |and previous ECF funding. The ECF Affordability  Institution Across Capacity;Lack ustinisd.org/te
funding is sunsetting, and we will no and Multiple of Awareness chnology/ever
longer have the budget to support the  Adoption;Com Neighborhood and yone
needs related to digital access. puter Device s Engagement
Access;Digital in
Skills and Communities
Technical We Serve;Lack
Support;Cyber of Funding
security and Availability
Privacy
Training
Austin Urban Community  Community X X X X X X X X Travis https://www.a Yes Yes Yes Yes Lack of Staff or Federalor  Austin Urban 5/8/2023
Technology Anchor Support or utmha.org Organizational State Technology
Movement Institution;Priv Community Capacity;lack Funding;Gover Movement's
ate Sectoror  Based of Funding  nment Grants Awareness-to-
Non- Organization; ilability;Dif Subsidies;
Governmental Workforce ficulty in nthropic Workforce
Organization  Development Accessing  Grants;Individ Development
Organization; Funding ual or Program:
Non Profit Sources Corporate  AUTMHQ
Organization Donations;Ear  bridges the
ned Income  gap between
the Black and
Hispanic
communities
and the tech
industry
through job
placement,
career
development,
and
networking
opportunities.
Regardless of
your current
situation,
AUTMHQ
provides
Austin Women Workforce  Private Sector Non Profit City Wide or ~ Travis https://awtaus 9/13/2023
in Technology Development ~ or Non- Organization Across tin.org/
Governmental Multiple Cities
Organization
Ballinger ISD | Public school Other Government  School K-12 X X X X X Specifictoan  Runnels Education
or Public Individual
Organization Location
Bastrop At club, county, and state levels, the 4-H  Other Government  Non Profit X Statewide  Bastrop
Countyd-H |program utilizes digital services to or Public Organization
promote learning opportunities for youth, Organization
who need these services for required on-
line training, scheduling events, holding
meetings, and participating in other
learning opportunities.
Bertram Our areais very rural and lacks quality ~ Broadband  Community  Library;County X X X County Wide  Burnet bertramlibrary Yes Yes Lack of Staff or Government 6/5/2023
Library internet and in some areas internetin  Access, Anchor Government;N .org Organizational Grants
general. Our library even beinginthe  Affordability  Institution;Gov on Profit Capacity;DifficSubsidies;Indiv
middle of the town, has times where and ernmentor  Organization ultyin idual or
internet is slow especially with multiple  Adoption;Com Public Accessing  Corporate
devices using it puter Device  Organization;P Funding Donations
Access;Digital  rivate Sector Sources
Skills and or Non-
Technical Governmental
Support;Public Organization
Iy Accessible
Online
Services;Workf
orce
Development;
Public
Computer
Center
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Bexar County

Big Bend
Telephone

Big Country
Electric
Cooperative

Black
Churches 4
Digital Equity

Blessings of
Grace Food
Pantry for
Marion
County
Bogota Texas
City Hall

Borden county
H

Brazoria
County, Village
of Surfside
Beach

Appendix E Detai

Org Description

We are an all digital public library,
meaning that all of our content is in
digital format. Our three

org
Broadband
Focus Area

Org Broad
Category

pillars are resources, access and
education. To support access, we
externally circulate 1400 wi-fi hostpots
from our 4 library branches to patrons
across Bexar County.

Electric Cooperative that has a marketing
partnership with a third-party internet
provider.

We make our pantry dates available
through Facebook.

iled Asset Inventory

Broadband Community
Access, Anchor
and ernment or

Adoption;Com
puter Device
Access;Digital
Skills and
Technical
Support;Public
Iy Accessible
Online
Services;Workf
orce
Development;
Public
Computer
Center

Broadband
Access

Broadband
Access,
Affordability
and Adoption
Other

Planning or
Organizing

Public
Organization

Community
Anchor
Institution
Private Sector
or Non-
Governmental
Organization

Broadband
Access,
Affordability
and Adoption
Private Sector
or Non-
Governmental
Organization

Community
Anchor
Institution;Gov
ernment or
Public
Organization;P
rivate Sector
or Non-
Governmental
Organization

Government
or Public
Organization

Government
or Public
Organization

org
Subcategory

Library;County
Government

Health Clinic
or Health
Center

Non Profit
Organization

Non Profit
Organization

Non Profit
Organization

School K-
12;Library;Hea
Ith Clinic or
Health
Center;Public
Housing or
Affordable
Housing
Organization;C
ity
Government;N
on Profit
Organization;F
or Profit
Corporation or
Business
Community
Support or
Community
Based
Organization
City
Government

Covered Populations Served Programs Offered
Low-Income Aging Incarcerated  Veterans Individuals Limited Minority OrgService Org County of Org Website Public WLAN Promote/ ~ Promote/  Providelnfo OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Households Individuals  Individuals with English  Communities Communities Area Operation or WiFi Provide Provide or Support for Barriers Funding Recorded
(Age 60+) Disabilities Proficiency Provided Hotspots for  Subsidies for  ACP
Individuals Residents  Home Registration
Internet
Access

County Wide  Bexar bexarbibliotch Yes Lack of Staff or Federal or BiblioTechh: 5/18/2023
.org Organizational State Funding As a public
Capacity;Lack library - we do
of Funding not
Availability permanently
distribute any
devices. We
circulate
hotspots,
tablets and
chromebooks
asaregular
part of our
program.
X X X X X X X City Wide o Brewster MarathonHeal 5/30/2023
Across thCenter.org
Multiple Cities
X Regional or  Fisher,Borden, Big Country
Across Garza Haskell Electric
Multiple ones,Kent,Nol Cooperative
Counties an,Scurry,Shac (not-for profit)
kelford,Stone hasa
wall,Throckmo partnership
rton,Mitchell with
TransWorld
Network (for
profit, third
party) to
market their
broadband
and VOIP
services.
X City Wide or ~ Dallas https://www.b Yes Yes ACP Planning 9/13/2023
Across lackchurchesd Program
Multiple Cities digitalequity.c
om/
X X X X County Wide ~ Marion We provide
food to those
in need
X X X X X X X RedRiver cityofbogata.c 5/2/2023
om
X County Wide ~ Borden,Scurry,
Garza,Dawson
X X Barrier Island Brazoria www.surfsidet 6/7/2023
community x.0rg
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Brazos Valley
Council of
Governments

Brazos WiFi

Bridging the
Digital Divide
Houston

Broken O Net

Brownwood
Library

Burke

Burleson
County

Burleson
County

Org Description

that that could do so much more than is
being accomplished now if not for the
existing debt structure. Paying off or
significantly reducing that through long
term debt refinance would allow the
network to grow s a point of presence
for private ISP's to have extended range
into the even more rural portions of our
region.

Been providing service for nearly twenty
years in Grayson County.

Our clients need access to high speed
internet to support telehealth calls

County Govt. works to secure grant
funding to assure affordable internet
access throughout the county

County government supports two
community resource centers that assists
county residents to access needed
services. Some telehealth access has
already been installed at these centers,
but other areas of county could use
support, such as libraries

Appendix E Detailed Asset Inventory

We have a not for profit existing network

org
Broadband
Focus Area

Broadband
Access,
Affordability
and
Adoption;Com
puter Device
Access;Digital
Skills and
Technical
Support;Cyber
security and
Privacy
Training;Work
force
Development;
Public
Computer
Center

Computer
Device
Access;Public
Computer
Center

Digital
Opportunity
Research,
Planning or
Organizing;We
Do Not
Provide Digital
Equity
Programs or
Services, but
our
Organization
May Be
Interested
Broadband
Access,

Org Broad
Category

Community
Anchor
Institution;Gov
ernment or
Public
Organization

Private Sector
or Non-
Governmental
Organization
Private Sector
or Non-
Governmental
Organization

Private Sector
or Non-
Governmental
Organization

Community
Anchor

org
Subcategory

Public Housing
or Affordable
Housing
Organization;
Workforce
Development
Organization;L
ocal or
Regional
Authority

Internet
Service
Provider

Non Profit
Organization

Internet
Service
Provider;For
Profit
Corporation or
Business

Library;Non
Profit
°

and
Adoption;Com
puter Device
Access;Digital
Skills and
Technical
Support;Public
Iy Accessible
Online
Services;Public
Computer
Center

We Do Not
Provide Digital
Equity
Programs or
Services, but
our
Organization
May Be
Interested

Planning or
Organizing

Other

ate Sector or
Non-
Governmental
Organization

Community
Anchor
Institution;Gov
ernment or
Public
Organization;P
rivate Sector
or Non-
Governmental
Oreanization
Government
or Public
Organization

Government
or Public
Organization

Health Clinic
or Health
Center;State
Government;N
on Profit
Organization

County
Government

County
Government

Covered Populations Served
Veterans Individuals Limited
with English

Disabili Proficiency

Individuals

Low-Income Incarcerated
Households Indi

Other
luals

X X X X X X
X X X X X X X
X X X X X X X
X X X X X X X
X X
X X X X X X

Org Service
Area

Regional or
Across
Multiple
Counties;Coun
ty Wide;City
Wide or
Across
Multiple Cities

Brazos

Brazos

City Wide or
Across
Multiple Cities

Harris

County
Wide;City
Wide or
Across
Multiple Cities

Grayson

County Wide  Brown

Regional or
Across
Multiple
Counties

Angelina

County Wide ~ Burleson

County Wide  Burleson

Org County of Org Website
Operation

www.bvcog.or
g

www.brazoswi
fi.com

http://www.b
ddhouston.org

https://broken
o.net/

brownwoodlib Yes
rary.com

myburke.org

Public WLAN
or Wi
Provided

Programs Offered
Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Funding Recorded

Promote/
Provide
Subsidies for
Home
Internet
Access

Promote/
Provide
Hotspots for
Residents

Provide Info  Org Stated
or Support for Barriers
AcP

Registration

6/12/2023

4/27/2023

BDD Recycles 9/13/2023

8/22/2023

Lack of Staff or Government
Organizational Grants
Capacity;Lack  Subsidies;Indiv
of Awareness  idual or
and Corporate
Engagement  Donations
in

Communities

We Serve;Lack

of Funding

Availability; Dif

ficulty in

Accessing

Funding

Sources

6/5/2023

5/22/2023

Participate in
the Brazos
2020 Cognet
Fiber loop
throughout
the BVCOG
Case
management,
transportation
,LcDC
counseling,
anger
management,
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Caldwell
County

Caldwell
County Agri
Life

Calhoun
County Senior
Citizens
Association

Cameron
Chamber of
Commerce

Cameron
Elementary
School PTO

Cameron
Housing
Authority

Org Description org OrgBroad  Org
Broadband  Category Subcategory
Focus Area

We are a rural community and county. ~ Broadband  Government  County

We do have some funding we have Access,Workfo or Public Government
already used on implementation of rce Organization

broadband. Have complete phase I of ~ Development

mapping areas. Now we are at the phase
where we need to connect with service
providers to partner with to implement
rural broadband. We have many families
that are unable to receive internet service
due to rural coverage being unavailable.
Making it difficult for school aged children
to complete assignments.

To help area ranchers and farmers, tobe Computer ~ Community  Internet

more productive in agriculture and Device Access Anchor Service
management and production to help Institution  Provider,Scho
urban folks in their needs of yard and ol k-

garden, and understand the importance 12,Community
of our culture. To support 4H and their Support or
involvement of teaching youth, and help Community
them be better leaders for tomorrow. Based

Organization

N/A WeDoNot  Community  Community
Provide Digital Anchor Support or
Equity Institution;Priv Community
Programsor  ate Sectoror  Based
Services, but  Non- Organization;
our Governmental Non Profit
Organi Organi o
May Be
Interested
Planningor  Private Sector Non Profit
Organizing,Ot ~or Non- Organization

The Cameron Chamber of Commerceisa her Governmental

voluntary organization of citizens, Organization

businesses and industries who are
investing their time and money in
community development. Members work
together to improve the economic, civic
and cultural well-being of the area. Any
citizen who is interested in helping to
develop the area (which means more
money - more business - more jobs and
better living for everyone) is eligible to be
a member of the Chamber of Commerce.
The dues structure is designed to permit
even the smallest business to be a
member.

The Chamber of Commerce functions
through working committees of the
organization. Money, planning,
inspirations and guidance are useless
unless the members work vigorously on
committees of their choice.

The goal of the Chamber is always to

create more dollars for more people and

to improve the economic welfare of the

It helps the school fundraise to meet the  Di

Government  School K-

needs of teachers and students Opportunity  or Public 12,Community
Program Organization  Support or
Funding,Planni Community
ngor Based
Organizing Organization,F
oundation

Philanthropic
Organization

Housing assistance program Public Government  Public Housing
Computer  or Public or Affordable
Center Organization  Housing

Organization

Appendix E Detailed Asset Inventory

OrgService  Org County of Org Website
Area Operation

County Wide  Caldwell

County Wide  Caldwell

County Wide ~ Calhoun http://calhoun
seniors.org

City Wide or ~ Milam
Across
Multiple Cities

City Wide or ~ Milam
Across
Multiple Cities

City Wideor ~ Milam
Across
Multiple Cities

Programs Offered

Promote/  Promote/  Providelnfo OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date

Provide Provide or Support for Barriers Funding
Hotspots for  Subsidies for ACP
Residents Home Registration

Internet

Access

4H, education,
outreach for
agriculture.
research on
crops and
livestock..
helping any
local
producer, with
whatever
problem he
Are shemight
have.

Meals on
Wheels:
Provide hot
meals to
individuals
with
disabilities 60+

Fundraisers

Rental
assistance

Rural Transit :
Provide public
transportation

Recorded

Outpost 6/13/2023
Resale Shop:

We resale

clothing and

household

items to the

community.
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Cameron
public Library

CARDBoard
Project

Carl and Mary
Welhausen
Library

Carlisle
Independent
School District
Carrollton
public Library

Cathy
Farquhar

Cedar Park
public Library

Covered Populations Served
Org Description org OrgBroad  Org Low-Income Aging Incarcerated  Veterans Individuals Limited Minority OrgService Org County of Org Website Public WLAN Promote/
Broadband  Category Subcategory Households Individuals  Individuals with English  Communities Communities Area Operation or WiFi Provide

Focus Area (Age 60+) Disabilities Proficiency Provided Hotspots for
Individuals Residents

We are the only organization in our Public Government  Library County Wide  Milam
community who offers free public Computer o Public
computer use and free wi-fi Center Organization
Our Device Loan Program (DLP) provides Broadband  Community  Community X X X X X X X County Collin cardboardproj Yes Yes
a digital backpack which includes laptop, ~ Access, Anchor Support o Wide;City ect.org
hotspot with unlimited data plan to Affordability  Institution;Priv Community Wide or
program participants. Originally and ate Sector or  Based Across
started to support individuals enrolled in  Adoption;Com Non- Organi Multiple
specialty courts, we work with the Dallas puter Device ~ Governmental Workforce Cities;Neighbo
District Attorney's Office and the Foster  Access;Digital Organization  Development rhood Based
Age Out Family Courts. The DLP has Skills and Organization; or Across
expanded to include collaborating with  Technical Non Profit Multiple
nonprofits who offer programing and if  Support;Workf Organization Neighborhood
their client does not have access, we orce s
provide them with a digital backpack. Development
Each individual enrolled in our Digital
Device Loan Program or Digital Skills for
Families Program will receive their own
digital backpack to use. Upon completion
and graduation from the training
program, participants may be eligible for
the Learn it, Earn It, Keep It program,
where they can keep the devices loaned
to them for their personal use upon
graduating from their perspective
program.
The Digital Skills for Families Program
aims to turn digital skills training into a
family affair! DISD high school students
and their legal guardians can enroll in in
Our homeschool families suffer from lack Broadband  Community  Library;City X X X X X X County DeWitt www.cityofyoa Yes Yes
of internet. Most of these families are low Access, Anchor Government Wide;City kum.org/librar
income due to only one spouse working  Affordability  Institution;Gov Wide or y
in the household; therefore, have no and ernment or Across
internet at home. While we provide Adoption;Com Public Multiple Cities
hotspots and public access computers, it puter Device ~ Organization
is not ideal for their learning Access;Digital
environment. | would love to see this  Skills and
group of individuals better taken care of Technical
50 they can provide their children with  Support
the proper education. They really need
24/7 access as they want the Library/City
to be able to pay for their unlimited
access.
Community  School K-12 X X X X X Rusk carlisleisd.org
Anchor
Institution
Community  Library;City X X X X X X Dallas cityofcarrollto  Yes Yes
Anchor Government n.com
Institution;Gov
ernment or
Public
Organization
We hope one day to have all of our Computer  Private Sector Non Profit X X X X X X County Wide ~ Cooke Morton
material digitized for on line user to Device or Non- Organization Museum.org
excess. Access;Publicl  Governmental
yAccessible  Organization
Online
Services
In our current location we have public ~ Computer ~ Community  Library;City X X X X X X Specifictoan  Williamson ~ https://www.c
computers, public wifi and seating (some  Device Anchor Government Individual edarparktexas.
of which has power outlets). In our new  Access;Digital  Institution;Gov Location gov/library
location we will have more seating that  Skills and ernment or
has access to power. We are planning for Technical Public
improved wifi access. Wifi is available ~ Support;Public Organization
outside 24/7, however in our new ly Accessible

location we plan to expand our building ~ Online

hours from 69 hours a week to 76 hours. ~ Services;Public
Computer
Center

Appendix E Detailed Asset Inventory

Promote/
Provide
Subsidies for
Home
Internet
Access

Provide Info

AcP
Registration

OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
or Support for Barriers Funding

Lack of Staff or Federal or
Organizational State
Capacity;lack Funding;Phila
of Funding  nthropic
Availability;Dif Grants;Individ

ficulty in ual or
Accessing  Corporate
Funding Donations
Sources

Lack of Staff or Individual or
Organizational Corporate
Capacity;Lack Donations
of Awareness

and

Engagement

in

Communities

We Serve;Lack

of Funding
Availability;Dif

ficulty in

Accessing

Funding

Sources

Lack of Staff or Government
Organizational Grants
Capacity;lack  Subsidies
of Funding

Availability

We currently
have four
public
computers for
use in the
community
and offer free
wifi
EMpowermen
tPop Ups

Ancestry:
Visitors are
able to

research for
ancestries .

Public
Computer Lab:
30 computers
for public use.

Device Loan
Program: Our
Device Loan
Program (DLP)
provides
laptops and

Recorded

6/22/2023

6/6/2023

5/9/2023

5/11/2023

6/7/2023

6/8/2023
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Covered Populations Served Programs Offered
Org Description org OrgBroad  Org Low-Income Aging Incarcerated  Veterans Individuals Limited Minority OrgService Org County of Org Website Public WLAN Promote/ ~ Promote/  Providelnfo OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Broadband  Category Subcategory Households Individuals  Individuals with English  Communities Communities Area Operation or WiFi Provide Provide or Support for Barriers Funding Recorded

Focus Area (Age 60+) Disabilities Proficiency Provided Hotspots for  Subsidies for  ACP
Individuals Residents  Home Registration
Internet
Access

Central Texas |Central Texas College serves adiverse  Broadband  Community  Community www.cted.edu Yes Lack of Staff or Federalor  No official 6/12/2023
College population in Central Texas (Killeen, Access, Anchor College Organizational State name--we
Copperas Cove, Ft. Cavazos) and inthe  Affordability  Institution Capacity;ack  Funding;Gover offer open,
Texas Hill Country (Fredericksburg, and of Funding  nment Grants _high-quality
Marble Falls, Lampasas, Gatesville). Adoption;Com Availability;Dif Subsidies;Earn wifi access
Additionally, we have a presence on puter Device ficulty in edincome  across our
approx. 20 military installations and i Access;Digital Accessing Central
Europe. We have been dedicated to Skills and Funding campus: see
serving military members and their Technical Sources above
familes over many years, wherever they  Support;Digita
might be located, with a broad range of | Opportunity
face-to-face and online courses. Research,
Planning or
Organizing;Cy
bersecurity
and Privacy
Training;Public
Iy Accessible
Online
Services;Workf
orce
Development;
Public
Computer
Center
Central Texas |Community based, member owned Broadband Private Sector Internet X X X X X Neighborhood Tom School
Telephone Access,Digital or Non- Service Based or Green,Concho, distance
Coop Skills and Governmental Provider Across McCulloch,San learning 325-
Technical Organization Multiple Saba,Mills 648-2237
Support Neighborhood Toll Free: 800-
s 5358904
Changing Changing Expectations provides STEM,  Digital Skills ~ Community ~ Community X X X X X X X Williamson p c Lack of Changing 6/5/2023
Expectations | tech, digital skills, and workforce and Technical  Anchor Support or onal or Across hangeexpectat Funding Expectations
development programs to prepare Black  Support;Digita Institution;Priv Community Multiple ions.org/ Availability Black Girls in
and Hispanic youth and adults to pursue | Opportunity ~ ate Sector or ~ Based Counties;Coun Artificial
digital careers (including artificial Research, ~ Non- Organization; ty Wide;City Intelligence
intelligence digital skills training) and tech Planningor  Governmental Workforce Wide or Coding
entrepreneurship and to support teachers Organizing;Cy O D Across Makerspace
in underserved schools and at HBCUs.  bersecurity Organization; Multiple for Black
Our programs are designed to close the  and Privacy Non Profit Cities;Neighbo Female
STEM and digital skils divide by creating  Training;Work Organization rhood Based Middle and
racial equity through tech workforce force or Across High School
development for Black and Hispanic Development Multiple Students:
communities. In support of our mission Neighborhood Youth Creating
to broaden participation of communities s Al Voice
unserved and underserved in the STEM Chatbots for
and digital workforce, our programs Social Justice :
include providing IT telecom broadband The Black Girls
consulting and sales work-based learning in Artificial
opportunities in a paid pre- Intelligence
apprenticeship for Black and Hispanic Coding
high school students and adults. We Makerspace
focus our work on reaching out to Black prepares this
and Hispanic communities, low-income, underserved
aging individuals, LEP, rural, individuals group to
with disabilities, and veterans who might create Al
otherwise not have access to quality Voice Chatbot
STEM, tech, and digital skills preparation Projects for
programs to close the opportunity gaps Social Justice
Channelview Computer  Community  School k-12 X X X X X Neighborhood Harris cvisd.org 7/11/2023
Independent Device Anchor Based or
School District Access;Digital  Institution Across
Skills and Multiple
Technical Neighborhood
Support;Cyber s
security and
Privacy
Training;Public
Iy Accessible
Online
Services
Cherokee [THere are plans to provide high speed  Broadband  Private Sector Special District X Regional or  Cherokee
County internet to our area Access or Non- Across
Electric Governmental Multiple
Cooperative Organization Counties
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Covered Populations Served Programs Offered
OrgName  Org Description org OrgBroad  Org Low-Income Aging Incarcerated  Veterans Individuals Limited Minority OrgService Org County of Org Website Public WLAN Promote/ ~ Promote/  Providelnfo OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Broadband  Category Subcategory Households Individuals  Individuals with English  Communities Communities Area Operation or WiFi Provide Provide or Support for Barriers Funding Recorded

Focus Area (Age 60+) Disabilities Proficiency Provided Hotspots for  Subsidies for  ACP
Individuals Residents  Home Registration
Internet
Access

Cherokee Horticulture direct education, Digital Community  County X County Wide Cherokee public
County Master | demonsrtation education, school and Opportunity  Anchor Government cemonstration
gardener community education, support Research Institution garde,
community garden for free meals, pantry, maintain and
direct horticulture education for trainers plant public
gardens, raise
food in raised
beds for
pantry, free
meal
community
meals, teach
adult and
school groups,
plant garden
and support
Caddo Historic
Site in Rusk,
grow and
provide not so
frequent and
frequent
plants for
thepublic,
hold free seed
events for the
public
City of The City library system offers a digital ~ Computer ~ Government ~ City City Wide or  Tarrant 6/16/2023
Arlington device loan program. The City also has  Device or Public Government Across
grant funding to provide wifi to an Access;Digital  Organization Multiple Cities
underserved neighborhood Skills and
Technical
Support;Public
Iy Accessible
Online
Services;Public
Computer
Center
City of Austin, Government ity X X X X X X X Travis https://www.a Yes Yes Yes 5/15/2023
i or Public Government ustintexas.gov
ations and Organization /department/
Regulatory about-tara
Affairs/Financi
al Services
Department
City of Austin, |Affordability remains one of the main ~ Broadband ~ Government ity X X X X X X X City Wide or ~ Travis https://www.a Yes Yes Yes Lack of Staff or GTOPs Awareness  Community PC Community ~ Computer Lab 6/15/2023
Telecommunic | barriers to connectivity in Austin and so  Access, or Public Government Across ustintexas.gov Organizational Connect: Campaign for  Program: Technology ~ Management
ationsand | FSD/TARA team has promoted and Affordability  Organization Multiple Cities /department/t Capacity;Lack FSD/TARAGE™ the Affordable Community PC Access Labs: & Digital Skills
Regulatory  |supported the singing up of eligible and elecommunica of Awareness 5 City of Austin Connectivity ~ Program: The Community  Training
Affairs/Financi | Austinites for the Affordable Connectivity Adoption;Com tions/program and buildsthe ~ Program Community PC Technology ~ Services
alServices  [Program (ACP). To date, in partnership  puter Device s Engagement capacity of the (ACP): City  Program Access Labs:  contract.
Department | with our community partners, we've done Access;Digital in community  staff has (CPCP)was  TheCityof  Through these
about 100 outreach events in Austin and ~ Skills and Communities organizations circulated  createdon  Austin contracted
disseminated over 1000 ACP fact sheets  Technical We Serve;Lack thatadvance  print October23,  supportsa  services, the
and City of Austin/Travis County digital  Support;Digita of Funding thedigital  materials, ~ 2016,asa  publicaccess City provides
resource guide in the community. | Opportunity Availability; Dif equityin posted pilot program  computer lab  digital literacy
According to the FCC, since Nov. 2021, Program ficulty in Austin information by the City of  at the DeWitty training
32% in of the estimated 110,000 eligible ~ Funding;Public Accessing throughthe  online,and  Austin to  Centerin East services to any
households have signed up for ACP. Computer Funding community  sentdigital refurbish Austin. The  Austinite who
Center Sources;Lack investment  communicatio devices retired numberof  needs them
FSD/TARASE™s City of Austin also builds of Community Grant for nsand from City computer lab  Services are
the capacity of the community Trust Technology ~ conducted serviceand  locations currently
organizations that advance the digital Opportunities over 100 make them  variesover  delivered at
equity in Austin through the community Program community  availableto  time, and we 12 locations
investment Grant for Technology (GTOPS)(www. outreach non-profit are currently around the
Opportunities Program gtops.org). events with  organizations. in negotiations City, with
(GTOPS)(www.gtops.org). GTOPS GTOPS the purpose of Non-profit  toadd three  more locations
celebrated its 20th anniversary in 2021 celebratedits  raising organizations additional  always being
and awards $400,000 annually in four 20th awareness  arefreeto locations. evaluated
categories: anniversary in about the utilize these Topics taught
3€CGTOPs Capacity - $25,000 in capacity 2021 and Affordable  devices to include
building funding, awards ranging from awards Connectivity ~ replace their Computer
$150 to $2,500 for organizations with $400,000 Program. own aging Fundamentals,
City of Austin City
Austin Public Government
Library
City of Big Government ity X X X X City Wide or ~ Reagan www.cityofbig 6/8/2023
Lake or Public Government Across laketx.org
Organization Multiple Cities

Appendix E Detailed Asset Inventory 110f75



Covered Populations Served Programs Offered
OrgName  Org Description org OrgBroad  Org Low-Income Aging Incarcerated  Veterans Individuals Limited Minority OrgService Org County of Org Website Public WLAN Promote/ ~ Promote/  Providelnfo OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Broadband  Category Subcategory Households Individuals  Individuals with English  Communities Communities Area Operation or WiFi Provide Provide or Support for Barriers Funding Recorded

Focus Area (Age 60+) Disabilities Proficiency Provided Hotspots for  Subsidies for  ACP
Individuals Residents  Home Registration
Internet
Access

City of Bowie [Poverty level is fairly high. Broadband  Community ~ Community CityWideor Montague  www.cityofbo Lack of Staff or Government  Bowie Public 6/7/2023
Access, Anchor Support or Across wietx.com Organizational Grants Library
Affordability  Institution;Gov Community Multiple Cities Capacity;Lack  Subsidies
and ernmentor  Based of Funding
Adoption;Com  Public Organi Availability;Dif
puter Device ~ Organization;P ity ficulty in
Access;Public rivate Sector  Government;l Accessing
Computer or Non- nternet Funding
Center Governmental Service Sources
Organization ~ Provider
City of The City of Brownsville created a public-  Broadband  Community  Library;City X X X X X X X X City Wide or ~ Cameron www.brownsv Yes Yes Yes Lack of Staff or Federalor  device check- American library- library hosted ~ Library 5/25/2023
Brownsville | private partnership with Lit Communities Access, Anchor Government Across illetx.gov Organizational State out:library  Connectivity ~facilitated  public
to build a middle mile broadband Affordability  Institution;Gov Multiple Cities Capacity;Lack Funding;Gover offers devices Program deviceloan  computer lab
network and fiber access to homesand ~ and ernment or of Funding  nmentGrants tocheckout broadband  program
businesses on the last mile. Adoption;Com Public Availability,Dif Subsidies for personal  rate structure:
puter Device  Organization ficulty in use, including  Through the
Access;Digital Accessing 1Pads and MiFi public-private
Skills and Funding hotspots, in  partnership
Technical Sources additionto  with Lit, the
Support;Digita public city
1 Opportunity computer lab  negotiated a
Research, rate for
Planning or 100/100mps
Organizing;Cy atthe
bersecurity American
and Privacy Connectivity
Training;Public reimbursemen
Iy Accessible trate.
Online
Services;Workf
orce
Development;
Public
Computer
Center
City of We are a rural community but likeall ~ WeDoNot  Government ~ City X X X X X X X CityWideor ~ Mclennan  WWW.BRUCE CITIZEN'S 6/14/2023
Bruceville- | cities in Texas we are slowly growing. We  Provide Digital or Public Government;P Across VILLE-EDDY.US RELIEF FUND:
Eddy are working on getting a sewer system to  Equity Organization ~ ublic Safety Multiple Cities Utility
attract more businesses and Programs or Entity assistance
developments. With growth we will need Services, but Government program
to be able to keep up with the digital  our
ibility for our i [o]
May Be
Interested
City of The City of Caldwell allows community  Publicly Government ~ City X X X X X County Wide ~ Burleson GED; ESL;
Caldwell members to utilize computers and Accessible  or Public Government adult
internet through library. The cityalso  Online Organization computer
hosts digital literacy classes for those  Services,Comp literacy;
interested in learning. We are looking  uter Device various youth
into workforce development as well. We ~Access,Public literacy
have been hosting GED and ESL Computer programs
programs. Center
City of Economic Development and Rightof ~ Planningor  Government  City X X City Wide or  Milam
Cameron ways. Organizing,Co _or Public GovernmentLi Across
mputer Device Organization  brary Multiple Cities
Access Digital
Opportunity
Program
Funding
City of Government  State X Leon City of 6/14/2023
Centerville or Public Government Centerville
Organization
City of Chireno Government ~ City X X X X X X X Nacogdoches ~ Chireno.com 5/3/2023
or Public Government
Organization
City of WeDoNot  Community ~ Community X X X X Regional or  Liberty City of 6/7/2023
Cleveland Provide Digital Anchor Support or Across Cleveland
Equity Institution;Gov Community Multiple Public Work
Programsor  ernmentor  Based Counties;Coun Department
Services, but  Public Organization;C ty
our Organization ity Wide;Neighbo
Organization Government rhood Based
May Be or Across
Interested Multiple
Neighborhood
s
City of Clifton Computer  Government  City X X X X X X X City Wide or  Bosque Clifton 6/12/2023
Device Access or Public Government Across
Organization Multiple Cities
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Org Name

Org Description org
Broadband
Focus Area

OrgBroad  Org
Category Subcategory

City of WeDoNot  Community  School K-
Grapeland Provide Digital Anchor 12;Library;Hea
Equity Institution;Gov Ith Clinic or

Programsor  ernmentor  Health
Services, but  Public Center;Hospit
our Organization al or Other
Organization Medical
May Be Provider;Publi
Interested ¢ Housing or
Affordable
Housing
Organization;s
tate
Government;C
ounty
Government;C
ity
Government;P
ublic Safety
Entity
Government;S
pecial District

City of Government ~ City
Hemphill or Public Government
Organization
City of The City Broadband  Community ~ Community
Horseshoe Bay Access, Anchor Support or
Affordability  Institution;Gov Community
and ernmentor  Based
doption;Digit Public o
al Opportunity Organization ity
Program Government;L
Funding;Digita ocal or
| Opportunity Regional
Research, Authority;Publ
Planning or ic Safety Entity
Organizing;Pu Government
blicly
Accessible
Online
Services
City of Government ~ City
Huntington or Public Government
Organization
City of Government ~ City
Ivanhoe or Public Government
Organization
City of Community  Community
Ivanhoe Anchor Support or
Institution;Gov Community
ernmentor  Based
Public Organization;C
Organization;P ity
rivate Sector ~ Government;N
or Non- on Profit
Governmental Organization;F
Organization ~ or Profit
Corporation or
Business
City of WeDoNot  Government ~ City
Kenefick Provide Digital or Public Government
Equity Organization

Programs or
Services, but
our
Organization
May Be
Interested

Appendix E Detailed Asset Inventory

Covered Populations Served
Incarcerated Veterans Individuals Limited
Individuals with English

Disabilities Proficiency

uals

Low-Income Aging
Households  Individuals
(Age 60+)

Minority
Communities Communities

X X X X X X X
X X X
X X X X X X X
X X X X X X X
X X X X X X X
X X X X X X

Small city
government
serves
everyone in
the
community

OrgService  Org County of Org Website Public WLAN
Area Operation or WiFi
Provided

Neighborhood Houston
Based or

Across

Multiple

Neighborhood

s

Sabine wwiw.cityofhe
mphill.com

Regionalor  Llano www.horsesh  Yes
Across oe-bay-tx.gov
Multiple

Counties;City

Wide or

Across

Multiple

Cities;Neighbo

rhood Based

or Across

Multiple

Neighborhood

s

Angelina www.cityofhu
ntington

Tyler cityofivanhoe.t
exas.gov

Tyler www.cityofiva
nhoe.gov

Liberty Cityofkenefick.
com

Promote/
Provide
Hotspots for
Residents

Promote/ Provide Info

Provide or Support for Barriers

Subsidies for  ACP

Home Registration
Internet

Access

Org Stated
Funding

Lack of Federal or
Funding State
Availability;Dif Funding;Gover
ficulty in nment Grants
Accessing  Subsidies
Funding

Sources

City
Braodband
Expansion
Project: The
applies for
infrastructure
grants to
incentivize
private
entities to
expand
broadband
internet
expansion for
all community
citizens. Cost
of
construction
in the very
hard ground is
cost
prohibitive for
entities for an
effective
return on
investment for
private
providers. The
don't really
have one: n/a

Programs Offered

Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date

Recorded

6/20/2023

5/2/2023

8/10/2023

5/2/2023

5/2/2023

5/11/2023

6/8/2023
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City of
Leonard

City of
Livingston

City of
Nacogdoches

City of
Onalaska
public Library

City of
Pflugerville
and
Pflugerville
public Library

Org Description

We are a Municipality

The library offers free computer usage
and wifi access. We are one of the few
places in town where people can print
from their phones. We loan hotspots,
chromebooks, and laptops free of charge.
We also offer one-on-one assistance as
well as computer classes.

Our staff spends a lot of time helping
customers with job applications, accessing
online forms, etc. With smart phones, we
don't get as many people wanting to use
computers as we once did or requests for
computer classes. Many things can be
done with smart phones. The difficulty
comes when people need to print or
don't really know how to use their smart
phones to access things beyond social
media or email. The skills to use a smart
phone don't transfer to a computer. This
is where one-on-one assistance is

needed. There are also people that have
been referred to online sites, but have no
idea how to use a computer. For
extensive help, we request that they bring.
someone to help them. However, many
times these people might be socially
isolated or their social network also lacks
The need is great here. Thank you for
your help.

We offer free access to web based job
skill training also.
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org
Broadband
Focus Area

Public
Computer
Center

Broadband
Access,
Affordability
and
Adoption;Com
puter Device
Access;Digital
skills and
Technical
Support;Public
Iy Accessible
Online
Services;Public
Computer
Center

Broadband
Access,
Affordability
and
Adoption;Com
puter Device
Access;Digital
Skills and
Technical
Support;Public
Computer
Center

Broadband
Access,
Affordability
and
Adoption;Com
puter Device

skills and
Technical
Support;Public
Iy Accessible
Online
Services;Workf
orce
Development;
Public
Computer
Center

Org Broad
Category

org
Subcategory

Government
or Public
Organization

City
Government

Community
Anchor
Institution;Gov
ernment or
Public
Organization
Community
Anchor
Institution;Gov
ernment or
Public
Organization

Library;City
Government

Library;City
Government

Community
Anchor
Institution;Gov
ernment or
Public
Organization

Library;City
Government

Community
Anchor
Institution;Gov
ernment or
Public
Organization

Library;City
Government

Low-Income
Households

Aging
Individuals
(Age 60+)

Incarcerated
Individuals

Covered Populations Served
Veterans Individuals Limited
with English

Disabilities  Proficiency

Ind luals

X X X
X X

X X

X X X

Minority
Communities Communities

X
X X
X X
X
X X

Org Service

Area Operation

City Wide or
Across
Multiple Cities

Fannin

Polk

people  Specific toan
experiencing Individual
homelessness Location

Nacogdoches

City Wide or  Polk
Across

Multiple
Cities;Neighbo
thood Based

or Across

Multiple
Neighborhood

s

County
Wide;City
Wide or
Across
Multiple Cities

Travis

Org County of Org Website

Public WLAN
or WiFi
Provided

cityofiivingsto
n-tx.com

nactx.us/librar Yes
y

www.cityofon Yes
alaska.us/publ
ic-library

https://library. Yes
pflugervilletx.g
ov/

Promote/
Provide
Hotspots for
Residents

Promote/
Provide
Subsidies for
Home
Internet
Access

Provide Info  Org Stated
or Support for Barriers
AcP

Registration

Funding

Lack of Staff or Federal or
Organizational State Funding
Capacity;Lack

of Awareness

and

Engagement

in

Communities

We Serve;Lack

of Funding

Availability;Dif

ficulty in

Accessing

Funding

Sources

Lack of Staff or Federal or
Organizational State
Capacity;lack Funding;Gover
of Awareness nment Grants
and Subsidies
Engagement

in

Communities

We Serve;Lack

of Funding

Availability; Dif

ficulty in

Accessing

Funding

Sources

Lack of
Funding
Availability;Dif
ficulty in
Accessing
Funding
Sources

We have a
public library
that offers
free access to
computers.

Our hotspots  Library of
are cataloged  Things: We
under a provide
collection we  nontraditional
call "Library of library items
Things". Some  for the public

arefunded  to check out.
throughthe  For
Emergency  technology,
Connectivity  we provide
Fund.: Our web cams,

hotspots check hotspots,
outfortwo laptops, and
andthree  chromebooks.
weeks. People check
Chromebooks ~ these out with
check out for 2 their library

weeks. We cards. They
serve more must have an
people than  account that
the next has been
question established
indicates.  and in good
Partway standing for at
through the  least 6

year we months.

changed how
we catalogued

ECF:sameas We don't have
others I'm a specific
sure. Patrons name, just
can check ECF.

them out for

use at home.

Hotspot Laptop
lending: Card lending:
holders are Cardholders
able to can check out
checkout laptops.

hotspots the
same way they
check out any
other library
material.

Programs Offered

Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date

Recorded

5/2/2023
Library of 6/12/2023
Things: People
check out
items.
5/30/2023
Free Wifi: Free Linkedin 6/27/2023

wifi is Learning: This
availablein  isan online
the library and resource
parking ot available to all

cardholders.



Covered Populations Served

Programs Offered

OrgName  Org Description org OrgBroad  Org Low-Income Aging Incarcerated  Veterans Individuals Limited Minority OrgService Org County of Org Website Public WLAN Promote/ ~ Promote/  Providelnfo OrgStated  Org Sources of Org Program 1 Org Program 2 Org Program 3 Org Program 4 Org Program 5 Org Program 6 Org Program 7 Org Program 8 Date
Broadband  Category Subcategory Households Individuals  Individuals with English  Communities Communities Area Operation or WiFi Provide Provide or Support for Barriers Funding Recorded
Focus Area (Age 60+) Disabilities Proficiency Provided Hotspots for  Subsidies for  ACP
Individuals Residents  Home Registration
Internet
Access
City Of Broadband  Community  Library;City X X X X X X Sabine 6/7/2023
Pineland - Access, Anchor Government;N
Public Library Affordability  Institution;Gov on Profit
and ernmentor  Organization
Adoption;Com  Public
puter Device  Organization;P
Access;Publicl - rivate Sector
y Accessible  or Non-
Online Governmental
Services;Workf Organization
orce
Development;
Public
Computer
Center
City of The city has one of the lowest per capita We Do Not ~ Government Local o X X X X X X X City Wide or ~ Presidio presidiotx.us 6/15/2023
Presidio income levels in the nation. Our Provide Digital or Public Regional Across
constituents have very limited accessto  Equity Organization;P Authority;Non Multiple Cities
internet services and having broadband  Programs or  rivate Sector  Profit
service available a great enhancement to ~ Services, but  or Non- Organization
our citizens lives and opportunities. our Governmental
Organization ~ Organization
May Be
Interested
CityofSan | We are working to create a Broadband  Government  City X X X X X X City Wide o Bexar https://www.s Yes Yes Lack of Staff or Federal or 6/15/2023
Antonio comprehensive city-wide digital equity  Access, or Public Government Across anantonio.gov Organizational State Funding
vision that brings together and aligns ~ Affordability ~ Organization Multiple Cities /innovation/0 Capacity
across city departments and external and ur-
stakeholders Adoption;Digit Teams/Digital-
al Opportunity Inclusion
Research,
Planning or
Organizing
City of Slaton Community  Library;Public X X X X X X X Lubbock cityofslaton.co 4/24/2023
Anchor Housing or m
Institution;Gov Affordable
ernmentor  Housing
Public Organization;C
Organization ity
Government
City of Smiley [The city could send out more information. We DoNot ~ Government ~ City X X X X X X Gonzales www.smileytx. 6/15/2023
Provide Digital or Public Government com
Equity Organization
Programs or
Services, but
our
Organization
May Be
Interested
City of Broadband  Community  LibraryCity X X X X X X X X Kaufman Www.hulseyp Yes Yes Yes Lack of Staff or Federalor  Hot Spot Free public 4/21/2023
Terrell/Riter C. Access, Anchor Government ubliclibrary.or Organizational State Funding Lending: We  wifi: Wifi
Hulsey Public Affordability  Institution;Gov g Capacity;Lack have 24 hot  access
Library and ernment or of Awareness spots for available 24/7.
Adoption;Com Public and patrons to
puter Device  Organization Engagement check out.
in They get two
Skills and Communities weeks with
Technical We Serve;Lack one renewal
Support;Digita of Funding for atotal of a
| Opportunity Availability;Lac month. They
Program kof must return
Funding;Digita Community the device for
| Opportunity Trust atleast 24
Research, hours before
Planning or they are
Organizing eligible to
check out
another. This
helps to
ensure
availability for
more users
City of Three Publicly Government ity X City Wide or  Live Oak City of Three 6/20/2023
Rivers Accessible  or Public Government Across Rivers
Online Organization Multiple Cities
Services
City of Publicly Community  Community X City Wide or ~ Jeff Davis 6/19/2023
Valentine Accessible  Anchor Support or Across
Online Institution;Gov Community Multiple Cities
Services ernmentor  Based
Public Organization;C
Organization ity
Government
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Org Name

City of
Waxahachie
Economic
Development
Department

Clarendon
College

Clay County

CobbFendley

Coke County

Collin County
History
Museum

Collingsworth
public Library

Comanche
County
Leadership
Advisory
Board
Comanche
County
Leadership
Advisory
Board

Org Description

The Edwards Public Library of Clay
County has always tried to keep up on
new trends, especially the digital and
technology. The library offers computers
with internet for the public to use. WIFI is
also offered.

County Planning

County Planning
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org OrgBroad  Org
Broadband  Category Subcategory
Focus Area

Broadband  Government  City
Access, or Public Government
Affordability  Organization

and Adoption

Broadband  Community  Community
Access, Anchor College
Affordability  Institution

and

Adoption;Com

puter Device

Access;Digital

Skills and

Technical

Support;Public

Iy Accessible

Online

Services;Workf

orce

Development;

Public

Computer

Center

Broadband  Community Library;County
Access, Anchor Government;N
Affordability  Institution;Gov on Profit

and ernmentor  Organization

Adoption;Publ Public

icly Accessible Organization;P

Online rivate Sector
Services;Workf or Non-

orce Governmental
Development; Organization
Public

Computer

Center

Private Sector For Profit

or Non- Corporation or
Governmental Business
Organization

We Do Not Government  County
Provide Digital or Public Government
Equity Organization

Programs or
Services, but

our
Organization
May Be
Interested
Private Sector Non Profit
or Non- Organization
Governmental
Organization
Community  Library;County
Anchor Government
Institution;Gov
ernment or
Public
Organization
Planningor  Government  Community
Organizing  or Public Support or
Organization ~ Community
Based
Organization
Planningor  Government  Local or
Organizing  or Public Regional

Organization  Authority

Covered Populations Served
Incarcerated Veterans Individuals Limited
Individuals with English
Disabilities Proficiency
Ind luals

Minority Org Service
Communities Communities Area

As City
government,
we serve ALL
the citizens of
the city of
Waxahachie

X X X X X Community ~ Regional or
College  Across
Students  Multiple
Counties
X County Wide
Statewide
X County Wide
X X X X Specific to an
Individual
Location
X X X X
X X X X X County Wide
X County Wide

Org County of Org Website
Operation

Ellis www.waxahac
hie.com

Donley Clarendon
College

